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Before  he  was  chairman  of  the  board. 


Georges.  Parker  early,  1900’s. 


George  S.  Parker,  In  1883  he  invested  40  of  his  $50  in 
savings  to  market  his  fir^t  game.  At  that  time  he  had  no  idea 
he’d  eventually  have  a  MONOPOLY*  on  the  board  game  business. 

But  long  before  people  started  passing  go  to  collect  $200, 
The  Globe  was  passing  the  test  at  collecting  the  news. 

I  From  board  games  to  board  rooms.  From  societies  latest 
hobbies  to  Liz’s  latest  hubby.  If  you  wanted  to  keep  your  eyes 
on  the  world,  you  got  your  hands  on  The  Globe. 

Which  is  why  long  before  people  were  putting  up 
hotels  on  Boardwalk,  they  were  putting  down  money  for 
The  Boston  Globe. 

@heiBoftton(@lobe 

A  wholly  owned  subsidiary  of  Affiliated  Publications,  Inc. 
f 

PhotiiKraph  used  with  ptrmissitin  iit'  Parker  irrolhers. 


He  reported, 
analyzed, 
cajoled, 
criticized, 
lambasted, 
pleaded 

and  finally  cheered 
for  passage  of  a  bill 
on  immigration  reform. 


His  dedication  earned  him 
a  Pulitzer  Prize. 

Congratulations,  Jonathan  Freedman.  Your  editorials  on  immigration 
reform  provided  keen  insight  and  solutions  to  one  of  the  most  difficult 
issues  of  our  times. 

Your  stories  of  people  caught  on  the  fences  of  U.S.  immigration  law 
gave  aliens  a  human  face. 

A  face  which  was  finally  seen  by  Congress.  And  finally  recognized 
as  being  American. 

THE  ^  TRIBUNE 

San  Diego’s  Pulitzer  Prize-winning  newspaper— again. 
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We're  in  the  habit  of 
repeating  ourselves. 


CORPORATE  HEADQUARTERS: 
25111  GLENDALE  AVENUE 
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^"^^Thenyou  buy  your 
wj  ^stem  from  Q)S 
you  get  the  reliability, 
experience  and  support  that 
you  expect  from 
an  industry 
leader.  Our 


customers 


like  that. 

Dann  E.  Kroeger 

President 
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An  IBM  Value-Added  Remarketer 


Newspaper  software  professionals. 
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MAY 

17-20 — 32nd  Annual  Locally-Edited  Sunday  Magazine  Advertising  Confer¬ 
ence,  Lincoln  Hotel,  Dallas,  Texas. 

17- 20 — International  Newspaper  Marketing  Association,  Hilton  Harbour 

Castle,  Toronto,  Canada. 

20- 22— Catholic  Press  Association  of  the  United  States  and  Canada,  Annual 

Convention,  Hyatt  Regency  on  the  Rivemvalk,  San  Antonio. 
24-27— 40th  World  Congress  and  General  Meeting,  International  Federation 
of  Newspaper  Publishers,  Helsinki,  Finland. 

JUNE 

2-5 — National  Association  of  Advertising  Publishers,  Annual  Convention 
and  Exposition,  Tropicana  Hotel,  Las  Vegas. 

4- 6— New  York  State  Advertising  &  Marketing  Executives,  Spring  conven¬ 

tion,  Bonnie  Castle  Resort,  Alexandria  Bay,  N.Y. 

5- 7— Foundation  for  American  Communications,  Conference  for  Journal¬ 

ists,  Competitiveness  &  the  American  Economy,  Cosponsored  by  the 
Gannett  Foundation,  Hyatt  Regency,  Dearborn,  Mich. 

6- 10— American  Newspaper  Publishers  Association,  Technical  Exposition 

and  Conference,  Convention  Center,  Las  Vegas. 

9-12— Associated  Press  Sports  Editors,  Annual  Convention,  Contemporary 
Resort,  Orlando. 

10- 13— Georgia  Press  Association,  Annual  Convention,  Hilton  Head,  S.C. 

11- 1 2 — Inland  Daily  Press  Foundation,  Marketing  Conference,  Westin  Hotel- 

O'Hare,  Chicago. 

11-13 — Oklahoma  Press  Association,  Summer  Conference,  Wagoner. 
11-13 — Wisconsin  Newspaper  Association,  Annual  Convention,  Concourse 
Hotel,  Madison. 

11- 14 — Florida  Press  Association,  Annual  Convention,  Pensacola. 

12- 14 — Foundation  for  American  Communications,  Economic  Redevelop¬ 

ment  in  Colorado,  Conference  for  Journalists,  Cheyenne  Mountain 
Inn,  Colorado  Springs. 

18- 20 — Invitational  Conference  on  Minorities  and  Communications,  Howard 

University  School  of  Communications  and  the  University  of  Texas 
Austin  College  of  Communication,  hosts:  at  Howard  University, 
Washington  D.C. 

21- 24 — Association  of  Newspaper  Classified  Advertising  Managers,  Sales 

Conference,  Hotel  del  Coronado,  San  Diego. 

Seminars/ Workshops/Clinics 

MAY 

17-20— American  Press  Institute,  Regional  Advertising  Workshop,  Danbury, 
Conn. 

17-20— SNPA  Foundation  Seminar,  Copy  Editing  and  Headline  Writing, 
Western  Kentucky  University,  Bowling  Green,  Ky. 

17-22— The  Poynter  Institute  for  Media  Studies  Writing  Center:  National 
Teaching  Awards,  St.  Petersburg. 

28- 30— Inland  Daily  Press  Foundation,  Personnel  Seminar,  Westin  Hotel  — 

O'Hare,  Chicago. 

29- 30 — California  Polytechnic  State  University,  Graphic  Communication 

Dept.,  Four  Color  Litho  Press  Workshop,  San  Luis  Obispo. 
31-6/5— American  Press  Institute,  Management  of  the  Weekly  Newspaper, 
Reston,  Va. 

JUNE 

5-6 — California  Polytechnic  State  University,  Graphic  Communications 
Dept.,  Quality  Control  in  Screen  Printing  Workshop,  San  Luis  Obispo. 
5-7— Mid-American  Press  Institute,  Special  Sections  and  Weekend 
Papers,  Clarion  Hotel,  Downtown  St  Louis. 

7- 10 — SNPA  Foundation  Seminar,  Terrorism  and  the  Press,  Atlanta. 
7-12— The  Poynter  Institute  for  Media  Studies  Graphic  Center:  National 

Teaching  Awards  and  Community  College  Publications  Advisers,  St. 
Petersburg. 

7-12 — The  Poynter  Institute  for  Media  Studies  Ethics  Center:  National 
Teaching  Awards,  St.  Petersburg. 

7-12— American  Press  Institute,  Suburban  and  Community  News  Cover¬ 
age,  Reston,  Va. 
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with  other  computers  over 
the  phone.  Keep  in  touch 
on  the  road.  Or  access  na¬ 
tional  information  services. 

Fact  three:  You  get  all 
this  for  just  $499.  The 
Tandy  102  packs  the  power 
of  a  desktop  computer  in  a 
small,  battery-powered 
package  that  weighs  only 
three  pounds. 

Come  into  Radio  Shack 
today  and  try  on  a  Tandy 
102  (26-3803)  for  yourself. 


Don’t  let  the  size  fool 
you.  If  you  had  a  Tandy  102 
portable  computer  on  your 
lap  you’d  have  your  hands 
on  a  lot  of  power. 

Fact  one:  The  Tandy  102 
comes  with  five  built-in 
programs.  Use  it  as  a  per¬ 
sonal  word  processor,  an 
address/phone  directory, 
appointment  calendar  and 
auto  dialer.  Or  write  your 
own  programs  in  BASIC. 

Fact  two:  A  built-in  mo¬ 
dem  lets  you  communicate 


Radio /haeK 


The  Technology  Store 


Price  applies  at  Radio  Shack  Computer  Centers  and  participating  stores  and  dealers.  Actual  size;  tVax  tV/a 
X  f/a*  Batteries  not  induded 
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Editorial  workshop 


By  Roy  H.  Copperud 

Sex  and  All  That  —  II  No.  643 

Last  time,  I  quoted  a  complaint  about  the  difficulty  of 
getting  AIDS  information  across  to  minority  groups  and 
others  to  whom  the  polite  terms  for  the  facts  of  sex  are 
unknown.  Not  long  afterward,  I  received  an  issue  of  Copy 
Talk,  the  Canadian  Press  critque,  containing  information 
useful  to  the  press  in  dealing  with  this  scourge. 

A  story  about  Liberace  was  quoted  as  having  said  he 
died  of  pneumonia  caused  by  AIDS.  The  comment  in  Copy 
Talk  was  that  AIDS  does  not  cause  other  diseases  but 
leaves  the  victim  more  likely  to  catch  them  and  unable  to 
recover.  “Complicated  by  AIDS”  would  have  been  bet¬ 
ter,  it  was  pointed  out,  or  another  possibility  would  have 
been  to  say  “died  of  AlDS-related  pneumonia." 

A  second  story  was  cited  as  having  said  one  way  the 
disease  is  spread  is  by  homosexual  behavior.  The  com¬ 
ment:  “Another,  of  course,  is  heterosexual  behavior; 
make  it  sexual  intercourse." 

A  poster  blanketing  Britain  was  quoted  as  getting  the 
basic  message  across:  “Don't  Die  of  Ignorance.  Gay  or 
straight.  Male  or  female.  Anyone  can  get  AIDS  from 
sexual  intercourse.  So  the  more  partners,  the  greater  the 
risk.  Protect  yourself.  Use  a  condom.” 

This  would  not  meet  the  complaint  that  condom  is  a 
term  unfamiliar  to  many  at  whom  the  message  is  aimed. 
(Some  authorities  say  the  device  was  named  for  an  18th- 
century  English  physician;  others,  that  the  origin  of  the 


term  is  unknown.) 

Gender  until  recently  was  defined  by  usage  experts  as  a 
grammatical  term,  strictly  speaking,  referring  to  the  mas¬ 
culine,  feminine,  and  neuter  classifications  that  students 
of  foreign  languages  such  as  French  and  German  must 
struggle  with.  Its  extension  to  mean  sex  (“two  performers 
of  the  feminine  gender”)  was  regarded  as  either  facetious 
or  an  error. 

Concerning  this  term,  Fowler  was  very  firm;  “Gender  is 
a  grammatical  term  only;  to  talk  of  persons  or  creatures  of 
the  masculine  or  female  g.,  meaning  of  the  male  or  female 
sex,  is  either  a  jocularity  (permissible  or  not  according  to 
context)  or  a  blunder.”  Gowers,  Fowler’s  reviser, 
retained  this  judgment  in  1965.  Other  contemporary  critics 
have  concurred.  Theodore  M.  Bernstein  commented  that 
gender  “is  not  a  substitute  for  sex  —  but,  then,  what  is?” 

Change,  however,  has  not  left  the  views  on  gender 
untouched.  Taking  notice  of  this,  about  a  year  ago  1 
concluded  that  gender  is  coming  more  and  more  to  be  a 
standard  synonym  for  sex  —  and  not  just  a  euphemism. 
Consider  “You  can't  take  someone’s  gender  away  from 
him.”  Obviously  the  use  of  sex  here  would  have  created  a 
ridiculous  ambiguity. 

A  news  story  described  obscene  phone  calls  as  present¬ 
ing  “scenarios  for  assorted  sordid  acts.”  Some  critics 
might  say  the  word  sordid  gives  the  writer  away  as  not 
exactly  impartial,  and  that  assorted  sexual  acts  would 
have  been  more  evenhanded. 

Celibacy  has  been  advised  by  some  as  a  means  of 
avoiding  AIDS,  on  the  assumption  that  the  word  means 
abstinence  from  sex  —  i.e.,  strict  continence.  The  word 
has  appeared  in  many  news  stories  with  this  intended 
meaning,  but  they  were  way  off  base.  Celibacy  describes 
the  unwedded  state  of  clergy  and  nuns  who  comply  with 
such  regulations  of  various  religious  orders. 


GAQSEQEEC, 

FHLB,CaNMA,CFTC, 

MmandOFEC 


If  anybody  can  tran.slate  the  language  of 
bu,sine,s.s,  its  Reuters.  After  ;dl,  v\e'\’e been  reponing 
bu.sine.ss  and  financial  news  .since  1851. 

That  e.xperience  is  w+iat  Ibe  Reuter  Busine.ss 
Report  has  going  tor  it.  That  and  the  expertise 
of  1,000  news  profe.s.sionals  in  106  bureaus. 

They’  make  sense  of  busine.ss  tor  your  readers 
like  no  one  else  in  the  busine.ss— wth  news, 


analysis,  columns,  features  and  market  reports  that 
thou.sands  of  key  deci.sion- makers  in  the 
niiirketplace  rely  on. 

Let  us  show'  you  w  hat  The  Reuter  Business 
Report  ctin  do  tor  your  business  pages.  To  arrange 
tor  a  free  test  ofllie  Reuter  Business  Report, 
just  call  us  at  ( 212 )  603-3576. 

Do  it  ASAI? 


The  First  Name  In  New’s. 
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Relationstup 


As  the  political  countdown  begins,  The  Atlanta 
Journal  and  Constitution— flagship  publications  of  Cox 
Newspapers— are  looking  at  the  meaningful  relation¬ 
ships  between  people  and  politics. 

The  South,  with  Super  Tuesday  primaries 
and  the  Democratic  National  Convention  in 
Atlanta,  could  be  the  most  important  region  in 
the  nation  in  determining  the  next  President. 

The  Atlanta  Journal  and  Constitution 
Southern  Primary  Poll  is  taking  the  pulse  of 
the  South  on  key  political  issues,  not  once  but 
four  times.  The  first  poll,  released  March  15, 
set  the  region’s  political  baseline.  It  will  be 
followed  by  polls  in  November,  February,  and 
March,  reporting  the  issues,  attitudes  and 
candidate  preferences  of  the  South. 

As  The  Atlanta  Journal  and  Constitution 
help  chart  the  meaningful  relationships 
between  people  and  politics,  they  are  also 
helping  to  support  a  meaningful  relationship 
between  politics  and  the  future. 


ENTERPRISES.INC: 


Atlanta  Constitution  •  Atlanta  Journal  •  Austin  American-Statesman  •  Chandler  Arizonan 
Dayton  Daily  News  and  Journal  Herald  •  Grand  Junction  Daily  Sentinel  •  Longview  Daily  News 
Longview  Morning  journal  •  Lufdn  Daily  News  •  Mesa  Tribune  •  Miami  News 
Orange  Leader  •  Palm  Beach  Daily  News  •  Palm  Beach  Post  •  Palm  Beach  Evening  Times 
Port  Arthur  News  •  Springfield  News-Sun  •  Tempe  Daily  News 
Waco  Tribune- Herald  *  Yuma  Daily  Sun 


Cox  Enterprises  is  engaged  in  newspaper 
publishing,  broadcasting,  cable  television, 
and  other  businesses. 
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The  blessings  of  liberty 

“Because  freedom  is  so  scarce  in  this  world,  those  of  us  with  it  must 
both  cherish  and  champion  it.”  With  those  words,  Alvah  Chapman, 
chairman  and  president  of  the  American  Newspaper  Publishers 
Association,  opened  the  100th  anniversary  convention  this  week  in 
New  York  City  and  gave  emphasis  to  the  convention  theme:  “The 
blessings  of  liberty.” 

Shortly  after  the  conclusion  of  World  War  II,  American  newspa¬ 
pers  individually  and  through  their  associations  voluntarily  took  on 
the  assignment  of  trying  to  export  our  ideals  of  freedom,  particularly 
freedom  of  the  press.  While  they  have  been  successful  somewhat  in 
stemming  the  growth  of  suppression  and  censorship  it  is  difficult  to 
imagine  what  conditions  of  freedom  might  prevail  around  the  world  if 
the  American  press  had  not  taken  such  an  interest. 

But  a  more  Important  job  confronts  the  American  press  at  home 
today  to  combat  the  cynicism  about  our  freedoms  that  has  been 
developing  among  the  American  people.  The  200th  anniversary  of 
our  Constitution  provides  the  ideal  platform  for  that  task. 

American  newspaper  editors  must  cherish  and  champion  our  indi¬ 
vidual  freedoms  as  well  as  our  press  freedom.  If  they  are  not  proud  of 
it,  how  can  they  expect  their  readers  to  have  pride? 

Libel  dispute  program 

The  Libel  Dispute  Resolution  Program  at  the  University  of  Iowa, 
being  conducted  in  cooperation  with  American  Arbitration  Associa¬ 
tion,  holds  a  great  deal  of  promise  for  reducing  the  number  of  libel 
suits  in  this  country.  The  project  aims  to  test  a  quick  and  non-litigious 
means  of  settling  cases  involving  the  issues  of  falsity  and  reputational 
damage  by  attempting  to  resolve  about  30  libel  cases  over  a  two-year 
period  through  a  non-judicial  process. 

In  preparing  for  the  project  a  research  team  interviewed  plaintiffs 
and  defendants,  including  their  attorneys,  who  had  been  involved  in 
libel  suits  between  1974  and  1984.  It  was  found  that  nearly  three- 
fourths  of  the  plaintiffs  interviewed  would  have  been  satisfied  with  a 
retraction,  correction  or  apology.  Sixty-five  percent  expressed  dis¬ 
satisfaction  with  their  litigation  experience,  and  75%  said  they  con¬ 
tacted  the  defendant  prior  to  filing  suit  in  an  effort  to  settle. 

The  implication  is  that  if  newspaper  staffs  will  be  more  conscien¬ 
tious  about  correcting  errors  —  if  they  will  be  more  gracious  in 
handling  complaints  —  a  great  many  libel  suits  can  be  avoided  ami¬ 
cably. 

Ad  rate  differential 

How  many  times — since  broadcasting  became  a  competitor — have 
newspaper  publishers  been  told  to  do  something  about  the  local- 
national  rate  differential?  At  least  once  a  year  during  an  ANPA 
convention. 

This  week  has  been  no  exception.  The  rate  differential  is  what 
“sticks  most  in  the  national  advertisers’  craw,”  they  were  told.  It  was 
cited  as  one  of  three  basic  reasons  why  the  newspapers’  percentage  of 
national  ad  expenditures  has  declined. 

A  few  newspapers  have  tried  to  put  their  own  rates  in  order,  but 
there  seems  to  be  a  nationwide  reluctance  to  do  anything  about  it. 


Charter  Member 

0  Audit  Bureau  ADD 
of  Circulations 

Member  American  a  ay  BA 
Newspaper  AW  mn 
Publishers  Association 

6  mo.  avg.  circulation  June  30.  1986—27,976 

The  Oldest  Publishers  and  Advertisers 
Newspaper  in  America 


With  which  have  been  merged:  The  Journaiist  estabiished 

March  22. 1884:  Newspaperdom  estabiished  March,  1892: 

the  Fourth  Estate.  March  1,  1894;  Editor  &  Pubiisher.  June 

29.  1901;  Advertising.  January  22,  1925. 

Editor 

Robert  U.  Brown 
Managing  Editor 

John  P.  Consoli 

Associate  Editors 

David  Astor,  George  Garneau, 

Debra  Gersh,  Andrew  Radolf,  Lenora  Williamson 
Midwest  Editor 
Mark  Fitzgerald 
Washington  Editor 
James  E.  Roper 
West  Coast  Editor 
M.  L.  Stein 

Advertising  Manager 

Donald  L.  Parvin 
Saies  Representatives 
John  P.  Gardner,  Arthur  P.  Irving  III, 

Robert  J.  Mathes,  Michael  Rousseau, 
Durland  Stewart 

Advertising  Production  Manager 
Claudia  Puusep 
Editorial  Production  Manager 
Danielle  Bizzarro 
Circulation  Manager 
Wilfred  E.  Richards 
Promotion  Manager 
Mary  Joneve  McCormick 
Photocomposition  Manager 
Orlando  Velez 

OFFICES 

General;  11  West  19th  Street,  New  York,  N.Y. 
10011;  (212)  675-4380. 

Chicago:  Time  Life  Bldg.,  Suite  2720,  303  East 
Ohio  Street  6061 1 ;  (312)  645-0123.  Mark  Fitz¬ 
gerald.  Editor;  Michael  Rousseau,  Sales  rep¬ 
resentative. 

Washington,  D.C.:  National  Press  Building,  Suite 
1128,  Washington.  D.C.  20045;  (202)  662- 
7234.  James  E  Roper,  Editor. 

Long  Beach:  369  Seville  Way,  Long  Beach,  Calif. 
90814;  (213)  597-1159.  M.  L.  Stein,  Editor 

Los  Angeles:  3700  Wilshire  Boulevard,  Suite  500, 
90010;  (213)  382-6346.  William  Marshall— 
Scott,  Marshall,  Sands  &  McGinley,  ad  rep¬ 
resentatives. 

San  Francisco:  433  California  St,  Suite  505, 
94104;  (415)  421-7950.  Peter  Scott,  Patrick  F. 
Doyle — Scott,  Marshall,  Sands  &  McGinley,  ad 
representatives. 

Toronto:  148  King  Rd.  E.,  King,  Ontario  LOG  1K0; 
(416)  833-6200.  Donald  Fenn,  Fenn  Co.,  Inc., 
ad  representatives. 


INDEX  TO  ISSUE 


Advertising . 18 

Calendar .  2 

Classified  ads.  ..  43 

Editorials .  6 

Editorial  Workshop . 4 

Letters .  .7 

Newspeople  in  the  news . 28 

News  Tech .  32 

Obituaries . 30 

Shop  Talk  at  Thirty . 52 

Syndicates . 38 


Microfilmed  copies  of  Editor  &  Publisher  are  available  from: 
University  Microfilms  International,  300  North  Zeeb  Road, 
Ann  Arbor,  Ml  48106.  London:  18  Bedford  Row.  London, 
WC1 R4EJ,  England.  Copies  of  E&P  are  available  on  micro¬ 
fiche  from  Micro  Photo  Division,  Bell  &  Howell,  Old  Mansfield 
Rd.,  Wooster,  Ohio  44691. 


6 


EDITOR  &  PUBLISHER  for  May  9,  1987 


Letters  to  the  Editor 


Says  UPl  was  on  top  of  the  SMU  story 


While  the  Associated  Press  and 
others  may  not  have  “realized  the 
magnitude”  of  Texas  Gov.  Bill  Clem¬ 
ents’  admission  regarding  the  South¬ 
ern  Methodist  University  football 
scandal  (Shop  Talk  at  Thirty,  April  4), 
reporters  and  editors  at  United  Press 
International  had  no  such  problem. 

Our  initial  urgent  and  a  write- 
through  of  about  5(X)  words  with  perti¬ 
nent  background  both  moved  in 
plenty  of  time  for  afternoon  editions 
March  3  on  high-speed  and  slow- 
speed  circuits. 

Austin  bureau  manager  Bob  Lowry 
immediately  recognized  the  signifi¬ 
cance  of  the  governor's  comments, 
called  to  alert  the  Dallas  bureau,  and 
quickly  filed  his  notes. 

Day  editor  Jeri  Clausing  wrote  the 
urgent  lead  while  Dallas  bureau  man¬ 
ager  Phil  Magers  alerted  the  New 
York  sports  desk,  pulled  the  SMU 
files,  and  began  working  on  the  write- 
through  which  moved  before  noon. 

National  sports  writer  Mike  Rabun, 

Says  INFE  has 
1,100  members 

I  read  with  interest  your  article  in 
the  March  28,  1987,  edition  of  Editor 
&  Publisher  regarding  the  Interna¬ 
tional  Newspaper  Financial  Execu¬ 
tives’  survey  of  employee  benefits. 

It  was  well-written  and  covered  the 
results  of  our  survey  quite  well. 

There  is,  however,  one  statement 
made  in  the  article  which  may  be  mis¬ 
leading.  It  said  that  the  information 
was  gathered  from  INFE’s  27 1  mem¬ 
ber  newspapers,  half  of  which  are 
under  50,000  circulation.  I’m  afraid 
this  statement  may  lead  readers  to 
believe  that  INFE  has  271  member 
newspapers,  which  is  not  the  case. 

INFE  has  over  1,100  members,  and 
is  represented  by  700  member  news¬ 
papers;  38%  of  these  have  circula¬ 
tions  under  50,000.  Of  the  700  mem¬ 
ber  newspapers,  27 1  responded  to  our 
survey. 

1  hope  this  clears  up  this  particular 
point  and,  on  behalf  of  our  associa¬ 
tion,  1  would  like  to  express  our 
appreciation  for  your  coverage  of  our 
survey. 

H.  Graham  Woodlief 

(Woodlief  is  president  of  INFE.) 


who  is  based  in  Dallas,  went  to  the 
SMU  campus  to  get  reaction  from 
members  of  the  board  of  governors, 
faculty  and  students,  and  wrote  an 
analysis  piece.  Houston  sportswriter 
Rich  Luna  called  the  Southwest  Con¬ 
ference,  its  members  and  other 
schools  for  additional  comment  and 
reaction  and  Dallas  staffer  David 
Butts  called  Texas  politicians  for 
comment. 

UPI  clients  had  the  story  hours 
before  the  Dallas  Times  Herald  after¬ 
noon  edition  rolled  off  the  presses 
with  the  information  the  AP  eventu¬ 
ally  picked  up.  For  Wednesday 


Just  exactly  who  are  those  clowns 
who  sit  on  the  Pulitzer  committee? 
Probably  a  bunch  of  editors,  right?  Do 
they  not  know  the  difference  between 
an  editorial  cartoon  and  a  comic  strip? 
Of  course.  I’m  referring  to  the  comic 
strip  “Bloom  County”  winning  this 
year’s  Pulitzer. 

This  not  the  first  time  this  has  hap¬ 
pened.  “Doonesbury”  also  has  won  a 
Pulitzer.  This  letter  is  not  meant  to 
pick  on  one  particular  comic  strip  or 
its  creator.  I  happen  to  be  a  big  fan  of 
some  strips  that  are  politically 
oriented. 

But  there  is  a  place  for  everything, 
and  everything  in  its  place.  If  political 


morning  newspapers,  March  4,  UPl 
had  a  package  of  four  stories: 
Lowry’s  main  lead,  Rabun's  analysis, 
a  political  sidebar,  and  a  conference 
sidebar. 

In  fact,  by  Wednesday  morning, 
UPI  reporters  were  working  no  less 
than  eight  stories  prompted  by  Clem¬ 
ents’  revelations  and  UPI  editors 
were  laying  ground  work  for  a  special 
weekend  package. 

James  F.  Wieck 

(Wieck  is  Southwest  editor  of  United 
Press  international.) 


comic  strips  are  going  to  continue  to 
be  up  for  Pulitzers,  put  the  strip  on  the 
editorial  page  of  the  newspaper,  not 
on  the  comic  page.  The  Pulitzer  Prize 
for  editorial  cartooning  should  be 
exactly  that.  Editorial  cartoons! 

There  are  other  awards  for  comic 
strips,  and  that  is  where  they  should 
be.  Leave  the  Pulitzers  for  editorial 
cartooning  for  the  true  editorial  car¬ 
toonist  such  as  the  Pat  Oliphants 
MacNellys,  Borgmans,  Tom  Littles, 
John  T.  McCutcheons,  and  to  the 
future  Paul  Conrads. 

Will  someone  please  show  the 
Pulitzer  committee  what  a  newspaper 
(Continued  on  page  41) 


“States  has  given  us  anywhere  from  a  six-hour  to  a  two-day  jump 
over  our  competitors.  States  stories  are  local  in  focus  and  provide 
information  that  a  major  wire  story  wouldn’t.” 

—Jim  Brown,  managing  editor,  Santa  Barbara  News  Press 


For  details  contact  Dan  Barber  at  800-972-3550  or  (212)  645-3000. 
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The  Greater  Huntsville  Market — Madison,  Limestone  and  Marshall 
Counties — sprawling  across  the  North  central  edge  of  the  State  of 
Alabama,  is  one  of  the  most  unique  markets  in  the  U.S.  today. 

Huntsville,  spawned  in  the  space  age,  has  survived  our  Nation’s  eco¬ 
nomic  setbacks  over  the  years  of  recession,  unemployment  and  infla¬ 
tion.  Its  up-scale  citizens  have  generated  new  businesses,  enticed  new 
industries  and  moved  all  market  indices  in  Huntsville  upward. 
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Advice  to  newspapers: 

Nurture  national  advertisers 

Publishers  attending  the  American  Newspaper  Publishers  Association 
convention  are  told  they  must  readjust  rates  to  lure  in  national  ads 


By  Andrew  Radolf 

Newspapers  must  readjust  not  only 
their  rates  but  their  entire  rate  struc¬ 
tures,  if  they  are  going  to  overcome 
national  advertisers’  contention  that 
they  are  just  too  expensive  to  use, 
spokesmen  for  the  Future  of  Adver¬ 
tising  Project  told  the  American 
Newspaper  Publishers  Association 
convention  in  New  York  City. 

The  FoA  Project  is  a  joint  effort 
between  ANPA  and  the  Newspaper 
Advertising  Bureau. 

FoA  was  introduced  to  ANPA 
members  at  the  1986  convention  in 
San  Francisco  in  a  presentation  out¬ 
lining  the  scope  of  all  10  task  forces 
active  in  the  project. 

This  year,  the  FoA  presentation  on 
May  5  focused  on  the  work  in  two 
areas,  rates  and  standardization,  and 
summarized  the  projects  being  done 
to  improve  newspapers’  overall 
“value”  to  advertisers. 

“I  believe  the  Future  of  Advertis¬ 
ing  Project  may  be  the  most  important 
undertaking  attempted  by  the  news¬ 
paper  business  in  my  memory,”  said 
Frank  A.  Daniels,  chairman  of  the 
Raleigh  News  &  Observer  and  Times 
and  chairman  of  the  Ad  Bureau.  “It  is 
designed  to  look  down  the  road  as  far 
as  the  best  and  the  brightest  in  our 
business  can  see  and  take  those 
actions  that  will  ensure  that  newspa¬ 
pers  flourish  as  the  primary  informa¬ 
tion  and  advertising  medium  in  the 
decades  ahead.” 

“We  need  to  maintain  and  boost 
our  market  share  in  every  aspect  of 
our  business,”  said  Harold 
Andersen,  chairman  of  the  Omaha 
World- He  raid  and  chairman  of  FoA. 

While  newspapers’  declining  share 
of  national  advertising  —  to  only  half 
of  what  it  was  in  1960  —  is  what  “first 
drew  our  attention,”  the  issues  raised 
by  national  advertisers  in  explaining 
their  reluctance  to  use  newspapers 
“apply  across  the  whole  range  of  our 


Jerry  Tillis 

Says  national  rates  must  come  down 


advertising  and  circulation  opportuni¬ 
ties,”  Andersen  said. 

National  advertisers  have  three 
basic  objections  to  using  newspapers 
which  must  be  addressed,  Andersen 
said:  “You  cost  too  much;  you’re 
hard  to  use;  we’re  unsure  about  your 
value.” 


ited  time  period.  When  we  get  an 
advertiser  to  follow  this  practice,  we 
can  contribute  significantly  to  our 
revenues  at  a  very  low  incremental 
cost.” 

Tillis  remarked  that  a  national 
advertiser  planning  a  campaign  in 
newspapers  would  have  to  spend  $2.7 
million  “to  run  a  page  in  every  paper 
in  the  country.  The  sheer  amount  of 
money  required  creates  the  advertis¬ 
er’s  overall  perception  that  newspa¬ 
pers  are  an  expensive  medium  to 
use.” 

The  rate  differential  between 
national  and  retail  advertising  is  what 
“sticks  most  in  [the  national 
advertiser’s]  craw,”  Tillis  said, 
pointing  out  that  differentials  average 
65%  and  approach  100%  at  the  largest 
dailies. 

National  advertisers  are  unhappy 
that  they  cannot  “earn”  the  same 
amount  in  discounts  that  is  available 
to  retailers,  Tillis  said. 

In  addition,  “newspaper  advertis¬ 
ing  cost-per-thousand  has  grown 
faster  than  that  for  any  medium  other 
than  network  television  until  the  last 
couple  of  years,”  Tillis  commented. 
“Compared  with  other  media,  our 


In  addition,  newspapers  should  consider  offering 
“repeat  rates”  for  running  ads  in  a  series,  he  said. 


“Few  national  advertisers  use 
newspapers  with  the  kind  of  consis¬ 
tency  that  they  apply  in  television  or 
magazines,”  said  Jerry  Tillis,  presi¬ 
dent  of  the  Detroit  Free  Press  and 
chairman  of  the  FoA’s  pricing  com¬ 
mittee.  “We  haven’t  made  a  suffi¬ 
ciently  concentrated  effort  or  offered 
any  strong  incentive  to  encourage 
repeat  placement  of  ads  within  a  lim¬ 


cost  efficiency  has  been  growing 
smaller  by  the  criteria  the  agencies 
use.” 

One  step  toward  “greater  effi¬ 
ciency  in  the  future,”  Tillis  con¬ 
tinued,  is  a  study  being  undertaken 
for  FoA  by  the  consulting  firm  of 
Moran  &  Tucker. 

“Their  report  isn’t  going  to  tell  us 
(Continued  on  page  10) 
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Reg  Murphy 

(Continued  from  page  9) 
how  to  go  about  setting  our  rates,  but 
it  is  going  to  allow  us  to  see  what  we 
do  in  our  individual  newspapers 
against  the  nationwide  pattern  of 
practices.” 

The  study  will  look  at  the  “inter¬ 
relationship”  between  circulation 
gains  and  advertising  gains,  Tillis 
added. 

Tillis’  task  force  also  recommended 
that  ANPA  members  implement 
“standard  national  advertising  vol¬ 
ume  breaks  to  make  newspapers 
easier  to  buy.” 

The  volume  break  points,  he  said, 
will  be  established  at  inches  “corres¬ 
ponding  roughly  to  SAUs  [Standard 
Advertising  Units].” 

But  mindful  of  antitrust  considera¬ 
tions,  Tillis  stressed  that  it  is  up  to 
each  newspaper  to  “establish  the  spe¬ 
cific  rates  to  be  charged  at  each  break¬ 
point.” 

Besides  volume  breaks,  Tillis  said 
newspapers  should  “review  your 
national  rates  themselves.”  In  addi¬ 
tion,  newspapers  should  consider 
offering  “repeat  rates”  for  running 
ads  in  a  series,  he  said. 

“This  concept  of  repeating  ads  is 
relatively  unknown  in  our  business. 
We  tend  to  get  the  one-shot  promo¬ 
tional  type  of  national  ad,”  he  said. 
“The  existing  discounts  have  simply 
not  been  large  enough  to  encourage 
national  advertisers  to  use  newspa¬ 
pers  in  continuity  campaigns  to  build 
brand  image  and  to  average  costs 
down.” 

Tillis  also  suggested  that  newspa¬ 
pers  begin  to  set  national  advertising 
rates  by  category  and  consider  “set¬ 
ting  up  special  introductory  promo¬ 
tions  for  promising  national  product 
categories  where  the  potential  is  great 
and  the  downside  risk  is  minimal.” 

The  standardization  task  force  has 
already  completed  a  standardized 
invoice  with  29  components  that 
“makes  life  a  lot  easier  for  an  adver¬ 


tiser  who  copes  with  a  great  many 
newspapers,”  said  chairman  Joe  D. 
Smith,  publisher  of  the  Alexandria 
(La.)  Daily  Town  Talk. 

Smith  noted  that  the  International 
Newspaper  Advertising  and  Market¬ 
ing  Executives  and  the  International 
Newspaper  Financial  Executives 
spent  several  years  developing  the 
standardized  invoice. 

“A  standard  ad  invoice  has  got  to 
help  retention  of  our  present  business 
and  may  eventually  attract  business 
that  we  don’t  now  have,”  Smith  said. 

The  task  force  has  set  the  end  of 
1987  as  its  “target  date”  for  getting  all 
newspapers  into  this  standard  invoice 
procedure.  Smith  said.  “It’s  impor¬ 
tant  to  get  your  billing  systems  in 
place.  The  software  systems  people 
are  ready.” 

Other  projects  being  undertaken  by 
his  task  force  include  standardizing 
contract  forms,  weekend  and  daily  tv 
logs  and  market  research.  Smith  said. 
The  task  force  is  also  creating  a  “stan¬ 
dard  glossary  of  terms  to  make  sure 
that  when  we  talk  to  each  other  and  to 
our  customers,  we’re  using  the  same 
vocabulary,”  he  said. 

“We  recommend  industry-wide 
standards  for  color  lead  time  require- 
ments,”  Smith  continued.  “We 
believe  there’s  no  reason  for  a  lead 
time  of  longer  than  two  days  for  cam¬ 
era-ready  ads,  provided  there  is  an 
advance  reservation  of  seven  days. 
Also,  we  question  whether  there  is  a 
justification  for  a  color  minimum 
other  than  the  one  you  have  for  black 
and  white.” 


Joe  D.  Smith 

in  running  their  ads  in  a  variety  of 
markets  with  very  little  lead  time,” 
Smith  said.  “It  will  also  provide  the 
possibility  of  a  central  one-order, 
one-bill  facility.” 

“The  question  of  value  really 
involves  everything  that  we  do  —  the 
newspaper  itself,  its  audience,  its 
impact  and  the  way  we  sell  it,”  said 
Baltimore  Sun  publisher  Reg  Mur¬ 
phy,  who  heads  the  FoA’s  readership 
task  force.  “Among  advertisers  who 
need  to  be  convinced  about  newspa¬ 
pers’  sales  power,  the  problem  may 
be  partly  a  question  of  promotion  and 
public  relations.” 

One  of  the  ideas  being  considered, 
Murphy  said,  is  a  “continuing  direct 
mail  promotion”  to  communicate 
directly  with  top  advertising  decision 
makers. 


“The  existing  discounts  have  simpiy  not  been  iarge 
enough  to  encourage  national  advertisers  to  use 
newspapers  in  continuity  campaigns  to  build  brand 
image  and  to  average  costs  down.” 


Still  another  task  force  project 
involves  adopting  a  standard  lan¬ 
guage  for  remote  entry  of  classified 
advertising  directly  into  newspaper 
computers.  Smith  said. 

“We’re  also  tackling  the  huge 
problems  of  creating  standard  classi¬ 
fied  formats  equivalent  to  those 
we’ve  established  for  general  display 
with  SAUs,”  Smith  stated.  Standar¬ 
dizing  classified  classifications  them¬ 
selves  is  also  being  studied. 

Smith  also  stressed  that  there  are 
newspapers  which  have  not  signed  up 
for  AD/SAT,  the  network  for  trans¬ 
mitting  ad  copy  to  newspapers  via 
satellite. 

“AD/SAT  will  make  it  simpler  for 
advertisers  to  use  newspapers  and 
give  them  great  speed  and  flexibility 


The  FoA  project  is  seeking  a  “spe¬ 
cial  promotion”  for  classified  and 
wants  to  adopt  a  slogan  and  logo  for 
all  newspapers  to  use. 

Murphy  added  his  voice  to  those 
stressing  the  need  for  improved  color. 
“The  sooner  we  can  get  every  news¬ 
paper’s  color  capability  up  to  the 
levels  advertisers  want,  the  better 
equipped  we’ll  be  to  compete  with 
direct  mail  and  with  other  media 
where  color  is  taken  for  granted,”  he 
said. 

FoA  is  also  studying  how  newspa¬ 
per  advertising  sales  staffs  are 
recruited,  trained  and  compensated. 

One  already  completed  study, 
which  compared  newspaper  sales 
staff  compensation  with  other  media, 
(Continued  on  page  41) 
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New  York  City  sky  rains  on  president,  pubiishers 


By  Debra  Gersh 
and  John  Consoli 


It  was  a  drizzly  day  with  rain  predicted,  but  the  event 
was  planned  for  outdoors  —  and.  for  security  reasons  — 
on  an  island,  no  less. 

As  the  rain  began  to  fall  over  the  some  3,000  publishers 
and  guests  assembled  on  Ellis  Island  to  see  President 
Reagan  at  the  opening  party  of  the  American  Newspaper 
Publishers  Association  convention,  a  cavalcade  of 
umbrellas  began  to  open,  bearing  the  names  of  such  news¬ 
papers  as  the  Miami  Herald,  San  Jose  Mercury  News, 
Tallahassee  Democrat  and  others,  including  the  ANPA. 
The  promotion  managers  had  done  their  job. 

Receiving  the  free  umbrellas  was,  however,  only  a  mild 
salvo  for  the  many  stranded  on  the  island  after  the  event  in 
the  cold  rain  and  damp  tunnel,  who  had  to  wait  while  a  fire 
boat  stuck  in  the  harbor  was  moved  and  the  Circle  Line 
ferries  could  get  by  to  bring  the  attendees  back  to  Manhat¬ 
tan. 

A  number  of  publishers  and  their  guests,  however,  did 
not  even  make  it  to  the  island. 

ANPA  originally  scheduled  three  ferries,  but  hoped  that 
the  first  would  be  able  to  come  back  and  make  a  fourth 
trip.  The  Secret  Service,  however,  sealed  off  the  island 
before  the  president’s  expected  time  of  arrival  —  even 
though  he  arrived  later  than  planned  —  and  the  fourth 
ferry  was  not  allowed  to  leave. 

About  three  busloads  of  publishers  and  their  wives 
never  got  off  the  dock  in  Battery  Park  and  many  wound  up 
walking  to  the  South  Street  Seaport,  the  site  of  several 
post-Reagan  cocktail  parties  that  were  not  scheduled  to 
begin  until  6  p.m.,  more  than  an  hour  after  the  president 
was  scheduled  to  speak  on  the  island. 

Those  who  missed  the  boats  out  to  Ellis  Island  and 
missed  the  president’s  talk  may  have  been  the  lucky  ones, 
however.  The  first  boat  back  didn’t  get  the  publishers  to 
the  South  Street  Seaport  parties  until  7  p.m.  and  many 
arrived  wet  and  irritated. 

Several  called  it  the  “Ellis  Island  fiasco”  and  said  the 
talk  at  next  year’s  ANPA  convention  would  be,  “1  see  you 
survived  Ellis  Island.” 

Said  one  publisher:  “It  was  the  president’s  act.  I  think 
his  staff  let  him  down.  It  should  have  been  worked  out 
better  for  the  publishers.” 

Some  publishers  also  complained  about  having  to  travel 
out  to  the  island  to  hear  the  president  speak  when  in  past 
years  presidential  speakers  (including  President  Reagan) 
had  addressed  the  publishers  at  the  convention  hotel  site. 

The  grumbles  continued  on  the  buses  back  from  the 
South  Street  Seaport  parties,  with  one  publisher  stating, 
“He  gave  that  same  old  support-the-contra  speech.  At 
least  he  could  have  talked  about  something  more  timely 
like  the  economic  situation  involving  the  U.S.  and  Japan.” 

The  rain  continued  throughout  the  publishers’  four-day 
stay  in  New  York  City,  with  the  sun  beginning  to  shine 
through  only  on  Wednesday,  as  they  began  their  trips 
home. 

“Next  year,  Hawaii,”  said  more  than  one  publisher  as 
they  made  their  way  to  the  hotel  checkout  lines. 


On  the  dais  at  Ellis  Island  with  President  Reagan  were 
(from  left):  Richard  J.V.  Johnson,  Houston  Chronicle; 
Alvah  Chapman,  Knight-Ridder;  Dave  Laventhol,  Times 
Mirror;  Reagan;  the  Rev.  Billy  Graham;  Katharine  Gra¬ 
ham,  Washington  Post;  and  Joe  D.  Smith,  Alexandria 
(La.)  Town  Talk. 

(AP  Photo) 


Rain  fell  on  the  audience  of  publishers  that  came  to 
hear  President  Reagan. 

(AP  Photo) 


Ad  Bureau  board  suspends 
fees  for  certain  workshops 

The  board  of  directors  of  the  Newspaper  Advertising 
Bureau  voted  at  its  May  3  meeting  in  New  York  to  elimi¬ 
nate  fees  charged  to  members  for  having  bureau  trainers 
come  to  their  newspapers. 

The  elimination  of  the  fee,  which  has  been  in  effect  since 
1962,  will  take  place  on  June  I. 

Members  will  still  have  to  pay  the  transportation  and 
lodging  costs  for  Ad  Bureau  trainers  who  come  to  their 
newspapers  to  conduct  workshops. 

(Continued  on  page  36) 
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President  Reagan,  citing  La  Prensa,  makes  contra  support  piea 


President  Reagan  took  his  appeal 
for  supporting  the  Nicaraguan  rebels 
directly  to  the  press,  as  he  addressed 
the  opening  ceremonies  of  the  Ameri¬ 
can  Newspaper  Publishers  Associa¬ 
tion  on  Ellis  Island. 

Reagan,  in  his  appeal  for  backing 
the  contras,  referred  to  La  Prensa, 
the  Nicaraguan  newspaper  closed  by 
the  ruling  Sandinista  government. 

Speaking  during  a  drizzly  twilight 
with  the  lit  Statue  of  Liberty  as  a 
backdrop,  the  president  said,  “We 
hear  the  call  of  freedom  in  the  work  to 
which  you  [publishers]  have  dedi¬ 
cated  your  lives,  sounding  clearly, 
proudly,  every  morning  and  evening 
in  the  pages  of  a  free  press.  Tragically 


President  Reagan 
A  plea  to  publishers 


silenced  in  Nicaragua  by  the  closing 
of  La  Prensa,  we  still  hear  that  call  in 
the  brave  voice  of  its  publisher,  Vio- 
leta  Chamorro,  who  makes  it  clear 
that  on  the  subject  of  freedom,  the 
press  can  never  be  agnostic.  ‘Without 
liberty  of  the  press,'  she  has  said, 
‘there  is  no  representative  democ¬ 
racy,  nor  individual  liberty,  nor  social 
justice,  only  darkness,  impunity, 
abuse,  mediocrity  and  repression.”’ 

In  his  plea  to  the  media  for 
increased  pro-contra,  anti-Sandinista 
coverage,  Reagan  said  coverage  of 
the  Nicaraguan  conflict  needs  “per¬ 
spective”  and  said  such  perspective 
“is  provided  by  the  aggressive  nature 
of  Sandinista  Communism.” 


Who’s  a  meddler? 

First  Lady  Nancy  Reagan  defends  her  role  and  takes  issue  with 
press  accounts  that  she  interferes  in  White  House  affairs 


By  Andrew  Radolf 

First  Lady  Nancy  Reagan  appeared 
before  the  nation’s  newspaper 
publishers  this  week  to  challenge 
head-on  press  portrayals  of  her  as 
someone  who  meddles  too  much  in 
White  House  affairs. 

Speaking  at  the  Associated  Press 
luncheon  during  the  American  News¬ 
paper  Publishers  Association  conven¬ 
tion  in  New  York,  the  First  Lady  said 
she’s  “a  woman  who  loves  her  hus¬ 
band”  and  makes  “no  apologies”  for 
her  involvement  in  matters  that  con¬ 
cern  the  president’s  personal  and 
political  welfare. 

“The  first  lady  is  first  of  all  a  wife. 
After  all,  that’s  the  reason  she’s 
there,”  she  said.  “A  president  has 
advisers  to  counsel  him  on  foreign 
affairs,  on  defense,  on  the  economy, 
on  politics  and  any  number  of  mat¬ 
ters.  But  no  one  among  all  those 
experts  is  there  to  look  after  him  as  an 
individual  with  human  needs,  as  a 
flesh-and-blood  person  who  must 
deal  with  the  pressures  of  holding  the 
most  powerful  position  on  earth.” 

She  continued  that  her  role  of  being 
first  lady  also  includes  being 
“another  means  to  keep  a  president 


First  Lady  Nancy  Reagan 
defends  her  role 
from  being  isolated. 

“1  talk  to  people.  They  tell  me 
things.  They  pass  along  ideas,  and 
sure  1  tell  my  husband,”  the  First 
Lady  said.  “And  if  something  is 
about  to  become  a  problem  or  fall 
between  the  cracks.  I’m  not  above 
calling  a  staff  person  and  asking  about 
it.” 

She  stated  she  does  not  get 
involved  in  White  House  policy¬ 
making,  but  she  told  publishers  “it’s 
silly  to  suggest  my  opinion  should  not 


carry  some  weight  with  a  man  I’ve 
been  married  to  for  35  years.  As  Presi¬ 
dent  Hayes  explained  more  than  a 
century  ago,  ‘Mrs.  Hayes  may  not 
have  much  influence  on  Congress, 
but  she  has  a  great  deal  of  influence  on 
me.’  And,  ladies  and  gentlemen, 
don’t  kid  yourselves,  it’s  been  that 
way  ever  since  we’ve  had  presidential 
wives.” 

Since  as  first  lady  “you  will  be  the 
object  of  attention  no  matter  what  you 
do,  I  decided  I  might  as  well  focus 
attention  on  something  that  really 
mattered,”  she  continued,  “on  some¬ 
thing  that  had  interested  me  for  a 
long  time  and  on  which  I’d  already 
started  having  briefings  —  the  prob¬ 
lem  of  drug  abuse  among  young  peo¬ 
ple. 

“If  the  president  has  a  bully  pulpit, 
then  the  first  lady  has  a  white  glove 
pulpit.  It’s  more  refined,  more 
restricted,  more  ceremonial,  but  it’s  a 
pulpit  all  the  same.” 

The  First  Lady  said  her  work  com¬ 
batting  drug  abuse  has  “provided  me 
with  the  most  fulfilling  years  of  my 
life.”  She  also  used  the  occasion  “to 
thank  the  newspapers  of  this  country 
for  the  coverage  you’ve  been  giving 
(Continued  on  pafte  36) 
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Breslin  to  jump  ship;  leaving  New  York  Daily  News  for  Newsday 


New  York  Newsday  delivered  a 
blow  to  the  midsection  of  its  rival 
New  York  Daily  News  last  week  with 
the  announcement  that  it  has  signed 
Pulitzer  Prize-winning  columnist 
Jimmy  Breslin  to  a  five-year  contract. 

Breslin  will  begin  writing  for  News- 
day  immediately  after  his  contract 
expires  with  the  News  on  Oct.  10, 
1988. 

Newsday  made  no  effort  to  find  a 
loophole  that  would  allow  Breslin  to 
break  the  remainder  of  his  contract 
with  the  News,  Newsday  publisher 
Robert  Johnson  said. 

Although  he  will  be  based  at  New 
York  Newsday,  Breslin’s  thrice- 
weekly  column  will  appear  in  News- 
day’s  Long  Island  editions  as  well. 

The  columnist  is  currently  syndi¬ 
cated  by  Universal  Press  Syndicate, 
but  will  be  syndicated  through  the 
Los  Angeles  Times  Syndicate  when 
he  joins  Newsday,  the  newspaper 
said.  Newsday  and  the  Los  Angeles 
Times  are  owned  by  the  Times  Mirror 
Co. 

Johnson  told  the  staff  that  the 
announcement  of  Breslin’s  signing 
was  made  “so  far  in  advance’’  in 
order  to  quell  rumors  “that  have  been 
circulating.  It  was  concluded  it  was 
appropriate  to  let  you  know  once  an 
agreement  was  signed.” 

The  signing  took  place  on  April  29. 

However,  Newsday  did  not  actu¬ 
ally  make  the  announcement  until 
May  4  during  the  American  Newspa¬ 
per  Publishers  Association’s  annual 
convention  at  the  Waldorf-Astoria 
Hotel  in  New  York  City. 

Newsday  officials  said  it  was  a 
coincidence  that  the  announcement 
was  made  at  the  convention.  How¬ 
ever,  both  Johnson  and  Times  Mirror 
president  David  Laventhol,  at  the 
May  3  Parade  party,  made  sure 
reporters  covering  AN  PA  knew  that 
Newsday  would  make  a  “big 
announcement”  the  next  day. 

The  announcement  took  some  of 
the  luster  off  the  Daily  News’ 
extravaganza  Monday  evening  at 
Carnegie  Hall. 

Breslin  won  his  Pulitzer  in  1986  for 
distinguished  commentary.  His  col¬ 
umns  that  year  included  revelations 
that  police  in  Queens  were  using  stun 
guns  to  torture  suspects,  some  of 
whom  were  arrested  for  minor 
offenses. 

Breslin  could  not  be  reached  for 
comment. 

After  Newsday’s  announcement, 
the  News  posted  a  statement  saying: 
“We  are  sorry  he  will  be  leaving  the 
News  after  all  these  years.  He  has 


Breslin  to  Join  NY  Newsday 


By  T.J.  Collins 
PuluMr  Prwr-winmag  rolumn>at 
Jimmy  RnMitn  wdl  beffin  wriuof  fw- 
Nrw  York  Nowaday  whtn  hui  currrnt 
omtisct  with  ih«  Daily  S«w»  uapirM 
n«it  yrar,  Suwaday  Pubiiahor  K^'rl 
Johnaon  announced  yanvixUy 
"NormsUy  «r«  would  not  anmiunoe 
a  daaaK'n  this  oaiur*  ao  far  in  od- 
vanee.'  Ji^naon  Mid  in  a  mamo  to  the 
Nawaday  ataff  'However,  horauw  ntf 
rumora  that  have  been  cirruiatins 

propnata  to  let  you  know  oas*  an 
asreaneni  waa  actually  a^piod  That 
occurred  Wodnc^ay,  April  29  " 
T  at  Brealin’a  S-year  ce* 


Bnalin'a  cuntract  with  tha  Nem 
•ipirea  Uct.  10.  19M.  and  ‘be  will 
•tart  working  for  Newsday  Oiabar 
1 1,”  Johnam  raid. 

Brwalm.  who  prenoualy  worked  as 
a  coiunuuft  for  Nowaday,  will  arrite 
three  oolumiu  a  week  that  will  ap¬ 
pear  in  at!  editions  o(  tha  paper  and 
will  be  ayndicated  through  The  Loa 
Anj^ea  Timee  .Syndicata 

"We  envision  the  focus  of  hia  col- 
umn.s  to  he  conaialent  with  the  hard¬ 
hitting.  well  reported  observation* 
about  lifo  in  New  York,  which  recent¬ 
ly  earned  Jimmy  the  Pnae." 

Johnson  aaid  Breal  ‘ha  Pulit- 
aer  for  distinguiah  'ry  tn 


duunptotwd  ocdiaary  citiaami ' 

"Our  feepect  for  his  reporting  and 
wnting  has  been  matched  by  hia  re¬ 
spect  for  Nowaday  and  bow  we  wre  go¬ 
ing  about  daveloping  New  York 
Newsday  aa  a  nawapaper  dedicatad  to 
aerious  reporting  about  New  York." 
Johnson  said 

After  Johoaon's  annouucwment.  ihu 
Newspoatedaraainotoita  kUfTaayiiig. 
"Jimmy  Breslin  ha.t  signed  a  conuact 
to  write  for  .Newsday  at  the  oonrluMun 
of  hia  OMitnict  anth  tha  Newa  in  Octo¬ 
ber.  199S.  We  am  aorry  he  will  be  ieev- 
ingtle  News  after  all  these  years."  He 
has  *  *  for  the  News  aince  1976 

B  '4  net  be  reached 


How  Newsday  reported  Breslin's  jump 


worked  for  the  News  since  1976.” 

Daily  News  officials  indicated  that 
Newsday’s  negotiations  with  Breslin 
were  conducted  without  their  knowl¬ 
edge. 

Daily  News  publisher  James  Hoge 
said  he  did  not  want  to  comment 
beyond  the  official  statement. 

Rumors  that  Breslin  had  been  seen 
dining  with  Newsday  officials  began 
appearing  in  gossip  columns  in 
assorted  publications  about  a  month 
ago.  But  Daily  News  officials  claimed 
they  were  surprised  by  Breslin’s 
action  and  had  not  had  a  chance  to 
speak  with  him  as  E&P  went  to  press. 

Insiders  at  Times  Mirror  and  News- 
day  pointed  out  that  Breslin  had 
worked  with  Laventhol  and  New 
York  Newsday  editor  Don  Forst  at 
the  now-defunct  New  York  Herald 
Tribune  and  hinted  that  his  joining 
Newsday  was  the  result  of  two  things: 
(1)  His  concern  about  the  long-term 
stability  of  the  News;  and  (2)  his 
closeness  to  Forst. 


Breslin  has  not  been  quiet  with  his 
opinions  about  the  Daily  News.  Just 
prior  to  this  year’s  Super  Bowl,  he 
criticized  a  Daily  News  tv  promo¬ 
tional  campaign  that  featured  a  bunch 
of  New  York  Giants  football  players 
who  live  in  New  Jersey. 

Breslin’s  jump  to  Newsday  comes 
about  four  years  after  longtime  Daily 
News  sports  columnist  Dick  Young 
jumped  to  the  New  York  Post. 

Ironically,  when  Young  jumped,  it 
was  Breslin  who  criticized  him  in  a 
column  for  abandoning  the  News 
after  45  years  at  the  paper.  Young 
came  back  with  a  column  of  his  own 
rebutting  Breslin  which  he  titled:  “A 
Memo  to  Fatso  the  Writer.” 

Young,  however,  declared  his 
contract  —  with  two  years  left  to 
run  —  void  because  the  News  would 
not  give  him  a  clause  in  writing  guar¬ 
anteeing  to  honor  the  contract  should 
the  newspaper  close. 

Breslin  has  indicated  he  will  honor 
the  remaining  year-and-a-half  on  his 
contract  with  the  News. 


Two  Florida  daily  newspapers 
favor  ad,  circulation  sales  tax 


Two  Florida  dailies,  the  Orlando 
Sentinel  and  the  St.  Petersburg  Times 
editorialized  in  favor  of  the  state’s 
extension  of  its  5%  sales  tax  to  numer¬ 
ous  services,  including  advertising 
and  circulation. 

“We  feel  the  need  the  for  expanded 
taxation  in  a  vastly  undertaxed 
state,”  explained  Times  publisher 
Andrew  Barnes  in  a  recent  interview. 

He  said  the  Times  felt  a  personal 
income  tax  was  preferable,  but  there 
was  no  political  support  for  such  a 
measure  in  Florida. 

“As  long  as  [the  sales  tax]  was  done 
on  an  evenhanded  basis,  we  thought 
we  had  no  reason  to  wrap  the  First 
Amendment  around  our  business 


ventures.” 

The  sales  tax  will  be  “a  serious 
bother  in  the  short  run,"  Barnes  said, 
especially  having  to  collect  an  addi¬ 
tional  20  from  people  who  buy  the  250 
cover  price  Times  on  newsstands  and 
from  news  racks. 

The  Times  will  akso  incur  “addi¬ 
tional  costs”  from  the  services  it 
purchases,  he  said. 

As  for  the  newspaper's  advertising 
revenues,  Barnes  conceded  the 
Times  will  see  a  “negative  effect” 
this  year,  particularly  in  situations 
where  ad  budgets  are  already  fixed 
and  paying  the  tax  will  mean  less 
space  being  purchased. 

(Continued  on  page  36) 
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Miami  Heraid  vs.  Gary  Hart 

Reporter  who  participated  in  surveiilance  defends  pubiication  of  the 
story;  taiks  about  how  the  newspaper  team  gathered  its  information 


By  Debra  Gersh 

While  former  Senator  Gary  Hart 
accused  the  Miami  (Fla.)  Herald  of 
publishing  “a  misleading  and  false 
story,”  a  Herald  reporter  counter¬ 
charged  that  Hart  was  “misstating  the 
facts.” 

The  Hart  comments  to  the  Ameri¬ 
can  Newspaper  Publishers  Associa¬ 
tion  on  May  5  were  part  of  his  first 
public  statement  on  the  issue  raised  in 
a  Herald  article  two  days  before  that 
reported  a  young  actress  from  Miami 
was  seen  going  into  the  Harts’ 
Washington  residence  with  the  ex¬ 
senator  while  his  wife,  Lee,  was  out 
of  town. 

Hart  had  been  scheduled  to  appear 
on  the  ANPA  program  for  several 
weeks,  but  the  controversy  that 
unfolded  over  the  weekend  turned  the 
convention  into  a  media  circus  on  the 
day  he  appeared. 

Registration  of  reporters  covering 
the  convention  soared  from  62  on 
May  3  to  371  on  May  4  when  word  got 
out  that  Hart  was  to  appear  on  the 
convention  program. 

His  speech  on  economic  affairs  to 
the  publishers’  convention  was  over¬ 
shadowed  by  opening  statements  on  the 
Herald  story. 

During  that  session.  Hart  charged 
that  the  story  “was  written  by  report¬ 
ers  who,  by  their  own  admission, 
undertook  a  spotty  surveillance,  who 
reached  inaccurate  conclusions  based 
on  incomplete  facts,  who,  after  pub¬ 
lishing  a  false  story,  now  concede 
they  may  have  gotten  it  wrong.  And 
who,  most  outrageously,  refused  to 
interview  the  very  people  who  could 
have  gotten  them  the  facts  before  fil¬ 
ing  their  story,  which  we  asked  and 
urged  them  to  do.” 

Further,  Hart  called  upon  the 
publishers  to  “ask  yourselves  some 
searching  questions  about  what  is 
right  and  what  is  truthful,  about  the 
propriety  of  a  newspaper  conducting 
a  questionable  and  inadequate 
surveillance  of  one  presidential  candi¬ 
date,  about  whether  the  urgency  of 
meeting  a  deadline  is  subordinate  to 
hearing  the  truth,  and  about  whether 
it’s  right  or  good  journalism  to  draw 


Gary  Hart  makes  a  point  about  the 
Miami  Herald  story  during  a  question- 
and-answer  session  at  the  ANPA  con¬ 
vention. 

(AP  photo) 


Miami  Herald  publisher  Richard 
Capen  defended  his  paper's  running 
of  the  controversial  story. 


an  extraordinary  conclusion  before 
hearing  some  rather  ordinary  facts.” 

Tom  Fiedler,  a  Herald  political 
reporter  who  worked  on  the  story  and 
was  covering  Hart’s  speech  at  the 
ANPA  luncheon,  said  that  Herald 
reporters  repeatedly  asked  Hart  on 
the  street  that  Saturday  night  if  they 
could  talk  to  the  woman  and  try  to 
clear  up  the  situation. 

Fiedler  said  Hart  told  them  they 


could  not,  as  he  said  he  [Hart]  had  no 
right  to  subject  a  private  person  to 
media  scrutiny. 

Ironically,  it  was  not  the  newspaper 
that  revealed  the  woman’s  identity  as 
Donna  Rice.  Fiedler  said  they  didn’t 
even  know  who  she  was  until  the  Hart 
office  released  her  name. 

“What  we  documented  was  undis¬ 
puted,”  Fiedler  said,  adding  that  at 
about  10  p.m.  Saturday  night  they 
approached  Hart  and  said  this  may  be 
an  incredible  circumstance,  let’s  try 
to  clear  it  up. 

Later,  as  the  finishing  touches  were 
being  put  on  the  story  in  the  early 
hours  of  Sunday  morning,  Fiedler 
said  Hart’s  friend  William  C. 
“Broadhurst  called  and  said  if  we 
come  over  perhaps  we  can  talk  to  the 
girls  [Rice  and  the  friend  she  report¬ 
edly  traveled  with],  but  only  if  we  did 
not  do  the  story.  He  refused  to  put  the 
girls  on  the  phone.” 

Further,  Fiedler  said,  the  story  is 
not  false,  as  Hart  has  confirmed  that 
he  had  a  relationship  with  Rice  for 
two  months. 

The  Miami  Herald  in  no  way  inti¬ 
mated  that  the  relationship  was  sex¬ 
ual,  and  when  pressed  by  other 
reporters,  Fiedler  commented  only 
that  the  relationship  was  “not  politi¬ 
cal.” 

“We  have  only  shown  that  Senator 
Hart,  at  the  time  when  [womanizing] 
is  an  issue,  had  an  ongoing  relation¬ 
ship  that  was  not  about  politics.  We 
never  suggested  that  it  was  sexual,” 
Fiedler  said. 

In  addition,  Fiedler  noted  that  the 
Herald  did  not  set  out  to  do  a  surveil¬ 
lance  of  the  Washington  town  house, 
but  was  instead  acting  on  a  tip  and 
following  up  on  months  of  conversa¬ 
tions  with  the  anonymous  caller. 

“We  didn’t  go  to  do  a  stakeout. 
Only  when  [a  reporter]  saw  the  sena¬ 
tor  go  out  and  then  back  in  with  the 
woman”  were  the  rest  of  the  Herald 
staffers  brought  in,  he  said. 

“The  tips  led  to  his  front  door. 
When  this  woman  came  out,  the  one 
reporter  who  was  there  alone 
sounded  the  general  alarm.  Ulti¬ 
mately  there  were  five  [Herald 
staffers]  involved.  We  just  reacted  to 
the  events  as  they  unfolded,”  Fiedler 
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DONNA  —  I  D 
SLEEP  WITH 
GARY  HART 


Just  a  nice,  sweet  lady,  say  her  pals 


Newsday  The  Post  The  News 

How  the  New  York  City  tabloids  played  the  story  during  ANPA  convention  week. 


said. 

Further,  a  New  York  Times  Maga¬ 
zine  profile  of  the  presidential  hopeful 
quoting  him  as  challenging  reporters 
to  follow  him  around  had  nothing  to 
do  with  the  Herald’s  investigation, 
but  it  did  appear  at  an  opportune  time. 

“Certainly  we  did  not  say,  ‘Hey, 
this  is  what  he’s  doing,  let’s  go.’  The 
decision  was  made  completely  inde¬ 
pendent,  but  I  do  thank  someone, 
though,  that  it  was  published.’’ 

The  tip  came  from  a  woman  who, 
ironically,  read  a  story  penned  by 
Fiedler  addressing  the  issue  of 
reporting  the  womanizing  rumors  cir¬ 
cling  around  Hart. 

“I  think  the  caller  was  who  she 
represented  herself  to  be,”  Fiedler 
said  of  the  woman,  identified  only  as  a 
friend  of  Donna  Rice. 

The  woman  was  apparently  “angry 
about  the  arrogance  she  perceived  in 
the  senator,”  Fiedler  said,  adding 
that  the  caller  emphasized  that  she  did 
not  want  to  hurt  Rice. 

“We  operated  under  the  assump¬ 
tion  all  along  that  this  was  a  setup,” 
he  added.  “We  told  the  caller  we 
thought  she  was  probably  lying,  and 
demanded  that  whatever  we  use  [in 
print]  needed  to  be  proved  indepen¬ 
dently.  We  were  able  to  do  that. 

“What  we  showed,  and  Senator 
Hart  confirmed,  was  that  he  had  a 
two-month  relationship  with  this 
woman  who  was  not  his  wife  and  that 
he  called  this  woman  as  he  traveled 
around  the  country,”  said  Fiedler, 
noting  that  phone  records  show  calls 
to  Rice  from  areas  that  jibe  with 
Hart’s  campaign  schedule. 

“We  stand  by  the  story,”  he  added. 
“He  [Hart]  is  suggesting  we  are  not 
the  FBI  and  someone  could  have 


slipped  in.  That  is  possible.  But  the 
question  is  not  comings  and  goings, 
but  actual  confirmed  sitings.  It’s  also 
a  question  of  judgment,”  of  knowing 
that  the  national  press  is  watching  and 
then  putting  yourself  in  a  position 
that’s  questionable. 

“I  think  the  test  you  always  have  in 
this  situation  is,  does  it  reflect  [on  the 
candidacy]?  The  presidential  charac¬ 
ter  is  very  important  to  the  American 
public. 

“We  are  not  a  sensationalistic 
newspaper.  We  are  in  an  environment 
where  character  is  critical  to  Senator 
Hart’s  campaign,”  Fiedler  con¬ 
tinued.  “Frankly,  I  didn’t  enjoy  doing 
what  we  did.” 


Hart,  after  clarifying  some  techni¬ 
cal  points  about  where  and  when  he 
met  Rice,  said,  “1  hope  in  the  future 
that  if  anyone  has  me  under  surveil¬ 
lance,  they  have  me  completely  under 
surveillance.  1  think  reporters  are 
going  to  have  to  do  their  jobs  and  do  it 
right.” 

Responding  to  another  question 
from  the  publishers.  Dole  said  he 
thought  the  Miami  Herald  acted  prop¬ 
erly,  although  “there  are  some  fine 
lines.  Once  you  stand  up  and  say 
you’re  going  to  be  a  candidate  for 
president,  all  bets  are  off.” 

The  Miami  Herald  has  also  been  the 
subject  of  many  columns  and  editori¬ 
als  lately,  with  many  of  its  media 


“lYe  have  only  shown  that  Senator  Hart,  at  the  time 
when  [womanizing]  is  an  issue,  had  an  ongoing  rela¬ 
tionship  that  was  not  about  politics.  IVe  never  sug¬ 
gested  that  it  was  sexual,”  Fiedler  said. 


During  a  question-and-answer  ses¬ 
sion  following  Hart’s  remarks  and 
those  by  Republican  Senator  Bob 
Dole  —  who  joked  that  he  did  not 
think  he  would  make  the  news  that 
day  —  Miami  Herald  publisher 
Richard  G.  Capen  said,  “It  seems  to 
me  the  issue  is  not  the  Miami  Herald, 
it’s  Gary  Hart’s  judgment. 

“We  stand  fully  by  our  story,” 
Capen  added.  “We  never  speculated 
about  what  went  on  during  those 
meetings.  At  a  minimum,  there  is  an 
appearance  of  impropriety.  The 
public  has  a  major  interest  in  the  judg¬ 
ment  and  intelligence  of  the  man  who 
wants  to  be  president.” 


peers  backing  its  actions. 

An  ABC  News  poll,  however, 
showed  that  50%  of  those  interviewed 
thought  the  newspaper  went  too  far  in 
staking  out  Hart’s  residence.  Forty- 
three  percent  said  the  actions  of  pres¬ 
idential  candidates  are  “fair  game.” 

The  poll  further  indicated  that  only 
31%  of  the  respondents  said  they 
believed  the  Miami  Herald  story, 
while  39%  said  they  did  not,  and 
another  30%  had  no  opinion. 

Rice  also  canceled  a  press  confer¬ 
ence  scheduled  for  the  Tuesday  (May 
5)  following  the  Herald’s  story,  and  a 
lawyer  representing  her  instead 
(Continued  on  page  36) 
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Audit  Bureau  of  Circulations  releases  six-n^onth  figures 

National  newspapers  reach  the  top  of  the  ladder 


By  Mark  Fitzgerald 

With  the  latest  FAS-FAX  report 
from  the  Audit  Bureau  of  Circula¬ 
tions,  national  newspapers  claimed 
their  primacy  in  a  country  that  tradi¬ 
tionally  has  read  hometown  papers. 

Many  of  those  hometown  papers 
are  big  and  getting  bigger,  but  the 
newspaper  circulation  report  for  the 
six  months  ended  March  31  dramati¬ 
cally  highlights  the  ascendancy  of 
national  newspapers  in  the  United 
States. 

For  the  first  time,  the  Wall  Street 
Journal  averaged  above  two  million 
copies,  reporting  2,026,276,  an 
increase  of  40,717  over  the  same 
period  last  year. 

In  second  place  in  daily  circulation 
was  USA  today,  the  4-year-old 
national  newspaper.  Even  with  Audit 


Daily 

1.  Wall  Street  Journal  (m) 

(national  edition) 

2.  USA  Today  (m) 

(national  edition 

3.  New  York  Daily  News  (m) 

4.  Lx)s  Angeles  Times  (m) 

5.  New  York  Times  (m) 

(national  edition) 

6.  Washington  Post  (m) 

7.  Chicago  Tribune  (m) 

8.  New  York  Post  (all  day) 

9.  Detroit  News  (all  day) 

10.  Detroit  Free  Press  (m) 

1 1 .  Long  Island  Newsday  (e) 

12.  Chicago  Sun-Times  (m) 

13.  San  Francisco  Chronicle  (m) 

14.  Boston  Globe  (m) 

15.  Philadelphia  Inquirer  (m) 

16.  Newark  Star-Ledger*  (m) 

17.  Cleveland  Plain  Dealer  (m) 

18.  Miami  Herald  (m) 

19.  Baltimore  Sun  (combined  e  &  m) 

20.  Minneapolis  Star  &  Tribune  (m) 

21.  St.  Louis  Post-Dispatch  (m) 

22.  Boston  Herald  (m) 

23.  Denver  Rocky  Mountain  News  (m) 

24.  Phoenix  Arizona  Republic  (m) 

25.  Portland  Oregonian  (m) 

*  Average  3  months 

NOT  REPORTING: 


Bureau  not  counting  USA  Today’s 
important  bulk  circulation  —  which 
Gannett  Co.  estimates  is  some  8%  of 
copies  sold  —  the  paper  now  has  a 
bigger  daily  circulation  than  the  New 
York  Daily  News. 

USA  Today  gained  a  strong  1 43 ,570 
copies  over  the  same  period  last  year 
for  a  total  paid  daily  circulation  of 
1,311,792. 

Perhaps  the  most  dramatic  shift  at 
the  top  was  the  New  York  Times  top¬ 
pling  the  long  domination  of  the  New 
York  Daily  News  to  take  first  place  in 
Sunday  circulation.  The  Times  won 
first  place  not  only  because  of  the 
continuing  slump  of  the  News  —  it 
lost  45,170  in  average  Sunday  circula¬ 
tion  against  the  year-ago  figure  —  but 
also  because  national  sales  make  up 
nearly  600,000  copies  of  its  Sunday 
circulation. 


Sunday  Times  circulation  was  up 
19,411  over  the  year-ago  period  to 
advance  to  1,645,060.  That  shaded 
the  Sunday  News  tally  of  1,631,060. 

The  Daily  News  also  reported  a 
loss  in  average  paid  daily  circulation, 
but  the  2,850  deficit  was  considerably 
better  than  the  substantial  losses  of 
recent  past  reporting  periods. 

Overall,  this  reporting  period’s 
FAS-FAX  reflects  other  trends  that 
have  been  clear  for  a  while. 

It’s  still  better,  for  example,  to  be  a 
monopoly  metro  paper. 

Two  papers  that  recently  became 
the  lone  paper  in  their  cities  reported 
strong  Sunday  and  daily  increases. 
The  Baltimore  Sun  gained  53,711  on 
Sunday  and  61,986  daily,  and  the  St. 
Louis  Post-Dispatch  continued  roll¬ 
ing  up  circulation,  adding  29,450  on 
Sundays  and  38,727  on  weekdays. 


ABC  FAS-FAX  TOTALS  for  TOP  25 


Gain/Loss  Gain/Loss 


Total  Daily 
circulation 

same  period 
last  year 

Sunday 

Total  Sunday 
circulation 

same  period 
last  year 

2,026,276 

+ 

40,717 

1. 

New  York  Times 

1,645,060 

-1-19,411 

2. 

New  York  Daily  News 

1,631,688 

-45,170 

1,311,792 

-1- 143,570 

3. 

Los  Angeles  Times 

1,397,192 

-1-33,816 

4. 

Chicago  Tribune 

1,126,293 

-36,790 

1,278,118 

- 

2,850 

5. 

Washington  Post 

1,112,802 

3-21,495 

1,117,952 

+ 

29,797 

6. 

Philadelphia  Inquirer 

989,250 

3-  4,681 

1,056,924 

+ 

21,498 

7. 

Detroit  News 

8.39,319 

3-  6,954 

8. 

Boston  Globe 

798,118 

-13,031 

7%,659 

+ 

15,288 

9. 

Detroit  Free  Press 

724,342 

-20,152 

758,464 

- 

1,667 

10. 

San  Francisco  Chronicle 

740,123 

- 

11,675 

&  Examiner 

708,035 

-  3,525 

678,399 

+ 

27,954 

II. 

Newark  Star-Ledger 

681,802 

-  667 

639,720 

- 

5,546 

12. 

Long  Island  Newsday 

680,618 

3-33,139 

624,291 

+ 

41,903 

13. 

Atlanta  Journal  & 

612,600 

- 

19,208 

Constitution 

645,916 

3-31,338 

557,934 

+ 

3,323 

14. 

Chicago  Sun-Times 

633,051 

-30,565 

500,106 

- 

13,991 

15. 

Minneapolis  Star  &  Tribune 

625,504 

3- 12,900 

494,844 

+ 

2,470 

16. 

Pittsburgh  Press 

564,987 

- 14,923 

461,080 

+ 

8,932 

17. 

Cleveland  Plain  Dealer 

562,813 

3-13,233 

454,954 

+ 

912 

18. 

St.  Louis  Post-Dispatch 

548,955 

3-29,450 

437,233 

- 

21,526 

19. 

Miami  Herald 

546,980 

-12,778 

410,638 

+ 

53,71 1 

20. 

Phoenix  Arizona  Republic* 

539,323 

3^31,315 

382,832 

333 

21. 

Milwaukee  Journal 

516,890 

3-  2,341 

357,314 

+ 

38,727 

22. 

Seattle  Times/Post- 

355,494 

- 

3,231 

Intelligencer 

500,781 

3- 10,576 

345,778 

+ 

25,337 

23. 

Baltimore  Sun 

489,771 

3-61,986 

343,723 

+ 

12,232 

24. 

San  Diego  Union* 

415,588 

3- 16,488 

327,251 

- 

7,911 

25. 

Denver  Post 

415,250 

3-  3,148 

*  Average  3  months 


NOT  REPORTING: 

Houston  Chronicle  statement  not  filed  by  FAS-FAX  press  time 
(ranked  18th  for  6  months  ended  March  31,  1986) 

Dallas  Morning  News  statement  not  taken  due  to  pending  litigation 
(ranked  19th  for  6  months  ended  March  31,  1986) 


Houston  Chronicle  statement  not  filed  by  FAS-FAX  press  time 
(ranked  18th  for  6  months  ended  March  31,  1986) 

Dallas  Morning  News  statement  not  taken  due  to  pending  litigation 
(ranked  19th  for  6  months  ended  March  31,  1986) 
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In  competitive  cities,  the  results 
were  were  mixed  at  best. 

Some  newspapers  did  very  well.  In 
Detroit,  for  example,  the  Detroit 
News  widened  its  lead  on  the  rival 
Detroit  Free  Press.  The  News’  6,954 
gain  on  Sundays  gave  it  a  839,319  to 
724,342  lead  over  the  Free  Press.  On 
weekdays,  a  News  gain  of  27,954  and 
a  Free  Press  loss  of  5,546  gave  the 
News  a  678,399  to  639,720  lead.  The 
two  papers  have  applied  for  a  joint 
operating  agreement,  with  the  Free 
Press  taking  the  role  of  “failing  news¬ 
paper.” 

in  Chicago,  both  papers  lost  circu¬ 
lation,  but  the  Chicago  Tribune 


remained  firmly  in  first  place.  The 
Tribune  lost  36,790  copies  of  Sunday 
circulation  from  a  year  ago,  falling  to 
1,126,293.  For  its  part,  Sunday  Chi- 
eufio  Sun-Times  circulation  was  off 
30,565  from  a  year  ago  to  633,051. 
Both  continued  to  blame  the  effects  of 
last  year's  price  increase  to  SI. 25  for 
the  losses. 

Tribune  daily  circulation  was  down 
a  modest  1,667  to  758,464,  while  the 
Sun-Times  was  off  19,208  from  a  year 
ago  to  612,600. 

Competition  helped  some  papers, 
however.  Long  Island  Newsday's 
aggressive  moves  into  New  York  City 


continued  to  pay  off,  pushing  circula¬ 
tion  up  33,139  from  the  year-before 
period,  while  the  Denver  Post\  sub¬ 
scription  tie-in  with  a  local  cable  tv 
company  helped  maintain  its  Sunday 
lead  over  the  Rocky  Mountain  News. 
The  Post  was  up  3,148  to  415,250  on 
Sundays,  while  the  Rocky  was  up 
1,8971  to  379,984. 

Denver  daily  circulation,  however, 
continued  to  gravitate  toward  the 
Rocky  Mountain  News.  The  tabloid 
reported  a  gain  from  the  year  before 
of  25,337  to  advance  circulation  to 
345,778.  Post  circulation  was  up  a 
more  modest  8,870  to  229,731. 


Reporter  gives  murder  trial  information,  then  is  fired 

Los  Angeles  City  News  Service  says  reporter  was  dismissed 
for  giving  the  same  information  to  a  client’s  competitor 


Bj’  M.L.  Stein 

A  veteran  police  reporter  for  the 
Los  Angeles  City  News  Service  was 
fired  after  he  told  authorities  during  a 
major  murder  trial  that  he  had  seen 
the  alleged  victim  alive. 

However,  CNS  editor  Robert  1. 
LaufTer  said  the  dismissal  of  Robert 
Robinson  was  for  giving  information 
to  a  competitor  of  a  client  of  the  wire 
service  and  “had  nothing  to  do  with 
his  going  to  court." 

Robinson,  44,  a  CNS  reporter  for 
nine  years,  told  E&P  his  letter  of  dis¬ 
missal  listed  the  cause  as  insurbordi- 
nation.  He  is  appealing  the  decision 
through  his  union,  the  Communica¬ 
tion  Workers  of  America. 

The  newsman  assumed  a  startling 
role  in  the  recent  robbery-murder  trial 
of  Joe  Hunt,  leader  of  the  so-called 
Billionaire  Boys  Club  (BBC),  a  group 
of  wealthy  young  investors. 

Hunt  was  convicted  April  22  of 
murdering  Ron  Levin,  an  alleged 
Beverly  Hills  con  man  and  sometime 
free-lance  journalist,  whose  body  has 
never  been  found.  Prosecutors 
charged  that  Levin  was  killed  in 
revenge  for  swindling  the  BBC  in  a 
commodities  scam. 

Near  the  close  of  the  trial,  Robin¬ 
son  told  deputy  district  attorney  Fred 
Wapner  that  he  had  seen  and  spoken 
to  Levin,  a  longtime  acquaintance,  in 
a  Los  Angeles  movie  line  in  Septem¬ 
ber  1986,  when  Levin  was  pre¬ 
sumably  dead. 

Robinson’s  information  was  con¬ 
veyed  to  the  trial  judge  but  was  not 


heard  by  the  Hunt  jury,  which 
returned  a  guilty  verdict  April  22  after 
1 1  hours  of  deliberation. 

The  reporter  was  given  a  lie  detec¬ 
tor  test,  which  he  admitted  flunking. 

“I  know  I  wasn’t  lying  but  my 
insides  were  going  crazy  when  I  took 
the  test,”  he  said. 

At  least  five  people,  including 
Robinson,  have  reported  they  saw 
Levin  after  he  disappeared  in  June 
1984.  Investigators  concluded  that 
Hunt  and  an  accomplice  invaded 
Levin’s  home,  forced  him  to  write  a 
check  for  $1 .5  million,  shot  him  dead, 
and  then  disposed  of  the  body  in  a 
remote  canyon. 


Arnote,  a  free-lance  tv  photographer 
had  made  a  videotape  of  him  in  con¬ 
nection  with  his  statements  about 
having  seen  Levin.  The  tape  was  used 
on  three  Los  Angeles  television  chan¬ 
nels  with  voice-over  sound,  accord¬ 
ing  to  Robinson. 

“My  words  were  not  used,”  he 
added. 

Robinson  also  asserted  that  he  told 
Arnote  not  to  use  the  videotape  until 
after  he  had  talked  to  court  authorities 
and  he  (Robinson)  agreed  to  its 
release.  Arnote  was  not  available  for 
comment. 

CNS  editor  Lauffer  said  one  of 
Arnote’s  competitors  is  a  CNS  client. 


“We  have  no  objection  to  our  reporters  being  good 
citizens  in  giving  information  to  authorities,”  Lauffer 
declared.  “We  do  object  to  their  giving  information  to 
a  client’s  competitor.” 


Robinson  also  admitted  he  lied  to 
Wapner  about  when  he  became  aware 
of  the  Hunt  trial.  He  first  had  told  the 
prosecutor  he  had  waited  so  long  to 
reveal  his  meeting  with  Levin 
because  he  had  not  known  the  trial 
was  under  way. 

“I  knew  about  the  trial.  1  was  just 
embarrassed  because  1  was  coming  in 
so  late  with  the  information,”  Robin¬ 
son  stated. 

Robinson  called  his  firing  unfair, 
claiming  that  “what  1  did  did  not  hurt 
CNS.” 

He  acknowledged  that  Gary 


Before  being  dismissed,  Robinson 
had  been  put  on  paid  leave  of  absence 
after  his  disclosure  about  Levin. 

Lauffer  stressed  that  the  disclosure 
was  unrelated  to  the  decision  to  fire 
Levin. 

“We  have  no  objection  to  our 
reporters  being  good  citizens  in  giving 
information  to  authorities,”  Lauffer 
declared.  “We  do  object  to  their  giv¬ 
ing  information  to  a  client’s  competi¬ 
tor.” 

Robinson,  who  said  he  was  looking 
for  a  job  pending  his  appeal,  swears 
(Continued  on  pa^e  4!) 
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Tougher  selling  ahead 


Newspapers  to  face  a  tougher  job  of  selling  advertising  as 
sluggish  economy  forces  companies  to  tighten  their  belts 


By  Andrew  Radolf 

Newspapers  are  going  to  face  a 
much  tougher  job  of  selling  advertis¬ 
ing  as  the  sluggish  economy  forces 
companies  to  “tighten  their  belts,” 
the  Newspaper  Advertising  Bureau 
warned  members  of  the  American 
Newspaper  Publishers  Association  at 
their  annual  convention  in  New  York. 

Ad  Bureau  officials  said  newspa¬ 
pers  are  perceived  by  advertisers  as 
an  “expensive”  media  buy  and  com¬ 
panies  are  resisting  “our  selling 
efforts”  as  they  move  to  cut  operating 
expenses. 

Nevertheless,  Ad  Bureau  officials 
said  the  benefits  in  increased  sales 
that  come  from  using  newspapers 
were  generating  “more  willingness  to 
use  print”  among  national  advertis¬ 
ers. 

“Profound  changes  are  taking 
place  in  the  advertising  arena,”  said 
Ad  Bureau  president  Craig  Standen. 
“[They]  are  altering  how  we  sell  and 
to  whom  we  sell.” 

Total  advertising  expenditures  in 
newspapers  should  be  up  in  the  7% 
range  this  year,  Standen  said,  and 
reach  $28.8  billion.  In  1986,  total 
expenditures  increased  7.2%  to  $26.9 
billion. 

But  in  1987  the  “classified  boom” 
will  slow  down,  if  not  be  over.  In  1986 
classified  revenues  grew  by  over 
1 1%,  but  this  year  Standen  forecasted 
classified  growth  will  be  in  the  8% 
range. 

Retail  revenues,  he  said,  will  grow 
around  7%  compared  with  a  6.5% 
revenue  growth  in  1986,  while 
national  will  show  some  new  strength 
by  recording  a  5%  revenue  growth 
this  year  compared  with  0.7%  growth 
in  1986. 

“These  figures  indicate  we  are 
holding  our  share  and  moving  up  in 
dollar  revenue,”  Standen  said. 

“Three  trends”  working  in  news¬ 
papers’  favor  for  more  national  adver¬ 
tising,  Standen  continued,  are  the 
regionalization  of  marketing  as  giant 
corporations  reorganize  their  adver¬ 
tising  departments  away  from 
centralization;  the  opening  up  of  new 
advertising  categories;  and  more 
innovative  and  creative  use  of  news¬ 


Croig  Standen 


papers. 

in  retailing,  advertisers  are  con¬ 
tinuing  “to  demand  total  market  pen¬ 
etration  at  a  time  when  newspapers’ 
circulation-to-household  penetration 
ratio  continues  to  decline,”  said 
NAB  executive  vice  president  Leo 
Bogart.  “This  is  a  major  reason  for 
the  mass  marketers’  growing  shift  to 
inserts  .  .  .  and  it’s  opened  the  way 
for  mailers  to  go  after  more  of  our 
business.” 


will  rethink  their  philosophies.” 

Bogart  also  said  newspapers  should 
begin  thinking  about  devoting  more 
space  to  fashion  coverage  in  order  to 
pull  in  more  retail  ads. 

“Retailers  are  demanding  more 
fashion  editorial.  It  attracts  readers 
and  that  attracts  ad  volume,”  he  said. 

Retailers  will  be  devising  more 
industry-wide  selling  events,  “like 
the  national  home  furnishings  sale,” 
which  will  open  up  still  more  selling 
opportunities  for  newspapers  Bogart 
said. 

He  added  that  the  bureau  has 
“appointed  ourselves  idea  central” 
for  the  bicentennial  celebration  of  the 
Constitution  and  has  sent  out  “news¬ 
letters  and  tie-in  ideas  to  your  ad 
directors.” 

The  Ad  Bureau  recently  completed 
three  “major  studies”  of  classified 
advertising  readership  in  automotive, 
real  estate  and  help  wanted,  Standen 
said. 

“Each  study  documents  how  mas¬ 
sive  the  classified  market  is.  For 
example,  in  a  single  week,  28  million 
adults  look  at  automotive  classified,” 
he  said.  “About  9  million  become 
interested  in  the  ads  and  3  million 
actually  follow  up  on  one  or  more  ads. 
We  have  similar  findings  for  real 
estate  and  employment.” 

Standen  said  these  studies  will  pro¬ 


“Profound  changes  are  taking  place  in  the 
advertising  arena,”  said  Ad  Bureau  president  Craig 
Standen.  “[They]  are  altering  how  we  sell  and  to 
whom  we  sell.” 


The  answer,  Bogart  said,  is  for 
newspapers  to  implement  total  mar¬ 
ket  coverage  programs,  as  71 1  news¬ 
papers  have  already  done. 

Retailers  will  be  turning  to  news¬ 
papers  for  more  “image  advertising, 
something  they  have  usually  turned  to 
television  for,”  Bogart  said.  He  noted 
that  Saks,  which  in  the  past  depended 
on  tv  for  its  image  advertising,  “now 
gives  newspapers  a  strong  endorse¬ 
ment.  When  one  of  the  nation’s  top 
fashion  retailers  says  newspapers  are 
the  place  to  develop  image,  others 


vide  “brand-new  ammunition”  for 
improving  classified  sales  in  local 
markets. 

The  Ad  Bureau  presentation  also 
continued  to  stress  that  newspapers 
must  use  more  and  better  color. 

Bureau  research  has  found  that 
three  out  of  four  readers  want  more 
color,  Standen  remarked,  with  the 
number  increasing  to  nine  out  of  10 
among  younger  readers. 

Other  NAB  research  has  found  that 
color  ads  outsell  similar  black-and- 
white  ads  by  42%,  Standen  said. 
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It's  nice  to  win  the  most  coveted  prize 
in  journalism.  It's  even  nicer  to  win  two 
of  them  in  the  same  day. 

So  when  the  winners  of  this  year’s 
Pulitzer  Prizes  were  announced 
recently,  we  were  proud  to  find  two 
members  of  the  Los  Angeles  Times 
on  the  list. 

Michael  Parks,  Times  bureau  chief  in 
Johannesburg,  was  named  winner  of  the 
Pulitzer  Prize  in  International  Reporting 
for  his  vivid  coverage  of  the  turmoil  in 
South  Africa. 

Richard  Eder,  Times  book  critic,  took 
the  Pulitzer  Prize  in  Criticism  for  his 
sensitive  reviews  of  contemporary 
literature. 


We  are  honored  to  be  the  recipients  of 
these  awards,  because  they  symbolize 
the  highest  form  of  Journalistic 
recognition  from  our  peers.  But  they 
also  symbolize  something  far  more 
important:  the  scope,  as  well  as  the 
depth,  of  the  reporting  we’re  committed 
to  giving  our  readers. 

The  Pulitzers  are  awarded  only  once  a 
year.  But  the  ideals  they  represent  are 
what  we  strive  for  every  day. 


Qod  Angeles  Shames 


The  Times  has  now  received  a  total  of 
16  Pulitzer  Prizes;  and  this  is  the  third 
time  we’ve  received  more  than  one 
Pulitzer  in  a  single  year. 


Michael  Parks 
Winner  of  the  1987  Pulitzer  Prize 
for  International  Reporting 


Richard  Eder 
Winner  of  the  1987  Pulitzer  Prize 
for  Criticism 


Outgoing  ANPA  chairman  offers  advice 

Knight-Ridder’s  Alvah  Chapman  tells  publishers  they  must 
‘recommit’  to  safeguarding  Constitutional  liberties 


Newspaper  publishers  must 
“recommit”  themselves  to  safe¬ 
guarding  the  “blessings  of  liberty,” 
outgoing  American  Newspaper 
Publishers  Association  chairman 
Alvah  Chapman  said  at  this  year's 
annual  convention. 

Stating  that  newspaper  people  have 
a  “special  duty  to  help  exercise  and 
safeguard  our  Constitutional  liber¬ 
ties,”  Chapman,  who  is  also  chair¬ 
man  of  Knight-Ridder  Inc.,  said 
ANPA  members  “with  great  vigor 
must  recommit  ourselves  as 
publishers  to  serve  our  readers  and 
our  nation  with  the  information 
Americans  need  to  continue  to  live  in 
freedom.” 

The  North  American  publishers 
also  “bear  a  responsibility  for  the 
worldwide  welfare  of  a  free  press,” 
Chapman  said.  “Only  we  and  few  of 
our  closest  allies  and  friends  enjoy 
this  press  liberty.  It  needs  our  world¬ 
wide  attention  and  watching  through 


FROM  WASHINGTON 


Alvah  Chapman 

such  organizations  as  the  World  Press 
Freedom  Committee  and  the  ANPA 
itself.  .  .  .  Freedom  is  scarce  in  this 
world,  those  of  us  with  it  must  both 


“The  videocassette  recorder  is  an  American  invention,  conceived 
in  the  1960?  by  Ampex  and  RCA.  The  first  VCR  for  home  use  to  reach 
the  U.S.  market,  in  1971 ,  was  the  American-made  Cartri-Vision. 

“By  the  mid-1970s,  however,  every  American  manufacturer  had 
judged  the  VCR  a  flop  and  had  left  the  business. 

“Today  not  one  American  company  makes  VCRs.  All  of  the  13.2 
million  units  sold  in  the  United  States  last  year— 36,000  every  day  for  a 
total  of  $5.9  billion — were  made  in  Japan  or  Korea. 

“Even  RCA,  once  a  proud,  patent-holding  pioneer  of  the  new  tech¬ 
nology,  is  now  simply  a  middleman,  buying  Japanese  VCRs  and  resell¬ 
ing  them  under  its  own  label. 

“The  story  of  the  VCR,  according  to  many  experts,  illustrates  some 
of  the  reasons  why  American  industry  is  losing  its  global  competitive¬ 
ness.  It  challenges  the  popular  notion  that  a  loss  of  innovative  capacity 
lies  at  the  heart  of  this  country’s  eroding  economic  position.  While  there 
is  evidence  that  American  innovation  may  have  lost  some  vigor  and  that 
other  nations  are  gaining  fast,  many  experts  believe  the  United  States  is 
still  the  world  leader  in  scientific  and  technological  innovation.” 

—By  Boyce  Rensberger  of  The  Washington  Post 


cherish  and  champion  it.” 

Chapman  cited  three  specific  rea¬ 
sons  why  newspaper  publishers 
needed  to  “emphasize  freedom  and 
make  it  the  theme”  of  ANPA's  100th 
anniversary  convention. 

“They  are  poverty,  proximity  and 
posterity,”  he  said.  “For  those  who 
live  in  poverty  in  the  slums  of  Amer¬ 
ica,  the  ‘Blessings  of  Liberty'  are  a 
dicey  proposition  at  best.” 

Remarking  that  homeless  families 
are  increasing.  Chapman  declared: 
“America  the  Beautiful  will  not  have 
reality  until  we  as  publishers  do  our 
part  to  insure  that  ‘our  alabaster  cities 
gleam  .  .  .  undimmed  by  human 
tears.'" 

As  for  proximity.  Chapman 
remarked  that  “just  254  miles"  from 
his  home  is  “one  of  the  world's  most 
brutal  dictatorships”  —  Cuba  under 
Fidel  Castro. 

“It  would  be  foolish  to  ignore  in 
(Continued  on  page  36) 


Outstanding  in  the 
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j  ""Tlw  money  you  save 
1  is  one  good  reason 
touseACB. 

!  “This  little  folder 
gives  you  nine  more” 


WOODROW  G.  SHADID 

Past  President,  INAME 


“In  47  years  as  a  newspaperman,  I  found  a  lot  of 
ways  to  save  money.  One  of  them  was  to  have  ACB 
provide  tearsheet  checking  copies.  Good  as  I  was, 
they  were  better,  because  they’re  the  national 
clearing  house  for  the  nation’s  newspapers.  They 
send  tearsheets  promptly  and  inexpensively.  And 
agency  customers  love  the  service.  Can  you  imagine 
the  chaos  for  them  if  they  got  tearsheets  one  at  a 
time  from  individual  newspapers? 

“I’ve  just  read  this  little  folder.  It  gives  nine  other 
ways  you  can  use  ACB’s  services  to  save  money. 

I  guess  I  always  knew  them,  but  I’m  not  sure  I  could 
have  told  you  all  of  them. 

“I’d  suggest  you  send  for  the  folder.  It’s  an 
eye  opener.” 

For  your  copy,  call  Sid  Bordelon,  Vice  President 
of  Newspaper  Relations,  at  312-64^500.  Or  send 
the  coupon  to:  ACB,  165  N.  Canal  St.,  Chi,  IL  60606. 


ACB ...  tell  me  about  it. 
Send  the  folder  to: 


Newspaper 


TEMPE,  AZ 

602.438-2320 


OKLANDO,  FL 

305-898-7680 


MEMPHIS,  TN 

901-526-3281 


SANTA  KOSA,  CA 

707-576-3900 


COLUMBUS,  OH 
614-861-6000 


CHICAGO,  IL 

312-648-0500 


NEW  YORK,  NV 

212-685-7300 


Innovations  at  AP 


By  Andrew  Radolf 

The  Associated  Press  will  launch  a 
“complete  electronic  picture  sys¬ 
tem”  within  the  next  12  months, 
president  Louis  D.  Boccardi  told  the 
news  service’s  May  4  annual  meeting 
in  New  York  City. 

In  addition,  AP  will  be  adding  15 
reporters  to  its  state  bureaus  in  the 
coming  year  and  will  launch  a  high¬ 
speed  computer  graphics  network. 

The  electronic  photo  system  will 
give  AP  members  “a  picture  a  minute 
and  probably  even  faster,  instead  of 
one  every  10  minutes,”  Boccardi 
said.  The  new  picture  service  will  be 
of  “higher  quality  and  in  a  form  that 
will  mate  perfectly  with  the  coming 
age  of  newspaper  pagination.” 

The  new  system  will  have  two 
parts:  a  digital,  high-speed  and  satel¬ 
lite-delivered  transmission  system 
and  AP  electronic  darkroom  technol¬ 


ogy,  Boccardi  said. 

Black-and-white  photos  may  be 
delivered  to  AP  members  in  “as  fast 
as  20  seconds,”  Boccardi  added. 


Color  photos  will  be  delivered  in 
“three  minutes  or  less.” 

The  faster  transmission  times,  Boc¬ 
cardi  continued,  will  mean  “better 
selection  and  faster  photos  in  critical 
breaking-news  deadline  situations.” 

Newspapers  will  be  able  to  install 
AP,  or  other,  electronic  darkroom 
equipment  “to  capture  that  photo 
stream,”  Boccardi  said.  “You  will 
handle  pictures  the  way  you  now 
handle  words  —  with  VDTs  and  elec¬ 
tronics  doing  the  work  for  you.” 

Within  the  next  12  months  AP  will 
begin  installing  satellite  circuitry  “to 
clear  the  skypath  for  the  new  digital 
service,”  Boccardi  said.  AP  will  also 
“place  electronic  darkrooms  of  dif¬ 
ferent  sizes  and  sophistication  at  sev¬ 
eral  test  newspaper  sites  around  the 
country.” 

The  electronic  darkrooms  will 
range  from  systems  comparable  in 
size  and  power  to  what  AP  uses  for 
itself,  Boccardi  said,  to  at  least  two 
other  smaller  models. 

“We  know  that  one  machine  can¬ 
not  possibly  meet  everybody’s  need. 
For  those  who  don’t  want  electronic 
darkrooms,  we’ll  transmit  to  a 
receiver  just  as  we  do  now.” 

Boccardi  said  that  “by  this  time 
next  year”  the  tests  will  be  concluded 
and  AP  will  have  begun  its  electronic 
picture  service  “into  newsrooms.” 

The  high-speed  graphics  network  is 
designed  to  send  “digital,  satellite- 
delivered”  graphics  directly  into 
newspapers’  Macintosh  computers 
“on  a  broadcast  network  basis  with¬ 
out  your  having  to  call  for  them. 

“This  service  will  put  high-quality 
graphics  into  your  hands  within  one  to 
three  minutes,  or  even  less,  as 
opposed  to  today’s  10-minute  Laser- 
Photo  transmission.  And  you  will 
have  a  camera-ready  form  that  can  be 
easily  manipulated  in  your  comput¬ 
ers.” 

Once  the  new  graphics  service  is  up 
and  running  to  AP  members,  Boc¬ 
cardi  said  AP  hopes  to  “open  it  up  to 
third-party  transmission  for  a  fee,  just 
as  we  now  carry  syndicated  and  sup¬ 
plemental  news  copy  to  you  on  our 
DataFeatures  wire.” 

Newspapers  without  Macintosh 
(Continued  on  page  36) 


Making 


Not  just  the 
faxits. 


MARTIN 

MAYER 

Bestselling  author  of  THE  BANKERS  and  THE  LAWYERS 

The  people,  the  industry, 
the  influence  of  the  “news” 


^  7  The  news.  We 

I  (  \_  /  read  it,  watch 

it,  hear  it— 

L  and,  perhaps 

coo  oto,  we 
\  believe  it. 

^  1  Now  Martin 

I  y  Mayer, 

/  renowned  for 

- his  bestselling 

portraits  of  American  institutions 
and  professionals  at  work,  gives 
us  a  penetrating  look  at  one  of 
the  most  pervasive  and  powerful 
elements  of  American  culture. 
“Brash,  bamptions,  idiosyncra¬ 
tic  and  knowledgable.”— Osborn 
Elliot,  former  editor  of  Newsweek 
and  former  Dean  of  the  Columbia 
School  of  Journalism 

DOUBLEDAST 


22 


EDITOR  &  PUBLISHER  for  May  9,  1987 


/ 


But  we  think  the 
mentally  retarded 
should  be  cared  for. 

Patty  choked  to  death. 

Bernard,  once  hyperaaive, 
was  inaaive  for  days  after  being 
given  too  much  medicine. 

Richard  ended  up  with  second 
degree  bums,  when  he  was  washed. 

Each  lives  in  Ohio.  Each  had 
been  viaimized  by  an  intended 
“reform”  movement  that  has  left 
thousands  in  Ohio  and  elsewhere 
unattended  and  mistreated. 

Originally,  the  concept  of  taking 
the  retarded  out  of  Ohio’s  Orient 
State  Hospital  was  to  make  them 
feel  less  remote,  more  a  part  of 
a  community. 

But  soon  the  fiscal  benefits  of 
closing  state  institutions  over¬ 
shadowed  the  humanitarian 
concerns. 

The  former  residents  of  the 
state  hospital  were  scattered  at 
OToup  homes  and  centers  across 
the  state. 

The  state  “contraaed  out” 
with  private  companies  to  run  the 
facility  or  build  new  ones.  In  some 
cases  its  selections  of  contractors 
were  highly  questionable.  Accord¬ 


ing  to  the  Cincinnati  Enquirer,  a 
puDlic  official  helped  a  local  com¬ 
pany  get  a  $3 1 1 ,360  grant  to  buy 
ten  group  homes.  At  the  same  time 
the  official  was  accepting  sub¬ 
stantial  campaign  contributions 
from  the  company. 

Proponents  of  “contracting 
out”  public  services  to  private 
companies  say  you  get  more 
service  at  less  cost. 

But  the  tmth  is  when  all  the 
costs  are  considered,  “contract¬ 
ing  out”  usually  ends  up  costing 
more,  not  less. 

Private  businesses  have  to 
make  a  profit.  That  often  means 
cutting  corners,  hiring  fewer  and 
less  experienced  employees. 

Going  private  means  an 
agency  is  no  longer  accountable 
to  the  taxpayers.  Minority  hiring 
programs  are  often  disregarded. 

And  there  is  the  age-old 
problem  of  corruption. 

So,  what  many  officials  are 
finding  out  is  that  “contracting 
out”  in  mental  health,  or  many 
other  fields  looks  better  on  paper 
than  it  does  in  practice. 

But  in  Massachusetts,  in  Colo¬ 
rado,  in  Rhode  Island,  Governors 
like  Mike  Dukakis,  Dick  Lamm  and 
Edward  DiPrete  have  shown  the 


answer.  They’ve  redeployed 
their  state  financial  and  human 
resources  into  state-operated,  high 
quality  institutional  and  commu¬ 
nity-based  care  for  the  mentally 
ill  and  the  mentally  retarded. 

They’ve  learned  that  privat¬ 
ization  and  profit  don’t  help  the 
homeless.  They’ve  learned that 
government  workers  want  to 
make  the  changes  America  needs 
to  make  quality  care  available  for 
people  too  poor  and  too  sick  to 
seek  it  on  their  own. 

We  want  you  to  know  more 
about  the  pitfalls  of  privatiza¬ 
tion.  AFSCME  has  published  a 
new  book  entitled  When  Public 
Services  Go  Private.  We’d  like  to 
send  you  a  free  copy.  Mail  this 
coupon  today. 

“mI 

AFSCME 

/  Send  to:  1625  L  Street.  N.W. 
Washington,  D.C.  20036  or 
Call  (202)  429-1000. 

Name _ 


Address. 


City/State/Zip. 
Organization  _ 


CSX  Transportation  Combines  Trains, 
Miami  Herald  Sharply  Reduce 


L 


A 


ROUTE. 

Trucks  and  Warehouses  To  Help  The 
Its  Costs  for  Newsprint  Delivery. 


The  Miami  Herald  wanted  to  reduce 
the  costs  and  complexity  of  shipping  and 
handling  its  newsprint  supplies.  CSX 
Transportation  was  asked  to  propose  a 
solution.  We  found  it  by  designing  a  paper 
route  combining  three  major  elements  of  our 
multi-modal  One-Stop  Shipping®^  services. 

CSX  trains  provide  low-cost,  long-haul 
delivery  of  the  newsprint  to  Miami.  The  giant 
rolls  of  paper  are  then  off-loaded  and  stored 
in  distribution  warehouses.  Later,  as 
required,  just-in-time  deliveries  are  made  to 
the  Herald  plant(s)  by  CSX-provided  trucks. 

As  a  result  of  this  innovative  use  of 
CSX  services,  the  Miami  Herald  has  been 
able  to  save  significant  time  and  money  and 
better  utilize  its  resources.  Notably  the  paper 
has  eliminated  the  need  to  operate  and 
maintain  100,000  square  feet  of  warehouse 
space  on  its  own. 

What  about  your  company?  CSX 
Transportation's  multi-modal,  One-Stop 
Shipping  concepts  can  combine  trains, 
trucks,  barges  and  distribution  warehouses 
in  just  about  any  blend  you  require,  including 
"value-added"  services.  Moke  us  prove  it. 
Ask  your  CSX  representative  or  call  CSX 
'Transportation  at  1-800-368-2792. 
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Holmberg,  Bradley  newly  elected  to  the  AP  board 


James  Batten,  Tom  Johnson,  Stewart  Bryan  Hi, 
Joe  D.  Smith  and  John  Emmerich  Jr.  are  re-eiected 


Ruth  Holmberg,  publisher  of  the 
Chattanoofid  Times  and  David  R. 
Bradley  Jr.,  publisher  of  the  St. 
Joseph  (Mo.)  Gazette  and  News- 
Press,  are  the  newly  elected  members 
of  the  Associated  Press  board  of 
directors. 

Holmberg,  with  12,632  votes,  was 
elected  to  fill  the  seat  being  vacated 
by  Landmark  Communications  chair¬ 
man  Frank  Batten.  Batten  is  stepping 
down  after  1 2  years  as  an  AP  director, 
including  the  last  five  as  AP  chair¬ 
man. 

She  will  serve  a  full  three-year 
term. 

Bradley,  with  5,185  votes,  was 
elected  to  complete  the  remaining  two 
years  in  the  three-year  term  of  Robert 
C.  Achorn,  who  stepped  down 
because  he  is  retiring  as  publisher  of 
the  Worcester  {Mass.)  Teleffram  and 
Evening  Gazette. 

Incumbents  elected  to  new  three- 


year  terms  are  James  K.  Batten, 
president  of  Knight-Ridder  Inc.,  with 
15,744  votes;  Los  Angeles  Times 
publisher  Tom  Johnson,  with  15,208 
votes;  J.  Stewart  Bryan  111,  publisher 
of  the  Richmond  Times-Dispatch  and 
News-Leader,  with  14,236  votes;  and 
Joe  D.  Smith,  publisher  of  the  A/e.vn/i- 
dria  (La.)  Town  Talk,  with  14.228. 

John  O.  Emmerich  Jr.,  publisher  of 
the  Greenwood  (Miss.)  Common¬ 
wealth,  won  re-election,  to  the  direc¬ 
torship  representing  newspapers 
from  cities  under  5().()()()  population, 
with  13,601  votes. 

Defeated  in  their  bids  to  become 
AP  directors  were  Al  Totter, 
publisher  of  the  San  Gabriel  Valley 
(Calif.)  Tribune,  with  4,442  votes; 
Seattle  Times  publisher  Frank 
Blethen,  with  4,()67  votes;  William 
Boyd,  publisher  of  the  New  Bruns¬ 
wick  (N.J.)  Home  News,  with  3,340 
votes;  and  Salt  Lake  Tribune 


publisher  Paul  O'Brien,  with  1,132 
votes. 

John  Montgomery,  publisher  of  the 
Junction  City  (Kan.)  Daily  Union, 
received  3,408  votes  in  his  losing  bid 
to  become  a  director  representing 
cities  under  50.()()()  population. 


Affiliated  closes 
Billboard  deal 


Affiliated  Publications,  owner  of 
the  Boston  Globe,  announced  it  has 
completed  its  SlOO-million  acquisition 
of  Billboard  Publications. 

As  part  of  the  transaction,  certain 
members  of  Billboard's  present  man¬ 
agement  have  purchased  a  109f  inter¬ 
est  in  the  equity  of  the  New  York- 
based  company. 

USA  Today  Update 
available  to 
ships  at  sea 

USA  Today  Update,  a  daily  execu¬ 
tive  news  briefing  service,  is  now 
available  to  ships  at  sea. 

The  Oceansat  News  Network  has 
begun  distributing  USA  Today 
Update  to  three  cruise  ships.  Based  in 
London,  Oceansat  sends  news  and 
information  via  satellite  to  cruise 
ships,  private  yachts,  offshore  rigs 
and  general  shipping  twice  a  day. 

USA  Today  Update  consists  of  18 
personalized  news  summaries  avail¬ 
able  each  day  at  8  a.m.  These  summa¬ 
ries  provide  the  top  news  in  18  differ¬ 
ent  professional  or  industry  catego¬ 
ries. 


LEE  DIRKS  &  ASSOCIATES 


We  specialize  in  assisting 
owners  in  exploring, 
negotiating,  and 
consummating  the  sale 
of  their  daily  newspapers 
or  their  daily  or  non-daily 
newspaper  groups. 
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GMA's  remanufactured  1572  with  15  hoppers  at  the  San  Antonio  Light 


THEY  OIOSE  GMA’i  1572! 

So  did  the  Philadelphia  Inquirer  and  Why?  Because  of  GMA’s 

The  San  Antonio  Light.  Other  commitment  to  remanufacturing  48P 

remanufactured  72P's  have  been  and  72P  inserters  resulting  in  high 

installed  at  the  Detroit  Free  Press,  Fort  speed  performance  improvements 

Worth  Star-Telegram,  Springfield  and  increased  production. 

(Mass.)  Republican,  Knoxville 

News-Sentinel,  Asheville  Citizen-  Join  the  growing  family  of  GMA 

Times,  Grand  Rapids  Press  and  users  and  increase  your  inserting 

Little  Rock  Gazette.  capabilities.  We  respond  to  the 

needs  of  the  newspaper  industry. 
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Planning  for  ANPA’S 
1987  Technical  Exposition 
and  Conference 


Dizzying  dispiay  of  deveiopments 

Holy  cow! 

It’s  that  time  again.  Already!  Time  for  another  annual  update  on 
the  whiz-bang  world  of  newspaper  technology. 

We’re  talking  about  the  59th  annual  ANPA  technical  show.  This 
year  it’s  in  Las  Vegas,  Nev.  And  though  the  name  has  changed  — yet 
again  —  the  script  is  pretty  much  the  same:  newspaper  technology  in 
heavy  doses.  Again  we  can  expect  to  be  dazzled  by  high  technology. 
And  again  there  will  likely  be  a  fair  share  of  “holy  cows,”  “oh  my 
goshes,”  and  “that’s  amazings.” 

And  why  not? 

Technological  developments  on  the  newspaper  scene  are  positively 
dizzying.  And  they  usually  make  their  debuts  at  the  show. 

We’re  talking  about  artificial  intelligence,  color  pagination,  robotic 
press  operators,  electronic  photography,  talking  computers  and 
news  ink  made  from  soybeans.  And  watch  out  for  those  robotic 
automatic  guided  vehicles  (AG Vs)  roving  the  show  floor  carrying 
newsprint  rolls. 

Not  only  are  newspapers  thriving  in  an  age  of  automation,  there 
are  thriving  on  automation.  Computers  and  computer-controlled 
equipment  have  helped  make  newspapers  fresher,  more  colorful  and 
more  profitable  —  despite  competition  from  other  media,  electronic 
and  traditional. 

Newsrooms,  composing  rooms,  pressrooms,  mailrooms  —  and 
corporate  suites  —  have  become  abundant  in  computer  technology. 
One  company  is  promoting  computers  in  delivery  trucks.  And  there 
are  no  signs  of  stopping. 

It  will  all  be  there.  And  nowhere  else  can  it  all  be  found  in  one  place: 
the  equipment  at  the  show  and  the  information  at  the  conference. 
Bigger,  of  course,  than  ever  before,  it’s  the  biggest  newspaper  equip¬ 
ment  show  in  the  world.  This  year,  270  companies  and  more  than 
300,000  square  feet  of  exhibits  are  featured. 

Pictures  on  laser  disks.  You  got  it.  Its  called  CD-ROM  or  compact 
disk  read  only  memory.  If  it’s  pagination  you  want,  it’s  there,  too,  in 
color ,  black  and  white  and  WYSIWYG,  that’s  what-you-see-is-what- 
you-get.  For  those  still  unfamiliar  with  tech  talk,  that’s  the  jargon  of 
technology,  a  language  being  created  daily  in  dozens  of  computer 
magazines  and  trade  magazines  and  indecipherable  to  the  average 
human  being 

This  is  sure  to  be  one  heck  of  an  integrated,  networked,  interactive, 
multifunction  show.  Just  a  word  of  caution:  Beware  the  jargon.  Read 
the  fine  print  on  anything  that’s  “fully  integrated”  (exactly  how 
fully?);  “high  speed”  (ever  heard  somebody  pitching  a  low-speed 
machine?),  and  state-of-the-art  (compared  to  what?). 

This  year,  the  ANPA  has  seen  fit  to  change  the  name  again,  from 
ANPA  Operations  Management  Conference  and  Exposition  to 
ANPA  Technical  Exposition  and  Conference,  or  simply  ANPA  TEC 
’87.  The  new  name  is  an  improvement.  It  is  short  and  to  the  point, 
saving  ink  in  the  writing  and  breath  in  the  speaking. 
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What’s  happening.  A  summary  of 
the  ANPA  TEC  ’87  conference  pro¬ 
gram  and  show,  including  speakers, 
topics  and  times. 
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This  year’s  agenda 

A  newspaper  equipment  extravaganza 


It’s  a  sure  bet  that  whatever  your 
interest  in  newspapers,  you’ll  find  it 
at  the  world’s  biggest  newspaper  pro¬ 
duction  extravaganza. 

When  the  American  Newspaper 
Publishers  Association  rolls  its  Tech¬ 
nical  Exposition  and  Conference  into 
high-rolling  Las  Vegas,  Nev.,  June  6- 
10,  it  brings  the  latest  equipment  and 
the  foremost  authorities  on  newspa¬ 
per  production. 

The  $40  registration  fee  can  buy  a 
lot  of  knowledge  about  newspapers. 
People  who  attend  gain  access  to 
some  of  the  leading  minds  in  the 
newspaper  business,  the  most  sophis¬ 
ticated  equipment,  as  well  as  experts 
on  the  presses,  computers,  ink  and 
paper  that  are  changing  the  way  news¬ 
papers  are  created,  their  look  and 
content. 

When  it  comes  to  the  equipment 
exposition,  all  bets  are  off.  Nothing 
can  be  taken  for  granted.  Almost  any¬ 
thing  can  happen.  And  often  some 
strange  things  do.  Last  year,  for 
example,  a  man  selling  non-toxic 
developer  was  actually  guzzling  the 
stuff  to  show  it  was  safe.  Then  there 
was  a  robot  with  a  pressman’s  cap 
plating  a  press  unit. 

This  year  there  will  be  talk  about 
news  ink  made  from  soybean  oil  and 
newsprint  made  from  a  plant  called 
kenaf.  There  will  also  be  buzzing 
about  pagination,  flexography,  elec¬ 
tronic  photography,  keyless  offset, 
artificial  intelligence,  drug  testing, 
voice  recognition,  the  works. 

Needless  to  say,  the  59th  ANPA 
technical  show  is  the  biggest  yet.  If 
conventioneers  resist  the  lure  of  the 
casinos  —  more  than  300,000  square 
feet  of  exhibition  space  will  be  filled 
by  exhibitions  of  more  than  270  com¬ 
panies,  from  the  little  software  com¬ 
pany  to  the  giant  press  manufacturer. 
Visitors  will  hear  the  roar  of  a  news¬ 
paper  press  actually  printing  news¬ 
papers  on  the  show  floor. 

The  exhibition  at  the  Las  Vegas 
Convention  Center  kicks  off  Saturday 
June  6.  Saturday  and  Sunday  the 
hours  are  1 1  a.m.  to  5:30  p.m.  Exhibi¬ 
tion  hours  Monday  June  8  through 
Wednesday  June  10  are  12  noon  to 
5:30  p.m. 

The  conference  opens  Monday  at 
the  Hilton  and  focuses  on  one  theme 
each  day:  The  Market,  The  Issues, 
The  Futures.  General  sessions  run 
from  9  a.m.  to  10:45  a.m.  and  are 


followed  by  concurrent  sessions  from 
1 1  a.m.  to  12:30  p.m. 

Monday’s  opening  session  takes  on 
the  issues  of  newspapers  competing 
in  the  news  and  advertising  markets 
against  a  growing  range  of  media, 
print  and  electronic. 

Eugene  Paterson,  board  chairman 
and  chief  executive  officer  of  the  St. 
Petersburg  (Fla.)  Times,  starts  the 
session  with  remarks  entitled 
“Editorial  —  Competing  for  News.’’ 
He  is  followed  by  Leo  Bogart,  execu¬ 
tive  vice  president  and  general  man¬ 
ager  of  the  Newspaper  Advertising 
Bureau,  who  will  talk  about  compet¬ 
ing  for  advertising.  Stanton  Cook, 
publisher  of  the  Chicago  Tribune, 
winds  up  the  session  with  a  talk  called 
“Pulling  It  All  Together.” 

Three  concurrent  sessions  are: 
“Coping  with  Pagination  and  New 
Technology  in  the  Newsroom,”  mod¬ 
erated  by  Eric  Wolferman,  executive 
editor  of  The  Reporter  in  Lansdale, 
Pa.;  “PC  Options  and  Opportuni¬ 
ties,”  moderated  by  Wayne  Patrick, 
publisher  of  The  Herald  in  Rock  Hill, 
S.C.;  “Printing  Inks,”  moderated  by 
George  Cashau,  ANPA  director  of 
technical  research. 


The  Tuesday  general  session  takes 
on  some  tough  issues.  Eugene  Bell, 
vice  president  and  operations  director 
at  the  Chicago  Tribune,  considers 
“Presses  —  Decision  Dilemma.”  He 
is  followed  by  Gene  McDavid,  vice 
president  and  general  manager  of  the 
Houston  Chronicle,  whose  talk  is 
titled  “Ink  —  Cradle-to-Grave 
Issue.” 

Then  Chuck  Thompson,  vice  presi¬ 
dent  of  product  development  for  CIP 
Forest  Products  Inc.,  discusses  the 
current  status  of  kenaf  as  a  source  of 
pulp  for  making  newsprint.  He’ll  be 
followed  by  Chuck  Blevins,  vice 
president/production  of  Gannett  Co. 
Inc.,  who  will  address  “Quality,  a 
View  From  the  Top.”  The  session 
ends  with  a  roundtable  discussion  on 


materials  handling.  It  is  moderated  by 
Ralph  Roth,  vice  president/tecnhnol- 
ogy  for  Knight-Ridder  Inc. 

Concurrent  sessions  Tuesday  are: 
“Mandatory  Drug  Testing?,”  moder¬ 
ated  by  James  Hopson,  publisher  of 
the  Middlesex  News  in  Framingham, 
Mass.;  “Press  Options,”  moderated 
by  Kim  Breese,  vice  president  of 
operations  at  Dow  Jones  &  Co.  Inc.; 
“R&D  —  Reclamation  and  Dis¬ 
posal,”  moderated  by  Ralph  Eary, 
national  director  of  production  and 
engineering  for  Scripps  Howard 
newspapers;  “Guides  to  Quality 
Newspaper  Reproduction,”  moder¬ 
ated  by  Blevins  of  Gannett. 

The  Wednesday  general  session 
looks  at  the  future  and  includes  live 
demonstrations.  Jack  Corn,  photog¬ 
raphy  director  at  the  Chicago  Tri¬ 
bune,  will  talk  about  electronics  and 
photography  at  that  newspaper.  Then 
Geren  Mortensen,  a  sales  manager 
with  Sony  Corp.,  and  Richard 
Sansevera,  national  marketing  man¬ 
ager  for  Hell  Graphic  Systems  Inc, 
will  discuss  electronic  photography. 

Wednesday’s  concurrent  sessions 
are  “Ad  Composition/Ad  Tracking,” 
moderated  by  David  Sjosten,  vice 


president  and  general  manager  of  the 
Worcester  (Mass.)  Telegram  and 
Gazette-,  “Graphic  Enhancement 
Systems,”  moderated  by  H.  Philip 
Nesbitt  Jr.,  graphics  director  at  The 
Record  in  Bergen  County,  N.J.,; 
“Voice  Recognition  and  Artificial 
Intelligence,”  moderated  by  James 
Rogers,  business  manager  and  pro¬ 
duction  director  of  the  Oregonian 
Publishing  Co.,  Portland,  Ore. 

Also  at  the  event  there  will  by  tours 
Tuesday  and  Wednesday  of  the  Las 
Vegas  Review- Journal  and  the  Las 
Vegas  Sun,  a  program  for  guests  and 
spouses,  and  a  symposium  at  9  a.m. 
Monday  for  college  newspapers 
called  “Computer  Systems  for 
Production  —  Getting  One  and 
Keeping  It  Healthy.” 


Last  y&ar,  for  example,  a  man  selling  non-toxic 
developer  was  actually  guzzling  the  stuff  to  show  it 
was  safe.  Then  there  was  a  robot  with  a  pressman’s 
cap  plating  a  press  unit. 
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Relief  From: 

Spending  millions  of  dollars 
for  new  press  equipment. 

By  adding  Cary  Flying  Pasters  to  your  exist¬ 
ing  single-width  press,  you  don't  need 
double-width  equipment! 

Relief  From: 

Production  deadlines. 

You’ll  get  your  paper  “on  the  street"  faster, 
extending  your  editorial  and  advertising 
deadlines.  And  that  means  increased  cir¬ 
culation  and  revenues. 


FAST?  You  bet  Cary  is  Fast! 

With  a  Cary  Flying  Paster,  the  press  NEVER  stops  or 
even  slows  down  during  the  entire  press  run.  A  built-in 
automatic  infeed  and  tension  control  speeds  make- ready, 
provides  perfect  web  control  during  press  stops,  and  is 
the  proven  performance  leader  for  running  color. 

Forget  about  “stop  the  presses”  to  change  paper,  getting 
back  into  register,  roll  stubs,  and  wasted  newspapers. 

Call  Cary  today.  See  why  there  are  over  500  units  in  oper¬ 
ation  worldwide.  Talk  to  us  about  our  analysis  of  your 
needs,  training,  follow-up,  and  highly  responsive  service. 
Let  us  show  you  what  “unsurpassed  reliability”  and  “sim¬ 
plicity  of  operation”  really  mean. 


Cary  Flying  Pasters.  Tate  one  -  origito  12  -  IbrFAST  relief. 


cary 

design.  Inc. ; 


'  15800  W.  Overland  Drive  Automatic  Infeeds  •  Web  Guides  •  Diyers  •  t^illstands 
New  Berlin,  Wl  53151  Rying  Imprinters  •  Silicone  Applicators  •  Ribbon  Decks 

(414)  786-2509  '  Sped^iang  in  Converting  Newspaper  Presses 

Telex  26-9670  to  Commercial  Heat- Set  Presses. 


Put  Cary  Flying  Pasters  on  Your  Press 
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PA6ING  AND  COLOR.  IT’S 


Now  you  can  have  both  with 
the  new  Goss®  Colorliner™ 
press.  Paging  and  color  flexi¬ 
bility — unmatched  by  any 
other  double-width  offset 
press — combined  with  opti¬ 
mum  R.O.P.  print  quality.  With¬ 
out  having  to  make  a  choice. 
Evenin  the  future,  when  the 
Colorliner's  modular  design 
accommodates  your  changing 
production  requirements. 

In  its  unique  four-high  verti¬ 
cal  arrangement  with  its  short 
couple-to-couple  web  lead, 
theGolorliner  can  print  process 
•color  on  every  page  of  a  sec¬ 
tion,  including  the  front  page. 
Without  the  setoff  associated 
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with  unit-to-unit  compensa¬ 
tors  and  common  impression 
cylinders.  Without  reversing 
couples.  And  with  reduced 
need  for  angle  bar  and  bay 
window  leads.  This  makes 
the  four-high  arrangement — 
particularly  with  optional  third- 
form  rollers  in  the  printing 
couples — well-suited  to  pro¬ 
duce  Sunday  preruns  and  four- 
color  advertising  inserts. 

TheGolorliner  can  be 
installed  with  4/4, 4/2, 4/1 , 

3/1, 2/1  or  whatever  cylinder 
arrangement  you  need  today. 
And  its  flexibility  extends  into 
tomorrow  to  meet  new  pagi¬ 
nation  and  color  requirements. 


Four-vertical  units.  Each  with  two  print¬ 
ing  couples.  To  combine  optimum  off¬ 
set  quality  with  the  capability  to  print 
process  color  on  every  page  of  a  section. 


NOrHTIBI/Oi(.ANYMORL 


The  75,000  cph  Colorliner 
j  has  a  number  of  other  out- 

'  standing  features  to  maximize 

I  print  quality  and  productivity. 

Slow-speed  Goss  Injector®  or 
!  open  fountain  inkers.  Water- 

I  '  down-first,  direct-to-plate 

dampening  systems.  Narrow- 
!  •  'gap  lockup.  Presetting  and 

[  \  sequential  startup.  A  new  run¬ 
ning-belt  RTP  for  45"  rolls.  ' 
Options  include  a  50"  running- 
,  belt  RTP,  automatic  webbing  in 

vertical  arrangements  and 
heavy-duty  3:2  160-page 
Sovereign™  and  80-page 
I  2:3:3  jaw  folders. 

[  The  Colorliner  is  available 

'  with  new,  user-friendly  press 


control  and  information 
systems.  The  menu-driven 
Advanced  Press  Control 
System  provides  all  the  advan¬ 
tages  of  automation :  touch¬ 
screen  input;  feedback  on  ink 
zone,  registration,  compensa¬ 
tor  and  web  tension  controls; 
preset  individual  ink  and  water 
curves;  and  automatic  sequen¬ 
tial  startup. 

The  Production  Information 
Control  System  counts  papers 
and  shuts  presses  down  at  pre¬ 
selected  counts,  generates 
customer-formatted  reports 
and  can  collect  historical  data 
for  up  to  a  year. 

Paging  and  color  flexibility. 


It's  not  either/or  anymore  with ' 
the  unique  Goss  Colorliner' 
press. 

For  more  information,  con¬ 
tact  Goss  Newspaper  Products, 
Graphic  Systems  Division, 
Rockwell  International, 

3100  South  Central  Avenue, 
Chicago,  Illinois  60650. 

Or  phone  312-656-8600. 


Rockwell  International 


...where  science  gets  down  to  business 

Aerospace  /  Electronics  /  Automotive 
General  Industries /A-B  Industrial  Automation 
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(This  floor  plan  is  subject  to  change  pending  last  minute  shifts  in  booth  sizes 
and  locations.) 
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Las  Vegas  Strip  and  Vicinity 


’  DOWNTOWN 


1 .  Las  Vegas  Hilton 

2.  Alexis  Park 

3.  Bally’s 

4.  Caesars  Palace 

5.  Desert  Inn 

6.  Flamingo  Hilton 

7.  Holiday  Inn 

8.  Maxim  Hotel 

9.  Riviera  Hotel 

10.  Sahara  Hotel 

1 1 .  Sands  Hotel 


Las  Vegas  Convention  Center 


Loading  Docks 


SYMPOSIUM 

II 


East  Hall 
Meeting  Rooms 


SYMPOSIUM 


East  Lobby 
EXHIBITOR 
REGISTRATION 


Control 

Center 


RESTAURANT 
AND  LOUNGE 


Gold  Room 
SPOUS&GUEST 
HOSPITALITY  SUITE 


Rotunda 

GENERAL 

SESSIONS 


North  Hall 
EXHIBITS 


South  Hall 


'"Wwt  Entrartce^ 

rr  T  -t 

SHUTTLE  BUS  STOP 


COLLEGE 

NEWSPAPER 

PRODUCTION 

SYMPOSIUM 


Las  Vegas  i 


McCarran  Interriattonal  Airport 
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Exhibitor  Booth  Directory 
Production  Management  Conference 


EXHIBITOR . . . BOOTH  NO. 


3M  Industrial  Tape  Division . 105 

Accu-Weather  Inc . 2002 

AD/SAT . 3156 

Advertising  Media  Credit  Executives  Assoc . 121 

Agence  France  Presse . 1540 

Agfa-Gevaert  Inc . 3134 

Airsystems  Inc . 3185 

AIlen-Bradley  Co . 1866 

Allied  Linotype . 422 

Alternative  Resource  Technologies  Inc . 3349 

American  Hoechst  Corp . 2402 

American  Litho  Inc . 1448 

American  Newspaper  Publishers  Association . 734 

American  Printer . 563 

Anitec  Image  Corp . 1612 

Application  Engineering  Corp . 2142 

Archetype  Inc . 762 

Arco  Engineering  Inc . 2944 

Armotek  Industries . 2366 

Associated  Field  Service  &  Sales . 2080 

Associated  Press,  The . 2134 

AT&T  Communications . 1640 

Atex  Inc . 1422 

Austin  Company,  The . 1006 

Autologic  Inc . 2950 

Baldwin  Technology  Corp . 2528 

BASF  Corp . 748 

BE&K  Inc . 2006 

Bender  Machine  Inc . 3184 

Bestinfo  Inc . 122 

Bowyer  Contracting  Company  Inc . 3182 

Boyerton  Auto  Body  Works . 2102 

BPCC  (U.S.)  Inc . 3156 

Butler  Automatic  Inc . 2202 

Byers  Corp . 3034 

Cal  Poly  State  University . 153 

Camex  Inc . 1012 

Cannon-Cross  Inc . 312 

Canon  U.S.A.  Inc . 125 

Capital  Elevator  Sales  Inc . 133 

Capitol  Temptrol  Corp . 131 

Cariweb  Products  Inc . 2866 

Cp.ry  Design  Inc . 2334 

Cascade  Corp . 3103 

Charles  T.  Main  Inc . 3212 

Chemco  Technologies  Inc . 2554 

Chemetron  Fire  Systems . 2921 

Cheshire/A  Xerox  Co . 1950 

Chesley  F.  Carlson  Co . 2310 

Cilas  Inc . 1812 

CIP  Forest  Products  Inc . 436 

CK  Optical  Co.  Inc . 3135 

Cleveland  Electric  Co . 3137 

Collier-Jackson  Inc . 640 

Comar  Inc . 770 

Compugraphic  Corp . 1022 

Computer  Peripheral  Sciences . 2666 

Computerease  Software  Inc . 2964 

Concept  Publishing  Systems . 3060 

Cookson  Graphics  Inc . 3128 

Coulter  Systems  Corp . 2972 

Crabtree  Vickers  Inc . 2710 

Craig  Cold  Type  Supply  Inc . 2618 

Creative  Data  Systems  Inc . 1802 

Crosfield  Electronics  Inc . 1066 

CText  Inc . 712 

Custom-Bilt  Machinery  Inc . 3112 

Cybergraphic  Systems  Inc . 1766 

Dar-Mar  Inc . .364 

Data  Sciences  Inc . 1910 

DataTimes . 1046 

Daylight  Color  Systems . 2780 

Denex  Systems  Technology . 2718 


EXHIBITOR . BOOTH  NO. 


Denver  Design  Associates . 3117 

DEV  Industries  Inc . 2072 

Dewar  Information  Systems  Corp . 1650 

Diamond  Roller  Corp . 2962 

Digicolour  Technologies  Div.,  Newscolour  Corp . 163 

Digital  Equipment  Corp . 1046 

Digital  Technology  International . 1872 

DISC . 1650 

Doyle,  J.E.  Co.,  The . 661 

Drazen,  Frank . 2944 

DS  America . 1856 

DuPont  Co . 2440 

Duarte  Engineering  Inc . 2522 

Durbin  Associates . 264 

Dynalith/Portage . 130 

Dynaric  Inc . 136 

EAE  Ewert  Ahrensburg  Electric  GmbH . 2818 

E.A.M.  Industries . 742 

Eastman  Kodak  Company . 1422 

Ebway  Industries  Inc . 2722 

Eclectic  Co.  Inc . 139 

ECRM . 118 

Editor  &  Publisher  Co.  Inc . 722 

EGS/Treasure  Chest . 1878 

Ekiund  Manufacturing  Corp . 147 

Electronic  Publisher  Inc . .3059 

Enkel  Corp . 728 

Erectoweld  Company  Ltd . 123 

Ferag  Inc . 2922 

Fincor,  Incom  International  Inc . 2179 

Flint  Inc.  Corp . 2050 

Fluorographic  Services  Inc . 2517 

FMC  Corp . 1822 

Gaemmerler  (U.S)  Corp . 2342 

General  Electric  Co . 3037 

George  R.  Hall  Contracting . 1818 

Gerber  Scientific  Instrument  Co . 3150 

Graphic  Arts  Technical  &  Consulting  Services . 842 

Graphic  Enterprises  Inc . 102 

Graphic  Management  Associates  Inc . 602 

Gulf  Coast  System  Design  Co . 2218 

Hall  Processing  Systems . 1402 

Hamilton  Circulation  Supplies . 662 

Hantscho  Inc . 2322 

Harris  Corp . 1102 

Harris  Graphics  Corp . . . 404 

Harris/3M . 135 

Helio-Flex  Corp . 3065 

Hell  Graphic  Systems  Inc . 662 

Herco  Graphic  Products  Inc . 2722 

Hercules  Inc . 2110 

Hollenback  Typesetting  Systems  Inc . 3039 

Hydrographic/ American  Litho  Inc . 1448 

International  Business  Machines  Corp . 3256 

IDAB  Inc . 2904 

Ideal  of  America  Inc . 3166 

Independent  Network  Systems  Inc . 3156 

Information  Engineering . 2882 

Information  International  Inc . 648 

Ingenuity  Inc . 560 

Ink  Company,  The . 2450 

Inland  Newspaper  Machinery  Corp . 3118 

International  Telesystems  Corp . 157 

InterWeb  Systems  Inc . 761 

IPEC  Inc . 2766 

IVT  ColoHry  Inc... . 2566 

Jervis  B.  Webb  Co . 322 

K  &  F  Manufacturing  Co.  Inc . 3240 

Kansa  Corp . 2066 

King  Press  Corp . 1844 

Kirk-Rudy  Inc . 3250 


(Continued  on  page  WE) 
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EXHIBITOR . BOOTH  NO. 


KIVII  Marketing  Inc . 763 

Krause  Printing  Techniques  International . 3403 

LAN  Systems . 260 

Lektro  Midwest . Ill 

List  Master  Systems  Inc . 3063 

Lockwood  Greene  Engineers  Inc . 1980 

LogEtronics  Inc . 548 

MacGraphics  Inc . 1602 

Mailroom  Systems  Inc . 248 

Major  Controls  Inc . 2940 

Mallen  Associates . 3066 

M.A.N.-Roland  USA  Inc . 1466 

Martin  Automatic  Inc . 618 

Masthead  International  Inc . 2582 

McCain  Manufacturing  Inc . 148 

M.E.G.  (USA)  Inc . 204 

MGI  International . 804 

Micro-Arts  Inc . 3019 

Micro-Comm  Inc . 3043 

Midwest  Publishers  Supply  Co . 1918 

Milthorp  Ltd . 3319 

MiraChem  Corp . 3036 

MiraChem  Corp . 3072 

Miracle  Industries  Inc . 3067 

Mitsubishi  Heavy  Industries  Ltd . 1680 

Monotype  Inc . 2502 

Motter  Printing  Press  Co . 1036 

Muller-Martini  Corp . 1454 

Multi-Ad  Services  Inc . 3104 

Mycro-Tek  Inc . 2422 

NAPP  Systems  (USA)  Inc . 2472 

National  Graphic  Sales . 2142 

National  Machine  Co . 113 

Neasi-Weber  International . 1334 

New  England  Newspaper  Supply . 1836 

Newscolour  Corp . 163 

Newsmaker  Systems . 1868 

Newspaper  Electronic  Corp . 160 

Newspaper  Svstems . 1046 

Nikka/Oxy-Dry . 2302 

Nolan  Products  Inc . 3172 

North  American  Cerutti  Corp . 1302 

Nu-Graphics  Manufacturing  Inc . 448 

NuArc  Company  Inc . 2622 

Offset  Technology . 348 

ONE  Corp . 2518 

One-For-One  Inc . 3317 

Oscar  Fisher  Company  Inc . 165 

Ovalstrapping  Inc . 3022 

Pacesetter  Graphics . 312 

Pacific  Press  Services  Inc . 312 

Pako  Corp . 766 

Pamarco  Inc . 866 

Patch  &  Print  Specialists  Inc . 3183 

Pathfinder  Graphic  Associates  Inc . 2410 

Pellegren  Corp.,  The . 101 

Perretta  Graphics  Corp . 3066 

Photech  Imaging  Systems  Inc . 2772 

Plumtree  Company . 3181 

Pongrass  Australia  Pty.  Ltd . 1046 

Poolside  Lithographic  Supply  Inc . 130 

Portage . 130 

Portec  Inc . 1902 

Portec  Inc.  Automated  Systems  Div . 542 

Power  Strap  Inc . 1212 

Prentice  Colour  Inc . 2946 

Press  Computer  Systems  Inc . 108 

Press  Engineering  &  Sales  Inc . 2080 

Press  Pr<^ucts  Inc . 2682 

Printing  Impressions . 3180 

Print,  Media  &  Graphics . 2719 

Printers’  Service . 2919 

Pro  Marketing  Group . 2880 

Protocol  Group  of  Companies . 3080 

Publisher  Control  Systems  Inc . 3045 

Publishers  Auxiliary/NNA . 3108 

Publishers  Equipment  Corp . 1844 

QED  Technology  Ltd . 1722 

QUAD/TECH . 2142 

Quarter/Fold  Inc . 2903 

Quipp  Inc . 2122 

R/D  Mist  Systems . 363 


EXHIBITOR . BOOTH  NO. 


Ramsey  Engineering  Co . 3018 

Reliable  Fire  Equipment  Co . 107 

Reuters  Ltd . 222 

Ricoh  Corp . 1356 

Rochester  Institute  of  Technology . 2854 

Rockwell  International,  Graphic  Systems  Division . 2150 

Royal  Zenith  Corp . 1922 

R.T.P.  Technical  Specialists . 2944 

Ryco  Graphic  Manufacturing  Inc . 2166 

Rycoline  Products  Inc . 2044 

Sat-Fax  Inc . 2804 

Scantronix . 2780 

Scitex  America  Corp . 230 

Seaboard  Energy  Systems . 2517 

Selective  Electroplating . 2004 

Semler  Industustries  Inc . 2118 

Separation  Technologies  Inc . 3107 

Seybold  Publications  Inc . 762 

Signode  Corp . 212 

Siltec  Marketing  International  Ltd . 1820 

SIM  Products . 1602 

Smith  R.P.M.  C(  rp . 1548 

Smurfit  Newsprint  Corp . 1480 

Software  Consulting  Services . 2572 

Solna  Inc . 3222 

Sony  Corp.  of  America . 356 

Southern  Cross  of  Delaware  Corp . 2805 

Spegram  Inc . 536 

Stacker  Machine  Co.  Inc . 2142 

Standard  Mailing  Systems . 2903 

Star  International . 1402 

Stauffer  Media  Systems  Inc . 822 

Stepper  Associates  Inc . 3122 

Stoesser  Register  Systems . 3119 

Support  Products  Inc . 1602 

System  Integrators  Inc . 2172 

Taft  Equipment  Sales  Co . 3204 

Taft  Systems  Inc . 1008 

Tasope’ . 1348 

TEC  Systems,  W.R.  Grace  &  Co . 2142 

Tech-Energy  Co . 2860 

Technidyne  Corp . 2960 

Technavia  S.A . 3279 

Tegra  Inc . 1728 

Tingue,  Brown  &  Co . 2803 

Titus  Communications  Corp . 1322 

TV  Data  Inc . 1340 

TV  Listing  Group  Inc.,  The . 2918 

U.S.  Army /Bicentennial . 1917 

Union  Carbide  Corp . 2117 

United  Press  International . 2318 

Varn  Products  Co.  Inc . 2704 

Vision  Data  Equipment  Corp . 1440 

VU/Text  Information  Services  Inc . 704 

W.R.  Grace  Co . 2056 

Warner  MDS  Color  Corp . 862 

Weather  Central  Inc . 2721 

WeatherData  Inc . 2103 

Web  Press  Corp . 756 

Web  Press  Services . 1966 

Web  Printing  Controls  Company  Inc . 1944 

Webquip  Corp . 2466 

Western  Lithotech . 2008 

Whalen/Mainstream . 216 

Windmoeller  &  Hoelscher  Corp . 1844 

X-Rite  Inc . 2966 

Xeta  Inc . 1972 

Xitron  Inc . 304 


Editor’s  note:  Information  in  this  special  section  on 
ANPA  TEC’87  is  as  current  as  production  schedules 
allow.  However,  last-minute  changes  affecting  booth 
numbers  and  locations  may  have  taken  place  since  we 
went  to  press. 
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A  WORLDWIDE  The  Arkansas  Gazette 

SAMPLE  OF  USERS  Little  Rock,  Arkansas 

The  Globe  and  Mail 

The  Montreal  Gazette  Toronto,  Ontario 

Montreal,  Quebec  tj,  star-Telegram 

The  Press  Register  Fort  Worth,  Texas 

Mobile,  Alabama  The  Patriot-News 

The  Evening  Telegraph  Harrisburg, 

Coventry  England  Pennsylvania 

Rotabest  *  "  The  Herald-Ledger 

Best,  Holland  Lexington,  Kentucky 

The  Mail  Tribune  Beacon  Publishing 

Medford,  Oregon  Company 

_  „  Acton,  Massachusetts 

TheTimes-News  -  . 

Kingsport,  Tennessee  JJ®  Bt.  Louis  Post- 

,  Dispatch 

Blnoief  St.  Louis,  Missouri 

AullQBnSWlI 

Swteerland’  Standard  Newspapers 

,  Melbourne,  Australia 

El  Informador 

Guadalajara,  Mexico  JJ*®  Tj|p®s-Picayune 

^  „  .  .  New  Orleans,  Louisiana 

The  Press-Journal  _  . ... 

Vfero  Beach,  Rorida  Fort  Wayne 

Newspapers 

The  Daily  Town  Talk  Fort  Wbyne,  Indiana 

Alexandria,  Louisiana  -  -  _ _ - 

The  Press 

The  Journal -Star  Christchurch, 

Lincoln,  Nebraska  New  Zealand 

The  Windsor  Star  Brabants  Nieuwsbiad 

Windsor,  Ontario  Roosendaal,  Holland 


w  for  tke  R^nn«Hly  ^ 
RIfh  School  W  ildraL’t 


The  Harris  8300  integrated  newspaper  ^stem  is  used 
by  more  than  100  newspapers  and  publishers  world¬ 
wide.  That’s  because  the  8300  has  developed  a  reputa¬ 
tion  for  its  speed  and  reliability.  The  8300  is  the  kind 
of  system  newspapers  depend  on  to  get  the  job  done. 
Whether  it  is  used  for  display  ad  composition  or  news 
layout,  as  a  copy  desk  system  or  classified  ad  system, 
the  8300  is  versatile  enough  to  handle  your  needs.  It’s 
an  integrated  system  with  the  capabilities  to  cost-effec¬ 
tively  produce  most  any  publication. 

Let  us  tell  you  more  about  the  Harris  8300.  Contact 
Harris  Controls  and  Composition  Division,  407  John 
Rodes  Boulevard,  Dept.  EP,  Melbourne,  Florida  32901 
(TWX:  510-959-6418)  or  call  l-800-4-HARRlS,Ext.4100. 

See  us  at  ANPAlTEC’87,June  6-10,  Las  Vegas,  Booth  1102. 


THE  HARRIS 

8300...AN 

IHTEGRATEO 

PRE-PRESS 

SmEMTHATS 

AFFORDABLE 


^  l-IARFRIS 


We’re  more 
than  meets  the  eye 


We’re  a  $650  million  printing  press  engineering,  manufacturing  and 
marketing  subsidiary  of  an  $8  billion  multi-industrial  corporation. 
Our  parent  organization  employs  more  than  56,000  people 
worldwide. 

MAN  Roland  serves  the  printing  industry  with  more  than  6,500 
employees  worldwide.  In  North  America,  three  locations  serve  our 
printing  press  customers  with  design,  manufacturing,  parts  and 
service  capabilities. 

We  are  now  investing  more  than  $12.5  million  to  expand  and 
upgrade  our  Middlesex,  New  Jersey  engineering  and  manufacturing 
facilities  to  include  the  latest  technology  in  computer  aided  design 
and  automated  manufacturing  equipment. 

The  Power  of  MAN  Roland.  It’s  more  than  meets  the  eye. 


MAN  Roland  USA,  Inc. 

333  Cedar  Avenue,  Middlesex,  NJ  08846  •(201)  469-6600 
Telex  833-330  •  Telefax  (201)  469-8946 


MAN  on  the  move  roland 


NEWSPAPER  PRESS  DIVISION 


f 


Keeping  search  costs  under  control 

Newspaper  librarians  offer  advice  on  keeping  down  the  cost  of 
searching  for  information  in  computerized  library  services 


By  William  C.  Porter  zines,  12  wire  services,  50  newsletters  ularly  on  the  system  you  will  use.” 

u-  f  f  other  specialized  publications.  She  also  encourages  monitoring 

The  high  cost  ot  searching  tor  intor-  Newspapers  delivered  by  Nexis  costs  by  logging  the  time  and,  if  possi- 

mation  in  expensive  computerized  include  the  Christian  Science  Moni-  ble,  the  price  for  each  search, 

libraries  can  be  kept  under  cont^rol,  Washington  Post  and  the  New  Diane  C.  Mirvis,  librarian  at  Syra- 

say  librarians  at  nevvspapers  where  York  Times.  Magazines  include /4v7V/-  cuse  (N.Y.)  Newspapers  Inc.,  does 
on-line  searches  are  done  routinely.  Week  &  Space  Technology,  Biisi-  comparison  shopping  on  services  that 

A  growing  number  ot  newspapers  Forbes.  Nexis  is  a  offer  the  same  data  bases.  For  exam- 

are  using  searches  in  remote  com-  divisionof  Mead  Data  Central  located  pie,  she  said,  the  Washington  Post  is 

puterized  data  bases  to  find  mforma-  jp  Dayton,  Ohio.  offered  on  several  services.  “We  do 

tion  quickly  and  easily,  it  may  be  Dialog  —  Dialog  delivers  more  the  same  search  on  each  and  record 

quick  ^d  easy  but  it  isn  t  often  200  collections  of  information,  the  cost.” 

cheap.  Digging  mtormation  out  ot  an  most  of  them  references  to  more  than  Mirvis  has  compiled  a  list  of  the 

on-line  data  base  can  cost  dollars  a  60,000  paper  publications  devoted  to  least  expensive  ways  to  get  informa- 

mmute,  so  it  pays  a  newspaper  to  agriculture,  business,  economics,  tion  when  it  is  available  from  several 

make  searching  as  efficient  as  possi-  chemistry,  science,  current  affairs  vendors. 

•  u  ru  and  other  subjects.  The  service  also  Joseph  Mehr,  librarian  at  the  Prov/- 

Telephone  interviews  with  hbrar-  includes  some  full-text  data  bases  dence  (R.I.)  Journal  and  Bulletin, 

lans  <0  halt  a  dozen  newspapers  that  including  AP  and  UPl  wire  services.  makes  sure  the  information  is  not 

seych  computerized  libraries  regu-  Dialog,  a  subsidiary  of  Lockheed  available  free  before  he  pays  an 

larly  indicate  the  major  ways  to  keep  Missiles  and  Space  Company,  head-  expensive  on-line  fee  for  it. 

costs  under  control  are  to.  quarters  in  Palo  Alto,  Calif.  He  encourages  searching  the 

•  Have  trained  people  who  know 
the  various  libraries  do  the  searching, 
so  time  spent  on  line  is  as  short  as 

’’TMoniior  costs  regularly.  “P‘"’  wr/fers  HOW  expeci  US  lo  ptoducs  things 

•  Comparison  shop  when  the  same  routinely  that  they  didn’t  even  think  about  needing  a 

information  is  available  from  more  feW  years  agO,”  Leggett  Said. 
than  one  service. 

•  Make  sure  the  information  isn’t  . . . 

available  free  or  inexpensively  before 

paying  a  high  price  for  'L  Dow  Jones  News/Retrieval  —  This  printed  sources  and  free  or  low-cost 

•  Plan  the  search  thoroughly  betore  service  delivers  the  full  text  of  the  data  bases  before  searching  the 

the  meter  starts  running.  Journal  since  1984,  Dow  higher-priced  computer  data  bases. 

Dozens  of  computerized  libraries  Jones  News  Service  articles,  the  “Make  sure  you  need  to  go  to  an 

are  available  for  searching,  but  Washington  Post,  and  a  number  of  expensive  on-line  search  before  you 

librarians  interviewed  all  used  the  business  and  financial  services.  Dow  do.” 

same  four  or  five  regularly.  Jones  News/Retrieval  is  a  division  of  Mehr  also  plans  his  searches  before 

The  most  frequently  used  com-  Dow  Jones  &  Co.;  its  headquarters  he  goes  on  line.  “Get  reporters  to  tell 

puterized  libraries  are:  are  in  Princeton,  N.J.  you  what  period  of  time  to  search, 

DataTimes  and  VuText  —  These  Each  service  uses  a  different  set  of  which  key  words,  what  data  bases.” 
competing  services  offer  a  collection  protocols  and  commands.  Remem-  Ann  C.  Leggett,  librarian  at  the 

of  newspaper  libraries  from  around  bering  and  staying  sharp  on  a  variety  Baton  Rouge  (La.)  State  Times  & 

the  country,  plus  wire  services’  of  services  challenges  reporters  or  Advocate,  says  interest  in  on-line 

archives  and  other  services.  The  full  librarians  who  use  them.  searching  increased  at  her  newspaper 

text  of  newspaper  stories  can  be  At  larger  newspapers,  each  librar-  when  it  computerized  its  own  library, 
retrieved  on  both  services.  Data-  ian  may  become  the  expert  on  a  parti-  “The  change  came  when  we  started 

Times  is  owned  by  the  Oklahoma  cular  service  or  two  to  avoid  dupli-  searching  our  own  newspaper.  That 

Publishing  company  in  Oklahoma  eating  efforts  to  stay  current.  triggered  interest.” 

City.  VuText,  a  division  of  Knight-  “You  will  lose  it  if  you  don’t  prac-  Leggett  says  she  sees  changes  in 

Ridder  Newspapers,  has  headquar-  tice  regularly,”  said  Karen  Van  Ros-  the  kinds  of  stories  reporters  are 

ters  in  Philadelphia.  sem,  assistant  library  director  at  doing,  and  the  new  emphasis  requires 

Nexis  —  This  service  delivers  the  Long  Island,  N.Y.  more  information-gathering, 

full  text  of  14  newspapers,  39  maga-  Van  Rossem  encourages  beginners  “We  are  doing  more  analytical  sto- 

to  get  out  of  the  office  for  their  train-  ries  and  less  agenda  reporting,  Leg- 
(Porter  is  professor  of  journalism  at  ing  to  minimize  interruptions.  “As  gett  said.  “We  write  more  human- 
Brigham  Young  University.)  soon  as  you  are  trained,  practice  reg-  (Continued  on  page  75E) 
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We're  putting  our  commitment 

Sn  r  - - 


M  n  the  time  it  takes  to  refuel  and 
\  M  re-tire  an  Indy  car,  you  can 
^  develop  a  sheet  of  Kodak 
Polycontrast  rapid  II RC  paper. 
Kodak  is  the  official  film,  tape,  and 
paper  of  the  1986  Indianapolis  500, 
and  we’ve  installed  a  Kodak 
Royalprint  processor  at  the  Memo¬ 
rial  Day  classic.  So  prints  on 
Polycontrast  rapid  II  RC  paper  can 
be  processed  in  as  little  as  55  sec¬ 
onds.  A  developer-incorporated 
emulsion  and  a  water-resistant 
base  deliver  the  speed,  and  optical 
brighteners  produce  brilliant  prints. 
Tray-process  or  use  with  either  a 
Royalprint  processor  or  Kodak 
Dektomatic  65  paper  processor  to 
get  where  you’re  going,  fast. 


The  fastest  offtrack  action 
at  the  Indianopolis  500 


/ 


®  Eastman  Kodak  Company,  1986 


AGVs  make  moving  newsprint  roiis  a  snap 

Fort  Worth  (Tex.)  Star-Telegram  was  one  of  the  first  to 
use  a  complex  automatic  guided  vehicle  system 


The  Fort  Worth  (Tex.)  Star-Tele¬ 
gram  has  become  one  of  the  first 
newspapers  to  use  a  complex  automa¬ 
tic  guided  vehicle  (AGV)  system  for 
moving  thousands  of  tons  of  news¬ 
print  in  its  pressroom. 

Ironically,  when  the  Star-Telegram 
began  designing  its  new  $73-million, 
244,000-square-foot  production 
plant,  it  made  a  conscious  decision 
not  to  pioneer  any  new  technology. 
Now  visitors  from  all  over  are  coming 
to  see  the  AGV  system,  considered 
among  the  most  sophisticated  of  its 
kind. 

The  Star-Telegram  originally 
planned  a  tow-chain  conveyor  system 
for  moving  newsprint  on  chain-driven 
dollies  along  built-in  tracks  to  the 
reelroom,  because  the  system  was 
proven  and  familiar,  recalled  Don 
Kay,  pressroom  manager.  He  said 
FMC  Corp. “tried  to  talk  us  into  the 
AGVS  but  we  just  didn’t  think  we 
were  ready  for  anything  that  sophisti¬ 
cated.” 

Then  George  Mishos,  manager  of 
engineering  for  the  makers  of  Goss 
printing  presses  —  and  a  strong 
advocate  of  AGVs  —  entered  the  pic¬ 
ture. 

“He  convinced  us  to  be  the  guinea 
pigs  for  a  newly  developed,  fully  com¬ 
puterized  press  control  system  that 
would  take  us  well  into  the  next  cen¬ 
tury,”  Kay  said.  “He  got  us  thinking: 
If  we  go  this  far  with  state-of-the-art 
press  controls,  it  only  makes  sense  to 
complement  the  system  with  state-of- 
the-art  roll-handling.” 

So  they  did.  The  AGV  system 
began  full  operation  in  June  1986  and 
has  been  running  ever  since.  Fur¬ 
nished  by  FMC’s  Material  Handling 
Systems  Division  in  Colmar,  Pa.,  the 
system  moves  over  1,300  tons  of 
paper  each  week  —  meeting  the 
presses’  needs  for  a  new  roll  of  news¬ 
print  every  50  seconds. 

AGVs  transport  1,700-pound  rolls 
to  42  units  of  Goss  Headliner  Offset 
press  equipment,  configured  in  four 
lines,  each  capable  of  printing  75,000 
papers  per  hour. 

Every  day,  the  AGV’s  control  sys¬ 
tem  is  programmed  with  newsprint 
roll  assignments.  Clamp  trucks  take 
the  day’s  paper  supply  from  the  stor¬ 


AGV  transporting  a  roll  of  newsprint. 


age  area  —  where  up  to  6,800,  45- 
inch  diameter  rolls  are  kept  —  to  the 
stripping  stations,  where  they  are 
weighed,  recorded  in  a  central  com¬ 
puter  system  and  stripped  of  their 
covers. 

When  a  press  operator  needs  a  roll 
of  paper,  he  pushes  a  “call”  button  at 
his  station.  The  central  computer 
searches  for  the  type  of  roll  needed  by 
that  press  unit  and  assigns  the  nearest 
available  AGV,  which  retrieves  the 
roll  from  the  stripping  station  or  from 
a  holding  area  and  moves  it  to  the  reel . 
There  it  is  transferred  manually  to  a 
dolly,  then  automatically  moves  onto 


the  transfer  table  at  the  reel  stand, 
where  it  is  pasted  by  press  operators. 

“From  stripping  station  to  reel,  we 
don’t  touch  them  by  hand,”  produc¬ 
tion  director  Charles  Newby  said. 

The  AGVs  also  are  designed  to 
transport  waste  carts  and  cores  from 
the  reel  room  and  stripping  stations. 
Butt  rolls  and  rejects  are  transported 
to  the  waste  room  by  the  AGVs  also. 

Ten  vehicles,  specially  written  soft¬ 
ware,  and  a  series  of  wires  implanted 
in  the  concrete  floor  make  up  the  Star- 
Telegram’s  roll-handling  system.  The 
vehicles  are  staged  inside  the  news- 
(Contimied  on  page  69E) 


Schematic  of  AGV  system  at  the  Fort  Worth  Stor-Telegrom. 
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Pressroom,  Wyoming 

THE  AUSTIN 
COMPANY 


For  the  newspapers 
of  tomorrow,  Austin  provides 
the  facilities  of  tomorrow. 


Bundling  system.  Flonda 


Insertion  system.  Illinois 


Computer  workstation.  Ohio 


Insertion  system.  Minnesota 


Consider  the  complexities  of  producing  a  newspaper.  More  and 
more,  publishing  is  a  composite  of  complex  systems.  Automated 
material  handling.  Electronic  pre-press  controls.  Computerized 
inserting  and  packaging. 

Effective  operation  requires  that  all  of  these  systems  be 
coordinated  and  integrated,  communicating  with  one  another, 
and  with  management. 

Austin  strives  both  to  understand  and  to  rationalize  the  intricacies 
of  systems  integration.  Indeed,  systems  integration  is  the  key 
element  of  all  of  the  facilities  of  tomorrow  that  Austin  designs, 
engineers  and  constructs. 

Austin  also  understands  newspaper  production,  having  solved 
facility  problems  for  more  than  100  newspapers  in  the  last  decade. 
Currently,  Austin  has  under  contract  40  newspaper  projects  in 
various  stages  of  development. 

This  depth  of  pertinent  experience  makes  Austin  uniquely  useful 
to  publishers  of  all  types  of  newspapers,  from  suburban  weeklies  to 
metropolitan  dailies.  The  Austin  Company,  Cleveland,  Ohio  44121. 


/ 
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WHO’S  SHOWING  WHAT  WHERE 


Booth:  2002 

ACCU-WEATHER  INC. 

Staffed  by:  Joel  Myers,  president;  Skip 
Hunsberger,  marketing  director;  sales 
managers  Jim  Burke,  Jeff  Bertram,  Josie 
Franzetta,  Mary  Ann  Seidler. 
Introducing:  Camera-ready  local,  region¬ 
al  and  national  weather  maps  and  Super¬ 
map  as  delivered  via  Macintosh  personal 
computer  and  the  Associated  Press 
LaserPhoto  service.  Mac  Weather  port¬ 
folio  of  graphics  and  50  varied,  ready-to- 
print  weather  test  products  including 
five-day  local  forecasts-,  tanning  index, 
and  boating  and  gardening  forecasts. 
Exhibiting:  Apple  Computer  Inc.  Macin¬ 
tosh  and  LaserWriter  equipment  for 
newspapers,  plus  samples  of  weather 
pages  provided  to  newspapers,  including 
syndicated  and  custom  weather  graphics 
and  text. 


Booth:  3156 

AD/SAT  INC. 


Staffed  by:  N.S.  Hayden,  president; 
David  Barren,  marketing  director; 
Frederick  Reinhardt,  systems  and  opera¬ 
tions  director;  Christopher  Wood,  facsi¬ 
mile  systems  manager;  Richard  Luna, 
computer  manager. 

Introducing:  Live  demonstration  of  AD/ 
SAT  high-resolution  satellite  facsimile 
system  delivering  newspaper  advertising 
from  New  York.  Live  demonstration  of 
personal  computer-based  message  net¬ 
work.  Video  and  slide  presentation  on 
facsimile  and  messaging  system.  Shows 
every  45  minutes. 

Exhibiting;  LogE  AD/SAT-24  transpor¬ 


ter/processor  shown  in  operating  en¬ 
vironment.  AD/SAT  phototypesetting 
paper  made  by  Anitec  Image  Corp. 


Booth:  121 

ADVERTISING  MEDIA  CREDIT  EX¬ 
ECUTIVES  ASSOCIATION 

Staffed  by:  Jerry  Hughes,  president;  Gail 
Chapman,  vice  president;  A1  Kearns,  ex¬ 
ecutive  secretary-treasurer. 

Introducing:  Examples  of  new  services 
for  professional  media  credit  executives. 
Exhibiting:  Samples  of  newsletters, 
books,  forms,  etc. 


Booth:  1540 

AGENCE  FRANCE  PRESSE 

Staffed  by;  Bernard  Duregne,  technical 
director;  Tony  Hileman,  marketing  direc¬ 
tor;  sales  managers  Dennis  Kinsella  and 
L.J.  Lancer. 

Introducing:  AFP-IMPACT  electronic 
picture  desk  and  digital  news  picture 
equipment. 


Booth:  3134 

AGFA-GEVAERT  INC. 


Staffed  by:  Ken  Dowell,  marketing  direc¬ 
tor,  and  regional  sales  managers  James 
Williams  and  John  Hendry. 

Introducing:  The  RPS  6100S  horizontal 
camera  with  COPYCOLOR  wire  photo 
application.  CPN-Yellow  high-contrast, 
projection-speed  negative  for  producing 
positive  line,  halftone  and  special  effect 
work.  GEVASET  SP  81  resin-coated 
paper,  a  very  high-speed,  high-contrast 
orthochromatic  phototypesetting  paper 
designed  for  high-volume  typesetters. 
RECOPRINT  off-press  color  proofing 
system  for  color  position  proofing  at  low¬ 
er  cost  than  conventional  systems. 

Exhibiting:  LITEX  26  variable-speed 
lith  processor,  GEVAMIX  Auto/LITEX 
wedge  reader  replenishment  system  for 
lith  processors. 

Booth:  3349 

ALTERNATIVE  RESOURCE  TECH¬ 
NOLOGIES  INC. 

Staffed  by:  Jim  Walters,  marketing  de¬ 
velopment  vice  president;  Walt  Hare, 
director  of  marketing;  Melanie  Mulkey, 
marketing  specialist. 

Introducing:  Print  Miser,  a  complete 
printing  waste  management  system  that 
cleans  solvents,  blanket  wash  and  purge 
and  sump  ink  on  the  same  processing 
skid,  reclaiming  over  95%  of  all  dispos¬ 
able  waste,  the  company  says.  The  equip¬ 
ment  is  semi-automatic  for  unattended 
operation  and  processing  rates  can  be  de¬ 
signed  to  meet  individual  needs  and 
growth. 

Booth:  2402 

AMERICAN  HOECHST  CORP. 

Staffed  by;  David  Sullivan,  director; 
Stephen  Montanino,  marketing  vice  pres¬ 
ident;  Bill  Jeffers,  vice  president  and 
general  manager;  regional  sales  managers 
Jerry  Edwards  and  A1  Geiser. 

Introducing:  Aqueous-based  chemis¬ 
try  for  long-running  presensitized  print¬ 
ing  plates.  It  is  ecologically  safe  for  hand 
or  machine  processing  of  Hoechst  pre¬ 
punched,  precoated  anodized  offset 
plates. 

Exhibiting:  Color  proofing  films  and  pro¬ 
cessing  equipment  for  film  and  plates. 
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ANPA/TEC  87 

LAS  VEGAS  JUNE  6-10 


appearing  at  MOTTER  booth  1036 

MOTTERFLEX  FX-4 

ra  NEWSPAPER  PRESS 

UVE  DEMOS  •  FREE  16-PAGE  PRODUCT 
SHOWriMES  EVERY  HOUR 


When  you’re  in  Las  Vegas  for  the  ANPA/TEC  ’87 
Exposition,  you’ii  want  to  inciude  the  Motter  Booth 
1036  on  your  “first-to-be-visited”  itinerary.  Why? 

We  wili  be  demonstrating  our  leadership  in  Flexo 
press  technology  by  printing  a  colorful,  FREE 
16-page  newspaper  product,  every  hour  during  the 
show,  on  our  new  American  Motterflex  FX-4  Flexo 
Newspaper  Press. 

o 

Other  top  performers  include  operational 
demonstrations  of  our  SA2000  Electronic  Reel 
(performing  flying  pasters  daily!);  our  3:2  Double 


Former  Newspaper  Foidftr  and  our  Remote/Unf 
Ink  Management  System. 

Also  see  these  advanced  Flexo  technologies: 

•  Exclusive  Motter  Plate  Lockup  System 

•  Multi-color  Ink  Fountain  Capabilities 

•  Chrome  and  Ceramic  Anilox  Roll  inspection  g 
comparisons  under  a  video-microscope 

•  And  much  more! 

Yes,  there’s  a  lot  to  see  when  you’re  in  Las  Vegas. 
And  there’s  a  lot  to  see  at  Booth  1036!  Come  in 
and  talk  with  the  leaders  in  Flexo  press  technology. 


1^. 


MOTTER  PRINTING  PRESS  CO. 

P.O.  Box  1562  •  York,  PA  17405  •  717-755-1071 


t 


Booth:  563 

AMERICAN  PRINTER 

Staffed  by:  Leonard  Kastell,  associate 
publisher. 

Exhibiting:  Current  issues  of  American 
Printer  and  Graphic  Arts  Product  News. 


Booth:  2142 

APPLICATION  ENGINEERING 
CORP. 

Staffed  by:  Tom  Cooper,  sales  manager, 
and  Chuck  Janovsky,  public  relations 
director. 

Introducing:  Temperature  controller  and 
former  main  air  cooler  for  heatset  web 
printers. 

Booth:  2944 

ARCO  ENGINEERING  INC. 

Staffed  by:  Steve  Watson,  president.  Bill 
Spells  and  Frank  Drazan. 

Introducing:  Goss  tension  parts  for  stan¬ 
dard  and  simplified  tension  panels. 
Synthetic,  anti-static  tension  belt,  re¬ 
placement  for  Beckett  air  valve,  and 
other  belts,  cables,  and  volume  boosters. 
Exhibiting:  Standard  and  simplified  ten¬ 
sion  panels.  Bendix  conversions. 


Booth:  2366 

ARMOTEK  INDUSTRIES  INC. 

Staffed  by:  William  Rimel,  sales  man¬ 
ager;  Terrell  Miers  Jr.,  production  man¬ 
ager;  Charles  DeBlasio,  sales  engineer. 
Introducing:  Ultr-A-Lox  electronically 
engraved  rolls  for  flexographic  newspa¬ 
per  presses. 


Booth:  2134 

ASSOCIATED  PRESS,  THE 

Staffed  by:  Kelly  Smith  Tunney,  director 
of  corporate  communications;  James 
Lagier,  deputy  director  of  newspaper 
membership;  Harold  Buell,  assistant 
general  manager  of  news  photos. 
Introducing:  AP's  Visual  Newsroom,  the 
next  generation  electronic  darkroom  de¬ 
veloped  and  first  used  by  AP.  Demonstra¬ 
tions  of  electronic  cameras,  electronic 
photography  and  AP  Access  graphics  re¬ 
trieval  system  using  Macintosh  personal 
computers.  The  Weather  Station  will  in¬ 
troduce  AP’s  latest  enhancements  to  its 
agate  weather  wire,  WARN,  and  show 
AP’s  new  national  and  regional  weather 
maps. 

Exhibiting:  Live  news,  photo  and 
graphic  services,  including  DataStream 
news  wire,  SportStats,  LaserPhoto  and 
AP  Access.  Also  portable  picture  trans¬ 
mitter  and  photo  receivers. 

Booth:  1422 

ATEX  INC. 

Introducing:  Two  advertising  products 
operating  on  the  Sun  workstation,  Atex’s 
display  ad  terminal  and  classified  pagina¬ 


tion  system.  The  ad  terminal,  integrated 
with  the  Atex  advertising  data  base, 
makes  up  display  ads  in  what-you-see-is- 
what-you-get  form.  Release  I  features 
boxes,  rules,  grids,  zooming  and  more. 
The  classified  pagination  terminal  offers  a 
simplified  user  interface  and  improved 
processing  flexibility.  It  features  the  abil¬ 
ity  to  position  ads  automatically  and  type¬ 
set  full  pages  consisting  of  liner  ads,  clas¬ 
sified  display,  headers  and  banners. 

Exhibiting:  Advertising  and  produc¬ 
tion  front-end  systems  including  the  Inte¬ 
grated  Advertising  System,  Page  Produc¬ 
tion  Node,  remote  editorial  and  advertis¬ 
ing  systems,  layout  and  publication  de¬ 
sign  and  ad  placement. 


Booth:  1006 

AUSTIN  COMPANY,  THE 

Staffed  by:  William  Brister,  associate 
director  of  planning;  Leonard  Elliott  and 
Charles  Whitmore,  associate  directors  of 
newspaper  planning. 

Introducing:  Current  newspaper  pro¬ 
jects,  including  expansions  of  existing 
buildings,  retrofits,  renovations,  remote 
production  plants  and  new  facilities  at  a 
variety  of  newspapers.  Current  newspa¬ 
per  projects  number  40. 


Booth:  2950 

AUTOLOGIC  INC. 


Staffed  by:  Paul  McGarrell,  president, 
Dennis  Nierman,  sales  and  marketing 
vice  president. 

Exhibiting:  A  variety  of  Page  Image  Pro¬ 
cessors  will  be  demonstrated  driving 
several  output  devices.  The  APS-55/45 
and  55/800  Page  Image  Processors  store 
fonts  and  software  for  full-page  raster  im¬ 
age  processing  of  text  and  graphics.  They 
will  drive  low-resolution  laser  printers 
and  high-resolution  laser  imagers  such  as 
the  APS-6,  which  will  produce  full  pages 
on  line  with  the  APS-36  On-Line  proces¬ 
sor.  The  Graphics  Workstation  will  be 
seen  along  with  interfaces  to  Scitex  and 
ImagiTex  equipment.  The  APPS-1  Pagi¬ 
nating  and  Photo-imaging  system  will 
compose  pages  for  output  direct  to  plate 
in  full  color. 

Booth:  2528 

BALDWIN  TECHNOLOGY  CORP. 

Staffed  by:  Robert  Soderlund,  sales  and 
marketing  vice  president;  Robert  Kuller, 


marketing  manager;  Robert  Doudican, 
newspaper  and  insert  market  manager; 
Donna  DeLuca,  sales  administration 
manager;  Joan  Carhart,  international 
sales  manager. 

Introducing:  Baldwin  automatic  blanket 
cleaner.  It  uses  a  dry  brush-type  system, 
no  solvents  or  rags,  and  operates  at  top 
press  speeds,  generating  no  waste  pa¬ 
pers,  Baldwin  says,  resulting  in  improved 
print  quality  and  extended  blanket  life 
with  less  press  down  time. 

Exhibiting:  A  central  makeup  and  cir¬ 
culation  system  for  fountain  solution  for 
newspapers  and  heatset  insert  presses. 
The  Model  166  compensating  overstack¬ 
er  for  insert  printers  produces  counted, 
jogged,  compressed  and  compensated 
bundles.  Also  Models  105  and  106  Count- 
0-Veyor  counter-stackers,  a  two-knife 
Rota-Schneider  rotary  trimmer  for  trim¬ 
ming  inserts  on  line,  newspaper  press 
protection  system,  color-to-color  reg¬ 
istration  system.  Microset  gluing  system, 
free-flow  filter  to  isolate  contaminants  in 
fountain  solution  and  ink  level/ink  agita¬ 
tor  system. 

Booth:  2006 

BE&K  INC. 

Staffed  by:  Don  Norman,  project  man¬ 
ager;  Gary  Wallace,  engineering  project 
manager;  Mike  Moore,  business  develop¬ 
ment  manager. 

Exhibiting:  Accomplishments  in 
architecture,  engineering  and  construc¬ 
tion  of  numerous  newsprint  production 
projects.  BE&K,  managing  over  $1  bil¬ 
lion  a  year  in  capital  projects,  offers  a  full 
line  of  turnkey  development  services  for 
newspaper  facilities. 


Booth:  2202 

BUTLER  AUTOMATIC  INC. 

Staffed  by:  Richard  Butler,  president, 
Carl  Miller,  marketing  vice  president;  H. 
Theodore  Miller,  sales  vice  president; 
Donald  Brown,  project  coordinator; 
Roberto  Real,  sales  and  service  represen¬ 
tative;  district  sales  managers  Ron 
Palacz,  Bill  Schulke  and  John  Warwick. 
Introducing:  Series  2000  web  splicer,  de¬ 
signed  specifically  for  the  newspaper  in¬ 
dustry,  and  Butler  Automatic’s  roll  han¬ 
dling  system,  which  eliminates  the  need 
for  operators  to  handle  heavy  roll  shafts. 
Exhibiting:  Butler  Automatic’s  automa¬ 
tic  guided  vehicle  system  for  handling 
newsprint  rolls. 

Booth:  153 

CALIFORNIA  POLYTECHNIC 
STATE  UNIVERSITY 

Staffed  by:  Harvey  Levinson,  depart¬ 
ment  head;  Guy  Thomas,  professor. 
Exhibiting:  College  curriculum  for  B.S. 
degree  in  graphic  communications.  The 
school  daily,  Mastanf;  Daily.  Photos  of 
department  and  information  on  graduates 
entering  the  newspaper  industry. 

EDITOR  &  PUBLISHER  for  May  9,  1987 


20E 


Building 
Our  Reputation 
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Design  innovation.  Oper-  H 

ator  safety.  Maximum  HU  H 

dependability.  Superidr  H 

service. 

The  qualities  we  build  into 
every  IHiwer  Strap  tying 
machine  are  building  our  ^ 

reputation  as  an  industry  leader.  Whether  you  choose 
state-of-the-art  high  production  —  as  in  our  4.5  bundle- 
per-minute  PSN-5.  pidured  above  —  or  simple,  eco¬ 
nomical  strapping,  the  Power  Strap  commitment  to 
advanced  design,  safe  operation,  reliable  performance, 
and  inistomer  satisfaction  is  part  of  the  package. 

Test  our  reputation.  Contact  Power  Strap,  29299  Clemans 
Road  —  1H,  Westlake,  Ohio  44145.  Call  (216)  871-1053.  or 
toll-fi%e  (800)  346-4600. 


fSPOWERSI 


t 


Booth:  1012 

CAMEX  INC. 

Introducing:  Intertext  networked,  per¬ 
sonal  computer-based  editorial  and  clas¬ 
sified  systems,  PC  ad  dummying  and 
editorial  and  classified  pagination  ter¬ 
minals. 

Exhibiting:  A  complete  SuperSetter  sys¬ 
tem  demonstration  featuring  three  dif¬ 
ferent  ECRM  scanners  on  line  to  three 
Breeze  terminals  for  total  ad  makeup  in¬ 
cluding  type  and  graphics.  System  will  be 
connected  on  an  Ethernet  local-area  net¬ 
work  and  will  include  a  Camex  file  server 
and  for  output  a  Camex  BitSetter,  Bit- 
Printer  and  ECRM  pelbox  featuring 
2,000-dot-per-inch  resolution. 


Booth:  312 

CANNON-CROSS  INC. 

Staffed  by:  Charles  Knudson,  president; 
Terry  Arnold,  project  director;  Martha 
Nolin. 

Introducing;  Complete  design  and  in¬ 
stallation  of  computerized  production 
and  fleet  preventive  and  routine  mainte¬ 
nance  systems. 

Exhibiting;  Waste  management  and  in¬ 
ventory  control  systems. 


Booth:  133 

CAPITAL  ELEVATOR  SALES  INC. 

Staffed  by:  Richard  Vrenna,  president. 
Introducing;  Low-profile  roll  handling 
track  system,  a  below-the-floor  system 
that  eliminates  elevated  roll-stripping 
docks. 

Exhibiting:  Standard  manual  track 
system. 


Booth:  2334 
CARY  DESIGN  INC. 

Staffed  by:  John  Hurley,  chief  executive 
officer;  James  Anzelmo,  general  man¬ 
ager;  Tom  Gabel,  president;  Paul  Berg- 
land,  engineering  vice  president;  A1 
Prochnow,  finance  and  administration 
vice  president;  Dennis  Cherweznik,  en¬ 
gineering  and  service  manager;  others. 
Exhibiting:  Flying  pasters,  dryers,  chill 
stands,  flying  imprinters,  silicone  appli¬ 
cators,  automatic  infeeds,  tension  con¬ 
trols,  ribbon  decks,  pollution  control  and 
refrigeration  equipment. 


Booth:  3212 

CHAS.  T.  MAIN  INC. 

Staffed  by:  Harold  Hoch,  vice  president; 
Richard  Rowse,  process  engineer;  pro¬ 
ject  managers  George  Grogan.  John 
Walsh  Jr. 

Exhibiting:  Photographic  display  and 
brochures  of  architectural  and  engineer¬ 
ing  services. 


Booth:  2554 

CHEMCO  TECHNOLOGIES  INC. 


Staffed  by:  Hamesh  Maheta,  internation¬ 
al  marketing  vice  president;  Ed  Wozny, 
customer  service  vice  president;  Ken 
Mckenna,  special  accounts  vice  pres¬ 
ident;  regional  vice  presidents  Dan 
Schweitzer,  Bill  Reece,  John  Heiden- 
reich. 

Introducing:  Spectrum  X-II  high- 
resolution  imaging  system  for  output  of 
text,  line  art  and  graphics  with  punch  reg¬ 
istration  for  color  plus  input  scanning  of 
camera-ready  ads  and  color  separations 
at  up  to  150  line  screens.  Spectrum  XP 
large-format,  high-resolution  proofer, 
which  Chemco  describes  as  the  only  de¬ 
vice  marketed  that  can  proof  a  newspaper 
page  and  ads  at  1 ,000  x  1 ,000  lines  an  inch 
at  a  cost  of  between  150  and  250  each. 
Exhibiting:  OL66C  processor  on-line 
transport  from  Monotype  Lasercomp, 
MASK  PREP  layout  planning  stations 
with  Hell  and  Scitex  interfaces,  6253 
helium-neon  laser  color  scanner  film, 
6254  contact-screen  scanner  film  and 
6540  helium-neon  laser  scanner  paper. 


Booth:  1950 

CHESHIRE/A  XEROX  COMPANY 


Staffed  by:  Shahid  Khan,  western  sales 
manager. 

Introducing:  New  generation  500  Series 
labeling  systems  designed  to  handle  up  to 
30,000  pieces  per  hour,  increase  produc¬ 
tion  through  a  13.3-inch  spacing  option 
and  provide  automatic  zip-code  scan¬ 
ning.  It  is  designed  to  run  in  line  with  552 
quarterfolder.  Also  high-speed  labeling, 
sorting,  stacking  system  for  stand-alone 
or  in-line  use  with  newspaper  inserters.  It 
includes  the  539  labeling  head  and  new 
599  counter-stacker. 


Exhibiting:  Mid-volume  tabletop  label¬ 
ers,  tabletop  folder/inserter,  compu¬ 
terized  list  management. 

Booth;  640 

COLLIER-JACKSON  INC. 

Staffed  by;  Terry  Walsh,  newspaper  sys¬ 
tems  sales  and  maketing  manager;  Jerry 
Martinez,  newspaper  systems  division 
manager. 

Introducing:  CJ/NEWSPAPER  MAN¬ 
AGEMENT  SYSTEMS  featuring  several 
enhancements  for  various  newspaper 
functions.  New  features  include:  A  new 
classified  interface  supports  multi-zoned 
newspapers  and  boosts  performance  on 
CJ/CLASSIFIED.  CJ/CIRCULATION 
includes  carrier  billing  by  specific  sub¬ 
scriber  services.  CJ/ADVERTISING  has 
new  archiving  ability  to  keep  longer 
account  histories  without  hurting  effi¬ 
ciency  and  is  developing  bad-debt  track¬ 
ing.  CJ/ClRCULATION  has  a  rede¬ 
signed  pay-by-mail  function  for  better 
end-of-month  processing. 

Exhibiting:  Software  systems  for  circula¬ 
tion,  advertising,  general  ledger, 
accounts  payable,  fixed  assets,  payroll, 
classified,  ad  tracking,  layout,  newsprint 
management,  personnel  and  employee 
fund  administration. 


Booth:  2964 

COMPUTEREASE  SOFTWARE 
INC. 

Staffed  by:  Carl  Berg,  president;  Carol 
Berg,  vice  president. 

Introducing:  PAGECONTROL  software 
for  personal  computer-based  display-ad 
order  entry,  selection  and  dummying  us¬ 
ing  Genius  high-resolution  monitor  and 
mouse.  Send/Fetch  Plus,  a  two-way  com¬ 
munication  to  Atex  systems,  has  features 
for  fetching  header  data,  medium  and 
long  directories  and  more.  Editor  option 
for  Send/Fetch  Plus,  Access/Text,  and 
SFANET  automated  network  com¬ 
munications.  Exhibiting:  Access/Text 
communication  to  Atex  personal  compu¬ 
ter  interface.  Pubcon  communications 
program  for  data  transmission  to  PCs  in 
AN  PA  format. 


Booth:  2666 

COMPUTER  PERIPHERAL 
SCIENCES  INC. 

Staffed  by:  John  Attas  Jr.,  president; 
Mike  Podanoffsky,  software  manager; 
Paul  Norton,  applications  consultant; 
Thomas  Spooner  III,  vice  president;  Wal¬ 
ter  Tertan,  marketing  manager;  John  Av¬ 
ers,  sales  manager. 

Introducing:  CPS  1000  system  driving 
Lasercomp  imagesetter  and  PostScript- 
driven  laser  printers  with  full-page 
pagination,  including  classified,  with 
graphics  and  halftone  insertions.  Faster 
computer  logic,  eliminating  circuit 
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MotterStitch 
stitchers  deliver 
these  important 
benefits: 


•  Installs  In  a  variety  of  gra¬ 
vure,  flexo,  and  offset  folders 

•  Easy  to  operate,  load, 
maintain 

•  Staples  products  from  8  to  128 
pages  with  2,  4  or  6  stitching 
heads 

•  Allows  fast  changeover  between 
operating  modes  (straight,  collect, 
double  collect) 

•  Products  are  ready  for  customer 
directly  from  folder 

•  Quickly  disconnected  for  removal 


tiTch 


Whether  your  products  are  newspapers, 
catalogs,  magazines,  flyers  or  comics, 
MotterStitch  designs  an  in-line  stitcher  to 
fit  your  existing  folder.  Our  stitcher  will  de¬ 
liver  perfectly  stapled  products  at  firil  press 


V 

.pt 


Simple  operation  is  assured  by  a  design 
which  incorporates  the  fewest  moving  parts  of 
any  stitcher  of  its  kind.  Duraoility  and  reliability 
are  built  in,  for  a  long  life  of  precision  stapling 
at  a  cost  of  only  pennies  per  thousand  copies. 
Wrth  MotterStitch,  a  stitch  in-line  saves  time  .  .  . 
and  it’ll  improve  your  product.  Write  or  call  for 
complete  information  on  the  MotterStitch  stitcher. 


See  It  at  Booth  1036,  ANPA  Show 


MotterStitch  co. 


JEFFERSON  SQUARE  BUILDING  621  SHREWSBURY  AVE.  SHREWSBURY,  NJ  07701 
(201)  530-5511  (201)  530-5402  TELEFAX:  (201)  741-7685 

TWX:  SYSCOM  EAST  (710)  991-6709  TELEX:  SYSCOM  EAST  1331-39 


t 


boards  in  system.  Halftone  scanners  and 
personal-computer  based  PCtype, 
PCclassad  II  and  PCwire  programs  will 
be  demonstrated,  including  preview 
ability  for  PCtype ,  which  can  handle  up  to 
64  terminals  in  a  newspaper  system.  Also 
a  PC-based  accounting  and  order  entry 
system. 

Exhibiting:  Model  40  editing  terminal,  PC 
terminal  editors.  Preview  Graphic  Ter¬ 
minal,  disk  drives. 


Booth;  3060 

CONCEPT  PUBLISHING  SYSTEMS 


Staffed  by:  James  Conley  Jr.,  president; 
Steve  Samer,  general  manager;  Mary 
Klatt,  customer  service  manager;  others. 
Introducing;  Macintosh  personal  compu¬ 
ter-based  display  ad  software  with  ad 
scheduling,  tracking  and  billing  features. 
Multi-user  Macintosh-based  classified  ad 
system  with  multi-publication  capability, 
ad  scheduling,  tracking  and  billing. 
Latest  release  of  NewsSet  editorial  sys¬ 
tem,  now  running  on  Apple  IIGS  and 
featuring  enhanced  composition  and  edit¬ 
ing  features. 


Booth:  1812 

CILAS  ALCATEL 

Staffed  by:  Vladimir  Nuta,  president;  D. 
Natraj,  sales  and  marketing  manager. 
Introducing;  DIPAS,  Digital  Image  Pro¬ 
cessing  and  Archiving  System,  a  com¬ 
plete  color  and  black-and-white  electro¬ 
nic  darkroom  with  four  inputs  in  three 
wire  service  formats  and  analog  or  digital 
output.  The  system,  testing  at  the  Los 
Angeles  Times,  stores  up  to  120  images 
with  manipulation  capability  and  drives 
several  typesetters.  Also  DIGIFAX  digit¬ 
al  facsimile  receiver  for  receiving  Amer¬ 
ican  and  European  wire  service  formats. 
Exhibiting:  CISCAN,  a  compact,  port¬ 
able,  35-millimeter  slide  transmitter  with 
digital  and  analog  capability  and  compati¬ 
bility  with  wire  service  formats. 


Booth;  436 

CIP  FOREST  PRODUCTS  INC. 

Staffed  by:  C.A.  Thompson,  vice  presi¬ 
dent  of  product  develpment;  M.R.  Har¬ 
dy,  technical  services  vice  president; 
P.K.  Brandt,  technical  services  manager; 
technical  executives  J.C.  Jackson  Jr., 
F.D.  Jorgensen,  J.L.  Dwyer,  G.C.  Weil- 
er,  and  R.  Eilken. 

Introducing:  Model  of  newsprint  machine 
that  began  production  this  year.  Exhibit 
focuses  on  paper  making  technology. 
Latest  developments  on  growing, 
harvesting,  handling,  pulping,  and  manu¬ 
facturing  newsprint  from  kenaf,  a 
plant  being  studied  as  a  replacement  pulp 
source  for  wood. 

Exhibiting:  Schematics  of  the  latest  in¬ 
novations  in  papermaking. 


Booth:  3135 

CK  OPTICAL  CO.  INC. 

Exhibiting:  Squeeze  lenses  with  variable 
dimension  control  from  2%  to  25%  for 
making  disproportionate  size  changes  in 
ads  or  pages.  Also  repairs  on  process 
camera  lenses  and  mirrors. 


Booth:  3137 

CLEVELAND  ELECTRIC  CO. 

Staffed  by:  L.W.  Cleveland  Jr.,  vice  pres¬ 
ident;  R.C.  Sexton,  general  manager  of 
distribution  systems;  Debby  Morrow, 
telemaketing  representative. 

Exhibiting;  Direct-current  motors  and 
accessories. 


Booth:  3128 

COOKSON  GRAPHICS  INC. 

Staffed  by:  Ken  Wilson,  vice  president; 
Edward  Michalowski,  newspaper  divi¬ 
sion. 

Introducing;  A  500  subtractive  nega¬ 
tive  plate  for  short-  to  medium-run  news¬ 
papers.  A  503  subtractive  long-run  news¬ 
paper  plate.  Both  plates  can  be  processed 
by  additive  or  aqueous-subtractive  pro¬ 
cessors.  A  new  subtractive,  heavy-duty, 
dry-to-dry  processor  designed  for  news¬ 
papers  to  use  Aqueous  2  in  I  developer. 


Booth:  2710 

CRABTREE  VICKERS  INC. 


Staffed  by:  Dave  Murley,  president;  Bill 
Ratcliffe,  sales  director;  Alan 
Oppenheim,  national  sales  and  marketing 
manager. 

Introducing:  A  new  product  to  be 
announced  at  the  show. 

Exhibiting:  Civilox  keyless  inking  unit, 
an  anilox  inking  system  for  retrofitting  to 
letterpress  equipment.  CV  says  Civilox, 
with  designs  for  a  variety  of  presses, 
makes  printing  more  consistent,  reduces 
printed  waste,  eliminates  ink  misting,  can 
add  spot  color  ability  and  can  run  new 
water  emulsion  inks. 


Booth;  2618 

CRAIG  COLD  TYPE  SUPPLY  INC. 

Staffed  by;  Harold  Craig,  president;  vice 
presidents  John  and  Joe  Craig;  Elden 
Ward,  salesman. 

Exhibiting:  Supplies  for  composing  and 
camera  rooms. 


Booth:  1802 

CREATIVE  DATA  SYSTEMS  INC. 

Staffed  by:  Dann  Kroeger.  president; 
Deane  Parkhurst,  marketing  manager; 
Dave  Smith,  marketing  vice  president. 
Introducing:  A  newly-designed  layout 
system,  an  insert  management  system 
and  a  press  configuration  system.  De¬ 
monstrations  of  new  Accounts  Receiv¬ 
able/  Display  Advertising  System. 

Exhibiting:  A  brief  program  every  30 
minutes  detailing  CDS  systems  and 
emphasizing  the  importance  of  marketing 
in  the  modern  newspaper  environment 
and  the  effects  of  CDS  systems  on  pro¬ 
fitability.  Circulation,  display  advertising 
and  general  business  systems  will  be 
shown. 


Booth:  1066 

CROSFIELD  DATA  SYSTEMS  INC. 


Staffed  by:  Mel  Ettinger,  president;  Gra¬ 
ham  Shaw,  senior  sales  and  marketing 
vice  president;  plus  Michael  Brier, 
Timothy  Flaherty,  David  Lightfoot,  Da¬ 
mien  Gough,  Jamie  Torregiani,  George 
Sylvester  and  Barrie  Crampton. 
Introducing:  A  wide  range  of  text  and 
graphic  products  for  newspapers.  A  thea¬ 
ter  presentation  is  planned  on  the  theme 
“Technology  Saves  Time.”  Demonstra¬ 
tions  of  new  Wizard  workstation,  includ- 
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See  for  yourself 


Advertisers  and  their  agencies  want  color 
that  jumps  off  the  page  and  demands  to  be  noticed. 
And  that’s  just  what  they  get  with  Kruger  newsprint. 

We’ve  developed  papermaking  technology  that 
can  dramatically  improve  your  color  reproduction 

and  r^istration. 

For  samples  and  specifications,  contact  a  Kruger 
sales  representative  or  our  New  York  Sales  Office: 

489 -5th  Ave.  New  York.  NY  10D17 
C212]  697-9700 


We’re  making  news  in 
newsprint  technology. 


Mitsubishi’s  automated  newspaper 
press  system  gives  you 
a  controiiing  interest 
in  newspaper  productivity. 


Robotic  plate 
changer. 


II 


m  >JtA 


Automatic  roll 
webbing  system 

saves  time  by  threading 
the  web  —  even 
through  the  angle  bars. 


7899 


From  roll  loading,  web  threading  and  plate 
lockup,  to  automatic  presetting  of  the  ink, 
folder,  and  compensator,  Mitsubishi's  auto¬ 
mated  newspaper  press  system  gives  you  the 
control  required  to  achieve  greater,  more 
cost-effective  productivity  —  in  every  phase 
of  printing  —  more  reliably.  With  superior 
print  quality.  And  with  easier  operation. 

And  you  don’t  have  to  buy  an  entire  system 
to  gain  a  decided  advantage.  Mitsubishi  will 


work  with  you,  using  our  automation  exper¬ 
tise  to  streamline  your  specific  production 
stages  and  tailor  our  system  to  the  needs  of 
your  newspaper. 

Stop  by  our  Booth  No.  1680  at  the  Las 
Vegas  anpa/tec  '87  Exposition.  June 
6-10, 1987.  We'll  give  you  even  more  reasons 
to  choose  a  Mitsubishi  offset  press,  as  well  as 
our  automated  press  system. 


Automatic  plate 
transport  system  can  be 

used  in  conjunction  with 
Mitsubishi’s  robotic  plate 
changer.  Result:  rapid  and 
accurate  installation  of 
plates. 

Computerized  press 
control  system  includes: 
presetting  function  (ink, 
folder  &  compensator); 
monitoring  function 
(makeready  &  malfunction); 
running  control,  totalizer, 
productivity  report  and 
maintenance  functions. 

Automatic  roll 
handling  system 

transports  rolls  from 
storage  and  loads  them 
onto  machine  reels. 

Automatic  paste 
pattern  preparation 

contributes  to  a  more 
efficient  splicing  operation. 


A  new  standard  of  quality  in  newspaper  presses. 


A 


MITSUBISHI 

HEAVY  INDUSTRIES,  LTD. 


Tokyo,  Japan 


ing  AdWizard  for  display  ad  makeup  and 
NewsWizard  for  news  pagination.  Also: 
personal  computer-based  editorial  and 
classified  products,  CopyView  software 
for  the  Magician  Plus  to  serve  as  soft  copy 
device,  video  framegrabber  for  input  to 
the  Electronic  Picture  Desk,  new  models 
of  the  Magnascan  color  scanner  and  Stu¬ 
dio  color  pagination  system. 

Exhibiting:  2300  and  2400  newspaper 
systems  for  editorial  classified,  layout 
and  graphics.  Electronic  Picture  Desk 
processing  wire  and  local  photos.  Inte¬ 
gration  of  text  and  color  pagination  sys¬ 
tems.  PageFax  2  and  Datrax  facsimile 
systems.  Studio  and  Sirius  color  com¬ 
position  systems,  Magnascan  and  Scan- 
tex  digital  color  scanners,  ScanView  col¬ 
or  correction  system,  Scantel  charge- 
coupled-device  color  scanner,  Dixel  2000 
portable  scanner  and  Newsframe  color 
video  framegrabber. 

Booth;  712 

CTEXT  INC. 

Staffed  by:  Larry  Moore,  president;  Dar¬ 
ryl  Tjaden,  chief  executive  officer;  Jim¬ 
mie  Garner  marketing  and  sales  director; 
Michael  Dufek,  customer  service  direc¬ 
tor;  more  than  a  dozen  others. 
Introducing:  A  number  of  new  products. 
UNIX-based  fileservers  for  editorial, 
classified  and  display  advertising  at  met¬ 
ro  newspapers.  ADEPT,  a  what-you- 
see-is-what-you-get  display  ad  makeup 
software  running  on  networked  personal 
computers.  Editorial  software  with  file 
management,  routing  and  status  informa¬ 
tion.  Classified  pagination  on  networked 
personal  computers  with  color  monitors. 
Link  to  MicroTek  scanner.  Output  to  a 
number  of  typesetters  and  laser  printers. 

Exhibiting:  Demonstrations  on  CText 
full  personal  computer-based  newspaper 
system,  in  which  terminals  are  linked  via 
networked  hardware  and  software  to 
share  information  and  peripherals.  It  in¬ 
cludes  backup  fileserver  and  software. 

Booth:  3112 

CUSTOM-BILT  MACHINERY  INC. 

Staffed  by:  Edward  Wiest,  vice  pres¬ 
ident;  John  Sokolowski,  president;  sales 
managers  Bill  Stober,  Dale  Alden,  Dave 
Conner. 

Exhibiting:  High  speed  feeder/ 
quarterfolder,  Ad-A-Card  machine, 
three-knife  rotary  trimmer.  Videos  on  all 
equipment. 

Booth;  1766 

CYBERGRAPHIC  SYSTEMS  INC. 

Staffed  by:  Les  Thomas,  president’  Ron 
Hoolahan,  vice  president;  sales  repre¬ 
sentatives  Marty  Mohl,  Don  Gilmore,  Al 
Weitz;  Rick  Lamb,  project  manager;  plus 
David  Surtees,  Kathy  Schaefer,  Tom 
Lahey,  Steve  Toal. 

Exhibiting:  Demonstrations  on  a  range 


of  integrated  newspaper  systems  using 
Digital  Equipment  Corp.  central  proces¬ 
sing  units  and  VMS  operating  system. 
Cybergraphic’s  CGS  150  and  250  sys¬ 
tems,  graphic  terminals  CGS  250G,  300G 
and  3000G.  Software  includes  modular 
editorial  makeup,  classified  pagination, 
layout,  display  advertising,  page  makeup 
and  accounting. 

Booth:  364 

DAR-MAR  INC. 

Staffed  by:  George  Eady,  president. 
Exhibiting:  Safeway  core  stripper  for  re¬ 
moving  excess  newsprint  from  variously 
sized  cores.  Electrically  operated,  it  is 
safer,  cleaner,  faster  and  cheaper  than 
other  methods  of  stripping  cores,  the 
company  says. 


Booth:  1910 

DATA  SCIENCES  INC. 

Staffed  by:  Mark  Ganslaw,  president;  Al 
Davis,  vice  president;  David  Lipsey, 
director  of  training;  Daniel  Martini,  sales 
manager;  Sally  Shahbazian,  vice  pres¬ 
ident;  Jim  Erlandson,  senior  analyst. 
Exhibiting;  Papertrack  family  of  business 
management  software  systems  designed 
for  newpapers.  They  operate  on  IBM  AT 
personal  computers,  IBM  compatibles 
and  Texas  Instruments  minicomputers, 
and  they  include  systems  for  circulation 
management,  total  market  coverage, 
accounts  receivable  for  display  advertis¬ 
ing,  Layout  8000,  general  ledger, 
accounts  payable  and  payroll. 


Booth;  1046 

DATA  TIMES 

Staffed  by:  Allen  Paschal,  vice  president; 
plus  Ed  Roqch,  Brad  Watson,  Tom 
Davies. 

Exhibiting;  Electronic  newspaper  library 
hardware  and  software,  compact  disk 
photo  archives. 


Booth:  2718 

DENEX  SYSTEMS  TECHNOLOGY 

Introducing;  Gme  Systems  Inc.,  the 


American  subsidiary  of  the  Swedish  com¬ 
pany  Denex,  specializing  in  copy  count¬ 
ing  systems.  New  products  include  the 
LCC  50  counter  series,  designed  to  fit  in 
tight  spaces,  and  an  expanded  line  of  grip¬ 
per  sensors  for  gripper  conveyors. 
Exhibiting:  A  broad  assortment  of  non- 
contact  copy  counters  able  to  count  up  to 
900,000  copies  an  hour. 

Booth;  3117 

DENVER  DESIGN  ASSOCIATES 

Staffed  by:  Ray  Earsman,  president; 
Nate  Hemenway,  sales  manager. 
Exhibiting:  Photos,  renderings  and  en¬ 
gineering  drawings  of  projects  involving 
new  newspaper  plants,  additions  and 
modifications. 


Booth:  2072 

DEV  INDUSTRIES  INC. 

Staffed  by:  Tosh  Yamagata,  president; 
vice  presidents  Randy  Coakley  and  Mike 
Schwartz;  Doyle  Sutherland,  sales  man¬ 
ager;  Wally  Stoneham,  salesman. 
Introducing;  Horizon  1400  single-width, 
tubular  web  offset  press.  Horizon  2400 
single-width,  semicylindrical  web  offset 
press.  WIFAG  double-width  offset  press 
equipment  and  Rosati  compensating 
stacker. 


Booth:  1650 

DEWAR  INFORMATION  SYSTEMS 
CORP. 

Staffed  by:  A  contingent  of  25  people. 
Introducing:  DISC/net  editorial  and  clas¬ 
sified  newspaper  systems.  Display  ad 
markup  system  featuring  the  DISCovery 
terminal.  The  DISC  display  ad  tracking 
system,  dummying  system  and  news  lay¬ 
out  system  will  be  demonstrated  on  the 
Discovery  terminal.  Several  other  new 
products  and  enhancements  to  current 
products. 

Booth:  2962 

DIAMOND  ROLLER  CORP. 

Staffed  by;  Max  Gysin,  president;  vice 
presidents  Jean  Gysin,  Charles  Stavola, 
Ron  Buchwald;  Peter  Moschinger,  sales 
manager;  Michael  Each,  salesman;  Mary 
Buchwald,  secretary. 

Introducing;  High-technology  roller  for 
high-speed  newspaper  production.  It  fea¬ 
tures  dimensional  stability,  reduced  heat 
accumulation  and  longer  life. 

Booth:  1422 

DICONIX  INC. 

See  listing  under  Atex  Inc. 

Booth:  163 

DIGI’COLOUR  TECHNOLOGIES 
DIVISION 

See  listing  under  Newscolour  Corp. 
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Booth:  1046 

DIGITAL  EQUIPMENT  CORP. 

Staffed  by:  Jim  Bovay,  newspaper  indus¬ 
try  manager;  Bob  Farquhar,  media  indus¬ 
try  marketing  director. 

Introducing:  DEC’s  vision  of  the  future  of 
newspaper  computing,  including  DEC’s 
plan  to  tie  all  newspaper  computing  ap¬ 
plications  together  in  a  seamless  net¬ 
work.  Included  in  the  DEC  both  will  be  its 
application  partner  companies:  News¬ 
paper  System  Supply  and  Engineering 
Associates’  classified,  editorial,  pagina¬ 
tion  and  page  element  data  base;  Collier- 
Jackson’  circulation,  advertising  and 
financial  software;  Datatek’s  library 
system;  XyQuest’s  networked,  personal 
computer-based  systems;  Pongrass 
editorial  and  classified  terminals;  Cyber¬ 
graphics  editorial,  classified  and  pagina¬ 
tion  systems.  DEC  will  support  distri¬ 
buted  solutions  in  the  booths  of  other 
solution  partners  on  the  show  floor  via 
Ethernet  links  from  its  VAX  cluster. 


Booth:  2944 

DRAZAN,  FRANK 

Staffed  by:  Frank  Drazan,  graphic  arts 
consultant. 

Exhibiting;  Three  books  on  training  press 
operators  and  managers:  Pressroom 
Manufiers  Guide  Book,  Textbook  of 
Pressman  Truininf’,  Teachers  Guide  for 
Pressman 's  Trainiufi. 


Booth:  1856 

DS  AMERICA  INC. 


Staffed  by:  Dennis  Mason,  sales  and 
marketing  vice  president;  Ron  Boyum 
and  Ray  Mesh,  senior  marketing  product 
managers. 

Introducing:  Rollcompanica  C-220-E  ver¬ 
tical  rollfilm  camera,  designed  as  a  high- 
performance,  low-cost  camera  to  operate 
under  daylight  conditions.  TG-2()0  tint 


laying  system,  designed  to  electronically 
lay  from  one  to  four  flat  color  tints  into 
film  negative  artwork.  Sigmagraph  6000 
page  makeup  system  is  a  full-function 
workstation  offering  increased  speed  and 
operation  at  low  cost,  DS  America  says. 
Exhibiting;  Color  scanners,  film  proces¬ 
sors  and  other  image  processing  devices. 


Booth:  2522 

DUARTE  REGISTER  SYSTEMS 


Staffed  by:  Lawrence  Duarte,  owner  and 
president;  Karilyn  Duarte,  vice  presi¬ 
dent. 

Introducing:  Model  8584-S-S  pin  register 
system  for  single-width  presses  to  control 
image  registration  from  pasteup  to  lockup 
without  tabs  on  copy.  New  retractable 
pin  register  system  for  single-width  ben¬ 
ders.  Model  8584-D-S  and  D-R  Urbanite 
register  system,  including  installation  of 
lock-up  register  pins  and  press  alignment. 
All  systems  are  installed  on  site. 
Exhibiting:  A  complete  line  of  pin  register 
supplies,  stripping  aids  and  register 
punches. 

Booth:  264 

DURBIN  ASSOCIATES 
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Staffed  by:  Harold  Durbin,  president; 
and  others. 

Introducing:  A  series  of  10  comparative 
books,  using  charts,  prices  and  vendor 
references,  intended  for  people  selecting 
color  scanners,  phototypesetters,  camer¬ 
as,  film  and  paper  processors,  front-end 
computer  systems,  ad  and  page  makeup 
systems,  small  offset  presses,  graphic  im¬ 
aging  devices,  desktop  publishing  sys¬ 
tems,  word  processing  and  spell  checking 
software  for  personal  computers. 
Exhibiting:  Durbin  Data  Sheets,  a  five- 
volume  set,  containing  more  than  5,000 


pages  of  detailed  information  on  all  kinds 
of  prepress  equipment.  The  206-page 
Printing  &  Computer  Terminology  plus  a 
3,600-word  processing  glossary.  Also 
equipment  selection  consulting  of  a  reg¬ 
istered  professional  engineer 


Booth:  130 

DYNALITH/PORTAGE 

Staffed  by:  Lila  Simmons,  Connie 
Coughenour,  Dwight  Satchell,  Rick 
Wise. 

Introducing:  Newest  light  tables,  waxers, 
cutters  and  blankets  —  all  set  up  in  a 
hands-on  workstation  demonstration. 
Exhibiting:  Silver  recovery  units,  pack¬ 
ing  guage,  direct  print  system,  filing  sys¬ 
tem.  Free  troubleshooting  guides  avail¬ 
able. 


Booth:  136 

DYNARIC  INC./DYC  SUPPLY 

Staffed  by:  Robert  Frey,  power  equip¬ 
ment  manager. 

Exhibiting:  The  Dynaric  NP-1  high¬ 
speed,  automatic  strapping  machine  for 
newspaper  mailrooms.  Variations  in¬ 
clude  the  NP-1  for  insert  strapping,  for 
cross  tying  and  for  double  strapping.  All 
include  the  high-tension  press  bar.  The 
NP- 1  will  be  shown  in  line  with  the  Schule 
3612  plastic  wrapping  machine.  Also  a 
smaller  line  of  strappers  for  off-line  use  in 
smaller  newspaper  mailrooms.  DYC 
Supply  will  show  a  full  line  of  offset  print¬ 
ing  blankets. 


Booth:  742 

E.A.M.  INDUSTRIES 

Staffed  by;  Bob  Leighton,  Don  Wolko- 
witz,  Dierk  Wessel. 

Introducing:  RO-TRX  newspaper  cross¬ 
strapping  system  for  applying  two  straps 
in  one  operation  to  newspaper  bundles  at 
speeds  up  to  30  per  minute. 

Exhibiting:  RO-TR  automatic  single 
strapper  and  RO-M  off-line  strapper. 


Booth;  1422 

EASTMAN  KODAK  CO. 

Staffed  by:  Jack  Bent,  Ron  Feiock,  Fred 
Goodnow,  Walt  Manzek,  Jon  McGriff, 
Chuck  Rinehart,  Bob  Bartholomew,  Don 
Chin,  Richard  Kieffer. 

Exhibiting:  Kodak’s  international  “Run 
for  the  Money”  newspaper  color  repro¬ 
duction  contest.  Plus  demonstrations  of 
the  Ektacolor  Plus  color  proofing  system. 


Booth:  2722 

EBWAY  INDUSTRIES  INC. 

Staffed  by:  Tom  Curran,  president;  John 
Sternickle,  sales  manager;  Gary  Klawin- 
ski,  engineering  manager;  Steve  Chand¬ 
ler  and  Tony  Spiller. 


30E 


EDITOR  &  PUBLISHER  for  May  9,  1987 


Convey 

/ 

At^ 


Count 
Stad^ 
Wcp  ^ 
Ti'an^er 


◄  ◄◄◄◄◄◄◄◄◄◄◄◄◄◄◄◄◄◄◄◄'◄ 


Its  been  ten  years . . . 

We  started  out  quietly  in 
1977  designing  and  manu¬ 
facturing  an  efficient  and 
cost  effective  counter 
stacker.  Now  it’s  1987  and 
Mailroom  Systems,  Inc.  has 
grown  to  be  an  industry 
leader.  We’ve  tackled  every 
newspaper  materials  hand¬ 
ling  problem  with  innovative 
designs  and  solid  construc¬ 
tion.  Over  the  years,  our 
vision  has  matured  and  our 
expertise  has  broadened 


Mailroom  Systems,  Inc. 


lOth  Anniversary 


into  a  systems  approach 
to  achieving  your  desired 
results.  With  MSI,  you’ll  get 
outstanding  layout,  applica¬ 
tion  and  installation. 

There’s  still  our  original  con¬ 
cern  for  quality,  price  and 
performance,  but  10  years 
of  service  means  we  have 
more  to  offer.  Now  when  you 
have  any  post  production 
materials  handling  require¬ 
ments,  look  to  a  leader.  Look 
to  Mailroom  Systems,  Inc. 

For  more  information,  call 
MSI  at  (414)  255-0040 
—or  west  of  the  Missouri, 
(312)  771-6009;  in  the  South¬ 
east  (404)  252-0402. 


Introducing:  Ebway’s  DELTA-T  dryer 
for  high-efficiency  web  drying.  RD-612 
ribbon  deck-former  bypass  model  for 
flexibility  in  product  capability. 
Exhibiting:  HS-35000  zero-speed  splicer 
for  accurate  web  splicing  to  fit  many 
press  configurations,  according  to  Eb- 
way.  Also  infeed  and  tension  control  sys¬ 
tem,  plow  folder,  linear  compensator, 
pneumatic  throw-off  system,  motorized 
register-control  system,  fan-out  control 
system. 

Booth:  139 

ECLECTIC  CO.  INC. 

Staffed  by:  Ronald  Wantz,  president. 
Exhibiting:  Systems  for  controlling  paper 
dust  in  folders  and  slitters  and  ink  mist  at 
the  unit  level,  and  quiet  rooms  to  control 
pressroom  noise. 

Booth:  118 

ECRM 


Staffed  by:  Paul  Markham,  sales  director. 
Introducing:  Autokon  1000  laser  graphics 
system  as  an  electric  camera  and  as  a 
graphics  digitizer.  It  is  a  high-resolution 
scanning  device  for  electronically  reading 
and  recording  photographs,  line  art  and 
continuous-tone  art.  It  can:  resize  from 
20%  to  200%,  proportionally  or  anamor- 
phically;  perform  background  dropouts; 
and  posterization  —  all  on  the  same  mate¬ 
rial  and  without  a  darkroom. 

Exhibiting:  Autokon  scanners  will  be 
on  display  at  other  booths  as  part  of  pub¬ 
lishing  and  page-makeup  systems. 

Booth:  722 

EDITOR  &  PUBLISHER  CO. 

Staffed  by:  Donald  Parvin,  ad  manager; 
ad  representatives  Durland  Stewart, 
Robert  Mathes,  John  Gardner,  Michael 
Rousseau,  Arthur  Irving. 

Exhibiting:  Current  issues  of  Editor  & 
Publisher,  the  weekly  news  magazine 
covering  the  newspaper  industry,  will  be 
distributed  along  with  promotional  mate¬ 
rials. 

Booth:  2440 

E.l.  DU  PONT  DE  NEMOURS  INC. 

Staffed  by:  George  Robertson,  newspa¬ 
per  market  manager;  R.  Cameron  Hitch¬ 
cock,  industry  relations  manager. 
Introducing:  The  Monochrome  System,  a 
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high-resolution  interactive  workstation 
for  image  manipulation  and  assembly,  in¬ 
cluding  scanner/recorder.  Image  Mana¬ 
ger,  a  prescan  transparency  analyzer  for 
selecting  proper  tone  control  determined 
by  press  conditions.  Print  Manager,  a 
computer-aided  print  analysis  system  for 
increased  printing  consistency.  An  optic¬ 
al-disk  archival  system  for  storing  text 
and  images  using  compact  disk-read  only 
memory  (CD-ROM)  technology. 
Exhibiting:  Cromacheck  dry-overlay, 
four-color  proofing  system,  Cronaflow 
wash-off  page  film  for  page  reproduction, 
and  a  full  range  of  prepress  materials  and 
equipment. 

Booth  :3059 

ELECTRONIC  PUBLISHER,  THE 

Staffed  by:  Pat  Morgan,  president;  Mike 
Todd,  sales  manager;  Marvin  St.  John, 
account  representative. 

Introducing:  Electronic  Publisher  classi¬ 
fied  ad  program,  with  bookkeeping  and 
printing  functions,  for  producing  paste¬ 
up  ready  classified  ads  and  generating 
numerous  reports.  A  complete  newspa¬ 
per  publishing  system  will  be  on  display, 
including  scanner,  for  editorial  composi¬ 
tion,  display  ad  makeup  and  pagination. 
Demonstrations  of  output  devices  pro¬ 
ducing  resolutions  of  300  and  600  dots  per 
inch.  Full  tabloid  page  output  and  the  Ap¬ 
ple  LaserWriter.  New  ad  makeup  pro¬ 
gram  and  pagination  featuring  hypena- 
tion  and  justification,  true  kerning,  unlim¬ 
ited  pages,  enhanced  graphic  capability 
and  color  separations.  Booth  equipment 
will  be  networked  by  a  new  file  server. 
Larger  electronic  art  library. 

Booth:  728 

ENKEL  CORP. 

Staffed  by:  Fred  Hertz,  Ken  Justice,  Rick 
Boate,  Tom  Schoech;  Borge  Nilsson. 
Introducing:  New  double-width  paster 
for  press  widths  up  to  66  inches  and 
speeds  to  2,500  feet  per  minute.  The  tur¬ 
ret-style  paster  is  available  in  two  mod¬ 
els,  for  newspapers  and  for  commercial 
applications.  It  accommodates  roll 
weights  to  6,000  pounds. 

Exhibiting:  Enkel  Autopaster,  infeed  and 
automatic  splicer. 

Booth:  2922 

FERAG  INC. 

Staffed  by:  Walter  Wild,  executive  board 
assistant;  Ruedi  Misteli,  systems  en¬ 
gineering  vice  president. 

Introducing:  Multi-cell  stacking  system, 
designed  to  process  almost  any  copy 
count  within  preselected  parameters. 
Varying  configurations  allow  stacking 
units  to  be  quantified  according  to  need. 
System  features  precise  copy  sensing, 
copy  extraction  and  immediate  copy  pro¬ 
cessing,  according  to  Ferag. 

Exhibiting:  Ferag’s  single-copy  conveyor 
and  Rotadisc  II  palletizing  system. 
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i^tosiplate 
presensitized  offset 
plates  are  prepunched 
for  you! 

This  gives  you  speed  and  con¬ 
venience  in  getting  to  press 
faster,  with  absolutely  no  chance 
of  punching  inaccuracies! 

Likewise,  Newsplate’s  factory- 
applied  coating  frees  you  of  the 
need  to  mix  chemicals  on  the 
spot.  This  eliminates  any  possi¬ 
ble  coating  inconsistencies,  and, 
not  incidentally,  does  away  with 


messy  roller  coaters  and 
punch/coaters. 

Thus  Newsplate  cuts  out  two 
time-consuming  steps  in 
makeready  from  package  to  ex¬ 
posure,  and  eliminates  two  pro¬ 
blems  as  well.  It  offers  you  the 
security  of  hassle-free  plate  pro¬ 
cessing,  backed  up  with  a  two 
year  shelf  life— for  dependable 
operation  today,  tomorrow,  next 
year  and  the  year  after! 

That’s  not  all.  Newsplate’s 
presensitized  coating  is  applied 
to  Hoechst’s  tough  elec¬ 
trochemical  grain:  a  powerful 
combination  that  offers  sharp 


The  Bettman  Archive 

dot  reproduction  for  clean,  clear 
images  and  pressruns  you  can 
count  on  of  250M-I-  impressions. 

Now  you’ve  got  a  lot  of  powerful 
reasons  to  put  Newsplate  in  your 
pressroom.  Call  us  for  more 
information. 

1-800-243-NEWS 


Hoechst  Celanese  Corporation 

PO.  Box  3700 
Somerville,  N.J.  08876 


Hoechst 


I 
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Booth:  2179 

FINCOR,  INCOM  INTERNATIONAL 
INC. 

Staffed  by:  Robert  Byloff,  president;  Don 
Heistand,  vice  president;  Jim  Young, 
sales  manager;  Rod  Heiner.  service  man¬ 
ager;  Chet  Witt,  sales  engineer;  Dick  Wil¬ 
son,  marketing  communications  man¬ 
ager. 

Introducing:  Fincor  Digitrol  System,  a 
microprocessor-controlled  press  drive 
system  with  internal  digital  circuits, 
which  duplicate  anolog  counterparts. 
Features  include  the  advantages  of  digital 
setup  and  troubishooting,  expanded  di¬ 
agnostics  and  serial  communications. 
Fincor  Drive  Interrogator,  designed  to  in¬ 
terface  serially  with  Digitrol,  provides  in¬ 
stant  status  of  drive  performance  visually 
and  in  hard  copy. 


Booth:  2050 
FLINT  INK  CORP. 

Staffed  by:  D.B.  Flint;  D.R.  Phillips;  R.J. 
Miller;  D.D.  Chan;  R.T.  Beagle;  L.A. 
Walle;  E.P.  Kolb. 

Introducing:  In  an  exhibit  featuring  the 
theme  “The  Future  Lies  in  New  Technol¬ 
ogy,"  Flint  highlights  its  recently- 
completed  research  center  in  Ann  Arbor, 
Mich.  The  75.000-square-foot  facility 


houses  modern  labs  for  research,  de¬ 
velopment  and  customer  service.  Also 
featuring  Flint's  low-rub  news  inks  and 
water-based  flexo  inks. 

Booth:  2517 

FLUOROGRAPHIC  SERVICES 
INC. 

Staffed  by:  Bob  Amell  and  Chuck  Collier, 
technical  representatives. 

Introducing:  AccuColor  for  scanner  and 
fluorocolor  reproduction,  Vertichrome 
for  black-and-white  reproduction  with 
laser  cameras,  art  systems,  materials  and 
processes. 

Exhibiting:  Complete  fluorographic  sys¬ 
tems. 


Booth;  1822 

FMC  CORP. 


Staffed  by:  Larry  Macko,  market  de¬ 
velopment  manager;  Henry  Strawn,  sales 
manager. 

Introducing:  FMC’s  automated  preprint/ 
insert  handling  system,  including  its 
Model  500  Robot  Palletizer,  which  will  be 
integrated  with  a  conveyor  system  feed¬ 
ing  in  bundled  preprints  and  inserts.  The 
robot  will  automatically  palletize  the  pro¬ 
ducts  in  preparation  for  transportation. 
An  automatic  guided  vehicle  system  will 
interface  with  the  palletize/conveyor  by 
retrieving  loaded  pallets. 

Booth:  2342 

GAEMMERLER  (US)  CORP. 

Staffed  by;  Walter  Oetiker,  president; 
Hagen  Gaemmerler,  board  chairman; 
Wolfgang  Schneider,  service  manager. 
Introducing:  Gaemmerler  Model  RS  170/ 
530  rotary  trimmer,  designed  especially 
for  cutting  very  thick  signatures  either  on 
line  with  multiple  web  offset  presses  or 
double-width  gravure  presses  or  off  line 
with  gathering  machines,  stitchers,  feed¬ 
ers  or  web  fed  equipment. 

Booth;  Not  available 
GENERAL  PRINTING  INK 

Staffed  by:  Mike  Jones,  Ollie 
Wasilewski,  Art  Hamilton,  Jim  Synnott. 
Exhibiting:  Information  on  latest  de¬ 
velopments  in  low-rub,  soybean-oil 
based,  water-emulsion  and  flexo  news 
inks.  Technical  specialists  will  be  on  hand 
to  answer  questions.  Details  and  informa¬ 
tion  available  on  testing. 

Booth:  1818 

GEORGE  R.  HALL  CONTRACTING 

Staffed  by;  Graham  Hall,  president; 
Richard  Taylor,  general  manager;  Pat 
Jarrell,  manager  of  installation  services. 
Exhibiting:  Representative  pressroom 
and  mailroom  equipment  installations. 


Booth:  3150 

GERBER  SCIENTIFIC 
INSTRUMENT  CO. 


Staffed  by:  Stephen  Toth,  graphic  arts 
product  manager;  Edward  LaGraize, 
North  American  sales  manager;  Russell 
Uhlmann,  regional  sales  manager. 


One  vendor  for  everything  from  folder  to  truck 

QUIPP’s  Complete  Mailroom 

SEE  US  AT  ANPA/TEC  '87,  BOOTH  2122,  LAS  VEGAS,  JUNE  6-10 


Think  Quipp  when  you  need  the  best  in  mailroom 
automation!  From  individual  components  to 
complete  systems,  you  can  count  on  Quipp’s 
state-of-the-art  technology  to  give  you 
superior  performance  at  affordable  prices. 


The  Quipp-Gripp,  our  innovative  new  single 
gripper  conveyor,  continues  this  tradition.  Its 
advanced  design  makes  it  the  most  cost- 
effective  single-gripper  conveyor  available. 

Get  the  most  from  your  mailroom  with 
Quipp’s  advanced  engineering.  Call  us  today! 


quiPP 


SIMPLE  SOLUTIONS  TO  COMPLEX  PROBLEMS 

9270  N.W.  100th  St.  Miami,  FL  33178 
Tel:  305/884-5204 


34E 


EDITOR  &  PUBLISHER  for  May  9,  1987 


A  Complete 

Solution 


EDITORIAL  NETWORKS 


•  Software  for  professiortal  publishing.  •  Up  to  63  Apples"  per 
network.  •  Captures,  sorts  &  stores  wire  service  copy.  •  FVo- 
fcssional-looking  output  to  conventional  and  Postcript*  type¬ 
setters.  •  Fast,  accurate  hyphenation  &  justification.  •  Automatic 
kerning.  •  Controlled  set-width,  letter  &  word  spacing. 


DISPLAY  AD  MAKEUP 


•  Professional  text,  drawing  &  graphics  system  for  the  Macintosh”. 

•  Type  from  5  to  400  point  •  Postscript  output.  •  Measurement 
in  picas/points,  inches,  centimeters  &  cicerocs.  •  Supports 
digitized  tablets,  large-screen  monitors,  scanners,  scanned  images 
&  clip-art  packages.  •  Configurable  tool  pallette.  •  Windowing. 

•  Multiple  views  of  same  file.  •  Smoothing  routines.  •  Scaling. 


CLASSIFIED  NETWORK 

Scheduling,  Tracking  &  Billing 

•  Multi-user,  Macintosh  based  •  Schedules  ads  for  simple  or 
complex  runs  in  one  or  several  publications.  •  Invoices  ads, 
interfaces  accounts  receivable  program.  •  Bills  by  character, 
word,  line  or  inch.  •  Handles  multiple  ad  rates,  up  charges, 
discounts  and  credit  checks. 


DISPLAY  AD  NETWORK 

Scheduling,  Tracking, 

Billing  &  Page  Dummying 

•  Order  entry  by  salesman  or  operator.  •  Scheduling  &  tracking 
places  ads  in  the  right  publications.  •  Billing  generates  invoices 
and  provides  complete  accounts  receivable.  •  Handles  multiple 
publications,  multiple  ad  rates,  pickups,  up  charges,  discounts 
and  credit  checks. 


Software  designed  and  written  from  scratch  by  publishing 
professionals  with  all  the  essential  and  simplest  operating 
features  to  meet  your  everyday  needs.  Installed  in  more 
than  60  newspapers  over  the  past  18  months.  Concept 
systems  have  proven  their  reliability  and  durability  in  the 
field.  Let  us  send  you  a  list  of  current  users  as  well  as 
detailed  information  on  our  complete  line  of  publishing 
systems. 


CONCEPT 

PUBLISHING  SYSTEMS 


Concept  Publishing  Systems,  126  Monroe  St.,  Beaver  Dam,  Wl 
53916.  Telephone  (414)  887-3731.  Telefax  (414)  887-0439. 

NewsSet  Is  a  registered  trademark  of  Concept  F\jbllshtng  Systems,  Beaver  Dam.  WI.  Macintosh  is  a 
trademark  Deensi^  to  Apple  Computer.  Cupertino,  CA.  Apple  //GS  &  the  Apple  kw  are  registered 
trademarks  of  Apple  Computer.  Cupertir>o,  CA.  PostScript  is  a  registered  trademark  oT  Adobe  ^tems 
Incorporated.  Palo  Alto,  CA. 


Sec  Us  At  Booth  #3060  At  The  American  Newspaper  Publishers 
Association  Exposition  In  Las  Vegas,  June  6-10. 


Introducing:  First  showing  of  a  new  sheet 
film  handler. 

Exhibiting:  Laserite  200  T  transmitter, 
Laserite  200  RF  receiver,  AutoPrep  5000 
system. 


Exhibiting:  Demonstrations  of  re¬ 
manufactured  15-72  inserter  with  per¬ 
formance  improvements,  ARS  system. 
Hall  distribution  equipment  and  Dynaric 
tying  machines. 


Booth:  842 

GRAPHIC  ARTS  TECHNICAL  & 
CONSULTING  SERVICES  INC. 

Staffed  by:  Albert  Canale,  president; 
Michael  Canale,  consultant;  Bernard 
Cohn,  reseach  manager. 

Introducing:  Sequel  wipe-on  plate  de¬ 
veloper,  a  non-toxic,  non-flammable, 
non-reactive,  odor-free  product.  It  is  a 
long-running  developer,  containing  no 
talc,  and  is  available  in  black  only. 
Exhibiting:  Samson  plate  developer,  De¬ 
lilah  plate  finisher,  Methuselah  radial 
blankets  and  Adam  alkaline,  neutral  and 
AT  fountain  solution  powders. 

Booth:  102 

GRAPHIC  ENTERPRISES  OF  OHIO 
INC. 

Introducing:  Graphco  500  laser  printer 
for  18"  X  36"  paper.  It  has  a  94-pica  wide 
printing  area  and  two  resolutions,  500  and 
1,000  lines,  at  speeds  of  90  and  180 
seconds,  respectively,  for  an  18"  x  24" 
print. 

Exhibiting:  Complete  line  of  18"  x  24" 
plain-paper  copiers. 


Booth:  602 

GRAPHIC  MANAGEMENT 
ASSOCIATES  INC. 

Staffed  by:  John  Connors  Jr.,  president; 
Randy  Seidel,  engineering  vice  president; 
Don  Curley,  field  service  manager;  Skip 
Connors,  sales  manager;  Bill  Fenwick, 
manufacturing  director. 

Introducing:  SLS  1000  in-line  inserter 
with  21  hoppers  and  on-line  press  to 
pocket.  Demonstrating  automatic  rejec¬ 
tion  and  zone  control  systems.  Will  de¬ 
monstrate  actual  production  inserting  on 
the  show  floor  of  the  Las  Vegas  (Nev.) 
Review  Journal’s  Sunday  comic  package. 


Booth:  2150 

GRAPHIC  SYSTEMS  DIVISION, 
ROCKWELL  INTERNATIONAL 
CORP. 


Staffed  by:  L.A.  Kraft,  Goss  Newspaper 
Products  vice  president  and  general  man¬ 
ager;  M.  Kienzie,  Goss  Newspaper  sales 
and  service  director;  W.A.  Boston,  Goss 
Commercial  Products  vice  president  and 
general  manager;  D.  Romberg,  Goss 
Commercial  sales  director. 

Introducing:  Demonstration  models  of 
the  Colorliner  four-high  offset  unit,  Flex- 
oliner  unit  with  half  deck  and  upper  deck 
and  Headliner  Offset  four-color  unit. 
Electronic  displays  will  demonstrate 
cylinder  arrangements,  components  and 
key  features.  Control  systems  will  simu¬ 
late  operation  of  the  units.  Advanced 
Press  Control  System  console  and  color 
and  register  workstations  for  Colorliner, 
Modular  Press  Control  System  for  Head¬ 
liner  Offset  and  a  news  control  system  for 
Flexoliner.  A  keyless  offset  inking  dis¬ 
play  will  show  ink  metering  roller,  doctor 
blade  assembly,  ink  recirculation  system 
and  control  panel. 

A  technical  center  includes  displays 
and  demonstrations  of  the  latest  compu¬ 
ter  systems  for  newspaper  production 


JAMES  BOND  CONTROLS 

MAILROOM  DISTRIBUTION  CONTROL  SYSTEMS 

*  SIMPLE  *  DEPENDABLE  *  EASILY  SERVICED 

AUTOMATION  AND  ACCOUNTABILITY 

Contact: 

Norm  Provan,  Jr. 

Pro  Marketing  Group 
919  Bonnie  Brae 
River  Forest,  Hi.  60305 
312  771-6009 


Or— 

See  us  at  ANPA 

PRO  MARKETING  GROUP 
Booth  #2880 


and  includes  current  and  experimental 
systems.  Visitors  can  operate  Layout 
Assistant,  a  computerized  press  imposi- 
tioning  system  using  touch-screen  con¬ 
trols.  The  Expert  System  artificial- 
intelligence  system  being  developed  for 
press  impositioning.  A  Production  In¬ 
formation  and  Control  System  (PICS)  for 
tracking  many  aspects  of  production  will 
be  demonstrated. 

Goss  Customer  Parts  will  introduce 
and  demonstrate  Parts  Line,  a  compute¬ 
rized  order  entry  system  giving  custom¬ 
ers  direct  access  to  Goss  computers  via 
personal  computers  and  phone  lines. 
Exhibiting:  Goss  CT50  reel-tension- 
paster  with  running-belt  tension  control 
for  accurate  registration  on  5()-inch  news¬ 
print  rolls.  It  is  microprocessor-con¬ 
trolled,  features  AutoSlack,  providing 
web  slack  automatically  during  press 
webbing. 

Booth:  2218 

GULF  COAST  SYSTEM  DESIGN 
CO. 

Exhibiting:  TNMS/CIRCULATION,  a 
full-function,  mainframe-based  circula¬ 
tion  software  package  for  newspapers. 
Exhibiting:  TNMS/CLASSIFIED,  a 
mainframe-based  classified  advertising 
software  package  for  ad  entry,  on-line 
composition,  bill  preparation  and  pay¬ 
ment  processing. 

Booth:  1402 

HALL  PROCESSING  SYSTEMS 

Introducing:  Tru-Trac  belt-stream  con¬ 
veyor  with  belt  twist,  flying  switch  with 
gapperand  simplified,  modular  controller 
design.  Gravity  and  powered  belt  con¬ 
veyors  for  truck  loading.  Downloadable 
programing  for  the  Monitor  HT  stacker. 
Exhibiting:  Tray-Matic  bundle  distribu¬ 
tion  system,  Roller-Top  conveyor  with 
pacer,  bottom  wrappers. 

Booth:  662 

HAMILTON  CIRCULATION 
SUPPLIES  CO. 

Staffed  by:  Michael  Hamilton  and  Joseph 
Beaudry,  sales  representatives. 
Exhibiting:  Jogger  tables  and  stands, 
kraft  paper  in  jumbo  rolls  for  insert  jack¬ 
ets  or  bottom  wrap,  kraft  sheets  with  col¬ 
or-coded  stripes  for  bundle  zoning,  plas¬ 
tic  pallets.  Quadra  Carts  for  newspaper 
and  insert  handling;  Pillomat  anti-fatigue 
floor  matting,  wing  mailers,  glue  and 
paste  for  mailing  machines,  twine,  plastic 
bundle  covers,  MC  tying  machine. 


Booth:  2322 

HANTSCHO  INC. 

Staffed  by:  Gerald  DeVito,  executive 
vice  president;  Karl  Wallburg,  manufac¬ 
turing  vice  president;  Terry  Bradley,  en- 
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CARBIDE 


“*  OH,  NOt  I  SHOULD*VE 

ec’d6SSSSSSS  anilox  rolls/ 
rvE  STia  GOT/OCtOOO  MORE  j 
•«.  IMPRESSIONS  TO  GO/ 


©  1987  Union  Carbide  Corp. 


The  rolls  that  are  turning  the  industry  arouri 


The  solution  is  UCARLOX'“  Laser  Engraved  Ceramic 
Anilox  Rolls.  Once  an  anilox  roll’s  ink  volume  capability 
starts  to  diminish,  so  does  your  printing  quality. 

But,  in  a  four  or  five  hour  press  run,  there’s  no  stopping 
the  presses  to  replace  v\/orn  anilox  rolls. 

UCARLOX  Laser  Engraved  Ceramic  Anilox  Rolls 
are  designed  for  a  long  life  of  printing  quality.  A 
tough,  corrosion-resistant  ceramic  surface  is  precision- 
engraved  in  a  variety  of  screens  and  ink  volume 
ranges  by  computer-controlled  lasers.  The  result  is 
improved  ink  metering  and  higher  quality  for  both 
flexographic  and  keyless  offset  printing,  making 
every  part  of  your  news  fit  to  print.  For  a  long  time. 

UCARLOX  Laser  Engraved  Ceramic  Anilox 
Rolls  offer  you  lasting,  high  quality  printing  backed 
by  comprehensive  surface  technologies  and  expertise. 


For  additional  information,  call  George  Pappaioanou, 
1-800-UCARLOX.  Or,  write:  Union  Carbide  Corporation 
Coatings  Sen/ice,  1500  Polco  Street, 

P.O.  Box  24184,  Indianapolis,  IN  46224.  _ 
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_ Corporate  Headquarters _ 

1286  Eisfenhower  Place  Ann  Arbor,  MI 48108  (313)971-1011 

Telex:  5106002208 

I 

_ International  Sales  Offices _ 

Australia  •  West  Germany  •  United  Kingdom  •  Canada 
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The  originator  of  K'-based  newspaper  | 

publishing  systems.  i 


CText  System 

Jitorial  •  Classiticd  •  Display  Ad 


Open  architecture  design  using  standard 
hardware  and  software. 


NEW  FEATURES 


isticated  display  ad  makeup  on  a  networked  PC. 

DITORIAL  SYSTEM  with  state-of-the-art  file  management. 
AGINATION  using  dual  monitors,  color  and  monochrome* 
[leseiA’ers  to  support  up  to '500  users. 


See  us  at  Booth  #71 2  at  ANPA/TEC. 


gineering  vice  president;  Carl  Becker, 
service  manager;  Carolyn  Villeneuve, 
marketing  services  manager;  district 
sales  managers  Bob  Gustafson,  Dick 
Klein,  Tim  Moore,  Bob  Morelli. 
Exhibiting;  Mark  10  web  offset  press  unit 
and  folder  for  newspaper  inserts  and 
commercial  printing  in  either  non-heatset 
or  heatset.  Available  in  two  cutoff  sizes, 
it  can  work  in  up  to  four  colors  at  speeds 
as  fast  as  40,000  impressions  per  hour. 
Companion  four-cylinder  combination 
folder  for  chopper  and  tabloid  signatures 
at  full  press  speed  with  changeover  time 
of  15  minutes  or  less,  Hantscho  said. 


Booth:  1102 

HARRIS  CORP.,  CONTROLS  AND 
COMPOSITION  DIV. 


Staffed  by:  Tom  Carnohan,  marketing 
manager;  G.S.  Levitz,  North  American 
sales  director;  M.L.  Denton,  marketing 
communications  manager. 

Introducing:  Harris  8300  integrated 
newspaper  system  for  display  ad  com¬ 
position,  copy  desk  functions,  page 
makeup  and  the  newest  application  for 
classified  ad  input,  management  and 
output. 


Booth:  404 

HARRIS  GRAPHICS 

Staffed  by:  All  key  sales,  marketing  and 
support  personnel  from  Web  Press  USA 
division.  Bindery  and  Forms  Press  divi¬ 
sion  will  have  William  Bourquin,  mer¬ 


chandising  director;  Pete  Gettings,  sales 
vice  president  for  bindery  products;  Jeff 
Elmore,  sales  and  marketing  vice  presi¬ 
dent. 


Exhibiting:  Web  Press  USA:  V15D  web 
offset  press  units  for  commercial  and 
newspaper  printing  at  25,000  impressions 
an  hour.  It  is  available  in  two  cuttoffs  and 
features  the  new  JF25B  folder  for  broad¬ 
sheet,  tabloid  or  quarterfolded  products. 
Bindery  and  Forms  Press:  N P-2 12  auto¬ 
matic  hopper  loaders  allowing  one  person 
to  feed  up  to  75,000  preprints  an  hour. 
BOSS  60  packaging  system,  an  integrated 
stacking  and  tying  system  that  works  in 
line  with  web  presses  or  inserters  to  pro¬ 
duce  tied  bundles.  NP-I472A  newspaper 
inserter,  a  carousel-type  machine  for  in¬ 
serting  advertising  into  newspaper  jack¬ 
ets  at  speeds  to  75,000  an  hour  in  triple 
delivery  mode.  Also  RS-30  counter/ 
stacker  for  producing  counted,  com¬ 
pressed  and  compensated  stacks  at  up  to 
90,000  cycles  an  hour  from  web  press  de¬ 
liveries. 


Booth:  662 

HELL  GRAPHIC  SYSTEMS  INC. 

Staffed  by:  Hell:  Roy  Fuller,  Richard 
Dannenberg,  Richard  Sansevera,  Chuck 
Fizer.  Xenotron:  Roy  Christman,  Nigel 
Clowes,  Tom  Murphy,  John  Tangney. 
Introducing:  DC380  with  Scanskop,  a 
new  digital  Chromograph  color  scanner 
with  color  monitor,  floppy  disk  drive  for 
off-line  preparation  and  Scanskop  for  col¬ 
or  previewing.  Xenotron  display  ad  man¬ 
agement  system  and  advertising  produc¬ 
tion  and  conrol  systems  allow  full-page 


Upgrade  Your  Letterpress  Equipment  for  a 
Fraction  of  the  Cost  and  Get  Most  of  the 
Benefits  of  a  New  Press! 

For  More  information  contact: 


Crabtree  Vickers  Incorporated 
(201)  568-5980 
120  Charlotte  Place 
Englewood  Cliffs,  NJ  07632 
A  Vickers  Company 


display  ad  makeup  with  graphics  using 
the  VAX-based  management  system, 
Ethernet  and  Admaster  and  remote 
proofing  using  VX90  laser  printer.  Xeno¬ 
tron  total  black-and-white  pagination  sys¬ 
tem,  for  complete  page  makeup  with  text, 
graphics  and  halftone  photos  on  worksta¬ 
tions  linked  via  Ethernet. 

Exhibiting:  Hell  Layout  Design  Station 
with  remote  monitor,  a  color  page 
makeup  system  offering  all  the  features  of 
the  Chromoacom  plus  input  from  various 
devices.  Remote  monitor  allows  remote 
color  soft  proofing.  Hell  LS-210  output 
recorder  can  accept  text  and  graphics 
from  different  stations,  process  on  the  fly 
and  output  separations.  Hell  CPR  403,  a 
color  hard-copy  output  recording  device 
for  proofing.  Hell  pressfax  high- 
resolution  flatbed  laser  facsimile  system 
for  transmission  of  full  pages  and  color 
separations. 


Booth:  2722 

HERCO  GRAPHIC  PRODUCTS 
INC. 

Staffed  by:  Debra  Curran,  president. 
Exhibiting:  Teflon  coated  grater  roll 
covering  for  preventing  ink  from  building 
up  on  rollers  and  marking  the  web. 


Booth:  2110 

HERCULES  INC. 

Staffed  by:  C.F.  Johnson,  business  direc¬ 
tor;  D.D.  Rosenberg,  Merigraph  national 
sales  manager;  D.K.  Becker,  Merigraph 
product  manager. 

Introducing:  Information  on  the  new  Her¬ 
cules  Newsflexo  platemaking  systems. 
They  include  SRA,  capable  of  producing 
60  flexo  or  letterpress  plates  an  hour,  and 
SRY-II,  rated  at  200  flexo  or  240  letter- 
press  plates  an  hour.  Hercules  Newsflexo 
packing. 

Exhibiting:  Trimming,  punching  and 
bending  equipment.  Plate  lockups  for 
polyester  and  metal-backed  plates. 
Barenschnee  lockup,  designed  for  Her¬ 
cules  plates.  Print  samples. 


Booth:  2904 

IDAB  INC. 

Staffed  by:  Pat  Lynch,  marketing  vice 
president;  sales  managers  Fred  Wolf, 
John  Kline,  Rich  Dillon,  Rich  Esposito, 
Pete  Aledina,  John  Deming. 

Introducing:  Production  models  of  HD 
2000  newspaper  stacker.  It  is  driven  by 
three  servo  motors,  includes  a  non- 
contact  sensor  and  stacks  80,000  news¬ 
papers  an  hour,  IDAB  says.  Production 
model  MS  100  commercial  stacker  for 
products  from  5"  x  8"  to  14"  x  19"  from 
press  deliveries. 

Exhibiting:  Stacker  programmer  using 
IBM  personal  computer,  complete  belt- 
type  lapped-stream  conveyor,  tying  line 
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The  Leading  Edge 
In  Platemaking 


Come  visit  us  at 
ANPA  Las  Vegas  booth  3128 

COOKSQN 

GRAPHICS 


Cookson  Graphics  introduces  two  new  aqueous 
subtractive  printing  plates  for  the  newspaper 
industry  which  can  be  developed  either  through 
additive  or  subtractive  processors. 

The  A-500  plate  is  a  short  to  medium  run  plate 
which  can  print  up  to  75,000  impressions  and  the 
A-503  plate  is  capable  of  printing  up  to  200,000 
impressions. 

In  addition,  a  new  subtractive  heavy  duty  32  inch 
dry  to  dry  processor  has  been  designed  specifically 
for  the  newspaper  industry, 
we  think  you'll  find  the  convenience  and  versatility 
of  our  new  plates  on  the  leading  edge  of  platemak¬ 
ing  technology. 


P.O.  Box  1427  Holyoke,  MA  01041  413-538-9624 


equipment  including  conveyors,  plastic 
wrapper  and  pacer  and  automatic  guided 
vehicles  for  moving  rolls  of  newsprint. 


Booth;  3166 

IDEAL  OF  AMERICA  INC. 

Staffed  by:  Alan  Pollock,  sales  vice  pres¬ 
ident;  Barry  Wenter,  Guadalupe  Neaves, 
Eli  Schloss. 

Introducing:  Model  SSlOO  side  sealer 
works  with  Model  505-40N  wrapper  to 
seal  the  sides  of  polyethylene-wrapped 
newspaper  bundles  at  up  to  40  bundles  a 
minute.  Ideal  says,  for  protecting  bundles 
in  wet  weather.  Ideal  Model  Delta  I S  con¬ 
tinuous  motion  plastic  wrapper  for  wrap¬ 
ping  in  plastic  film  bundles  of  inserted 
newspapers.  Saves  labor  and  keeps  in¬ 
serts  in  bundles.  Ideal  said.  It  can  work 
with  the  Model  SSlOO  and  a  plastic  tying 
unit  or  the  side  sealer  can  be  eliminated 
and  the  bundle  just  tied. 

Exhibiting;  Model  505-40-N  plastic  wrap¬ 
per  for  wrapping  newspaper  bundles. 


Booth:  2882 

INFORMATION  ENGINEERING 
ASSOCIATES  INC. 

Staffed  by:  Michael  McKenna,  managing 


director;  Ray  Gniewek,  director;  Mark 
Preece,  analyst;  Carlos  Deihumeau, 
programmer. 

Introducing:  PC-News  Layout,  an  edito¬ 
rial  makeup  and  pagination  product  de¬ 
signed  and  written  by  an  editor.  It  fea¬ 
tures  capabilities  missing  on  larger  sys¬ 
tems,  the  company  says.  Drivers  are 
available  for  Atex  systems,  and  others 
are  planned.  It  is  available  through  origin¬ 
al-equipment  manufacturers,  of  which 
Camex  is  the  first,  the  company  said. 


Booth:  648 

INFORMATION  INTERNATIONAL 
INC. 

Introducing:  TECS/2  by  Morris,  a  per¬ 
sonal  computer-based  editorial  and  clas¬ 
sified  front-end  system  developed  by 
Southeastern  Newspaper  Corp.  With  the 
system,  triple-1  offers  a  total  prepress 
system,  from  entry  of  raw  text  to  output 
to  film  or  plates.  4200  Layout  ADvisor, 
interactive  ad  layout  workstation  can 
operate  alone  to  produce  ad  stack  dum¬ 
mies  on  paper  or  can  be  interfaced  elec¬ 
tronically  into  a  pagination  system  to  pro¬ 
duce  camera-  or  plate-ready  pages.  New 
interface  to  Monotype  Lasercomp  and 
Lasercomp  Express  laser  imagesetters. 


Booth:  560 

INGENUITY  INC. 

Staffed  by:  Dale  Roush,  president;  field 
technicians  Mike  Hogan,  Mike  Kirkpat¬ 
rick;  Bennie  Garcia,  Canadian  oper¬ 
ations;  Ron  Mastick,  research  and  de¬ 
velopment. 

Introducing:  A  demonstration  camera 
system  involving  recycled  film.  New  re¬ 
location  service  for  3M  Pyrofax/ 
Deadliner.  Also  parts  and  supplies  for  3M 
Pyrofax/Deadliner  and  full  service  de¬ 
partment. 


Booth:  2450 

INK  COMPANY,  THE 

Staffed  by:  George  Tholke,  president; 
vice  presidents  Paul  Bolnik,  Al  Wagner; 
others. 


Total  Newspaper  Management  System<Tu 
CIRCULATION  &  CLASSIFIED  SOFTWARE 


Full  function  main-frame  software  for  the  newspaper 
industry...  Specially  designed  and  developed  by 
newspaper  professionals. 

SEE  US  AT  ANPA  EXPO 
BOOTH  2218 

y<^7\gu\f  coast  system 


mmmim 


Introducing:  Variety  of  technical  ad¬ 
vances,  including  developments  in  flexo¬ 
graphic  inks,  bulk  ink  handling  systems 
for  flexo,  water  emulsion  inks,  low-rub 
offset  inks,  ink  reclamation.  The  role  of 
fountain  solutions  will  be  discussed. 


Booth:  3118 

INLAND  NEWSPAPER  MACHIN¬ 
ERY  CORP. 

Staffed  by:  W.S.  Coulson,  vice  chairman; 
Beau  Campbell,  president;  Jim  Allison, 
sales  manager;  John  Velilla,  salesman. 
Exhibiting:  Latest  listings  of  used  news¬ 
paper  presses  and  equipment  from  Goss, 
Harris,  King  and  others.  Offering  press 
reconditioning,  installation,  training, 
press  reconfiguration.  Displaying  Litho- 
Mix  water  leveling  system  for  mixing  and 
pumping  press-ready  fountain  solution 
acccurately  and  dependably. 


Booth:  157 

INTERNATIONAL  TELESYSTEMS 
CORP. 

Staffed  by:  Mick  Bates,  accounts  man¬ 
agement  vice  president;  Dan  Donaldson, 
sales  vice  president;  Lee  Bullman, 
marketing  vice  president. 

Introducing:  ITC’sCall  Origination  Man- 
agment  (COM)  automatic  dialing  system 
for  improving  the  productivity  of  circula¬ 
tion  telemarketing  by  100%  to  300%  the 
company  said.  With  the  Dial- Ahead  fea¬ 
ture,  calls  are  placed  automatically  with 
only  answering  calls  switched  to  phone 
sales  people,  eliminating  the  need  for 
people  to  dial  and  wait  for  answers. 
Scripts  appear  on  terminals,  and  new  sub¬ 
scriptions  are  posted  automatically  to  cir¬ 
culation  databases  with  Smart-Link  fea¬ 
ture.  Configurations  available  for  from 
five  sales  people  and  up,  and  they  are 
expandable.  A  pacing  system  is  available 
called  Smart-Pace. 


Booth:  2766 

IPEC  INC. 

Staffed  by:  Leonard  Kosoglad,  board 
chairman;  Jerome  Kosoglad,  president. 
Introducing:  Rebuilt  Goss  U rbanite  print¬ 
ing  unit. 
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\  COMING  SOON 

'  Northprint,  Ltd. 
Manchester,  England 


COMING  SOON 

Bangor,  Maine  n 


Stevensville, 
Ontario, 
Canada  i 


COMING  SOON 

2  more  presses  for 
Greater  Buffalo  Press 


Dedicated  4  color  units 


Black  and  3  color  units 
using  “half-decks” 


Knoxville, 

Tennessee 


'  COMING  SOON 
Trenton,  New  Jersey 


Denton,  Texas 


Black  and  4  color  units 
using  double  “half-decks’ 


Black  and  3  color  units 
using  “color-humps” 


THE  WIDEST  ARRAY  OF  FLEXO  PRODUCTS 


Completely  new  black  or  color  units  •  New  or  remanufactured  color  modules, 
In-plant  conversions  decks  and  humps 

Factory  remanufactured  “slip-in”  •  Completely  new  presses 
black  and  color  units 

All  of  the  above  use  the  patented  Windmoeller  &  Hoelscher/Koenig  &  Bauer 
flexo  inking  system  technology 


Publishers  Equipment 

©©[TIoXDO-giGflODB 

PHONE:  (214)  931-2312  TELEX:  732561  (TELESERV  DAL) 


WINDMOELLER  &  HOELSCHER 


KOENIG  &  BAUER 


Booth:  2566 

IVT  COLORDRY  INC. 

Staffed  by:  John  Bird,  president;  Jim 
D’ Andrea,  regional  manager;  district 
managers  Bob  Hassler,  Jerry  Wallace. 
Introducing;  Compact  Satellite  web 
dryer,  using  a  combination  of  blown  air 
and  infra-red  light.  It  includes  built-in, 
hydraulically-driven  chill  rolls  for  drying 
multicolor  printing  and  aqueous  coated 
web  stock.  Air  provides  conventional 
driving  out  of  ink  solvents  while  infra-red 
increases  ink  temperature.  Mounts 
almost  anywhere  on  presses. 

Exhibiting:  Ink  level  distribution,  web 
coating  and  ultraviolet  drying. 


Booth:  322 

JERVIS  B.  WEBB  CO. 

Introducing:  Newsprint  roll  handling  sys¬ 
tem  based  on  computer-controlled  auto¬ 
matic  guided  vehicles.  Roll-handling  sys¬ 
tems  for  all  aspects  of  newsprint  han¬ 
dling,  from  freight  unloading  to  the  press¬ 
room. 


Booth:  2066 

KANSA  CORP. 


Staffed  by;  Ron  Swint,  vice  president; 
and  marketing  representatives  Steve 
Spencer,  Tom  Penny,  Don  Roberts. 
Introducing:  Kansa  480  and  320  in-line, 
modular  newspaper  inserting  machines, 
Kansa  labeler  and  quarterfolder  and  Kan¬ 
sa  Quadracart.  The  new  480  inserter,  de¬ 
signed  for  newspapers  inserting  higher 
page-count  jackets  at  faster  speeds,  has 
on-the-run  feeder  timing  adjustments  for 
each  station,  pivoting  delivery  to  reverse 
the  flow  of  inserted  papers,  positive  feed- 

WILLIAM  C.  SPELLS 

“Technical  Specialist” 

1210  PINAR  DRIVE  ORLANDO,  FLORIDA  32825 

_ 305/273-9379 _ 

ROCKWELL/GOSS  SERVICE 

Troubleshooting 

Installations/Supervision 

Training 

Checkouts 

on 

Reels  &  Pasters 
Tension  Systems 
Dampening  Systems 
Web  Break  Systems 
Electrical  Systems 
Booth  No.  2944 
WORLDWIDE  SERVICE 


ing  by  vacuum  sucker  and  nip  rollers  and 
indication  lights  for  maintenance  aids. 
The  480  and  320  are  equipped  with  eject 
systems  in  both  master  and  inserting  sta¬ 
tions  so  that  if  the  master  station  misses, 
the  inserting  station  will  automatically 
miss  in  sequence,  and  if  an  inserting  sta¬ 
tion  misses,  the  incomplete  paper  is 
ejected  at  delivery  before  counting,  en¬ 
suring  that  only  full  papers  are  delivered 
to  customers.  Showing  for  the  first  time 
the  Kansa  labeller  and  quarterfolder  sys¬ 
tem,  designed  to  label  and  quarterfold  in  a 
single  pass  at  speeds  to  30,000  pieces  an 
hour.  The  labeller  Model  550  applies 
pressure-sensitive  labels  to  variety  of 
products  and  the  quarterfolder  Model  525 
folds  a  variety  of  procucts  —  both  at 
speeds  to  30,000  pieces  hour. 

Exhibiting:  Quadracarts,  heavy-duty 
utility  trucks  for  transporting  or  storing 
newspapers,  inserts  and  other  products. 


Booth:  3240 

K&F  MANUFACTURING  CORP. 

Staffed  by:  Joe  Bella,  marketing  vice 
president;  Alex  Kocsis,  president  and  in¬ 
ternational  marketing  director;  regional 
managers  Bob  Infalt,  Jim  Choyinski, 
Craig  Van  Patten;  John  Hollows,  U.K. 
managing  director. 

Introducing:  Single  width  press  register 
system;  lockup,  punch  and  bender;  optic¬ 
al  plate  verifier;  optical  plate  punches, 
automatic  in-line  plate  benders,  press 
saddles,  punch  and  coater  for  wipe-on 
plates. 


Booth:  1844 

KING  PRESS  CORP. 

Staffed  by:  Donald  Koppel,  international 
sales  manager;  William  Solomon,  vice 
president,  general  manager;  John  Peck, 
western  sales  vice  president. 
Introducing:  A  new  generation  of  high- 
line  press  drives  specifically  designed  for 
the  high-speed,  four-color  insert  market. 


Booth:  2980 

KRAUSE  PRINTING  TECHNIQUES 
INTERNATIONAL 

Staffed  by:  Emil  Landau,  president; 
Armin  Plotho,  chairman;  J.  Horstman, 
director. 

Introducing:  Krause  N P-300  system  for 
automated  newspaper  plate  production. 
Enables  feeding  via  a  500-plate  capacity 
trolley  delivering  to  and  removing  from 
exposure  area  via  vacuum  pickup.  Plates 
are  registered  on  a  pin  system.  The  NP- 
300  is  rated  at  300  plates  an  hour  with  the 
dual  600W  exposure  system,  and  plates 
are  automatically  delivered  to  processors 
and  can  be  delivered  to  benders  and 
punchers. 


Booth;  260 

LAN  SYSTEMS  INC. 

Staffed  By;  Bob  Larson,  president;  Todd 
Dokken,  Larry  McGill,  regional  man¬ 
agers;  Linda  Sheldon,  production  man¬ 
ager. 

Introducing:  Computer  Integrated  Pub¬ 
lishing,  combining  critical  newspaper 
computer  applications  on  a  common 
hardware  and  operating  platform,  includ¬ 
ing  accounting,  circulation,  editorial, 
classified,  layout  and  library  functions, 
all  running  on  an  integrated  network  of 
IBM  compatible  personal  computers  or 
UNIX-based  multi-user  computers.  Also 
PRO-MACS  professional  media  account¬ 
ing  and  circulation  system,  LAN  LAY¬ 
OUT  for  automating  display  and  produc¬ 
tion,  LAN-CLASS  classified  production 
system  and  LAN-LIBRARY  automated 
library  system  using  laser  disk  tech¬ 
nology. 

Exhibiting:  Stand-alone  and  networked 
IBM  and  IBM-compatible  PCs  and  NCR 
and  Unisys  multi-user  hardware  running 
UNIX  operating  system. 

Booth:  1980 

LOCKWOOD  GREENE 
ENGINEERS  INC. 

Staffed  By:  James  Jones,  vice  president; 
Owen  Olson,  business  development  man¬ 
ager;  Mike  Luciano,  Firooz  Israel,  news¬ 
paper  project  managers. 

Introducing:  The  first  U.S.  newspaper 
plant  designed  with  full  M. A. N. -Roland 
flexographic  presses,  first  with  Goss  Col- 
orliner  offset  presses,  and  first  with 
W&H  flexo  presses. 

Exhibiting:  Full  range  of  engineering  and 
architectural  services,  including  plan¬ 
ning,  design  and  construction  and  incor¬ 
porating  office  automation,  energy  con¬ 
servation,  and  environmental  manage¬ 
ment. 

Booth;  548 

LOGETRONICS  INC. 

Staffed  By:  Michael  Gillispie,  product 
manager;  Matt  Loesher,  sales  director; 
Frank  Kensek,  customer  relations  direc¬ 
tor;  Gerry  Nathe,  president;  A1  Royston, 
engineering  dierector. 

Introducing:  AD/SAT  24  on-line  proces¬ 
sing  system  for  use  by  AD/SAT  subscrib¬ 
ers.  It  links  to  the  AD/SAT  image  recor¬ 
der  to  process  paper  automatically  trans¬ 
ported  to  it.  APS  36  on-line  processing 
system  for  use  with  Autologic  APS  6  im¬ 
agesetter.  MTP  13,  a  13-inch  wide  on-line 
processing  system  for  use  with  Monotype 
70-pica  imagesetters,  including  the 
Lasercomp  MK  II  70,  Pioneer  and  Blas- 
er.  LTP  13  on-line  processing  system  for 
the  Linotronic  300  imagesetter. 
Exhibiting:  PC  1800  high-capacity  18- 
inch  rapid-access  processor,  LogE/ 
Robertson  vertical  cameras,  PC  13  and 
LogEline  I7A  phototypesetting  films  and 
paper  processors  and  more. 
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Wire  Lapped  Stream  Conveyor 

Belted  Lapped  Stream 
Conveyor 

Monitor  Stacker 


Monitor  “HT”  Stacker 


Stacker 

Programming 

Ranger 

Non-Contacting 
Count  Sensor 


Stream-Scan  Labeling  System 

Roller  Top  Conveyors 

Tray-Matic  Bundle 
.  Distribution  Systems 


Truck  Loaders  — 
Powered  or  Gravity 


Distribution 
Control  Consoles 

Belt  Conveyor 

Bottom  Wrap 


From  the  press  delivery  to  the  loading  dock. .  .fill 
all  your  newspaper  mailroom  needs  with  a  call  to 
Hall  Processing  Systems. 

Hall  can  handle  it.  Counter  Stackers  Conveyors. 
Labelers.  Count  verification  scales.  Bottom  wrap¬ 
pers.  Programming  and  Controls.  All  designed 
and  built  by  Hall  Processing  Systems  for  per¬ 
formance,  durability,  reliability,  and  operating 
economy.  All  sold  and  serviced  with  Hall  Process¬ 
ing  Systems’  commitment  to  continuing  customer 
satisfaction. 


Hall  Processing  Systems  can  design  your  new 
mailroom  layout  or  update  your  present  system.  In 
addition,  for  comprehensive  project  management 
and  turnkey  installation  services,  we  are  your  best 
choice  for  single-source  responsibility. 

For  total  newspaper  mailroom  capability,  call  Hall. 
Hall  can  handle  it... a//. 


HALL  PROCESSING  SYSTEMS,  INC. 


24400  Sperry  Drive,  Westlake,  OH  44145  216-835-0700  •  Telex:  985-258  •  Fax:  216-835-4754 


Booth:  148 

McCAIN  MANUFACTURING 
CORP. 


Booth:  1466 

M.A.N.-ROLAND  USA  INC. 

Staffed  By:  Peter  Bruett,  chairman;  Ed¬ 
ward  Padilla,  chief  executive  officer; 
John  Pascarella,  sales  and  marketing 
director;  Edward  Banagan,  press  parts 
manager. 

Introducing:  A  computerized  manage¬ 
ment  information  system  for  Flexoman 
presses.  It  is  a  modular  system  operated 
off  line  for  planning  press  runs, 
makeready,  monitoring  runs  and  provid¬ 
ing  maintenance  data.  Showing  Flexo¬ 
man  unit  with  color  deck  featuring  a  split 
fountain  and  destined  for  the  San  Francis¬ 
co  Newspaper  Agency.  It  is  a  double¬ 
width  unit  rated  at  70,000  papers  an  hour 
and  designed  for  metropolitan  dailies. 
Exhibiting:  Uniman  4/2  double-width 
offset  unit  for  mid-sized  daily  newspapers 
is  rated  at  60,000  copies  an  hour.  Color- 
man  75  double-width  offset  newpaper  for 
large  newspapers. 


Booth:  248 

MAILROOM  SYSTEMS  INC. 

Staffed  By:  Robert  Hedrick,  president; 
Fred  Foster,  vice  president;  Norm  Pro¬ 
van,  regional  vice  president;  Arthur 
Thomas. 

Exhibiting:  Same  new  products  as  last 
year.  Others  include  the  MSI  1220S  coun¬ 
ter  stacker,  MSI  bottom  Wrapper,  and 
belt  conveyors. 


Booth:  2940 

MAJOR  CONTROLS  INC. 


Staffed  By;  Bill  McCain,  president;  Rick 
Mayle,  national  sales  manager;  Tim  Hig¬ 
gins,  newspaper  systems  manager,  sales 
representatives  Thomas  Rougher,  Mel 
Burdett. 

Introducing:  McCain  Model  660  news¬ 
paper  inserter  with  new  automatic  load¬ 
ing  in  which  jackets  are  fed  directly  from 
the  press  and  inserts  are  fed  by  auto¬ 
loading. 

Exhibiting:  McCain  Model  200PB  col¬ 
lects  tabloids,  folds  in  half,  stitches  and 
trims  into  television  booklets  at  speeds  to 
12,000  an  hour. 


Booth:  618 

MARTIN  AUTOMATIC  INC. 


Booth:  204 
M.E.G.  (U.S.)  INC. 

Staffed  By:  George  Herrick,  national 
sales  manager;  regional  sales  managers 
Bud  Cheney,  Gary  Abendroth. 
Introducing:  DEM  flying  splicer  for 
match  speed-web  splicing.  It  is  compact, 
can  double  unwind  and  has  motorized 
sidelay  and  remote  control  and  handles 
40-  and  50-inch  wide  webs  with  maximum 
45-inch  diameter  and  top  speed  of  1 ,650 
feet  a  minute. 

Exhibiting:  DGV  splicer,  specially  de¬ 
signed  for  wide  web,  high-speed  applica¬ 
tions,  with  widths  to  75  inches  and  speed 
to  2,500  feet  a  minute. 


Staffed  By:  Glenn  Wright,  president; 
Grant  Eillum,  division  manager. 
Introducing:  Model  685  ink  level  indica¬ 
tor  for  easing  ink  inventory.  It  attaches  to 
tanks  and  continuously  monitors  ink  level 
by  translating  ink  head  pressure  into  a 
digital  readout  in  feet,  inches,  gallons  or 
pounds.  It  does  not  penetrate  the  tank 
and  the  diaphragm  acts  as  a  barrier  be¬ 
tween  ink  and  mechanical  linkage.  Op¬ 
tions  include  single  or  dual  calibration, 
remote  or  on-site  readout,  adjustable 
alarm  for  high  and  low  levels. 
Exhibiting:  Model  688  electronic  single¬ 
point  level  control  for  semi-automatic, 
fully  automatic  and  computerized  fluid 
handling  system.  Float  switches  available 
for  controlling  liquid  levels  in  tanks. 


Staffed  By:  David  Wright,  vice  president; 
regional  managers  Harry  Barnett,  Steve 
Burris,  Duane  Goddard;  Jan  Crawford, 
communications  coordinator. 
Introducing:  Martin  Model  EC  Plus  zero- 
speed  splicer,  a  heavy-duty  unit  for  all 
markets  that  incorporates  various  option¬ 
al  features  for  continuous  feed  of  web 
presses. 

Exhibiting:  Information  on  full  line  of 
web  accessories  and  control  equipment. 


Booth;  804 

MGI  INTERNATIONAL  INC. 


AWARD  WINNING 
ARCHITECTURE 

Specializing  in  Newspaper 
Facility  Design 


Booth:  2582 

MASTHEAD  INTERNATIONAL  INC. 

Staffed  By:  Harry  Andersen,  Harry  Staffed  By:  Arthur  Hamlin,  president; 
Shawver,  Frank  Casillas,  John  Baker,  Bruce  Foote,  senior  engineer;  Claire 
John  MIekush.  Beury,  administrative  assistant. 

Introducing:  Model  of  cogeneration  sys-  Introducing:  New  cart-mounted  E-VAC 
tern  designed  to  lower  electrical  costs  at  vacuum  for  easy  removal  of  paper  scraps 
newspaper  plants.  from  folders  and  inserters.  It  operates  on 

Exhibiting;  Masthead  urethane  industrial  compressed  air,  has  no  internal  moving 
coatings.  parts  to  jam  and  is  equipped  with  a  four- 
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ANNOUNCING: 

The  DAWN  of  a  new  era  in 
display  ad  creation. 


Arc  you  still  living  in  the  Dark  Ages 
of  display  ad  production — cutting 
and  pasting  type,  logos  and  graphics 
into  place  by  hand?  Shed  a  new 
light  on  display  ad  creation  with 
DAWN,  an  affordable,  electronic 
production  system  that  enables  you 
to  design  and  produce  display  ads 
with  remarkable  speed  and  ease. 

The  combination  of  industry- 
standard  hardware  and  innovative 
software  makes  DAWN  a  power¬ 
ful,  yet  intuitive  production  tool. 

But  most  significantly,  save  time 
and  money,  as  many  of  the  steps 
normally  required  in  the  design 
and  production  of  display  ads 
are  eliminated. 


With  DAWN,  design  your  display 
ads  right  on  the  screen,  and  output 
them  to  either  a  plain-paper  laser 
printer  or  high-resolution  typesetter. 
The  system  offers  many  advanced 
composition  features,  such  as  true 
type  di-splay  and  a  WYSIWYG 
editor;  extensive  draw  capabilities, 
including  circles,  boxes,  elliptical 
shapes,  drop  shadows,  and  fill 
patterns;  the  ability  to  pour  text 
into  shapes;  and  much  more.  And 
with  our  19"  high-resolution  mon¬ 
itor,  view  full  pages  on  the  screen, 
and  display  6-72  point  type  at 
actual  size. 

What’s  more,  the  extensive 
Compugraphic  library  of  type,  logos. 


Qpl  compugraphic’ 

Compugraphic  Corporation 
200  Ballardvale  Street 
Wilmington,  MA  01887 


and  symbols  is  available,  so  that 
your  DAWN  output  has  exactly  the 
look  you  want. 

The  DAWN  system — tomorrow’s 
technology  today  from  Compu¬ 
graphic.  Call  (6l7)-658-5600  today 
to  see  the  dawn  of  a  new  age. 


$39.95 


Alexander  Toyota 

U  East  fremont  -  Manchester 
W Martin  Service  Manoger 


foot  hose  and  attachments. 

Exhibiting:  A-PAR  Mark  I  air  washer  for 
controlling  ink  mist,  A-PAR  Mark  IV  air 
washer  for  controlling  paper  dust  and  fol¬ 
der  enclosures  for  controlling  noise  and 
paper  dust. 


Booth:  3043 

MICRO-COMM  INC. 

Staffed  By:  Blant  Kimball,  president; 
Mark  Sproul,  engineering  director. 
Introducing:  MC  302  newsroom  compu¬ 
ter  system  for  small  papers.  It  is  a  low- 
cost,  multi-terminal,  multi-processing 
system  for  all  newsroom  functions,  the 
company  says. 


Booth:  1918 

MIDWEST  PUBLISHERS  SUPPLY 
CO. 


Staffed  By:  Jim  Rezabek,  president;  Dick 
Morton,  vice  president;  Mike  Carfagnini, 
sales  manager;  Fred  Hemingston,  design 
manager;  Hank  Savino,  technical  sales 
manager;  Ray  Lopez,  international  sales 
manager;  sales  representatives  Jim 
Floyd,  Luiz  Fernandez,  Manuel  Santa- 
maria. 

Introducing:  MPS  quality  circle  products 
designed  to  improve  newspaper  produc¬ 
tion.  Generation  2000  desktop  publishing 
workstation  furniture.  Soma  ergonomic 
chairs  for  use  with  video  display  termin¬ 
als,  full-page  storage  equipment,  full- 
page  binders  for  newspaper  libraries  and 
circulation  departments.  Laser  Plus 
copier  paper. 

Exhibiting:  Mod  2  photocomposition 
equipment,  including  light  tables,  page- 
assembly  tables,  cabinets  and  modular 
components.  Ergonomic  chairs,  Hi-Tech 
1000  VDT  desks  and  accessories,  paste¬ 
up  supplies. 


Booth:  3067 

MIRACLE  INDUSTRIES  INC. 

Staffed  By:  John  Chabot,  Moss  Reck. 
Introducing:  Rebuilt  Goss  and  Harris 
newspaper  presses.  Goss  and  Harris 
press  parts  and  accessories,  including  full 
metallizing  exchange  program  for  cylin¬ 
ders  rebuilt  to  factory  specifications  and 
full  cylinder,  steel  and  copper  roller  ex¬ 
change  program.  Exchanges  eliminate 
down  time  more  cheaply  than  replacing 
them  and  faster  than  metallizing  existing 
parts,  the  company  says. 

Booth:  1680 

MITSUBISHI  HEAVY  INDUSTRIES 
LTD. 

Staffed  By:  Yutaka  Sano,  executive  vice 
president;  Paul  Dickinson,  newspaper 
press  sales  manager. 

Introducing:  Schematic  of  keyless  offset 
inking  and  description  of  robotic  press 
systems,  both  in  operation  since  March 
1986  at  Yomiuri  News  in  Fukushima, 
Japan. 

Booth:  2502 

MONOTYPE  INC. 


Staffed  By:  Dick  Steensma,  president; 
Floyd  Inman,  sales  vice  president;  Bar¬ 
bara  McLean,  marketing  vice  president. 
Introducing:  Lasercomp  Express  82-pica 
imagesetter  for  setting  text  and  graphics 
including  halftones  at  speeds  to  24  inches 
a  minute,  or  a  broadsheet  page  in  one 
minute.  Monotype  said.  On-board,  dual¬ 
processor  option  allows  concurrent  input 
and  output,  increasing  throughput,  and 
1 ,000-lines-per-inch  resolution  can  be  cut 
to  500  lines  an  inch  for  higher  speed. 
Exhibiting:  Monotype  graphic  system  for 
high  resolution  picture  input. 


Booth:  1036 

MOTTER  PRINTING  PRESS  CO. 

Staffed  By:  James  Leatham,  marketing 
and  sales  director;  Warren  Weaver,  flexo 
technical  manager. 

Introducing:  Operation  of  a  full  flexo¬ 


graphic  press  consisting  of  a  standard 
Motterflex  FX-4  unit  stacked  over  a 
three-color  FX-4  unit  (both  with  self- 
contained  ink  management  systems),  a 
Motter  3:2  newspaper  folder  and  an  SA 
2000  two-arm  reel.  Press  will  print 
newspapers  live  on  the  show  floor.  Ex¬ 
hibit  will  display  anilox  roll  technology, 
including  inspection  of  ceramic  and 
chrome  anilox  rolls  under  a  videomicro¬ 
scope.  Also  bulk  and  unitized  ink  man¬ 
agement  systems  and  an  in-line  stitcher 
demonstration  by  Motter-Stitch  Co. 


Booth:  1454 

MULLER-MARTINI  CORP. 

Staffed  by:  Ralph  Box,  Stan  Raphoon. 
Introducing:  New  Biliner  inserting  and 
distribution  line  incorporating  308  Biliner 
inserting  machine  with  two  main  section 
feeders,  three  tandem  feeders  for  proces¬ 
sing  more  inserts  without  lengthening  the 
machine  and  a  ground-level  conveyor 
system.  Biliner  can  be  expanded  to  in¬ 
clude  automatic  feeding  of  main  jackets 
and  preprinted  sections.  TV  program 
stitcher  with  automatic  signature  feeders 
runs  at  12,000  an  hour  for  folding  televi¬ 
sion  programs,  preprints  and  commercial 
work  in  line  with  saddle  stitcher,  elimi¬ 
nating  off-line  folding.  Trim  removal  sys¬ 
tem  uses  air  flow  to  remove  paper  scraps 
from  the  end  of  the  three-knife  trimmer 
chute. 

PrintStack  CN-70  newspaper  stacker 
handles  up  to  70,000  newspaper  an  hour 
and  has  built-in  double  squeeze  rollers,  a 
shingle  aligning  unit  and  bin  Joggers.  The 
FL-412  offline  quarterfolder  handles  a 
variety  of  products,  including  light  in¬ 
serts,  at  high  speeds. 


Booth;  2422 

MYCRO-TEK  INC. 

Staffed  by:  Richard  Barnett,  Howard 
Segal,  Mike  Abril. 

Introducing:  New  ad-  and  page-makeup 
terminal  featuring  two  megabytes  of  ran¬ 
dom  access  memory,  a  19-inch  screen 
with  1 1"  X  14"  page  format,  fit-text  mode, 
editing  functions  and  eight  resident  fonts. 
A  new  Mycro-Comp  system  combines 
features  and  enhancements  of  550  and 
1100  Plus  systems.  It  has  24  interfacing 
ports  and  is  expandable  from  one  to  24 
terminals.  Premiering  the  Mycro-Tek 
Nortext  system,  a  fully  integrated  pub¬ 
lishing  and  management  system  designed 
for  the  largest  newspapers  and  commer¬ 
cial  publishers. 

Booth:  2472 

NAPP  SYSTEMS  (USA)  INC. 

Staffed  by:  Gary  Benshoof,  sales  direc¬ 
tor;  Jack  Dvorak,  operations  manager; 
technical,  sales  and  service  representa¬ 
tives. 

Introducing:  New  table-top  manual,  cold- 


48E 


EDITOR  &  PUBLISHER  for  May  9,  1987 


LINE 


The  XPRESS  LINE  perfoVms  the  task  of  exposing,  process¬ 
ing  &  bending  up  to  200  plates  per  hour  with  minimal  effort 
&  manpower. 

The  exposure  unit  will  take  a  stack  of  200  plates  and  can 
hold  a  nhaximum  of  100  negatives  which  can  be  reloaded  at 
any  time  during  operation.  Side-located  register  pins  &  suc¬ 
tion  cups  provide  a  4-corner  pickup  ensuring  perfect  color 
alignment  when  the  negative  is  united  to  the  plate  over 
pins.  _  I 

COLOR  REGISTRATION  IS  NOT  AN 


The  processor  features  orbital  brushes/sponges  that,  in  a 
hand-motion  movement,  allows  for  an  even  distribution 
over  the  entire  plate.  A  single  developer  pump  is  programm¬ 
ed  to  dispense  only  on  demand  and  only  when  the  plate  is 
present. 

The  bender  bends  tWo  plates  simultaneously.  The  machine 
Is  equipped  with  hardened  bender  blades  for  long  life  and 
has  solid  state  electronics  throughout  the  machine. 


“OPTION”  ■  IT’S  OUR  WAY  OF  LIFE. 


EXPOSURE  FEATgRES: 

•  Exposes  up  to  200  plates  per 
hour 

•  4-corner  pickup  eliminates 
transportation  failures  &  en¬ 
sures  perfect  color  alignment 
over  pins 

•  Floating  printing  glass  pro¬ 
vides  superior  vacuum  contact 

•  Rodless  air  cylinders  resist  UV 
deterioration 

•  Logic  control  system  is  pro¬ 
grammed  for  Automatic  Shut¬ 
down  after  the  Jast  negative  is 
exposed 

•  Double/Triple  printing  elimi¬ 
nates  time-consuming  labor  of 
manually  burning  overlays 

•  Manual  override  allows  manual 
printing,  bypassing  negative 
loading  system 

•  EXPOSURE  TIME:  2V2  seconds 


PROCESSOR  FEATURES:  BENDER  FEATURES: 


•  Maximum  plate  size:  37”  any 
length 

•  Single  Developer  Pump. 

•  All  ‘wetted’  parts  are  construct- 
of  stainless  steel 

•  UV  curing  lamp  prevents  scum¬ 
ming  &  toning 

•  Solid  Drive  Shaft  &  hardened 
bevel  gears  -  NO  ‘‘chain  & 

'  sprocket” 

•  Developer  head  reverses  direc¬ 
tion  every  other  plate 

•  Dispenses  Diazo  only  on  de¬ 
mand 

•  Quick  cleanup 

* 


See  this  machine  and  others 
at  AN  PA  Booth  #448 


Solid  State  Electronics 
Hardened  Bender  Blades  have 
5-YEAR  WARRANTY 
Utilizes  oil-less  cylinders  & 
valves 

Virtually  Maintenance-Free 


NU-GRAPHICS 

MANUFACTURING 

INC. 


5312  SYSTEMS  DRIVE  HUNTINGTON  BEACH,  CA  92649  (714)  891-9633 


light  exposure  unit  rated  at  up  to  70  plates 
an  hour.  It  can  be  modified  for  double¬ 
truck  pages.  NAPPflex  presensitized 
ready-to-use  flexo  plates  will  be  dis¬ 
played  and  demonstrated  live  during  the 
show. 

Exhibiting:  C-50  plate  processor;  NP-40 
plate  processor;  Starlite  exposure  unit; 
NAPPlate  V,  the  newest  generation  of 
letterpress  plates. 

Booth:  2142 

NATIONAL  GRAPHIC  SALES  INC. 

Staffed  by:  James  Gerovac,  president; 
Jerry  Russell,  vice  president;  district 
sales  managers  Wayne  Banker,  Ken 
Hrobsky,  Barry  Lewis,  Ken  Reden- 
baugh.  Jack  Richards,  Carl  Wojack. 
Exhibiting:  Color-to-color  register  con¬ 
trols;  web  guides;  ultrasonic  web  break 
detectors;  cutoff  controls;  jogger/stacker/ 
bundlers;  in-line  rotary  trimmers;  water 
chilling  equipment;  dryers;  chill  rolls; 
pollution  controls. 

Booth:  113 

NATIONAL  MACHINE  CO. 

Staffed  by:  Robert  Buckler,  president. 
Introducing:  Super  A-250  fully-automatic 
offset  plate  processor. 


Booth;  1334 

NEASI-WEBER  INTERNATIONAL 

Staffed  by:  John  Peters,  senior  vice  presi¬ 
dent,  sales  support;  Mary  Rustia,  sales 
support  manager;  regional  sales  mana¬ 
gers  David  Pearlberg,  Elaine  Hackney; 
Sherry  Merideth,  account  manager;  Di¬ 
ana  Hanson,  communications  manager; 
Allan  Cotecson,  systems  engineer; 
Bertha  Carter;  training  consultant;  Bill 
Watson,  operations  director. 
Introducing:  ADMARC  Release  6.0,  in¬ 
cluding  classified  functionality  and  inter¬ 
face,  space  compression  on  the  work 
order  file,  ability  to  transfer  some  trans¬ 
actions  to  batch  mode,  new  statement 
programs,  expanded  parameters  for  on¬ 
line  display,  enhanced  ad  tracking  with 
automatic  bin  numbers,  new  pricing  abil¬ 
ity  and  statement  mailing  to  additional 
addresses. 


Booth:  1836 

NEW  ENGLAND  NEWSPAPER 
SUPPLY  CO. 

Staffed  by:  Brad  Beaton,  president;  Bill 
Graves  international  division  president; 
Wayne  Parker,  vice  president;  George 
Friedrich,  sales  manager;  sales  repre¬ 
sentatives  Ed  Rose,  Bob  Dunn,  Ken  Nes- 
ter.  Bud  Miles,  Bill  Berry,  Mike  McCar¬ 
ty,  Jim  Jumpe,  Al  McKendrick,  Harold 
Dye,  Neil  Anderson. 

Introducing:  NENSCO’s  Neu-tro-mix 
Super  Concentrate,  supplies  for  3M 
Deadliner/Pyrofax  platemaking  system. 


Exhibiting:  Chemistry,  Deadliner/ 
Pyrofax  demonstration,  rollers,  blankets, 
newsroom  furniture,  press  parts,  press 
and  prepress  supplies. 


Booth;  163 

NEWSCOLOUR  CORP.,  DIGI- 
COLOUR  TECHNOLOGIES 

Staffed  by:  Peter  Moeritz,  president;  G. 
LaFrenier,  vice  president. 

Introducing:  Digi-Colour  RA  computer 
system  allows  a  process  camera  and  rapid 
access  processor  to  produce  quality  color 
separations  quickly,  the  company  says. 
Color  correction  masks  and  separations 
are  made  on  scanner  film  and  developed 
in  rapid  access  chemistry.  The  manufac¬ 
turer  says  it  produces  color  separations  in 
20  minutes,  eliminates  multiple  color 
stripping  and  is  more  consistent,  repeat- 
able,  predictable  and  faster  than  using 
continuous-tone  mask  and  lith  develop¬ 
ment. 

Exhibiting:  Digi-Colour  DC-4000  color 
separation  computer  system  for  photo¬ 
mechanical  pagination. 


Booth:  2302 

NIKKA/OXY-DRY 

Staffed  by:  Edward  McLoughlin,  Oxy- 
Dry  president;  Shiro  Saito,  Nikka  pres¬ 
ident;  1 1  other  executives  and  personnel. 
Introducing:  Automatic  ink  levelling  sys¬ 
tem  and  web  break  detection  system.  The 
latter  has  a  severing  device,  nip  trollies 
and  uses  infrared  or  ultrasonic  sensors. 
Exhibiting:  Automatic  blanket  washer 
and  solvent  recycling  systems. 


Booth:  1302 

NORTH  AMERICAN  CERUTTI 
CORP. 

Staffed  by:  Paul  Cappa,  executive  vice 
president;  Bob  Mrak,  flexo  vice  presi¬ 
dent. 

Introducing:  Nova  II  single-width,  semi- 
cylindrical  flexographic  printing  press, 
including  flexo  units,  fully  automatic 
reels  and  high-speed  folder  with  quarter¬ 
fold  ability. 

Exhibiting:  Nova  40,000-copy-per-hour 
single-width  machine.  Supernova  dou¬ 
ble-width  press  with  all  related  hard¬ 
ware  for  producing  up  to  70,000  copies  an 
hour  with  heavy-duty  3:2  folder. 

Booth:  2622 

NuARC  CO.  INC. 

Staffed  by:  Don  Cims,  vice  president; 
Kevin  Shannon,  international  sales  man¬ 
ager;  Ercilia  Miranda-Jonas,  internation¬ 
al  sales;  division  managers  Dennis  Bob- 
ranski.  Art  Lopez. 

Introducing:  New  SSTE2024SB  20"  x  24" 
horizontal  camera  with  automatic  expo¬ 
sure  control.  It  features  12-inch  Roden- 
stock  lens,  touch-activated  keypad  and 


electronic  timer/integrator  with  eight 
memory  channels.  NuArc’s  VVE2024  20" 
X  24"  vertical  camera  with  automatic  exp¬ 
osure  control,  motorized  sizing,  focusing 
and  electronic  timer/integrator  with  eight 
memory  channels.  Also  System  631 
FT40APRNS  flip-top  exposure  unit,  Mul¬ 
ti-Spectrum  lamp  for  producing  6,000, 
3,000  and  1 ,000  watts  to  increase  produc¬ 
tion  by  making  plates  in  seconds. 

Exhibiting:  Deluxe  Precision  VLT  light 
tables  guaranteed  accurate  to  0.0001"  and 
nuArc  diffusion  transfer  processors  for 
image  transfer  on  paper  or  film. 

Booth:  448 

NU-GRAPHICS  MANUFACTURING 
INC. 


Staffed  by:  Ed  Barnett,  president;  Alex 
MacLennan,  vice  president. 

Introducing:  XPRESS  line,  consisting  of 
an  exposure  tower,  processor  and  ben¬ 
der,  is  rated  at  200  plates  an  hour. 
Exhibiting:  Nu-Graphics  punch-coater, 
in-line  bender,  Accu-Lite  plate  register, 
semi-automatic  bender,  lighted  film 
punch  and  various  models  of  saddles, 
shims  and  locks. 

Booth:  2518 

ONE  CORP. 

Staffed  by:  Durelle  Boles,  president;  Van 
Morgan,  vice  president;  regional  sales 
managers  Dick  Skinner,  Peter  Cross: 
sales  assistants  Mary  Bennett,  Valerie 
Gorion. 
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William  H.Bentschler 

Chairman 


MEDAm  COMPANY 


300  Lake  Road,  Medina,  OH 


BERKLEY 


/ 


Introducing:  Upper  former  for  Goss 
Community  6  web  folder. 

Exhibiting;  Graphic  display  of  latest  re¬ 
manufactured  and  used  web  press  and 
peripheral  equipment;  new  upper 
formers;  select  key  ink  fountains. 


Booth:  3317 

ONE  FOR  ONE  INC. 

Staffed  by:  Jim  Hutchison,  president;  Jim 
Ware,  vice  president;  regional  sales  man¬ 
agers  John  Saunders,  Bill  Needham. 
Introducing:  A  proofing  device  that  emu¬ 
lates  most  large  typesetters.  Demonstrat¬ 
ing  new  H"  X  17"  format  output.  Plus 
other  printer  engines. 


Booth:  3022 

OVALSTRAPPING  INC. 


Staffed  by:  J.  White,  president;  Jim 
Pasic,  vice  president;  Morgan  Stout, 
marketing  sales  manager;  Harry  Haxton, 
export  sales  manager;  Les  McClare,  re¬ 
gional  manager;  sales  representatives 
Allen  Copeland,  Harold  Williams,  Joe 
Scott,  Keith  McClendon. 

Introducing:  Closely-coupled  system  for 
moving  and  strapping  inserted  newspaper 
bundles  includes  JP-40  strapper  and,  run¬ 
ning  in  a  simulated  production  line,  will 
demonstrate  Vi-bottom  wrap  application 
with  programmable  ink-jet  printing  of 
zone  codes  on  the  bottom  wrap  for  rout¬ 
ing  tied  bundles. 

Exhibiting:  Ovalstrapaping  JP-80NX 
Crosstie  strapper  for  cross-tying  20  bun¬ 
dles  a  minute  or  single-tying  40  bundles  a 
minute. 


Booth:  312 

PACIFIC  PRESS  SERVICES  INC. 

Staffed  by:  Tom  Gang,  president. 
Exhibiting;  The  company  specializes  in 
“recopperizing”  rollers  on  printing 
presses. 


Booth:  2410 

PATHFINDER  GRAPHIC  ASSOCI¬ 
ATES  INC. 

Staffed  by:  Gordon  Etchell,  president; 
Cy  Frank,  vice  president;  Bruce  Singer, 
treasurer;  Alan  Jaskier,  parts  manager. 
Exhibiting:  Line  of  single-  and  double¬ 
width  letterpress  and  offset  press  replace¬ 
ment  parts.  Also  manual  plate  benders. 
Green  Gripper  brake  tension  blocks,  no¬ 
lock  plate  cylinder  lockups;  titanium  pro¬ 
file  folding  blades;  flexible  clutches  and 
couplings  for  splined  and  keyed  drive 
shafts. 


Booth:  101 

PELLEGREN  CORP.,  THE, 
ARCHITECT  AND  ENGINEERS 

Staffed  by:  John  Pellegren,  president; 
Steve  Pellegren,  vice  president;  Ray 
Vreeland,  Mike  Wogrin. 

Exhibiting:  Renderings  and  photographs 
of  current  and  recently  completed  news¬ 
paper  facilities,  including  entire  pub¬ 
lishing  plants,  remote  production  facili¬ 
ties,  expansion  and  renovation  projects. 
The  firm’s  principals  and  associates  will 
be  available  to  discuss  newspaper  facility 
designs  with  an  emphasis  on  computer- 
aided  design.  Also,  a  scale  model  of  re¬ 
cently  completed  satellite  production 
plant. 


Booth:  2772 

PHOTECH  IMAGING  SYSTEMS 
INC. 

Staffed  by:  Enrique  Levy,  president, 
chief  executive;  Frank  Vetare,  marketing 
director;  Dick  Simonian,  executive  vice 
president. 

Introducing:  Lasertype  1000  photo¬ 
typesetting  paper  for  use  on  typesetters 
and  equipment  using  red  helium-neon  las¬ 
er.  It  features  very  white  background, 
high  density,  wide  latitudes,  high  con¬ 
trast,  sharpness.  RAL-4  rapid  access  line 
film  for  production  of  camera  line  and 
halftone  negatives.  It  is  recommended  as 
newspaper  page  film  and  for  copy  dot  and 
general  line  black-and-white  applica¬ 
tions.  Daystar  Daylite  family  of  paper  and 
film  products. 

Exhibiting:  877  and  873  phototypesetting 
papers,  Photech  lith  films,  color  guide 
proofing  systems,  Gammaflex  matte  and 
glossy  print  papers,  Photech  Copy  white 
656,  a  processor. 


Booth:  130 

PORTAGE 

See  listing  under  Dynalith/Portage 
Booth:  1902 

PORTEC  INC.  FLOMASTER  DIV. 

Staffed  by:  Lon  Bechtold,  general  man¬ 
ager;  Barry  Vanaman,  sales  manager; 


John  Ivey,  national  accounts  manager; 
regional  managers  Jay  Bouton,  Mike 
Anderson,  Rick  Lee. 

Exhibiting:  Extender  extendable  con¬ 
veyor,  a  single  unit  for  loading  and  un¬ 
loading  at  loading  docks.  Spiral  Lift  for 
moving  products  up  or  down  smoothly 
and  efficiently.  Belt  Power  Turn  for 
smooth  transition  through  corners  from 
30°  to  350°.  Spiralglide  molded  fiberglass 
spiral  chute  for  controlled  descent  of 
products  in  limited  space. 

Booth:  1212 

POWER  STRAP  INC. 

Staffed  by:  Peter  Power,  chairman;  Alan 
Gerrard,  president;  Carl  Hansen,  field 
service  manager;  Wes  Greavu,  national 
sales  executive  Alan  Grice,  sales  direc¬ 
tor;  12  others. 

Exhibiting:  PSN-5  automatic  strapper, 
rated  at  45  bundles  a  minute.  PSN-2  auto¬ 
matic  strapper  for  25  bundles  a  minute. 
PSN-10  manually-operated  strapper. 
PSN-5  in-line  back-up  and  cross¬ 
strapping  system.  Also  a  triple  strapping 
system,  compact  bottom  wrapper,  du¬ 
plex  bottom  wrapper,  combined  bottom 
wrapper. 

Booth:  108 

PRESS  COMPUTER  SYSTEMS 
INC. 

Staffed  by:  Ed  Slattery,  Henry  Murphy, 
Doug  Tallman,  A1  Richardson,  Ernie 
Rowland,  Glenn  Luster,  John  Perry, 
John  Reid,  Jane  Jones. 

Introducing:  Latest  editorial,  advertising 
and  business  software  on  Press  11,  the 
company’s  Digital  Equipment  Corp. 
hardware-based  publishing  system  for 
between  20  and  400  terminals.  New  fea¬ 
tures  include  a  Macintosh  personal  com¬ 
puter-based  display  ad  makeup  station, 
PC-based  newspaper  dummying  system, 
continuous-tone  and  line-art  graphics 
workstation  for  display  ads,  electronic 
picture  desk  and  page  makeup.  Demon¬ 
stration  of  block  mode  page  makeup  on 
the  standard  system  terminal. 

Booth:  2080 

PRESS  ENGINEERING  AND 
SALES  INC. 

Staffed  by:  Stanley  Suvoski,  president; 
Bruce  Rubin,  corporate  counsel. 
Introducing:  Remanufacutured  offset 
press  units. 
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The  electronic  publishing  revolution  is  here,  but  boy-  is  it  expensive! 

You  probably  have  a  good  idea  what  the  major  dailies  are  spending  for  the  features 
they  get  in  their  big  editorial  and  classified  systems. 

Now  Camex  gives  you  a  way  to  bring  all  of  these  features  into  your  operation 
without  taking  a  second  mortgage. 

I  You  can  get  them  in  affordable,  bite-size  installments  -  on  networked  PC’s 
that  add  up  to  a  powerful  editorial  and  classified  system. 

Our  display  ad  and  full  page  laser  output  systems  will  fit  right  in  when 
you’re  ready  tor  them. 

And  on  the  way  to  your  complete  pagination 
system,  you’ll  always  have  integrated, 
compatible  components  supported  by  am 
established  newspaper  system  supplier. 

This  is  the  opportunity  you’ve  been  waiting  for. 
Find  out  what  the  world  leader  in 
display  systems  has  done  for  editorial  and 
classified- especially  for  the 
smaller  daily.  At  ANPA,  Booth  1012. 


I 


Booth:  2682 

PRESS  PRODUCTS  INC. 

Staffed  by:  Gary  Langlois,  president;  Ed 
Novicki,  product  manager. 

Introducing:  Replacement  press  parts  in¬ 
cluding  Page  Pac  conversion  kit  to  change 
from  double  to  single  stroke.  Web  tension 
control  components. 


Booth:  2919 

PRINTERS’  SERVICE 

Staffed  by:  Michael  Stamplfle,  marketing 
director;  branch  managers  Harvey 
Federman,  Sylvia  Parnis,  Chuck 
Pritchard. 

Introducing:  Prisco  Newsfount  N,  a  neu¬ 
tral  fountain  concentrate  for  news  and 
non-heatset  web  lithography.  It  provides 
faster  ink  drying,  no  roller  glazing,  faster 
roll  ups,  less  waste,  longer  plate  life, 
stronger  color,  less  picking  and  linting, 
the  company  says. 

Exhibiting:  Variety  of  Prisco  products  for 
the  press  and  prepress  operations,  includ¬ 
ing  blanket  and  roller  washes,  fountain 
solutions,  blankets  and  more. 


Booth:  3080 

PROTOCOL  GROUP  OF 
COMPANIES. 


Staffed  by:  J.H.  Elworthy,  managing 
director;  G.J.  Elworthy,  sales  director; 
R.J.  Lavis,  export  manager;  M.W.  Caef- 
er,  technical  sales  executive. 
Introducing:  The  combination  of  the  Pro¬ 
tocol  Electronic  Work  Center  and 
graphics  tablet  provides  newspaper  pre¬ 
press  operations  with  page  planning, 
mask  cutting  by  a  heated  diamond  stylus, 
register  drilling  and  drawing.  Full  page 
layouts  can  be  designed  with  cutouts  for 
illustrations  positioned  using  a  self- 
justifying  grid  from  electronic  page  for¬ 
mats. 

Exhibiting:  Darkroom,  illuminated  and 
optical  film  register  punches,  film  cutter, 
electronically  operated  plate  register 
punch. 


Booth:  1884 

PUBLISHERS  EQUIPMENT  CORP. 

Staffed  by:  George  Derby,  marketing 
vice  president;  Evans  Kostas,  president 
and  chief  executive. 

Introducing:  Flexo  conversion  from  Hoe 
Colormatic  units  using  the  Windmoller  & 
Holscher  flexo  inking  system.  King  Press 
Color  King  four  unit  offset  press  with  fol¬ 
der.  Koenig  &  Bauer  flexo  and  letterpress 


equipment  with  direct  flexo  and  indirect 
anilox  inking.  W  &  H  flexo  press  equip¬ 
ment.  New  motor  drive  and  reel-tension- 
paster  system  from  PEC  controls  divi¬ 
sion. 

Exhibiting:  Three-color  flexo  newspaper 
press  unit  conversion;  four-unit,  one¬ 
folder,  single-width  offset  press;  press 
motor  drive  systems  and  controls;  digital 
ink  pump  sysem;  RTP  systems  and  up¬ 
grades. 


Booth:  2903 

QUARTER-FOLD  INC. 


Staffed  by:  A1  Milo,  David  Katrenick, 
Curtis  Milo. 

Introducing:  High-speed  quarterfolder, 
featuring  autofeeder,  accurate  fold  regis¬ 
ter  table,  new  design,  eight-foot  conveyor 
with  batch  counter  —  all  designed  to  fold 
preprints  offline  at  speeds  around  30,000 
an  hour  in  a  12'  x  12'  area,  the  company 
says. 

Exhibiting:  Autoloader  for  automatic 
feeding,  4100  Q/F  used  in  line  with  label¬ 
ling  or  inserting  equipment. 

Booth:  2122 

QUIPP  INC. 

Staffed  by:  Jim  Quakenbush,  Louis  Kipp, 
Albert  Taber,  Christer  Sjogren,  Albert 
Allen,  Allan  DIhy,  Angel  Arabal,  Scott 
Renkes. 

Exhibiting:  Quipp-Gripp  single-gripper 
conveyor,  designed  to  pick  up  individual 
newspapers  from  the  folder  and  carry 
them  to  post-press  equipment.  It  delivers 
streams,  slugs  or  selected  ratios  with 
accuracy  and  is  cost  effective,  Quipp 
says.  Model  SJ200  newspaper  stacker  for 
counting  and  stacking  ejects  papers  at 
speeds  to  72,000  an  hour,  producing  up  to 
65  single-batch  bundles  a  minute.  It  has 
improved  infeed  and  intercept  sections 
and  produces  square  bundles.  Model 
5111  bottomwrapper  for  applying  kraft 
paper  cut  from  a  roll  to  the  bottom  of 
newspaper  bundles  at  up  to  40  per  min¬ 
ute.  Single  copy  packaging  machine  auto¬ 
matically  collates,  folds,  wraps  and 
pressure  seals  individual  newspapers  in 
low-density  polyethylene  at  speeds  to 
10,000  an  hour.  A  conveyor  that  accumu¬ 
lates  and  stages  newspaper  bundles  for 
delivery  to  bottomwrapper  or  tyer  with¬ 
out  damaging  bottom  sheet. 


Booth:  363 

R/D  MIST  SYSTEMS 

Staffed  by:  R.D.  “Rusty”  Witt,  president; 
Peggy  Hamilton,  vice  president. 
Introducing:  R/D-Mist  ink  reclamation 
system,  designed  to  reclaim  ink  from  mist 
in  the  pressroom  and  return  it  to  press 
units.  It  has  one  moving  part  and  is  said  to 
promote  long  roller  life,  boost  morale  and 
keep  pressrooms  cleaner. 


Booth:  107 

RELIABLE  FIRE  EQUIPMENT  CO. 

Staffed  by:  B.G.  Bischoff,  vice  president 
marketing,  sales;  M.W.  Makowka,  op¬ 
erations  vice  president. 

Exhibiting:  Pressroom  fire  suppression 
system  using  carbon  dioxides  will  be 
illustrated  in  a  variety  of  press  types  and 
models.  For  computer  rooms,  a  system 
using  Halon  1301. 


Booth:  222 

REUTERS  INFORMATION  SER¬ 
VICES  INC. 

Staffed  by:  Brewster  Jackson,  senior  vice 
president;  John  DePrese,  James  Outman, 
Mary  Ellen  Shearer,  Clarence  Zaitz,  Bar¬ 
bara  Kotowski,  Mitch  Koppelman,  Tra¬ 
vis  Hughes. 

Introducing:  Reuter  News  Pictures  Ter¬ 
minal,  Advanced  Reuter  Terminal, 
News-File. 

Exhibiting:  Reuter  News  Report,  Reuter 
Business  Report. 


Booth:  2150 

ROCKWELL  INTERNATIONAL 

See  listing  under  Graphic  Systems  Divi¬ 
sion,  Rockwell  International  Corp. 


Booth:  2944 

R.T.P.  TECHNICAL  SPECIALISTS 

Staffed  by:  William  Spells,  owner. 
Introducing:  Brochures,  books,  printed 
matter  on  RTF’s  technical  assistance, 
troubleshooting,  training  and  installation 
supervision  associated  with  printing 
presses,  conversions  and  press  audits. 
Also  product  displays  from  ARCO  En¬ 
gineering  Inc.  and  Frank  Drazan. 


Booth:  2044 

RYCOLINE  PRODUCTS  INC./SUN 
GRAPHIC  INC. 

Staffed  by:  Donald  Geralds,  Joseph  Pihl, 
Robert  Seese,  Dan  McGuire,  Norman 
Nichol,  Norman  Chiariello. 

Introducing:  Re-Nu,  Re-Solv  mainte¬ 
nance  wash  system  for  newspaper  rollers 
and  blankets,  8500  Low  Voc  wash  for 
rollers  and  blankets.  Blanket  Gard  water- 
repellant  spray  and  corrosion  inhibitor 
for  blankets,  black  type  developer  4-043 
plate  developer  for  additive-subtractive 

EDITOR  &  PUBLISHER  for  May  9,  1987 


54E 


NEWS 

Makes  the  difference 


•  Editor  &  Publisher  is  NOT  a  monthly 

journalism  review. 

•  Editor  &  Publisher  is  NOT  a  monthly 

association  house  organ. 

•  Editor  &  Publisher  is  NOT  sponsored 

by  a  university,  society  or 
foundation. 


•  Editor  &  Publisher  IS  the  only  indepen¬ 
dent  weekly  NEWS  magazine 
covering  the  newspaper 
business. 


NEWS  makes  the  difference. 


11  West  19th  Street  •  New  York,  NY  10011  •  (212)  675-4380 


plates,  Gum  Final  Etch  plate  finishing 
gum  to  alleviate  tinting  and  toning,  SPEK 
solvent-free  cleaner,  kit  for  cleaning 
automatic  plate  coaters,  spray  bar 
dampening  solution  for  Ryco  spray  bar 
system,  blankets. 

Exhibiting:  Treated  oil  solutions,  blanket 
wash,  fountain  solution,  specialty  chem¬ 
icals,  blankets,  and  Flex-o-wash  for  flexo 
presses. 

Booth:  2804 

SAT-FAX  INC. 

Staffed  by:  Bob  Kelly,  president;  vice 
presidents  Wayne  Jones,  Don  Burks. 
Introducing:  SF-4000  fiber-optic  photo 
receiver,  SF-6000  picture  storage  system, 
basic  color  separation  system,  UMC-3 
AM-FM  converters. 

Exhibiting:  SF-2000  photo  transmitter. 


Booth:  230 

SCITEX  AMERICA  CORP. 

Staffed  by:  George  Carlisle,  vice  presi¬ 
dent,  chief  executive;  Domenick  Sorto, 
vice  president,  sales,  marketing;  Paul 
Thiel,  vice  president  marketing  com¬ 
munications. 

Exhibiting:  Dedicated  workstations  sup¬ 
porting  expanded  color  page  production, 
including  modular,  task-specific  worksta¬ 
tions.  .A  variety  of  production  equipment 
for  editorial  composition,  display  adver¬ 
tising,  video  image  and  wire  service  cap¬ 
ture  and  direct  digital  color  proofing — all 
interfaced  to  Scitex  color  prepress  sys¬ 
tems  for  total  electronic  production  of 
color  pages.  Scitex  remote  diagnostics 
and  telecommunications  demonstrations. 
Equipment  includes  Scitex  Smart  Scan¬ 
ner  charge-coupled-device  flatbed  color 
input  scanner,  Softproof  Viewer  preview 
terminal,  Satlight  transportable  color 
scanner,  Astra  color  layout  system.  Ima¬ 
ger  color  makeup  console.  Assembler 
page  assembly  workstation,  Raystar  im¬ 
agesetter  and  ILS  learning  system. 


Booth:  2517 

SEABOARD  ENERGY  SYSTEMS 

Staffed  by:  G.I.  Fischer,  vice  president; 
salesmen  Terry  Morton,  Todd  Eliot,  Dan 
Lofaso. 

Introducing:  Flourescent  lighting  con¬ 
trols  for  reducing  electrical  consumption 
and  increasing  the  life  of  lamps  and  bal¬ 
lasts  —  warranteed. 

Exhibiting:  Seaboard  energy  manage¬ 
ment  system  for  chiller  management  and 
control,  temperature-based  load  control, 
alarm  status  reporting,  etc. 


Booth:  2118 

SEMLER  INDUSTRIES  INC. 

Staffed  by:  Robert  Connolly,  regional 
manager;  Charles  Hundt,  technical  spe¬ 
cialist;  William  Schultz,  sales  director; 


Robert  Rhine,  marketing  director. 
Exhibiting:  Ink  and  solvent  recovery 
equipment,  ink  handling  products. 


Booth:  1820 

SILTEC  MARKETING  INTERNA¬ 
TIONAL  LTD. 

Staffed  by:  Rene  Brimo,  president;  John 
Lariviere,  technical  sales;  Gerge 
Gorenko,  international  sales. 
Introducing:  Digitron  closed-loop  silver 
recovery  system.  It  circulates  fixing  solu¬ 
tion,  removes  silver  and  returns  fixer  to 
processor  —  automatically  —  recovering 
more  silver  without  spilling  or  fumes. 


Booth:  1548 

SMITH  RPM  CORP. 

Staffed  by:  Gary  Smith,  president;  and 
others. 

Introducing:  Pulsating  dampening 
system. 


Booth:  1480 

SMURFIT  NEWSPRINT  CORP. 

Staffed  by:  James  Tisdale,  vice  president 
sales  and  marketing;  Robert  Dinehart, 
newsprint  sales  manager;  customer  ser¬ 
vice  representatives  John  Grammel,  Don 
Sitko. 

Exhibiting:  Scale  models  of  thermo¬ 
mechanical  pulp  mill  such  as  Smurfit’s 
Newberg,  Ore.,  mill  and  620-ton-a-day 
newsprint  machine.  Smurfit  produces 
newsprint  virgin  pulp  and  recycled  news¬ 
print. 


Booth:  2572 

SOFTWARE  CONSULTING  SER¬ 
VICES 

Staffed  by:  Richard  Cichelli,  president; 
Martha  Cichelli,  vice  president  software 
development;  William  Miller,  marketing 
director;  13  others. 

Introducing:  WebPresser  computerized 
press  configuration  system.  SCS-8000 
editorial  system  using  Micro VAXs  with 
DECnet  and  standard  terminals,  the  first 
installation  of  which  is  a  120-terminal  sys¬ 
tem  with  nine  MicroVAXs  at  the 
Washington  Times. 

Exhibiting:  Layout-8000,  Track-8000 
ad  tracking  system,  Sales-8000,  A/R- 
8000,  General  Ledger,  TEQLB,  SIRE 
and  all  business  system  packages. 


Booth:  3222 

SOLNA  INC. 

Staffed  by:  Paul  Gordon,  web  sales  direc¬ 
tor;  Dennis  Schupp,  president;  Bill  Nor¬ 
wood,  commercial  web  manager;  Rich 
Kerns,  web  technical  director;  salesmen 
Dave  Moreland,  Steve  Brown,  Frank 
Fleming. 

Introducing:  Enhanced  Distributor  30 


non-heatset  web  offset  press,  rated  at 
30,000  copies  an  hour,  or  20%  faster  than 
before.  Demonstrating  2 -I- 1  printing  units 
that  allow  two  colors  over  one  without 
added  color  deck  or  extra  unit.  Will  print 
a  four-color  over  two-color  job  using  two 
units.  Press  includes  SR30  Amal  automa¬ 
tic  flying  splicer,  F40  optional  newspaper 
folder  with  flying  tucker  design  for  up  to 
12  webs  in  three  sections  and  up  to  48 
broadsheet  or  96  tabloid  pages. 

Booth:  356 

SONY  CORP.  OF  AMERICA 

Staffed  by:  Joe  Wielock,  national  sales 
manager;  Geren  Mortensen,  major 
accounts  manager. 

Introducing:  SGX-10  Pro  Mavica  elec¬ 
tronic  still  camera;  portable  Pro  Mavica 
player-recorder;  portable  still  image 
transceiver;  CSS- 100  color  still  system,  a 
write-once  laser  video  disk  filing  system 
for  mass  storage  of  high-resolution  im¬ 
ages;  a  high-resolution,  1500  line,  RGB 
camera  that  will  be  shown  with  high- 
resolution  frame  grabber. 

Exhibiting:  Black-and-white  and  color 
video  printers  and  more. 


Booth:  2805 

SOUTHERN  CROSS  OF  DELA¬ 
WARE  CORP. 

Staffed  by:  Anthony  Lukas,  president; 
John  Lapinski,  secretary  treasurer. 
Exhibiting;  Replacement  gears  and  line 
shafts  for  web  presses,  especially  Harris. 
They  are  specially  made,  higher  strength 
parts. 


Booth:  536 

SPEGRAM  INC. 

Staffed  by:  Jens  Ljungberg,  Maurice 
Blanchet. 
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Introducing:  In-line  stitcher- 
quarterfolder  for  use  with  web  presses  at 
press  speeds.  In-line  labeling  system  for 
addresssing  newspaper  or  other  press 
products  at  press  speeds.  Air-cushion 
paper  roll  handler. 

Exhibiting:  In-line  rotary  stitchers  for 
web  presses.  Stitching  wire. 


Booth:  2142 

STACKER  MACHINE  CO. 


existing  time  and  labor  constraints.  Step¬ 
per  says.  Papers  also  can  be  packaged  for 
subscribers.  It  can  gather  and  package 
pre-inserted  sections  in  advance  as  a  sin¬ 
gle  insert  for  carriers  to  combine  later  and 
deliver. 

Exhibiting:  Fold  ’n  Tyer  machine  for 
packaging  newspapers  for  carriers  who 
deliver  down  routes,  total  market  cover¬ 
age  and  motor  routes. 

Booth:  1680 

SUMITOMO  CORP.  OF  AMERICA 

See  listing  under  Mitsubishi  Heavy  In¬ 
dustries  Ltd. 


Booth:  1602 

SUPPORT  PRODUCTS  INC. 

Staffed  by:  Jim  Calhoon,  vice  president; 
Todd  Kingery,  office  manager;  J.P.  Sim¬ 
mons,  product  manager. 

Introducing;  Copy  counter,  a  non- 
contact,  no-adjustment  sensor  for  count¬ 
ing  a  shingled  stream  of  printed  products, 
counting  individual  pieces,  not  press  re¬ 
volutions.  Sure  Fix  electronic  metal  plate 
corrector  for  repairing  holes  or  broken 
type  right  on  the  press.  Loc-Line  adjust¬ 
able  plastic  air  line  will  not  break  like 
copper  and  can  be  bent  and  rebent  for  use 
on  inserters.  Ink  leveller,  a  capacitive 


Staffed  by:  Clark  Smith,  director;  Peter 
Van  Vlaanderen,  president;  Gregory  Bal- 
cerek,  engineer. 

Introducing:  Model  V600  stacker  for 
stacking  quarterfolded  and  double  paral¬ 
lel  tabloid  products.  Model  V650  news¬ 
paper  stacker,  with  capability  similar  to 
V600.  Model  V800  and  V900  in-line  ro¬ 
tary  trimmer. 


Booth:  822 

STAUFFER  MEDIA  SYSTEMS 

Staffed  by:  Rockford  Smith,  general  man¬ 
ager;  John  Kreissler,  sales  manager; 
Herb  Medlin,  systems  consultant;  Kim 
Sexton. 

Introducing:  Three  simple,  efficient,  in¬ 
expensive  electronic  newspaper  library 
systems  called  Stauffer  Gold.  SMS  offers 
a  basic  index  system,  index  plus  filing  and 
retrieval  of  full  text  and  a  scanner  to  cap¬ 
ture  and  save  images  of  clippings,  photos 
and  illustrations. 

Exhibiting:  Newspaper  business  system 
software  designed  for  micro-  and  mini¬ 
computers.  Applications  for  advertising 
billing,  accounts  receivable,  circulation, 
classified  billling,  accounts  payable, 
general  ledger  and  payroll.  All  systems 
interface,  are  comprehensive  and  easy  to 
operate,  the  company  says. 


nps 


Helps  ^ 
^  Improve  Quality 


MPS  offers  the  largest  selection  of  top 
quality,  precision-ruled  grid  sheets  for 
newspaper  production.  Available  on 
card  stock  or  20  lb.  bond.  Custom  made 
sheets  can  also  be  supplied. 

Catalog  and  samples  available  on 
request. 


Booth:  3122 

STEPPER  ASSOCIATES  INC. 

Staffed  by:  Scott,  Warren,  Charles  and 
Dave  Hannon;  Ray  Osborn. 

Introducing:  Stepper  Model  1520  uses 
15%  of  the  floor  space  of  other  plastic 
packaging  machines  and  takes  advantage 
of  the  faster  collating  process  to  bag  in 
plastic,  seal,  count  and  stack  complete 
newspapers  for  newsstand  sales  under 


IVIOC  MIDWEST  PUBLISHERS 
I  IlS  SUPPLY  CO. 

4640  N.  Olcott  Ave.  •  Chicago,  IL  60656 
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sensor  system  maintains  ink  level  to  with¬ 
in  one-eighth  inch. 

Exhibiting:  Counting  systems,  Tak-matic 
insert  gluer.  Bustle  wheel,  packing  guage, 
remote  backbone  pasting  and  softening. 

Booth;  2172 

SYSTEM  INTEGRATORS  INC. 

Staffed  by;  Bill  Aaronson,  sales  and 
marketing  vice  president;  Steve  Nilan, 
marketing  director;  Al  Edwards,  presi¬ 
dent. 

Introducing:  Nearly-released  Sierra 
pagination  system  products,  featuring 
display  ad  makeup,  editorial  page  design 
and  full-page  processing.  Significant 
additions  to  its  publishing  system  work¬ 
stations.  SII’s  Sequoia  and  Tahoe  work¬ 
stations  for  display  ad  makeup  and  pro¬ 
totype  editorial  page  makeup,  classified 
pagination  and  a  graphics  package  for  line 
art  creation  and  manipulation  of  scanned 
halftones.  Demonstrations  of  full  page 
output  will  be  on  a  printer,  scanner  output 
recorder  prototype,  SII  raster  image  pro¬ 
cessor  featuring  32-bit  central  processing 
unit.  The  CSX  SII  stand-alone  bureau  ter¬ 
minal  is  based  on  the  Motorola  68020  chip 
workstation  with  from  two  to  eight  mega¬ 
bytes  of  memory,  a  40  megabyte  Win¬ 
chester  disk  and  streaming  tape.  CX  soft¬ 
ware  combines  features  such  as  text  edit¬ 
ing,  hyphenation  and  justification,  soft 
typesetting  and  personal  computer  fea¬ 
tures  such  as  spreadsheet,  business 
charts  and  communications.  It  allows  a 
remote  correspondent  to  run  on  line  or  off 
line  to  front  end  systems. 

Demonstrations  of  SII  editorial,  adver¬ 
tising  systems  on  a  range  of  Dakota  work¬ 
stations. 

Booth:  1348 

TASOPE’ 

Staffed  by:  Charles  Hillhouse,  president; 
sales  representatives  Blain  Irwin,  David 
Cross. 

Exhibiting:  Auto-printer  1000  automatic 
exposure  unit.  Participator  II  plate  pro¬ 
cessor,  Airform  automatic  plate  bender. 
Instigator  automatic  punch/coater. 

Booth:  2860 

TECH-ENERGY  CO. 

Staffed  by:  John  Pickard,  president; 
Phyllis  Pickard,  vice  president;  David 
Moeller,  comptroller;  Beth  Benke,  pur¬ 
chasing. 

Introducing:  TKS  folding  blades,  cutting 
knives,  slitters,  pin  parts,  Goss  folding 
blades,  belt  conversions  for  stacked 
decks,  many  other  press  parts. 
Exhibiting:  Extensive  parts  and  hard¬ 
ware  for  single-  and  double-width  web 
presses.  Service,  service  contracts,  re¬ 
pair  and  rebuilding  of  single-width  press¬ 
es,  pressroom  products  such  as  dollies, 
conveyors,  conveyor  wire,  blankets,  re¬ 
built  cylinders  and  more. 


Booth:  2960 

TECHNIDYNE  CORP. 

Staffed  by:  David  Malthouse,  marketing 
vice  president;  Roy  Morris,  assistant 
sales  manager. 

Exhibiting;  Technibrite  Micro  TB-IC, 
an  instrument  for  measuring  brightness, 
color  and  opacity  of  newsprint.  It  allows 
newspapers  to  evaluate  precisely 
whether  newsprint  meets  appearance 
specifications. 

Booth:  3279 

TECNAVIA  S.A. 

Staffed  by:  Mrs.  D.  Vanoni. 
Introducing:  Picture  Store  &  Forward 
PSF/Modular  electronic  darkroom,  a  de¬ 
dicated  computer  for  receiving,  editing, 
storing  and  retrieving  news  pictures  elec¬ 
tronically.  Abilities  include  cropping,  siz¬ 
ing,  enhancement,  captions.  It  interfaces 
to  full-page  composition  systems  and  out¬ 
put  devices,  stores  from  70  to  700  pic¬ 
tures,  has  up  to  12  ports,  can  be  operated 
interactively  by  four  editors.  It  saves  pa¬ 
per  and  maintenance  on  receiving  units. 

Booth:  2142 

TEC  SYSTEMS,  W.R.  GRACE  &  CO. 

Staffed  by:  Lawrence  Miller,  sales  direc¬ 
tor;  Charles  Decker,  sales  engineer;  sales 
managers  Tom  Vander  Bloomen,  Tom 
Piskor. 

Introducing:  Flotation  dryer  design 
allows  printers  to  dry  heatset  newspaper 
inserts  more  effectively  and  at  higher 
press  speeds.  Thermal  and  catalytic 
pollution  control  systems  to  conform  to 
strict  air  quality  regulations. 

Exhibiting:  Scale  models  of  flotation 
drying  equipment  and  pollution  control 
equipment. 


Booth:  2803 

TINGUE,  BROWN  &  CO. 

Staffed  by:  James  Hopkins,  sales  man¬ 
ager. 

Exhibiting:  Press  packings  for  letter- 
press,  dilitho,  offset;  synthetic  cutting 
bars;  conveyor  belting;  Poly-Trux;  Polys¬ 
tick;  Polydraw;  Polycell  NP  and  canvas 
baskets. 


Booth;  1340 

TV  DATA  INC. 

Staffed  by:  Robert  Newell,  vice  presi¬ 
dent,  marketing  director;  Joseph  Brun¬ 
ner,  senior  vice  president;  Walter  Cone, 
national  account  manager;  Shell  Hullin- 
ger,  John  Dodds,  Terry  Film,  Sue  Winne, 
Jacquelyn  Vaughn. 

Introducing;  Wire-delivered  and  camera- 
ready  customized  television  program  list¬ 
ings  in  a  variety  of  styles.  Plus  editorial 
options,  features  materials,  TV  Update 
weekly  magazine  supplement. 


Booth:  2918 

TV  LISTING  GROUP  INC.,  THE 

Staffed  by:  Chris  Stark,  president;  Eddie 
Russell,  national  sales  manager;  account 
executives  Terry  Evans,  Nat  Mansell. 
Exhibiting:  Descriptive  camera-ready 
grid  providing  programming  descriptions 
at  a  glance.  Space-saving  grid  is  flexible 
regarding  typestyles,  point  sizes,  pica 
widths,  viewing  hours  and  channel- 
specific  listings. 

Exhibiting;  Camera-ready  television  list¬ 
ing  featuring  customized  rolling  logs, 
grids  and  breakouts  with  color  separa¬ 
tions,  editorial  features  packages. 
Stylebook  available  listing  all  format  op¬ 
tions. 


Booth:  2117 

UNION  CARBIDE  CORP.  COAT¬ 
INGS  SERVICE 

Staffed  by:  G.J.  Pappaioanou,  market 
manager;  J.D.  Ashfield,  field  sales  repre¬ 
sentative. 

Exhibiting:  Union  Carbide’s  UCARLOX 
laser-engraved,  ceramic  anilox  rolls, 
used  for  ink  metering  in  flexographic 
printing. 


Booth:  2318 

UNITED  PRESS  INTERNATIONAL 

Staffed  by:  Elizabeth  Robbins,  conven¬ 
tion  manager. 

Introducing:  UPI  Pyxys  digital  picture 
transmission  system  with  electronic 
darkroom. 

Exhibiting:  UPI  Custom  Data. 


Booth:  1440 

VISION  DATA  EQUIPMENT  CORP. 

Staffed  by:  Thomas  Dempsey,  president; 
regional  sales  managers  Mark  Morin, 
Amy  Weaver. 

Introducing;  Subscriber/dealer  route 
mapping  on  a  personal  computer-type 
unit  that  can  be  mounted  in  delivery 
trucks.  A  UNIX  line  of  microcomputers. 
A  front  office  cash-entry  module  pro¬ 
duces  immediate  receipts  for  customers 
in  all  applications. 

Exhibiting:  Vision  Data’s  latest  circula¬ 
tion,  ad  billing  and  business  systems. 


Booth:  704 

VU/TEXT  INFORMATION  SER¬ 
VICES  INC. 

Staffed  by:  R.  Dee  Wilson,  president; 
Joseph  DiMarino,  sales  director;  Ian 
Krantz,  special  projects  manager. 
Introducing:  SAVE  stand-alone  elec¬ 
tronic  library  system  for  installation  at 
newspapers.  It  includes  hardware,  soft¬ 
ware  installation,  maintenance,  training 
and  marketing  the  data  base  nationally  to 
subscribers.  The  full  library  system  will 
be  on  display. 
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NEW  “MINUTE  MASK’ 


Exhibiting:  New  data  bases  to  be  shown 
include  the  Los  Angeles  Times,  Time 
magazine  and  New  York  Journal  of  Com¬ 
merce. 


pens.  MicroTrak  9700  sonic  web  break 
detector,  offering  fail-safe  protection 
from  web  breaks  and  blanket  wraps. 
MicroTrak  9400  microprocessor- 
controlled  linear  web  guidance  system 
featuring  independent  motorized  scan¬ 
ners. 

Exhibiting:  MicroTrak  9500  cutoff  regis¬ 
ter  system.  Model  20AC  web  guide 
system. 


Booth:  862 

WARNER  MDS  COLOR  CORP. 


Booth:  2466 

WEBQUIP  CORP. 

Staffed  by:  Jerome  Kosoglad,  president: 
Leonard  Tafel. 

Introducing:  Stackable  flying  paster  us¬ 
ing  Goss  Urbanite  rollstands  with  auto¬ 


matic  infeed,  web  centering  device  and 
web  break  detector.  Traversing  a  semi¬ 
automatic  hoist  that  is  mechanically  pro¬ 
grammable  to  stop  at  any  level  automati- 


Staffed  by:  Gordon  “Doc”  Warner,  pres¬ 
ident;  vice  president/color  consultants 
Paul  and  Glen  Warner;  vice  president/ 
manager  Kevin  Warner;  Ed  Huff. 
Introducing:  Darkroom  color  separation 
demonstration  producing  color  without  a 
litho  film  processor  or  scanner.  Direct 
halftone  separation  prints  from  color 
slides  for  newspapers  using  copy  to  plate 
equipment  such  as  3M  Pyrofax  and 
Chemco  Newsplatter.  Direct  halftone 
separation  negatives  from  Kodacolor  and 
Fujicolor  negative  slides.  Direct  halftone 
separations  from  ganged  color  prints. 
Also  high-speed  pan-chromatic  color 
separation  film  that  can  be  exposed  and 
developed  in  less  than  one  minute  per 
color.  Electronic  probe  for  highlights  and 
shadows  that  ensures  proper  highlight, 
midtone,  shadow  dots  and  balance.  Elec¬ 
tronic  photo  editor  for  black-and-white 
negatives,  color  negatives  and  color 
transparencies  demonstrated  to  speed 
photo  editing. 


MORE  POWER 
THAN  THE 
PRINTED  FW3E 


The  electronic  orchlva  if  s  the  most  powerful  resource  for 
reporters  editors  bureaus  orxJ  the  newsroom  library.  Your 
newspaper  archive  can  be  instantly  accessed  by  your  pres¬ 
ent  editorial  terminals  with  a  DataTlmes  in-house  or  service 
bureau  system. 

More  powerful  than  clipping  files  DataTlmes  allows  key¬ 
word  and  full  text  searching,  multiple  access  and  permartent 
storage.  The  news  you  print  today  will  be  usable  for  years  to 
come. 

Give  your  newspaper  more  power  than  the  printed  page  — 
the  archive  system  chosen  by  the  most  publishers  DataTlmes 


Booth:  1966 

WEB  PRESS  CORP. 

Staffed  by:  Web  Press:  James  Tosti,  pres¬ 
ident;  James  Feldhacker,  sales  director. 
Printex  Products  Corp.:  George  Kit- 
tredge,  president;  Ron  Whatling,  vice 
president  sales,  marketing. 

Introducing:  Flexo  ink  systems,  automa¬ 
tic  blanket  wash  system,  Printex  TEX  300 
concentrate. 

Exhibiting:  Press  installations,  engineer¬ 
ing,  heatset  conversions  and  press  elec¬ 
tronics. 


ANPA  •  Las  Vegas 
Booth  #1046 


SLA  •  Anaheim 
Booth  #649 


DataTlmes 


Booth:  1944 

WEB  PRINTING  CONTROLS 

Staffed  by:  Lonnie  Sutter,  Gerry  Ferron, 
Jack  Jirik,  Bruce  Fetherling. 
Introducing:  MicroTrak  CCR,  featuring 
precision  closed-loop  control  of  color-to- 
color  register  with  video  imaging  technol¬ 
ogy  for  crisp  color  register  in  newspa- 
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Archival  Computer  Systems 

Ton  free  800-642-2525  or  405-751-6400 


Parkway  Plaza  Suite  450  •  14000  Quail  Springs  Parkway  •  Oklahoma  City,  OK  73134 


cally  with  all  rollstands.  Economical  roll 
transport  dolly  operated  by  one  person 
for  lifting  a  roll  of  paper  off  the  floor  by 
the  core  shaft  and  transporting  it  to  load¬ 
ing  area.  Legobar  anglebar  nest  permits 
modular  additions  of  bars  and  slitters  for 
handling  additional  webs  and  products. 
Exhibiting:  General  web  auxiliary  equip¬ 
ment. 


Booth:  2719 

WITTE  ENERGY  MANAGEMENT 
INC. 

Staffed  by:  Richard  Witte,  president; 
Walt  Hempton,  associate. 

Introducing:  Infrared  or  thermal  imaging 
of  press  mechanical  drives,  electrical 
controls,  circuit  breakers,  distribution 
system  and  complete  newspaper  facili¬ 
ties. 

Exhibiting:  Photographs  and  thermo¬ 
grams  of  actual  mechanical  and  electrical 
problems  in  newspaper  presses  and  re¬ 
lated  equipment.  Display  of  infrared 
scanners  and  thermal  imaging  equipment. 

Booth:  2056 

W.R.  GRACE  CO.  LETTERFLEX 
SYSTEMS 


Staffed  by:  Gerald  Teplitzky,  vice  presi¬ 
dent,  general  manager;  Richard  Finn, 
marketing  manager;  Pete  Healey,  nation¬ 
al  sales  manager;  James  Vertullo, 
accounts  manager;  accounts  representa¬ 
tives  Bill  Butler,  Ev  Taylor. 

Introducing:  Letterflex  100  automatic  fle- 
xo  platemaker,  the  company’s  first  auto¬ 
matic  platemaker  designed  especially  for 
making  new  flexo  and  wet-finished  letter- 
press  plates.  Modular  design  features 
computer-aided  operation  and  mainte¬ 
nance,  stand-alone  wet  finishing  module 
and  new  optical  system. 

Exhibiting:  Aquaflex  print  samples  from 
the  Houston  Chronicle  using  new  printing 
format  that  produces  offset-like  quality 
from  letterpress  equipment  using  water 
modified  offset  ink. 

Booth:  1972 

XETA  INC. 

Staffed  by:  William  West,  president;  Bar¬ 
bara  West,  vice  president;  Chuck  Law- 
ley,  technical  support;  Larry  Angell,  ap¬ 
plications  engineer;  A.J.  Capowski,  hard¬ 


ware  engineer;  Catherine  West,  Euro¬ 
pean  sales. 

Introducing  Printer’s  Devil  interactive 
page  makeup  system  for  manipulating 
graphics  and  text  at  high  speeds  on  a  high- 
resolution  bit-mapped  terminal  with 
xePIX  GATOR  ‘L’  computer.  A  UNIX- 
based  fileserver,  available  in  versions 
supporting  up  to  seven  and  up  to  15  ter¬ 
minals,  with  Chameleon  PC  software  for 
emulating  an  Atex  text  editing  system. 
Software  allows  personal  computers  to 
match  host  syntax. 

Exhibiting:  Xeta  Slimline  keyboard.  Ball 
monitor,  Octoport. 


mb 

Booth:  304 

XITRON  INC. 

Staffed  by:  Thomas  Hamilton,  president; 
Bruce  Davidson,  vice  president;  Lee 
Besse,  product  manager;  Bonnie  Down¬ 
ing,  field  service  manager. 

Introducing:  Xitron  Image  Processor  las¬ 
er-based  typesetting/proofing  device  for 
small  to  medium-sized  newspapers  and 
commercial  typesetters.  XM-16/16  Elec¬ 
tronic  Software,  latest  release  of  multi¬ 
function  interface  designed  in  conjunc¬ 
tion  with  Crosfield  Hastech  and  Mono¬ 
type  to  multiplex  data  from  16-bit  Has¬ 
tech  front-end  systems  to  16-bit  portion 
Monotype  Lasercomp. 

Exhibiting:  Xitron’s  full  line  of  multiplex¬ 
ers,  protocol  converters  and  interfaces. 


Booth;  2966 

X-RITE  INC. 


Staffed  by:  Tom  Nyenhuis,  national  sales 
manager;  product  sales  managers  Kurt 
Baltutat,  John  Sweeney;  Jim  Sherman, 
advertising  manager. 

Introducing;  X-Rite  4 1 8  portable  color  re¬ 
flection  densitometer  with  on-board  mic¬ 
rocomputer.  It  is  designed  to  enhance 
accuracy  and  speed  of  color  print  quality 
control  and  features  automatic  function 
selection,  a  second  trap  function  for 
newspaper  applications,  one-step 
calibration,  automatic  color  select  and 
RS-232  interface  capability. 

Exhibiting:  408  Portable  color  reflection 
densitometer,  328  Wizard  color  reflection 
densitometer,  361T  black-and-white 
transmission  densitometer. 


NPESA  publishes 
safety  handbook 

The  National  Printing  Equipment 
and  Supply  Association  has  published 
a  booklet  on  safe  procedures  for 
cleaning  cylinders  on  offset  and  let¬ 
terpress  equipment. 

The  14-page  booklet  is  part  of  a 
series  on  press  cleaning  and  opera¬ 
tion.  It  is  available  for  between  650 
and  350  each,  depending  on  the  size  of 
the  order,  from  NPES  in  McLean, 
Va.  Single  copies  are  free  when 
requested  on  company  letterhead. 

AM  International 
opens  Ga.  office 

AM  International  Inc.  has  opened  a 
new  sales  and  service  office  in  Nor- 
cross,  Ga.,  to  handle  products  from 
its  Harris  Graphics,  Multigraphics 
and  Varityper  divisions. 

With  its  Bruning  division  Just 
across  the  street,  the  location  in 
Gwinnett  County  is  designed  to  meet 
growth  in  the  South. 

CIP  ponders  new 
newsprint  mill 

CIP  Inc.,  citing  growing  demand 
for  newsprint,  said  it  has  begun  engi¬ 
neering  on  a  newsprint  mill  for  the 
West  Coast  of  Canada. 

A  CIP  executive  said  several  West¬ 
ern  U.S.  publishers  have  expressed 
interest  in  participating  in  the  multi- 
million-dollar  project. 

The  study  will  focus  on  a  site  adja¬ 
cent  to  CIP’s  pulp  mill  in  Gold  River 
on  the  west  coast  of  Vancouver  Island 
in  British  Columbia. 

Preliminary  studies  are  complete, 
and  a  detailed  analysis  is  scheduled  to 
be  finished  around  June  on  the  scope, 
financing  and  marketing. 
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ithDAVERIO 


KEYDATA  CORP.  of  Foxboro,  Mass.,  has  announced 
MIDAS,  an  interactive  distribution  accounting  system 
available  on  site  or  as  an  on-line  service.  MIDAS  modular 
software  is  available  in  nine  applications  packages  and  the 
hardware  is  based  on  the  32-bit  Motorola  MC68020  com¬ 
puter. 

“This  enables  you  to  have  immediate  access  to  the  in¬ 
formation  required  for  effective  control  without  having  to 
involve  a  technical  person,”  said  Robert  Bienkowski, 
Keydata  president.  The  system  is  designed  for  small  com¬ 
panies  with  sales  between  $2  million  and  $20  million. 


The  DAVERIO  Shingle  Stream 
Conveyor  protects  the  quality 
you  worked  so  hard  to  create. 
Your  products  go  out  looking 

[good  as  when  they  come  in, 
because  the  DAVERIO  holds 
them  gent|||.^^  one^i|j|H 


INTRAN  CORP.  of  Minneapolis,  Minn.,  has  introduced 
MetaPage,  an  interactive  page  design  and  specification 
workstation  for  use  with  Atex  Inc.  publishing  systems.  It 
is  a  stand-alone  workstation  that  includes  keyboard,  video 
display  terminal,  mouse  and  tablet,  software  and  disk 
drive. 

With  the  menu-driven  MetaPage,  “even  a  complex 
wrap-around  takes  only  seconds.  There’s  no  more  count¬ 
ing  points  or  picas  or  approximating  line  length.  MetaPage 
does  it  all  precisely  and  automatically  to  conform  with 
Atex  specifications  and  parameters,”  according  to  to  F.T. 
Biermeier,  Intran  president  and  chief  executive.  It  sets  up 
pages,  rules,  headlines,  composes  full-pages  and  recalcu¬ 
lates  specifications  to  accommodate  late  changes. 


MEAD  DATA  CENTRAL  INC.  of  Dayton,  Ohio,  has 
added  a  data  base  of  biographical  information  on  3,500 
newsworthy  people  from  the  New  York  Times  to  its 
NEXIS  electronic  information  service. 

The  biographical  files  contain  full  articles  from  the 
Times,  including  Man  in  the  News  columns,  profiles,  in¬ 
terviews  and  obituaries  on  politicians,  business  leaders, 
artists  and  sports  people. 

Called  NYTBIO,  the  service  is  in  the  NEXIS  IN- 
FOBANK  library.  Information  dates  from  1984,  but  files 
from  back  to  1980  were  expected  to  be  added  later  this 
year,  and  about  50  files  are  added  weekly. 

Access  is  available  to  NEXIS  subscribers  for  a  charge 
through  phone  lines  and  various  kinds  of  terminals. 


The  DAVERIO  Shingle  Stream  Conveyor: 

•  Handles  any  product  size  or  thickness 

•  Easy  synchronization- without  individual 
timing  for  each  product 

•  Papers  cannot  shift -no  smudging 

•  No  springs  to  break  or  grippers  to  wear 

•  No  belts  or  wires  to  mark  your  work 

•  Ground  level  maintenance- no  catwalks 

•  Flexible  layout -compatible  with  any  press, 
stacker  or  finishing  equipment 

•  Press  speeds  to  80,000  per  hour 

Ideal  for  •  high  quality,  color  work  •  gravure  and 
offset  magazines  ^signatures  •  commmercial 
preprints  •  inserts  •  newspaper  sections 


XEROX  CORP,  of  Rochester,  N.Y.,  has  announced  a 
new  high-volume  copier,  the  1065,  rated  at  62  copies  a 
minute  on  letter-  or  legal-size  paper.  It  can  enhance  photos 
and  compensate  for  original  colors,  in  addition  to  adjusting 
automatically  to  maintain  quality.  Xerox  said.  The  unit  is 
microprocessor  controlled  and  features  double-sided 
copying  from  one-  or  two-sided  originals,  reduction,  en¬ 
largement  and  margin  shift.  Options  include  links  to  office 
data  systems  and  accounting  features.  Its  price  was  listed 
at  $23,095. 


RICOH  CORP.  of  West  Caldwell,  N.J.,  has  introduced 
its  R2100  asynchronous  desktop  facsimile  transceiver  for 
communicating  through  multiplexed  digital  networks  or 
conventional  voice-grade  phone  lines. 

The  unit  is  aimed  at  firms  that  can  use  it  to  route  internal 
facsimile  transmission  through  existing  computer  net¬ 
works,  thereby  reducing  facsimile  phone  costs,  Ricoh 
said. 

Ricoh  said  the  R2 100  provides  integrated  software  inter¬ 
faces  with  high  compatibility  with  current  switches  and 
multiplexers. 


MULLER-MARtiNI  CORP. 

40  Rabro  Or.,Hauppauge,NY  11787*(516)582-4343 
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INFORMATION  INTERNATIONAL  INC.  of  Culver 
City,  Calif.,  has  announced  an  interface  to  allow  its  equip¬ 
ment  to  drive  the  Monotype  Lasercomp  imagesetter. 

The  interface  allows  newspapers  to  use  triple-I’s  ad 
makeup  and  pagination  systems  with  the  Lasercomp,  a 
rasterized  laser  output  device  for  typesetting  text  and 
images. 

The  interface  “does  not  sacrifice  any  of  the  capabilities” 
of  triple-l's  ad  makeup  station,  said  Don  Gerlich,  planning 
vice  president. 

*  *  * 

TANGENT  TECHNOLOGIES  LTD.  of  Norcross,  Ga., 
has  released  PSPrint,  software  package  for  IBM  personal 
computers  using  the  PostScript  page  description  language . 

PSPrint  allows  IBM  PCs  to  drive  PostScript-compatible 
printers  and  typesetters  over  the  AppleTalk  local  area 
network.  It  consists  of  Tangent’s  PC  MacBridge  ATB,  an 
AppleTalk  interface  board,  AppleTalk  protocol  and  neces¬ 
sary  software. 

PSPrint  is  priced  at  $350,  $100  for  PC  MacBridge 
owners. 

♦  *  * 

KASPAR  WIRE  WORKS  INC,,  the  Shiner,  Tex. -based 
maker  of  Sho-Rack  newspaper  racks,  announced  the 
opening  of  its  Sho-Rack  Service  Center-Midwest  at  the 
site  of  the  former  Midwest  Newsrack  Service  Center  Inc. 
in  Sturgis,  Mich. 

The  center  allows  the  company  to  offer  its  newspaper 
rack  refurbishing  services  to  customers  in  parts  of  Michi¬ 
gan,  Illinois,  Kentucky,  West  Virginia,  Indiana,  Wiscon¬ 
sin,  Missouri,  Pennsylvania  and  Ohio. 

*  *  * 

LINOTYPE  CO.  of  Hauppauge,  N.Y.,  announced  a 
comprehensive  type  collection  of  more  than  1,600  type 
specimen  sheets.  The  package  is  designed  to  make  type 
selection  faster  and  easier. 

Called  the  LinoType  Collection,  it  is  organized  in  eight 
different  categories,  each  packaged  in  a  see-through  con¬ 
tainer  with  typefaces  listed  alphabetically. 

Sold  in  a  storage  trolley,  the  collection  is  priced  at  $970. 

Linotype  also  announced  37  PostScript  typefaces  for 
the  Linotype  Series  100  text  and  graphics  composition 
system,  now  numbering  100  typefaces. 

*  *  * 

CW  COMMIJNICATIONS/INC.  of  Framingham, 
Mass.,  launched  SearchLink,  an  electronic  service  allow¬ 
ing  computer  access  to  over  800  data  bases  on  a  number  of 
subjects. 

Developed  with  Telebase  Systems  Inc.  of  Narberth, 
Pa.,  the  service  is  designed  for  subscribers  to  CW’s  com¬ 
puter-related  publications  and  will  be  available  through  a 
toll-free  800  phone  number. 

The  service  will  include  services  of  DataTimes,  ADP 
Network  Services,  BRS  Information  Technologies,  Data- 
solve  Ltd.,  Dialog  Information  Services,  NewsNet, 
VuText  Information  Services  and  others,  CW  said. 

Searches  will  cost  about  $8  plus  250  a  minute.  There  is 
no  subscription  fee,  and  credit  cards  are  accepted. 

*  *  * 

AGFA-GEVAERT  INC.  of  Ridgefield  Park,  N.J.,  intro¬ 
duced  a  series  of  duplicating  films  designed  to  produce 
positive  images  with  optical  step-and-repeat  cameras. 

Described  as  high-speed,  high-contrast,  camera-speed. 


orthochromatic  films,  they  are  for  use  with  green-  and 
blue-light  Opti-Copy  Imposer  cameras  for  composing  im¬ 
ages  on  one-piece  film  flats  and  for  making  camera  posi¬ 
tives  from  opaque  or  transparent  line  and  halftone  origin¬ 
als.  They  come  in  two  polyester  base  thickness  and  feature 
abrasive-resistant  emulsion  for  either  lith  or  rapid  access 
chemistry. 

*  *  * 

AT&T  of  Morristown,  N.J.,  has  announced  business 
software  for  video  transaction  and  information  retrieval 
and  processing.  Called  UNITRAX,  it  is  based  on  UNIX 
System  V  operating  system  and  runs  on  AT&T’s  family  of 
3B  computers.  s 

UNITRAX  "enables  businesses  to  use  text,  graphics 
and  photographic  images  to  provide  information  to  em¬ 
ployees,  customers,  vendors  and  other  businesses,” 
according  to  Julian  Crawford.  AT&T  marketing  manager. 

License  fees  range  from  $5,000  to  $20,000,  and  starter 
application  packages  cost  $750  each. 

*  *  * 

DIGITAL  EQUIPMENT  CORP.  of  Maynard,  Mass., 
has  announced  a  number  of  important  enhancements  for 
its  VAX  computers  and  VMS  operating  system. 

Two  new  VAX  systems,  8974  and  8978,  provide  DEC’S 
most  powerful  central  computing  environment  and  were 
viewed  as  competitors  to  International  Business  Machines 
Corp.  mainframes.  The  new  systems  are  based  on  VAX- 
cluster  technology  and  advanced  storage  techniques. 

They  increase  by  up  to  50  times  the  power  of  the  V  AX- 1 1  - 
780,  DEC  said. 

The  new  VAXs  are  billed  as  alternatives  to  traditional 
mainframes  for  large  data  base  users.  Prices  start  at  $2.6 
million  for  the  8974  and  $4.8  million  for  the  8978. 

One  new  software  product,  VAX  Data  Distributor, 
manages  automatic  distribution  of  relational  data  among 
multiple  processors.  It  works  with  data  base  management 
products  conforming  to  DEC’S  standard  relational  inter¬ 
face. 

A  new  storage  system  provides  2.5  gigabytes  of  informa¬ 
tion  accessible  to  users  from  5.5  square  feet  of  floor  space. 

The  SA482  is  designed  for  high-end  VAX  and  VAXcluster 
system  users  but  is  supported  by  the  full  line  of  VAX 
processors.  It  lists  for  $84,000. 

DEC  also  introduced  its  VAX  SQL  software  using 
Structured  Query  Language,  a  standard  interface  to  re¬ 
lational  data  base  products  using  high-level  language.  It  is 
designed  for  software  development  with  DEC’S  VMS  re¬ 
lational  data  base  management  system.  It  costs  from 
$1,800  to  $35,000. 

Also  introduced  was  the  Software  Performance  Advi¬ 
sor,  package  for  analyzing  performance  data  on  VAX 
computers.  Licenses  begin  at  $5,500. 

DEC  also  has  announced  VAX  DBMS  and  Rdb/VMS 
database  management  systems.  They  are  designed  to  im¬ 
prove  performance,  as  much  as  twice  over.  They  cost  from 
about  $10,000  to  more  than  $54,000. 

*  sN  * 

NEW  AMERICAN  PAGEPLANNER  of  East  Ruther¬ 
ford,  N.J.,  has  acquired  a  personal  computer  composition 
package  called  PagePlanner. 

Originating  from  Britain,  the  software  package  allows 
input  from  personal  computers  and  word  processors  to  be 
sized  and  arranged  in  page  layouts  for  output  to  various 
typesetters. 
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TECHNICAL  BRIEFS 


GBP  establishes 
satellite  network 

Greater  Buffalo  Press  Inc.  has 
established  satellite  communications 
between  its  printing  sites  and  pre¬ 
press  locations  across  the  country  in 
order  to  speed  production  of  newspa¬ 
per  ad  inserts  and  other  products. 

The  network,  to  include  publica¬ 
tions  and  commercial  inserts,  is 
designed  “to  shorten  turnaround 
times  and  to  shrink  the  gap  between 
closing  dates  and  press  production 
deadlines,”  according  to  Paul  Koess- 
ler,  company  president. 

Besides  speeding  data  movement, 
the  network  “will  improve  our  ability 
to  meet  delivery  requirements  by 
allowing  us  to  adjust  load  levels 
between  our  plants,”  he  said. 

The  network,  replacing  a  system  of 
airline  flights  and  couriers,  is  being 
installed  by  Contel  ASC  of  Rockville, 
Md.  The  first  segment  is  scheduled  to 
be  on  line  by  November  and  by  1988 
all  Greater  Buffalo’s  eight  printing 
locations  are  planned  to  have  access 
to  satellite  communications.  Page  and 
picture  transmission  to  Greater  Buf¬ 
falo  sites  will  be  coordinated  through 
American  Color’s  Phoenix,  Ariz., 
site. 

TKR  acquires 
cable  systems 

TKR  Cable  Co.,  a  Joint  venture  of 
Knight-Ridder  Inc.  and  Tele-Commu¬ 
nications  Inc.,  has  agreed  to  acquire 
three  cable  systems  owned  by  TCI. 

The  systems  have  about  55,000 
subscribers  in  Wildwood,  N.J.,  and  in 
Ramapo  and  Warwick  in  New  York 
state. 

No  financial  details  were  released. 

Kodak  to  mark 
film  with  bar  codes 

Eastman  Kodak  Co.  said  it  will 
begin  marking  its  film  and  graphic  arts 
products  with  bar  codes  to  help  in 
computerized  inventory  tracking. 

Kodak  said  it  will  be  among  the  first 
major  manufacturers  to  use  bar 
codes,  and  its  Ultratec  products  will 
be  among  the  first  to  be  marked. 

The  photographic  giant  did  not  say 
exactly  when  bar  codes  would  be 
added,  but  it  would  be  “soon.” 


Hopkins  to  head  Hearst  division 


Donald  W.  Hopkins  has  been 
named  vice  president  and  general 
manager  of  Hearst  Corp.’s  paper  pur¬ 
chasing  division. 

At  Hearst  Enterprises,  Hopkins, 
formerly  business  manager  of  the 
unit,  will  be  involved  in  buying  paper 
for  Hearst’s  newspapers,  books  and 
magazines.  He  succeeds  Frank  Lin¬ 


coln  Jr.,  who  is  retiring  after  14  years 
in  charge  of  the  operation. 

In  a  related  appointment,  Lloyd  E. 
Foss,  a  former  research  manager  in 
newsprint  and  inks  with  the  American 
Newspaper  Publishers  Association, 
was  named  vice  president  for  news¬ 
print  purchasing  at  Hearst  Enter¬ 
prises. 


CI/ADVERTISING™  integrates  all  steps  of  the  advertising  process  — 
order  entry  and  rating,  sales  rep  reporting,  contract  management  billing, 
aging  and  receivables  handling,  ad  statistics  and  reporting. 

It  shows  performance  by  territory  or  account.  Because  it's  online, 
managers  can  easily  see  where  they  made  money,  what  products  did  best 
and  how  much  preprints  impaaed  sales.  They  can  compare  current  figures 
to  previous  forecasts  and  check  them  against  aaual  year-to-date  figures. 
Online  information  and  up-to-the-minute  reports  are  available  by  reve¬ 
nue,  linage,  SAUs  or  whatever  type  of  units  you  want  to  use. 

When  CJ/AD  TRACKING,’**  CJ/Ly\YOUT"*  and  CJ/CI7\SSIFIED"*  are 
brought  online,  comprehensive  control  of  the  full  advertising  and  produc¬ 
tion  cycle  begins.  These  three  systems  are  tightly  coupled  to  CJ/ADVER- 
TISING  —  a  unique  design  option  which  allows  all  of  them  to  share  the 
most  current  up-to-date  information. 
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Anilox  inking 


The  system  that’s  breathing  new  life  into  the  old  letterpress  process 


Offset  may  be  the  dominant  news¬ 
paper  printing  technique,  and  flexog¬ 
raphy  may  be  a  hopeful  newcomer, 
but  anilox  inking  is  breathing  new  life 
into  the  old  letterpress  process. 

“I’ve  been  a  production  manager 
for  20  years  and  1  never  seen  anything 
better  than  this,”  Jack  McGann, 
president  of  the  South  Bend  (Ind.) 
Tribune,  said  of  Crabtree  Vickers 
Inc.’s  Civilox  inking  system. 

“We  put  one  unit  on  in  January  and 
after  running  it  for  a  week  we  placed 
an  order  for  the  entire  pressroom,” 
McGann  said.  “It’s  almost  too  good 
to  be  true.” 

While  most  newspapers  have  long 
since  sold  letterpress  presses  and 
bought  new  offset,  or,  more  recently, 
flexo  equipment,  the  Civilox  system 
offers  new  hope  of  extended  life  and 
improved  operation  for  more  than  200 
newspapers  using  3,000  letterpress 
units  dating  from  the  ’40s,  ’50s  and 
’60s. 

Users  positively  gush  about  Civi¬ 
lox. 

“It’s  fantastic,  to  put  it  mildly,” 
McGann  said.  “Its  going  to  give  flexo 


and  offset  a  real  run  for  the  money.” 

“The  Civilox  system  is  going  to  let 
us  do  the  things  we  want  to  do  with 
inks,  plates  and  paper,”  said  Dick 
Palmer,  vice  president  of  the  State 
Times  and  Morning  Advocate  in 
Baton  Rouge,  La.  “Our  enthusiasm 
runs  from  top  to  bottom  of  our  organi¬ 
zation.” 

At  a  cost  of  about  10%  of  a  new 
press,  the  Civilox  anilox  inking  sys¬ 
tem  offers  a  number  of  improvements 
to  letterpress  presses.  As  one  Crab¬ 
tree  Vickers  executive  put  it;  “We 
give  80%  of  the  cure  for  10%  of  the 
price.” 

After  a  year  of  testing.  Palmer  told 
a  newspaper  conference  recently  he 
expected  from  10%  to  50%  savings  on 
printed  waste,  cleanup,  energy,  main¬ 
tenance,  rubber  rollers  and  ink. 

The  Civilox  system  uses  an  anilox 
roll,  which  is  a  stainless  steel  cylinder 
engraved  with  tiny  cells,  to  transfer 
ink  from  a  pan  to  two  form  rollers, 
which  ink  plates.  It  eliminates  man¬ 
ually  adjusted  ink  keys  and  tons  of 
metal  rollers  from  ink  trains. 

“Pressmen  just  put  the  plates  on 


[the  press]  and  run  it,  whether  it’s 
black  or  colors.  On  the  first  revolu¬ 
tion  we  get  salable  papers,”  accord¬ 
ing  to  Richard  Paskiet,  Tribune  pro¬ 
duction  manager.  “It’s  so  simple  it’s 
scary.” 

The  Tribune  decided  to  spend  sev¬ 
eral  million  dollars  to  convert  to  Civi¬ 
lox  its  entire  letterpress  operation,  18 
units  and  eight  half  decks,  after  test¬ 
ing  first  one  unit,  then  a  total  of  IVi 
units  for  color  and  Page  1  production. 

Installation  takes  a  week  per  unit. 
Conversion  of  the  rest  of  the  Tri¬ 
bune’s  Goss  Mark  I  letterpress  units 
was  scheduled  to  begin  in  August. 

The  Tribune  Civilox  order  followed 
more  than  a  year  of  testing,  and  an 
order  for  a  $3-million  installation  for 
58  Civilox  units  on  two  12-unit  Goss 
Headliner  presses  in  Baton  Rouge. 
That  conversion  was  scheduled  to 
begin  this  spring. 

The  Washington  (D.C.)  Post  also  is 
testing  the  Civilox  inking  system. 

Available  with  four-way  split  foun¬ 
tains  for  printing  up  to  four  colors  on 
separate  pages  of  a  unit,  Civilox  costs 
about  $70,000  per  black  printing  unit, 
or  about  the  cost  of  refurbishing  the 
inking  system  of  a  unit,  according  to 
Crabtree  Vickers.  Inkers  are  avail¬ 
able  for  a  number  of  letterpress  units 
from  various  manufacturers. 

Since  launching  the  Civilox  in  1984, 
Crabtree  Vickers,  the  British  com¬ 
pany  with  U.S.  headquarters  in 
Englewood  Cliffs,  N.J.,  said  it  has 
taken  orders  on  350  units  for  20  news¬ 
papers  in  Europe,  North  America  and 
Australia. 

Crabtree  Vickers  executives  said  a 
new,  four-color  letterpress  unit  with 
Civilox  inking  would  be  announced  at 
the  ANPA/TEC  ’87  show  in  Las 
Vegas  in  June.  The  unit  is  designed 
for  letterpress  pressrooms  seeking  to 
add  color  capacity.  Called  Plus  Four, 
the  double-width  unit  features  two 
impression  cylinders  and  has  been 
tested  at  two  U.K.  sites. 

Civilox  inkers  also  have  been  used 
to  test  a  new  kind  of  oil-based  news 
inks  in  water  emulsion.  The  tests  have 
had  mixed  results  but  have  shown 
improved  printing  quality,  for  reasons 
not  fully  explained. 
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All  about  flexo  platemaking 

Grace  Letterflex  exec  answers  some  questions 


By  Richard  Finn 

A  lot  has  been  said  and  written 
lately  concerning  the  status  of  plate¬ 
making  for  flexo  printing.  We  at 
Grace  Letterflex  feel  the  industry 
might  like  to  hear  our  point  of  view. 
The  concerns  v/e  hear  about  our  flexo 
plates  today  are  threefold: 

•  Accuracy  of  color  registration. 

•  Reliability  of  equipment. 

•  Ease  of  operation  of  equipment. 

These  are  second-generation  con¬ 
cerns.  In  1985  we  were  concerned 
about  the  life  of  the  plate  on  press, 
plugging  and  fill-in  and  productivity. 
Today  our  plate  has  proven  it  can  last 
on  press  with  no  sign  of  wear  or  ero¬ 
sion.  The  plugging  and  fill-in  concerns 
have  greatly  diminished  with  the 
advent  of  newer  inks  and  improved 
papers. 

The  productivity  question  arose 
because  the  development  work  was 
done  using  our  30  plate/hour  LF- 1 35  A 
letterpress  platemaker  which  we 
modified  for  flexo  testing. 

We  modified  one  of  our  large,  120 
plate/hour  machines  for  flexo  to 
address  this  issue.  The  use  of  this  first 
design  at  three  accounts  pointed  up 
several  weaknesses  that  we  have  now 
addressed  for  1987.  These 
weaknesses  centered  around: 

•  Accuracy  and  reliability  of  color 
registration  using  an  in-line  punch- 
trim-bend  (PTB)  system.  The  PTBs 
did  not  deliver  the  accuracy  needed 
for  process  color.  They  were  fine  for 
black  printing,  but  the  industry 
needed  something  better.  We  are 
working  with  suppliers  today  to 
develop  an  in-line,  high-speed  punch- 
bend-trim  that  is  accurate  to  within 
±0.003"  on  registration.  This  PTB 
will  be  demonstrated  in  the  Provi¬ 
dence  (R.I)  Journal-Bulletin  in  late 
summer  this  year. 

•  The  reliability  of  our  modified 
high-speed  platemakers  for  flexo  has 
not  been  satisfactory.  In  part  this  was 
due  to  the  newness  of  the  design. 
Letterflex  has  addressed  this  issue 
through  a  systematic  analysis  and 
correction  program,  the  News  Image 
120’s,  and  is  incorporating  what  we 
have  learned  into  our  new  machine  — 
the  News  Image  100. 

Our  concept  for  this  new  machine  is 
much  the  same  as  Xerox  uses  on  their 


(Finn  is  marketing  manager  for 
W.R.  Grace  Co.  Letterflex  Systems.) 
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copiers.  We  have  significantly 
increassed  the  intelligence  of  the 
equipment  by  using  a  more  powerful 
computer  and  incorporating  “auto- 
diagnostics"  and  “auto-operational” 
capabilities.  This  is  done  using  a 
video  readout  panel  that  guides  the 
operator  through  the  use  of  the  plate- 
maker.  These  two  features  should  sig- 
nificantly  reduce  both  operator 
involvement  and  downtime  due  to 
operational  error. 

These  machines  will  be  available  in 
three  sizes,  40-  and  100-plate-per- 
hour  throughputs  in  1987  and  a  high¬ 
speed,  200-plates-per-hour  machine 
in  1988. 

•  Print  quality  has  also  been 
addressed.  Today  we  can  produce  a 
plate  that  routinely  will  print  85-line 
screens.  It  will  hold  a  three-mil  dot 
and  a  seven-mil  unsupported  rule  line 
on  extended  press  runs. 

We  are  developing  the  technology 
to  produce  a  plate  that  will  print  120- 
line  screens,  hold  two-mil  dots  and 


four-mil  rule  lines  and  generally  meet 
the  needs  of  not  only  the  newspaper 
industry,  but  also  of  certain  commer¬ 
cial  applications.  This  plate  will  be 
tested  in  1987. 

The  newspaper  industry  has  taken 
flexo  from  an  intriguing  concept  to  a 
commercial  reality  in  five  short  years. 
During  this  period,  many  problems 
have  been  identified  and  overcome; 
some  still  remain,  but  they  are  man¬ 
ageable. 

Iris  Graphics 
names  president 

Iris  Graphics  Inc.,  manufacturer  of 
digital  ink-jet  color  proofing  devices, 
has  appointed  Alphonse  M.  Lucchese 
as  president  and  chief  executive  offi¬ 
cer. 

Lucchese  joins  Stoneham,  Mass.- 
based  Iris  from  Xyvision  Inc.  He 
replaces  John  Oberteuffer,  who  left 
Iris  last  year. 
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AM  INTERNATIONAL  INC.’S  HARRIS  GRAPHICS 
Bindery  and  Forms  Press  division  of  Cleveland,  Ohio,  has 
announced  a  new  counter/stacker,  the  RS-30,  for  pro:es- 
sing  at  speeds  up  to  90,000  cycles  an  hour  in  line  with  web 
press  deliveries. 

The  new  machine  eliminates  the  need  to  adjust  for  gaps 
and  signature  thicknesses,  thus  speeding  set-up,  Harris 
Graphics  said,  adding  that  it  also  reduces  the  need  for 
staffing  and  improves  follow-up  operations  such  as  insert¬ 
ing  into  newspapers. 

The  RS-30  produces  stacks  at  least  13  inches  high  and 
handles  signatures  of  from  four  to  96  pages. 

*  *  * 

SPEECH  PLUS  INC.,  says  it  can  make  your  IBM  or 
IBM-compatible  personal  computer  talk. 

The  Mountain  View,  Calif.,  company  has  introduced  a 
feature  allowing  value-added  resellers  and  others  to  add 
voice  output  to  personal  computer-based  workstations. 

Called  the  Prose  4000Text-to-Speech  PC  Voice  module, 
it  consists  of  a  printed  circuit  board  for  International  Busi¬ 
ness  Machines  Corp.  personal  computers  and  a  disk  with 
input  and  output  drivers  using  MS-DOS. 

The  module  uses  Speech  Plus’s  text-to-speech  tech¬ 
nology  to  convert  information  stored  on  a  PC  into  synthe¬ 
sized  speech.  It  is  aimed  at  resellers  and  system  integra¬ 
tors  dealing  in  factory  automation,  financial  services  and 
other  applications  using  PC  workstation. 

*  *  * 

LOCKER  TYPESETTING  EQUIPMENT  of  East 
Rutherford,  N.J.,  has  introduced  remanufactured  Var- 
ityper  Comp/Sets  to  its  line  of  factory-remanufactured 
Varityper  typesetting  equipment.  Prices  start  at  $4,750  for 
the  Comp/Set  500  typesetter. 

Locker  says  its  Comp/Edit  5810s  are  fully  stripped  at  the 
Varityper  factory,  analyzed  fully  to  determine  which  parts 
to  replace  and  fully  inspected  before  shipment.  Machines 
are  installed  by  Varityper  technicians  and  guaranteed  for 
90  days. 

*  *  * 

MULTI- AD  SERVICES  INC.  of  Peoria,  Ill.,  has  intro¬ 
duced  a  syndicated,  monthly  electronic  art  service. 

The  service,  Kwikee  Inhouse  Graphic  Services,  is 
scheduled  for  distribution  beginning  in  May.  It  combines 
software,,  art  and  illustrations  stored  on  a  computer  disk 
for  Apple  Computer  Inc.  Macintosh  computers.  It  is 
designed  especially  for  newspaper  ad  departments. 

Each  month,  subscribers  will  receive  disks  called  In- 
house  Art  Department,  Inhouse  Layout  Department,  In- 
house  Communications  Link,  and  Inhouse  Monthly. 

*  *  * 

ATEX  INC.  of  Bedford  Mass.,  has  introduced  packages 
to  enhance  the  perform.ance  while  reducing  the  size  and 
operating  costs  of  its  front-end  and  pagination  systems. 

The  packages.  Series  60,  Series  30  and  Enhanced  Sys¬ 
tem  Performance,  resulted  from  a  yearlong  Atex  project 
called  Paradigm. 

The  Enhanced  System  Performance  package  is  de¬ 
signed  for  current  Atex  users  to  upgrade  their  systems  to 
the  level  of  the  new  Series  30  and  60. 

The  Series  30  and  60  feature  high-performance  Win¬ 
chester  disk  drives  with  small-computer  interface  control¬ 
lers.  They  also  have  data-base  management  features  for 
faster  processing,  a  cartridge  tape  for  backup,  the  ability 


to  use  Atex’s  terminals  as  soft  typesetters  and  a  simplified 
operating  system. 

The  Series  60  incorporates  in  a  60-inch  cabinet  two 
central  processing  units  and  disk  drives,  and  it  will  support 
64  terminals.  The  series  30  includes  two  Series  3-1- 
cabinets,  each  housing  a  CPU,  a  2-processor  bus,  160 
megabytes  of  memory,  and  tape  backup.  It  can  process  for 
up  to  24  terminals. 

*  ♦  * 

SYSTEM  INTEGRATORS  INC.  of  Sacramento,  Calif., 
has  announced  a  distributed  operating  system  for  multiple 
uses  by  multiple  users. 

Developed  by  SII’s  subsidiary  RING  Computers  Inc., 
the  RING  system  allows  interconnection  of  a  variety  of 
off-the-shelf  products  for  processing  loads  and  distributing 
files  without  regard  to  characteristics  of  individual  micro¬ 
computers. 

“RING,  for  the  first  time,  provides  a  seamless  interface 
between  IBM  PCs,  IBM  compatibles,  other  high-end 
workstations  and  proprietary,  special-function  comput¬ 
ers,”  said  James  Lennane,  SII  chairman.  He  said  it  com¬ 
bines  the  portability  of  AT&T’s  UNIX  operating  system 
and  the  dependability  of  Tandem’s  GUARDIAN  with  the 
ease  of  the  Apple  Macintosh. 

Lennane  said  it  allows  users  the  full  design  potential  of 
the  Intel  80386  processor. 

The  RING  development  system  was  available  im¬ 
mediately  on  an  SII  workstation  and  would  be  available  in 
April  on  a  Compaq  80386  workstation,  SII  said. 

*  *  * 

COMPUGRAPHIC  CORP.  of  Wilmington,  Mass.,  has 
introduced  a  new  electronic  publishing  system,  Post¬ 
Script-compatible  laser  printer  with  improved  resolution 
and  several  product  enhancements. 

The  publishing  system,  Compugraphic  Automated  Pub¬ 
lishing  System  (CAPS)  is  a  document  publishing  system.  It 
can  merge  text  and  graphics  for  several  kinds  of  output.  It 
accepts  line  art  and  photos  from  the  Compugraphic  Scan¬ 
ner  2000  and  text  from  a  variety  of  computers.  Its  UNIX- 
based  software  runs  on  the  Sun  III  workstation,  and  it 
supports  both  Interpress  and  PostScript  page  description 
languages. 

The  printer,  CG  400-PS,  was  developed  by  Agfa- 
Gevaert  N.V.,  the  Belgian  company  that  owns  80%  of 
Compugraphic.,  and  it  is  marketed  in  North  America  sole¬ 
ly  by  Compugraphic.  It  produces  18  pages  a  minute  at  400 
dots  per  inch.  The  unit  is  the  first  and  fastest  application 
of  the  Atlas  Raster  Image  Processor  from  Adobe  Systems 
of  Palo  Alto,  Calif.,  the  firm  that  invented  PostScript, 
Compugraphic  said. 

Compugraphic  also  announced  two  enhancements  to 
the  MCS  8000  digital  typesetter,  one  doubling  the  speed  to 
200  lines  per  minute  and  the  other  a  feature  that  allows 
ruled  and  multicolumn  jobs  to  be  set  without  physically 
reversing  the  film  or  paper.  Other  improvements  were 
announced  for  the  Q6()00  and  PowerView  systems. 

*  *  ♦ 

HARRIS/3M  DOCUMENT  PRODUCTS  INC.  of  Atlan¬ 
ta,  Ga.,  has  introduced  its  Model  6030  photocopier.  It  can 
shrink  and  enlarge  images  from  65%  to  154%,  and  it  is 
rated  at  30  copies  a  minute.  Colors  include  red,  blue  and 
brown.  It  also  has  some  editing  controls,  the  company 
said. 
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Newsprint  inventory  system  monitors  production 


The  Raleigh  (N.C.)  News  & 
Observer  has  taken  steps  over  two 
years  to  automate  distribution, 
streamline  newsprint  inventory  and 
improve  labor-intensive  operations, 
according  to  Dave  Jones,  vice  presi¬ 
dent  and  general  manager. 

An  important  management  tool 
during  the  period  has  been  a  produc¬ 
tion  and  newsprint  management  soft¬ 
ware  system  permitting  highly 
detailed  reports. 

Some  improvements  resulted  from 
a  new  distribution  center  that  was 
built  to  help  manage  increasing  pre¬ 
prints.  The  center  has  22,000  square 
feet  on  the  main  level  and  houses  six 
delivery  lines,  eight  truck-loading 
positions  and  three  Harris  Graphics 
1472  inserters  with  Ferag  on-line  con¬ 
veyers. 

The  inserters  can  handle  five 
inserts  to  one  paper  on  a  double  out 
configuration  and  1 1  to  one  in  a  single 
out,  according  to  Danny  Collins, 
News  &  Observer  production  direc¬ 
tor.  “This  gives  us  the  capacity  to 
keep  up  with  presses  straight  or  three 
presses  collect  while  inserting  on 
line.” 

In  early  1986  the  paper  agreed  to 
test  Collier-Jackson  Inc.’s  newsprint 
inventory  and  production  manage¬ 
ment  system. 

“It  helps  us  monitor  product  and 
press/distribution  performance  and 
gives  us  a  better  handle  on  productiv¬ 
ity,”  says  Jones. 

Though  logging  production  statis¬ 
tics  has  been  a  standard  operating 
procedure,  capturing  that  information 
on  computer  and  turning  it  into 
meaningful,  detailed  reports  has 
helped  improve  performance  and 
reduce  waste. 

“1  have  information  now  that  I’ve 
never  had  before  and  that  has  made  a 
huge  difference,”  Collins  said.  “1  can 
get  very  specific  statistics,  such  as 
inserter  performance.  I  can  break  it 
out  by  machine,  operator,  number  of 
inserts  and  whether  or  not  it  was  on  a 
straight  or  collect  press  run. 

“This  helps  us  schedule  our  people 
better  because  we  know  what  we’re 
capable  of,  what  productivity  is  and 
where  our  weak  areas  are.  We  know 
overall  distribution  center  perfor¬ 
mance  and  we  can  track  it  on  both 
papers  together  or  separately  over  the 
same  period  of  time.” 

The  system  enables  information  to 
be  sorted  by  month,  quarter  or  any 
designated  period  for  comparison. 

“For  the  third  quarter  of  1986,  our 


collect  press  runs  were  averaging 
1 1,000  to  12,000  papers  per  hour  per 
inserting  station,”  he  said.  “By  first 
quarter  of  1987,  we  were  averaging 
16,000,  a  45%  increase  in  produc¬ 
tion.” 

In  weekly  meetings,  Collins  and 
Jones  review  a  number  of  production 
reports  telling  when  the  last  editorial 
copy  was  received,  how  many  min¬ 
utes  were  lost  because  of  web  breaks, 
which  press  was  down,  what  news¬ 
print  was  involved  and  what  time  the 
last  bundle  hit  the  loading  dock. 

A  printed  waste  analysis  has 
proven  itself  a  particularly  cost-effec¬ 
tive  tool  because  it  tracks  printed 
waste  by  pressroom  supervisor,  press 
crew,  newspaper  edition  and  collect 
or  straight  run. 

“Individual  waste  performance  can 
vary  from  as  much  as  l'/2%  up  to 
5'/2%,”  Collins  said.  “This  is 
extremely  important  when  you  con¬ 
sider  that  a  1%  savings  translates  to 
hundreds  of  thousands  of  dollars.” 

Another  report  tracks  web  breaks 
and  down  time,  listing  breaks  by 


spindle,  reel,  press,  roll,  shipment  or 
mill. 

“We  know  the  reason  for  the 
break,  the  estimated  number  of  dol¬ 
lars  it  costs  us.  what  roll  number, 
what  mill,  what  shipment  number,” 
Collins  said.  “We  know  what  person 
loaded  it,  on  what  press  and  who 
made  the  paster.  We  know  which 
press,  what  arm  number  and  how  long 
the  press  was  down  at  the  time  of  the 
break.” 

Collins  shares  his  runability 
reports  with  newsprint  mills,  showing 
their  performance  at  the  plant  in  com¬ 
parison  to  other  mills.  He  also  shares 
detailed  reports  if  there  were  prob¬ 
lems  so  the  mills  can  check  them  out. 

Collins  said  the  reporting  system 
has  helped  newsprint  companies. 
“When  you  can  get  right  down  to  the 
nitty-gritty  and  tell  them  exactly  what 
caused  the  problems,  they  can  feed  it 
to  their  quality-control  people. 

“1  think  we  get  better  service  as  a 
result  because  the  mills  are  more  sen¬ 
sitive  to  our  problems.  Certainly,  it 
(Continued  on  page  75 E) 
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XITRON  INC.  of  Ann  Arbor,  Mich.,  announced  a  new 
version  of  its  Xitron  Image  Processor  (XIP,  pronounced 
like  “zip”),  a  plain-paper,  laser  proofing  device. 

Designed  to  complement  the  Linotype  202  typesetter, 
XIP  is  based  on  the  Qume  Laser  10  engine  and  Chelgraph 
raster-image  technology.  It  produces  up  to  10  pages  a 
minute  of  proofs  from  the  same  files  prepared  for  the  202, 
Xitron  said. 

XIP,  which  the  company  said  was  sold  out  in  late  1986, 
produces  proofs  at  a  resolution  of  300  dots  an  inch  on  legal- 
or  letter-size  pages. 

The  unit  is  priced  at  about  $15,000,  and  fonts,  including 
the  full  202  library,  cost  as  little  as  $25  each. 

*  *  * 

XEROX  CORP.  of  Rochester,  N.Y.,  has  introduced  a 
multicolor  copier  that  can  enlarge  and  reduce  copies. 

The  copier.  Xerox  1005,  makes  five  multi-color  copies  a 
minute  of  color  originals  such  as  computer-generated 
charts,  graphs  and  pictures.  Originals  up  to  11"  x  17"  can  be 
reproduced  on  plain  paper  from  letter  size  to  11"  x  17". 

Individual  colors  are  adjustable,  and  a  control  screens 
photos  for  more  consistent  reproduction.  It  can  also  pro¬ 
duce  overhead-projection  transparencies. 

It  costs  about  $40,000. 

*  *  * 

GRAPHIC  MANAGEMENT  ASSOCIATES  INC.  of 
Southborough,  Mass.,  has  introduced  its  SLS-1000,  an 
in-line  newspaper  inserter  rated  at  25,000  copies  an  hour. 

Designed  for  large  newspapers,  the  SLS-1000  is  modu¬ 
lar  in  design  and  can  handle  from  two  to  20  preprinted  ad 
inserts. 

One  operator  load  two  hoppers,  and  the  system  can 
accommodatfe  20  hoppers.  It  features  a  single-gripper  con¬ 
veyor  to  carry  inserted  newspaper  to  counter-stackers,  a 
reject  system  and  the  ability  to  deliver  to  multiple  counter¬ 
stackers.  A  direct  on-line  connection  to  the  press  is  ex¬ 
pected. 

*  *  * 

VARITYPER  of  East  Hanover,  N.J.,  has  released  a 
personal  computer-based  publishing  system  called  Signa¬ 
ture  Series,  featuring  a  dedicated  composition  system  and 
the  ability  to  integrate  text  and  graphics. 

The  package  was  the  result  of  an  agreement  with  Digital 
Composition  Systems  of  Phoenix,  Ariz.  that  made  Var- 
ityper  a  non-exclusive  U.S.  distributor  and  exclusive  dis¬ 
tributor  elsewhere. 

Signature  Series  is  made  up  of  an  IBM  AT  personal 
computer-compatible  workstation,  a  digitizing  scanner, 
laser  printer  and  composition  software.  It  supports  the 
Varityper  font  library  and  features  72  megabytes  of  Win¬ 
chester  storage  and  a  1.2  megabyte  floppy  disk  drive.  A 
PC/DOS-based  system.  Signature  Series  systems  will  be 
equipped  to  drive  Varityper' s  6800  digital  phototype¬ 
setter. 

*  *  * 

LETRASET  USA  of  Paramus,  N.J.,  has  acquired  exclu¬ 
sive  world  marketing  rights  to  Ready,  Set,  Go!  Version 
3.0,  an  electronic  page-design  program  for  the  Apple 
Macintosh  computer. 

The  agreement  with  Manhattan  Graphics  of  Valhalla, 
N.Y.,  developer  of  the  program,  includes  future  graphic- 
and  page-design  products. 


Letraset  also  said  it  will  not  release  its  LetraPage  desk¬ 
top  publishing  program,  but  a  similar  program  will  be 
available  in  the  future  from  Boston  Publishing  Systems 
Inc.  of  Boston,  Mass. 

Ready,  Set,  Go!  costs  $395.  It  is  available  through 
authorized  Apple  Computer  Corp.  dealers. 

*  *  * 

DEST  CORP.  of  Milpitas,  Calif.,  has  announced  the 
release  of  a  graphics  and  image  editing  program  called 
Silicon  Beach  Sofware’s  Superpaint  as  part  of  its  Publish 
Pac  scanner  software  for  use  on  the  Apple  Computer 
Corp.  Macintosh  Plus  personal  computer.  Superpaint  fea¬ 
tures  a  pallette  of  painting  and  drawing  tools,  editing  fea¬ 
tures  and  output  resolution  of  300  dots  per  inch.  Publish 
Pack  works  with  DEST’s  PC  Scan  and  PC  Scan  Plus  page 
scanners.  They  enable  text  or  images  to  be  entered  into 
desktop  publishing,  image  processing  and  word  proces¬ 
sing  programs. 

Publish  Pac,  including  SuperPaint,  is  priced  at  $595. 

*  *  * 

AUTOLOGIC  INC.  of  Newbury  Park,  Calif.,  has  intro¬ 
duced  the  APS-55/450,  the  newest  member  of  it  Page  Im¬ 
age  Processor  family.  It  has  all  the  features  of  the  APS-55/ 
400,  plus  dual  output  ports,  allowing  it  to  drive  low-  and 
high-resolution  output  devices,  and  it  supports  optional 
hard  disks  for  font  storage.  The  55/450  and  other  pageim- 
age  processors  convert  data  files  of  text  and  graphic  page 
elements  into  raster  images  appropriate  to  drive  a  variety 
of  laser  printers  or  high-quality  laser  imagers.  Other  fea¬ 
tures  include  reverse  images,  360-degree  character  rota¬ 
tion,  halftones,  screen  tints  and  more. 

♦  *  * 

DAYCO  CORP.  of  Dayton,  Ohio,  has  introduced  its 
dayGraphica  printing  blanket  and  reports  positive  results 
at  web  printers,  including  R.R.  Donnelley  &  Sons. 

Dayco  says  the  blanket  represents  the  first  real  advance 
since  compressible  blankets  appeared  some  20  years  ago. 

The  dayGraphica’s  characteristics  include  less  stretch, 
smooth  rubber  face  and  stabilized  thickness,  according  to 
Dayco,  and  it  has  produced  results  such  as  better  defined 
solids,  less  snapolT  and  sheet  release,  improved  washup, 
extended  life,  reduced  ink  and  paper  piling,  elimination  of 
repacking,  print  falloff  and  retensioning 

*  *  * 

POLYCHROME  CORP.  of  Yonkers,  N.Y.,  has  intro¬ 
duced  Nova  AQ  Developer,  an  aqueous  developer  for  use 
with  all  its  offset  plates  in  manual  or  automatic  processing. 

Polychrome  said  Nova  AQ  is  almost  odorless,  requires 
no  special  ventilation  and  simplifies  storage  and  disposal 
requirements. 

*  *  * 

DS  AMERICA  CORP.  of  Rolling  Meadows,  Ill.,  has 
introduced  its  SS-512  Scan  Proof  soft  proofer. 

The  machine  allows  scanner  operators  to  simulate  four- 
color  film  tones  on  a  color  monitor  in  order  to  view  color 
changes  before  making  separations  on  film,  the  company 
said. 

The  SS-512  saves  rescanning  and  retouching  and  re¬ 
duces  “hard”  proofing.  It  displays  in  high  resolution,  512  x 
512  pixels  per  square  inch,  and  is  compatible  with  all  DS 
America  scanners. 
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AGVs 

(Continued  from  page  16E) 


print  warehouse,  in  an  area  known  as 
the  “home  queue,”  where  each  vehi¬ 
cle's  twin  24-volt  batteries  are  con¬ 
tinually  recharged  through  an  over¬ 
head  power  rail  as  they  await  instruc¬ 
tions  from  the  central  computer. 

Vehicles  need  not  be  in  the  home 
queue  to  be  called  into  action.  The 
software  optimizes  AGV  flow 
through  a  technique  called  “auto¬ 
matic  redirect”  that  locates  the  near¬ 
est  available  vehicle.  For  example,  if 
a  vehicle  drops  off  a  newsprint  roll  in 
a  press  spur  and  a  nearby  operator 
then  calls  for  waste  cart  removal,  the 
AGV  is  directed  to  transport  the 
waste  cart  before  returning  to  the 
home  queue. 

A  Digital  Equipment  Corp.  PDF 
1 1/73  serves  as  the  heart  of  the  control 
system,  with  another  as  backup.  In 
addition,  a  complex  series  of  photo 
eyes  and  limit  switches  monitors  the 
system  to  ensure  that  everything  is 
running  smoothly.  Each  press  spur, 
for  example,  is  checked  to  make  sure 
that  the  roll  dolly  is  empty  and  in 
position  before  an  AGV  will  attempt 
to  deliver  a  fresh  roll. 

This  network  of  checks  and  back¬ 
ups  is  designed  to  ensure  reliability,  a 
crucial  element  of  newspaper  produc¬ 
tion.  The  Star-Telegram  needs  more 
than  72  rolls  an  hour  to  keep  the 
presses  rolling  on  schedule,  and  there 
is  little  time  for  material  slowdowns. 

Production  director  Newby  said 
the  AGV  system  cost  less  to  buy  and 
install  and  was  cheaper  to  operate  and 
maintain  than  tow-chain  systems.  He 
declined  to  say  how  much  it  cost. 

Pressroom  manager  Kay  said  the 
AGVs  beat  out  traditional  roll-han¬ 
dling  systems  for  several  reasons. 

Kay  said  that  with  the  AGVs,  15 
paper  handlers  perform  work  that 
before  took  25  people,  and  they 
spend  less  time  on  roll  distribution, 
concentrating  more  on  receiving  and 
waste-handling. 

“We  have  also  been  fortunate  in 
realizing  a  considerable  decrease  in 
accidents  and  injuries  due  to  the  built- 
in  safety  bumpers  and  obstruction 
sensors,”  he  added. 

The  AGVs  also  have  helped  reduce 
paper  waste  resulting  from  roll  dam¬ 
age,  Kay  said. 

“Every  time  a  roll  gets  banged  or 
bumped,  the  damaged  paper  cannot 
be  put  on  press.  The  AGV  system 
saves  us  a  considerable  amount  in 
paper  waste,  since  the  built-in  sensors 
will  stop  the  vehicle  before  the  paper 
roll  can  be  damaged,  and  since  the 
rolls  are  not  damaged,  we  no  longer 


have  to  interrupt  production  to  make 
cutouts  on  banged  rolls.” 

The  decision  to  build  the  new  plant 
resulted  from  a  five-year  study  on  the 
paper's  production  and  distribution 
needs  for  the  next  15  years.  It  was 
determined  that  the  existing  facility, 
crammed  into  downtown  Fort  Worth, 
could  not  meet  the  paper's  needs. 

The  new  plant  was  completed  in 


May  1986.  It  sits  on  a  40-acre  site  near 
the  intersection  of  two  main  highways 
and  is  divided  into  three  main  sec¬ 
tions,  receiving,  printing  and  ship¬ 
ping.  It  includes  room  for  future 
expansion  and  space  for  compiling 
zoned  editions. 

Daily  circulation  has  risen  to  over 
255,000,  over  300,000  Sunday. 

Extensively  zoned  advertising  is 
aided  by  the  production  system. 


Ronald  Baker,  president  of  U.S. 
Printing  Ink  Corp.  in  East  Ruther¬ 
ford,  N.J.,  has  been  elected  president 
of  the  National  Association  of  Print¬ 
ing  Ink  Manufacturers. 

Also  at  the  group's  annual  meeting, 
H.  Howard  Flint  II  of  Flint  Ink  Corp. 
was  elected  first  vice  president, 
Harvey  Brice  of  Superior  Printing  Ink 
Co.  was  elected  second  vice  president. 
Ronald  Barry  of  Color  Converting 


“With  the  combined  efficiencies  of 
the  computerized  press  control  sys¬ 
tem  and  the  computerized  material 
handling  system,  we  have  no  problem 
in  maintaining  the  multiproduction 
runs  required  to  produce  numerous 
zone  editions,"  Kay  said. 

He  added,  “It  wasn't  easy  con¬ 
vincing  our  publisher  to  opt  for  the 
AGVs.  We  did  our  homework. 


AGVs  transport  1,700-pound  rolls  to  42  units  of 
Goss  Headliner  Offset  press  equipment,  configured  in 
four  lines,  each  capable  of  printing  75,000  papers  per 
hour. 


Baker  to  head  printing  ink  group 
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though.  We  traveled  to  Europe  and 
beyond  to  see  AGV  systems  at  work 
in  a  number  of  production  and  manu¬ 
facturing  installations  before  we  were 
convinced.  If  we  had  done  this  two 
years  ago,  I  would  have  told  FMC  to 
keep  its  AGVS  and  give  me  the  tried- 
and-true  Trukveyor.  But  today.  I'd 
have  to  say  that  the  AGVS  is  the  best 
part  of  the  whole  facility.  The  way  it 
operates  by  itself  makes  for  one  less 
thing  I  have  to  worry  about.” 


Industries  Co.  was  elected  treasurer. 

In  other  developments,  NAPIM 
has  awarded  its  highest  honors  for 
contributions  to  the  printing  ink 
industry.  Claude  Gefflcen,  former 
vice  president  and  general  manager  of 
J.M.  rfuber  Corp.'s  printing  ink  divi¬ 
sion,  received  the  Ault  Award,  and 
Philip  Pope,  president  of  Pope  Chemi¬ 
cal  Corp.,  was  given  the  NAPIM 
Technical  Achievement  Award. 
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DIGITAL  EQUIPMENT  CORP.  of  Merrimac,  N.H., 
has  unveiled  a  data-to-voice  system  designed  to  allow 
computers  to  talk  to  people  in  synthesized  voice  through 
Touch-Tone  telephones. 

On  the  DECtalk  Voice  Response  System,  information  is 
stored  on  computers  in  the  ASCII  format  and  read  out  by  a 
voice  synthesizer  after  being  called  up  by  a  person  on  a 
Touch-Tone  telephone. 

DED  said  the  system  was  suited  as  a  front-end  system  to 
a  large  corporate  data  base  using  several  different  com¬ 
puter  systems  or  as  a  stand-alone  unit  in  such  industries  as 
banking,  telecommunications  and  health  care. 

The  DECtalk  voice  system  “provides  users  with  a  solu¬ 
tion  to  the  information  bottlenecks  that  plague  most  ser¬ 
vice-oriented  industries.  A  Touch-Tone  telephone  con¬ 
nection  enables  customers  or  business  staff  to  access 
information  directly,  in  a  timely  fashion,"  a  DEC  market¬ 
ing  manager  said. 

Systems  start  at  $40.()()(). 

*  *  * 

EKLUND  MANUFACTURING  CORP.  of  Syracuse, 
N.Y.,  has  introduced  its  7920  Electronic  Color  Scanner 
for  producing  color  separations  at  a  fraction  of  the  cost  of 
other  scanners. 

Ekiund  said  the  7920  produces  separations  in  six  min¬ 
utes  for  SI. 80  using  electronic  negative  film,  instead  of 
traditional  light-sensitive  films. 

The  system  eliminates  processing.  It  also  accepts  any 
kind  of  color  art  as  input,  without  producing  moires,  and 
gives  operators  color  correction  in  highlight,  mid-range 
and  shadow  areas,  the  company  said.  It  can  produce 
black-and-white  pictures  and  is  easy  to  use,  Ekiund  said. 

The  7920  was  priced  at  $  1 1 ,950  and  offers  more  capabili¬ 
ties  than  the  less  expensive  7900  model. 

*  *  * 

DYNAMIC  GRAPHICS  INC.  of  Peoria,  111.,  has 
announced  the  first  of  a  series  of  software  art  collections 
for  IBM  PC,  XT  and  AT  personal  computers  and  compati¬ 
ble  models.  The  DeskTop  Art/PC  series  comes  in  Paint¬ 
brush  files  and  includes  themed  collections  of  graphics  in 
digital  form.  The  first  edition  is  Graphics  &  Symbols  I. 
Others  are  planned. 

Dynamic  Graphics  also  has  announced  added  art  soft¬ 
ware  for  the  Macintosh  personal  computer.  The  Macin¬ 
tosh  additions  are  Borders  &  Mortices  1,  which  includes 
over  200  designs  for  ad,  coupon  and  certificate  borders 
and  more,  and  Business  1,  which  has  more  than  200 
illustrations  and  symbols  covering  office,  factory,  retail 
and  construction  situations.  Both  packages  include  art 
stored  as  MacPaint,  MacDraw  and  FullPaint  files. 

*  *  * 

PRODUCTIVITY  SYSTEMS  of  Farmington,  Me.,  has 
announced  a  personal  computer  program  for  printers 
called  P/C/S:  Printing  Communication  System. 

The  software  package  organizes  the  work  and  schedul¬ 
ing  associated  with  specifying,  quoting,  ordering  and 
tracking  printing  projects. 

*  *  * 

ARCHETYPE  INC.  of  Boston,  Mass.,  has  announced 
two  Archetype  Designer  software  packages  for  interactive 
page  makeup  and  for  graphic  artists. 

The  programs  are  based  on  the  International  Business 
Machines  Corp.  AT  personal  computer  and  offer  access  to 


over  2,000  typefaces,  what-you-see-is-what-you-get  dis¬ 
play,  codeless  typography  and  page  layout  and  compatibil¬ 
ity  with  Cora  and  PostScript  driven  typesetters. 

One  package  is  for  designers  and  graphic  artists  and  the 
other  is  for  in-plant,  commercial  and  newspaper  typeset¬ 
ting  operations. 

The  Archetype  Designer  “is  the  first  page  makeup  soft¬ 
ware  capable  of  both  creative  free-form  page  design  and 
precision  typesetting  for  production  of  camera-ready 
mechanicals  on  Compugraphic  and  other  popular  typeset¬ 
ters,”  according  to  Archetype  president  Paul  Trevithick. 

Archetype  Designer  1  is  priced  at  $3,495  and  Designer  2 
is  priced  at  $5995. 

*  *  * 

THE  NEW  ALADDIN  has  introduced  its  new  interactive 
“magazine"  —  on  a  floppy  computer  disk. 

The  bi-monthly  computer-published  magazine  debuts  a 
new  kind  of  publishing  and  contains  editorial  matter, 
advertising  and  color  graphics  for  use  in  personal  compu¬ 
ters.  Advertisements  are  inserted  at  the  beginning  of  some 
articles.  The  medium  allows  advertisers  of  such  things  as 
software  to  let  shoppers  try  their  wares. 

To  show  its  interactivity,  in  a  horror  story  in  the  Hallo¬ 
ween  issue,  a  character  was  trapped  in  a  vampire’s  castle 
when  the  reader  became  the  protagonist  and  had  to  solve 
riddles  and  puzzles  to  escape.  The  ending  depends  on  how 
the  reader  performed. 

“We  aren't  trying  to  replace  print,”  said  Tom  Allen  a 
former  publisher  and  ad  man.  “We  don't  even  see 
ourselves  as  competing  with  print.  Computer  publication 
is  a  unique  and  separate  medium.  It  is  no  longer  a  wave  of 
the  future.  It  has  arrived.” 

For  the  future:  A  sound  synthesizing  version  may  be¬ 
come  available  in  the  summer,  enabling  the  magazine  on 
computer  to  talk  —  kind  of  like  television  magazine 
shows. 

*  *  * 

INFORMATION  DIMENSIONS  INC.  of  Dublin,  Ohio, 
has  issued  a  new  release  of  BASIS  Text  Information  Man¬ 
agement  System,  giving  programmers  multiple  access 
capability. 

BASIS’  Host  Language  Interface  allows  entrance  to 
data  base  files  from  applications  programs  written  in  the 
installation’s  host  language,  opening  BASIS  to  a  greater 
extent  than  previously. 

*  *  * 

INTRAN  CORP.  of  Minnetonka,  Minn.,  has  unveiled 
Composer,  the  latest  software  for  its  MetaForm  Multista¬ 
tion  electronic  imaging  system. 

Intran  president  F.T.  Biermeier  said,  “In  a  single,  inte¬ 
grated  system,  users  can  now  create,  design  and  format 
thousands  of  pages  of  written  and  graphic  information.” 
The  system  is  designed  for  medium-  and  high-volume  pub¬ 
lishers. 

*  *  * 

DISCOVERY  SYSTEMS  of  Dublin,  Ohio,  has  intro¬ 
duced  a  program  for  developing  compact  disk  systems  for 
the  publishing  industry. 

The  program  offers  to  coordinate  all  phases  of  develop¬ 
ment,  including  planning,  design,  mastering  and  replica¬ 
tion. 

Compact  disks  can  store  massive  amounts  of  data,  many 
times  more  than  on  magnetic  disks  or  tape,  on  disks  read 
by  laser. 
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Several  developments  announced  at  America  East 


Varityper  introduced  a  plain-paper 
typesetter  producing  greatly 
improved  resolutions  and  Mycro-Tek 
Inc.  showed  the  beginnings  of  its  large 
screen  ad  makeup  terminal  at  the 
most  recent  newspaper  technical 
show. 

The  announcements  were  among 
several  developments  at  the  show  and 
sessions  at  America  East  in  Hershey, 
Pa.,  where  more  than  200  people 
attended. 

Varityper’s  VT600  laser  typesetter 
produces  resolution  of  600  dots  per 
inch,  or  360,000  pixels  per  square 
inch,  quadruple  the  90,000  pixels  per 
square  inch  produced  on  typical  300- 
dot-per-inch  printers. 

The  VT600  holds  nine  type  styles, 
including  a  symbol  font,  and  it  oper¬ 
ates  the  PostScript  page  description 
language.  It  can  be  driven  by  Apple, 
IBM  and  other  personal  computers, 
and  will  soon  work  with  Varityper’s 
Signature  Series  and  Epics  systems, 
Varityper  said. 

It  can  print  as  fast  as  10  pages  a 
minute  on  letter-  or  legal-size  paper. 
It  was  expected  to  be  shipped  later 
this  year  at  a  price  of  about  $19,000. 

Mycro-Tek’s  AIM  display  ad  ter¬ 
minal  employs  a  19-inch  screen,  mea¬ 
sured  diagonally,  and  uses  a  68020- 
based  central  processing  unit  and  two 
megabytes  of  system  memory.  The 
terminal  can  be  used  for  display  ad 
makeup,  previewing  classified  pages, 
or  editing,  according  to  Roger  Maris, 
product  manager.  It  costs  about 
$19,000,  and  plans  call  for  the  termi¬ 
nal  to  link  with  a  scanner  for  pro- 
cessng  photos  ad  graphics. 

The  CPU,  also  announced  by 
Mycro-Tek,  is  a  combined  disk  drive 
and  controller,  based  on  a  32-bit  pro¬ 
cessor.  It  is  the  basis  for  all  new  and 
expanded  Mycro-Tek  systems  and 
with  its  eight  ports  will  handle  more 
terminals  than  existing  controllers. 

“We  are  moving  into  32-bit  tech¬ 
nology  and  bringing  all  our  customers 
with  us.  They  can  migrate  with  us,” 
Maris  said. 

Mycro-Tek  also  showed  for  the 
first  time  a  limited  version  of  the  ND 
Comtec  system,  a  multiple-use  com¬ 
puter  system  for  large  newspapers 
that  it  has  begun  marketing  in  the 
United  States  for  the  Danish  firm  of 
Norsk  Data. 

In  other  developments  from  Amer¬ 
ica  East: 

Tegra  Inc.  of  Billerica,  Mass., 
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showed  its  1 ,000-dot-per-inch  plain- 
paper  typesetter  for  text  and  graph¬ 
ics.  Is  uses  the  CORA  page-descrip¬ 
tion  language  and  is  driven  by  front- 
ends  able  to  drive  Linotron  202 
typesetters.  It  produces  a  legal-size 
page  in  12  seconds.  Prices  start  at 
$36,000. 

Both  Information  International 
Inc.  and  Camex  Inc.  demonstrated 
the  personal-computer-based  front- 
end  systems  that  each  acquired 
recently.  It  was  too  early  for  either 
company  to  have  developed  any  kind 
of  working  relationship  either  for 
triple-I’s  TECS/2  System  by  Morris 
or  for  Camex’s  Inertext  system. 
Triple-I  did  show  its  ad  makeup  sys¬ 
tem  driving  its  new  interface  for 
Monotype  imagesetters. 

John  Rodney,  production  director 
for  Gannett  Publishing  Co.  in  Port¬ 
land,  Me.,  noted  he  was  “very 


Digital  Equipment  Corp.  and  Sys¬ 
tem  Industries  Inc.  have  announced 
jointly  the  settlement  of  patent- 
infringement  and  antitrust  lawsuits 
between  them  for  an  undisclosed 
sum. 

The  settlement  ends  litigation  stem¬ 
ming  from  1980,  when  DEC  sued  Sys¬ 
tem  Industries  in  U.S.  District  Court 
in  Boston,  alleging  patent  infringe¬ 
ments  involving  computer  disk  and 
tape  drives.  System  Industries  sued 
DEC  last  year  in  federal  court  in 


encouraged”  by  preliminary  tests  ot 
its  Motter  FX-4  press  unit  but  was 
“stuck  on  dead  center”  in  deciding  on 
flexo  or  offset  as  the  process  for  12  to 
14  units  planned  for  a  new  production 
plant.  Primary  concerns  on  flexo 
were  plates  and  reproduction  of 
black-and-white  pictures. 

Dick  Palmer,  vice  president  and 
production  director  at  Capital  City 
Press  in  Baton  Rouge,  La.,  said  that 
paper  had  begun  converting  its  entire 
letterpress  printing  operation  to  ani- 
lox  inking  after  extensive  testing  on 
the  Civilox  inking  system  from  U.K.- 
based  Crabtree  Vickers.  He  esti¬ 
mated  savings  up  to:  25%  on  energy, 
30%  on  maintenance,  50%  on 
cleanup,  60%  on  rubber  rollers,  10% 
on  ink  and  50%  on  printed  waste.  The 
cost  was  about  $3  million  for  58  Civi¬ 
lox  inking  units. 


San  Jose,  Calif.,  alleging  DEC  viola¬ 
tions  of  antitrust  laws  in  its  patent- 
enforcement  and  marketing  prac¬ 
tices. 

Details  of  the  settlement  were  not 
disclosed.  However,  it  was  said  that 
both  suits  would  be  dismissed.  Sys¬ 
tem  Industries  would  be  licensed  to 
use  DEC  storage  technology.  System 
Industries  would  pay  undisclosed 
royalties  to  DEC  for  claims  and  future 
sales  and  both  companies  would 
“confer”  to  resolve  future  patent 
infringement  issues. 
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XEROX  CORP.  of  El  Segundo,  Calif. ,  has  enhanced  the 
memory  and  graphics  capabilities  of  its  tabletop  laser  prin¬ 
ter,  the  Xerox  4045  Laser  CP.  The  new  version.  Model  50, 
offers  up  to  1.5  megabytes  of  memory.  A  standard  con¬ 
figuration  includes  512  kilobytes,  up  from  the  previous 
standard  of  128  kilobytes  with  a  maximum  of  512. 

The  increased  memory  was  designed  to  support  new 
desktop  publishing  packages  such  as  the  Xerox  Desktop 
Publishing  Series:  Ventura  Publisher  Edition. 

Xerox  also  announced  another  version  of  the  4045,  the 
4045-Model  20,  incorporating  an  interface  to  IBM  3274/ 
3276  and  3174  cluster  controllers  that  allows  IBM  3270 
terminals  and  printers  to  be  linked  with  IBM  mainframe 
computers. 

The  Model  20  with  built-in  cluster-controller  interface  is 
priced  at  $6,495  and  is  not  upgradeable  in  the  field.  The 
Model  50  costs  $4,995,  and  an  upgrade  kit  costs  $795. 
Memory  upgrade  kits  are  available  for  the  Model  20  and  50 
for  $495  and  $895. 

*  *  * 

NuARC  INC.  of  Niles,  Ill.,  has  introduced  its  New 
Systems  631  overhead  console  exposure  unit.  The  unit’s 
multispecti  jm  lamp  produces  three  levels  of  power, 
1,0(X),  3,000  and  6,000  watts,  to  provide  wider  exposure 
latitude.  The  exposure  control  includes  eight  memory 
channels.  It  is  available  in  three  models. 

*  *  * 

QUBIX  GRAPHIC  SYSTEMS  INC.  of  San  Jose,  Calif., 
has  announced  enhancements  to  its  system.  It  said  im¬ 
provements  have  been  made  in  software  governing  bulk 
importing  of  text  for  creating  tables,  and  the  new  release 
allows  text  to  be  rotated  to  any  angle.  Other  features 
include  data-base  recovery  procedures,  clip  art  library  and 
more. 

Qubix  also  said  its  interface  package  was  available, 
providing  communication  between  its  graphics  system  and 
Eastman  Kodak  Co.’s  KEEPS  electronic  publishing  sys¬ 
tems. 

*  *  * 

RIGHTSOFT  INC.  of  Sarasota,  Fla.,  has  released  a 
software  package  designed  to  help  writers  and  editors 
write  for  publishing  and  business  purposes. 

RightWriter  Version  2.1,  an  automatic  document 
proofreader  for  the  IBM  personal  computer  and  compati¬ 
ble  models,  analyzes  documents  for  errors  in  grammar, 
usage,  punctuation  and  style.  Right  Soft  said.  It  works 
with  WordPerfect,  MultiMate  and  20  other  word  process¬ 
ing  programs. 

“RightWriter  is  the  first  package  to  concentrate  on  the 
quality  of  the  writing,  not  the  layout  of  the  document,’’ 
said  Robert  DePree,  RightSoft  president. 

Using  3,000  rules  and  a  45,000-word  vocabulary,  Right- 
Writer  points  out,  in  the  body  of  the  text,  wordy  phrases, 
weak  sentences,  overused  words,  cliches,  slang,  and 
redundant  phrases.  For  example,  it  would  suggest  replac¬ 
ing  “between  you  and  I"  with  “between  you  and  me.” 

It  also  gives  writers  a  general  critique. 

^  *  He 

ST  ADIS  CORP.  of  Dallas,  Texas,  has  released  what  it  is 
calling  the  first  personal  computer-based  software  system 
specifically  for  selling  advertising  space. 

The  system,  SpaceBASE  Version  1.0,  uses  menu- 
driven  screens  to  call  up  information  on  clients,  to  gen¬ 


erate  form  letters,  dial  phones,  keep  appointment  sched¬ 
ules  and  develop  ad  and  call  reports. 

The  programs  operate  on  IBM  PC,  XT  and  at  personal 
computers. 

Level  1,  for  one  salesperson,  costs  $695,  and  Level  2,  for  up 
to  26  salespeople,  lists  for  $1,795. 

*  *  * 

LINOTYPE  COMPANY  of  Hauppauge,  N.Y.,  has 
released  five  configurations  of  turnkey  systems  based  on 
its  Series  100. 

The  versions  all  include  a  Macintosh  Plus  Personal 
computer  with  external  disk  drive,  a  Linotronic  laser 
imagesetter,  PostScript  Raster  Image  Processor,  software 
for  processing,  graphics  and  page  makeup,  diskets  and  a 
one-year  service  contract.  Users  can  choose  CORA  or 
DENSY  versions  of  the  Linotronic. 

The  systems  “offer  a  fast,  easy  way  to  set  up  a  com¬ 
plete,  professional-quality  text  and  graphic  input  and  pro¬ 
duction  system,”  said  Rosemary  Morretta,  product  man¬ 
ager. 

Linotype  also  announced  a  disk-based  font  downloader 
for  the  Winchester  disk  in  Linotype’s  PostScript  Raster  Im¬ 
age  Processor. 

*  *  * 

A  desktop  communications  program  called  Desktop  Ex¬ 
press  has  been  introduced  by  DOW  JONES  &  COMPANY 
INC.  of  New  York,  N  .Y.,  and  APPLE  COMPUTER  INC. 
and  MCI  COMMUNICATIONS  INC.. 

Desktop  Express  integrates  electronic  mail  functions  of 
MCI  Mail  with  graphic  functions  of  Apple’s  Macintosh 
personal  computer.  It  allows  users  to  send  documents 
created  on  the  McIntosh  to  remote  locations  via  MCI  Mail. 
It  was  developed  by  SOLUTIONS  INC.,  the  Montpelier, 
Vt.,  firm  that  developed  software  for  Dow  Jones’  News/ 
Retrieval. 

Desktop  Express  will  be  published  by  Dow  Jones  and 
marketed  by  Apple  and  MCI.  Suggested  retail  price  is 
$149. 

*  *  * 

DIGITAL  EQUIPMENT  CORP.  of  Maynard,  Mass., 
has  introduced  ScriptPrinter,  a  laser  printer  for  desktop. 

Featuring  29  resident  typefaces,  it  is  driven  by  the  Post¬ 
Script  page  description  language  and  prints  text  and 
graphics  at  up  to  eight  pages  a  minute. 

ScriptPrinter  is  priced  at  $6,295. 

DEC  also  has  offered  its  VAXmate  Publishing  Solution 
and  VAX  Departmental  Publishing  solution.  Both  are 
packages  of  hardware  and  software  for  desktop  publishing 
applications. 

He  H«  * 

AGFA-GEVAERT  INC.  of  Ridgefield,  N.J.,  has  re¬ 
leased  its  CR740  Copyrapid  offset  processor  and  CR31 
Copyrapid  offset  platemater. 

.The  CR740  is  a  large-format  single-bath  processor  han¬ 
dling  plates  from  10  inches  to  29  inches  wide.  The  CR31 
offers  a  plate  exposure  system  and  processor  in  one  unit. 

Agfa-Gevaert  also  has  introduced  Copyline  Rlpm,  a 
projection  speed  polyester  matte  film.  It  is  a  high-contrast, 
dimensionally-stable  film  designed  for  reprographic  line 
work  in  enlargement  cameras. 
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Color  in  the  daily  New  York  Times?  Not  yet 


There  is  talk  of  color  in  the  New 
York  Times,  but  all  the  news  that's  fit 
to  print  now  in  black  will  not  explode 
with  color  any  time  soon. 

The  Times  staff  has  been  asked  for 
suggestions  on  color  as  part  of  an 
overall  review  in  preparation  for  con¬ 
struction  of  a  major  printing  plant, 
according  to  Times  executives.  Such 
a  plant  would  take  several  years  to 
build  and  would  cost  several  hundred 
million  dollars. 

“Presses  we  are  reviewing  would 
have  capability  for  color,”  according 
to  Lance  Primis,  Times  executive 
vice  president  and  a  general  manager. 
“Like  any  good  organization,  we  are 
doing  a  lot  of  planning  and  examina¬ 
tion.” 

“The  whole  operation  is  invloved 
in  reviewing  what  the  future  will  look 
like,”  Primis  declared.  He  said  edito¬ 
rial,  advertising,  production  and  cir¬ 
culation  were  all  being  consulted  and 
all  kinds  of  possibilities  were  being 
considered. 

Andy  Riggs,  vice  president  of  oper¬ 
ations  at  the  Times,  called  the  situa¬ 
tion  “planning  ahead,  thinking  about 
the  future.” 

Riggs  said  the  Times  has  been 
looking  for  several  years  to  build  a 
new  plant,  since  it  has  been  straining 
the  capacity  of  presses  at  its  Times 
Square  headquarters  and  at  a  plant  in 
Carlstadt,  N.J. 

The  Carlstadt  plant,  built  to  print 
the  Sunday  paper,  now  also  prints 
about  30%  of  daily  editions,  Riggs 
said,  and  the  size  of  the  Times  has 
grown  from  a  maximim  of  96  pages 
four  years  ago  to  an  average  of  128 
pages  a  day  now. 

“We  have  Just  outgrown  ourselves. 
We  need  more  capacity,”  Riggs  said, 
adding  that  the  Times  has  no  immedi¬ 
ate  facility  plans. 

“Are  you  going  to  see  color  in  the 
New  York  Times  in  the  near  future? 
No,  you’re  not,”  Riggs  said.  “We're 
not  clamoring  for  color.  We  offer  the 
best  color  of  any  newspaper  in  Amer¬ 
ica  without  exception,”  he  said, 
referring  to  its  gravure-printed  Sun¬ 
day  magazine  and  its  increasing  Pan 
IIs. 

In  any  event,  printing  color  at  the 
Times  would  be  a  task  of  major 
proportions  —  even  with  a  new 
plant.  Nine  presses  in  New  York  City 
and  the  equivalent  of  seven  presses  in 
New  Jersey  are  straining  to  get  out  the 
Times  in  black  and  white.  They  would 
have  to  add  units  in  order  to  print 
color  and  still  maintain  page  counts. 

In  the  New  York  City  market.  New 
York  Newsday,  the  Long  Island- 


based  tabloid,  has  introduced  full- 
color,  run-of-press  news  and  adver¬ 
tising  on  a  daily  basis,  and  the  Daily 
News  has  ordered  presses  to  give  it 
color  capability. 


Primis  said  Newsday  had  “no 
impact  at  all”  on  Times  plans,  which 
were  in  response  to  its  own  growth. 

The  New  York  Post  also  offers  one 
color  for  ads  on  its  back  page. 


TECHNICAL  BRIEFS 


American 
Color  Corp. 
adds  11th  facility 

American  Color  Corp.  of  Phoenix, 
Ariz.,  has  opened  its  I  Ith  production 
facility  in  Nashville,  Tenn.,  and  has 
contracted  for  a  major  satellite  net¬ 
work  to  link  its  plants  nationwide. 

The  new  facility  is  located  near 
Nashville,  Tenn.,  includes  modern 
digital  color  manipulation  systems. 

American  Color,  a  large  prepress 
service  for  a  variety  of  applications, 
has  hired  American  Satellite  Co.  in 
Rockville,  Md. ,  to  establish  a  satellite 
communication  network  linking  lO  of 
its  major  facilities,  six  planned  to  send 
and  receive  and  four  planned  to 
receive  only.  The  network,  geared 
toward  time-sensitive  applications 
such  as  tabloid  and  magazine  mar¬ 


kets,  includes  facsimile  systems  and 
direct  digital  data  exchanges.  It  is 
expected  to  be  operational  in  Novem¬ 
ber,  and  expansions  are  planned. 

DEC  to  market 
products  from 
other  companies 

Digital  Equipment  Corp.  said  it  has 
agreed  to  market  products  from  three 
other  companies  as  part  of  its  VAX 
Integrated  Publishing  Solutions. 

The  deals  involve  Aldus  Corp.'s 
PageMaker  page  makeup  program  for 
desktop  publishing,  Micro-Tek  Labs 
Inc.'s  MS-300A  desktop  scanning 
device,  and  BASIS  information 
retrieval  software  from  Information 
Dimensions  Inc. 


Accounting 
Circulation 
Ad  Billing 
Payroll 


Page  Layout 
Ad  Makeup 
Classified 
Library 
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CILAS  ALCATEL  INC.  of  Needham,  Mass.,  has  re¬ 
leased  its  Digital  Visorfax  (Digifax)  facsimile  receiver. 

The  unit  produces  high-resolution,  continuous-tone 
newspictures,  satellite  and  meteorological  photos  and 
other  graphic  representations  in  256  levels  of  gray  at  a 
resolution  of  2,048  pixels  per  line,  the  company  said. 

Digifax  can  print  on  paper  or  filmi,  and  it  accepts  input  in 
a  variety  of  standards,  including  UPl,  AP  and  European 
standards.  It  allows  for  analog  or  digital  input,  featuring  a 
Centronics  digital  interface  for  use  with  computers. 

*  *  * 

TANDON  CORP.  of  Moorpark,  Calif.,  has  introduced 
what  it  calls  the  first  computer  to  have  truly  portable 
Winchester  disks. 

Tandon’s  PAC  286,  compatible  with  the  IBM  AT  per¬ 
sonal  computer,  supports  up  to  30-megabyte  Personal 
Data  Pacs,  allowing  users  easily  to  transport  a  large 
volume  of  information,  Tandon  said.  Data  Pacs  are  dur¬ 
able  and  easily  inserted  into  the  286,  Tandon  said. 

Final  pricing  has  not  been  set,  but  a  PAC  286,  floppy 
drive  and  one  personal  Data  Pac  are  expected  to  cost  less 
than  S3, 000. 

*  *  * 

LINOTYPE  COMPANY  of  Hauppauge,  N.Y.,  has 
announced  a  bi-directional  interface  between  its  Lino- 
tronic  300-  and  500-laser  imagesetters,  its  graphic  system 
and  several  front-end  composition  systems. 

The  interface  allows  front-end  systems  to  send  image 
specifications  to  Linotronic  typesetters,  which  command 
the  Linotype  graphic  system  to  process  and  route  data  to 
the  imagesetters  for  merging  with  text. 

Linotype  also  said  it  has  reduced  the  time  needed  to 
process  files  in  the  PostScript  page  description  language. 
The  improvement  comes  in  the  form  of  programmable 
read-only  memory  chips,  which  will  be  shipped  with  the 
company's  new  PostScript  Raster  Image  Processors. 

*  *  * 

FIFTH  GENERATION  SYSTEMS  of  Costa  Mesa, 
Calif.,  has  released  Version  3.0  of  its  Logical  Connection 
peripheral  sharing  device,  which  allows  personal  comput¬ 
er  users  to  share  items  like  printers,  plotters  and  modems. 
The  latest  version  features  a  reset  switch  that  eliminates 
the  need  to  unplug  and  reconnect  the  system,  and  a  light- 
emitting  display  for  diagnostics. 

*  *  * 

FUJI  PHOTO  FILM  U.S.A.  INC.  of  Elmsford,  N.Y., 
has  introduced  a  monochromatic  scanner,  the  Fuji  Scanart 
30  11,  a  flat-bed,  dot-generating  scanner. 

Fuji  said  it  features  improved  quality  and  versatility  as 
an  enlargement  camera  as  well  as  offering  black-and-white 
reproduction  from  color  prints,  expanded  screens  and 
added  functions.  It  uses  blue  argon  and  helium-neon  lasers 
to  read  original  images.  Screen  rulings  range  from  65  to  1 75 
lines  an  inch.  Input  sizes  range  to  1 1 .5"  x  16.5".  It  operates 
under  room  lighting. 

*  *  * 

PUBLISHERS  DATA  SERVICE  CORP.  of  Monterey, 
Calif.,  has  opened  its  doors  in  the  business  of  formatting, 
mastering,  and  duplication  of  compact  disk-read  only 
memory  software  to  the  information,  publishing  and  soft¬ 
ware  industries. 

It  is  a  joint  venture  of  Sony  Corporation  of  America's 
Digital  Audio  Disc  Corp.  of  Terre  Haute,  Ind.,  and  Knowl¬ 
edgeSet  Corp.  of  Monterey. 


The  new  firm  offers  CD-ROM  data  preparation,  includ¬ 
ing  conversion  of  raw  data  of  all  kinds  to  computer  tapes 
for  mastering  disks.  It  also  licenses  the  Knowledge  Re¬ 
trieval  System  of  CD-ROM  software  and  has  announced 
CD-ROM  preparation  in  support  of  the  High  Sierra  Group 
formatting  standards. 

*  *  * 

The  ELECTRONIC  PUBLISHING  DIVISION  OF  R.R. 
BOWKER  in  New  York  City  has  introduced  compact 
disks  containing  electronic  versions  of  the  reference  books 
Books  in  Print  and  Ulrich’s  International  Periodicals 
Director}'.  They  list  for  S895  and  $395,  respectively.  Drive 
units  necessary  to  read  the  five-inch  laser  disks  with 
personal  computers  cost  $680  and  $850  from  Bowker. 

*  *  * 

HOESCHLER-DARROLL  SYSTEMS  INC.  of  Santa 
Monica,  Calif.,  has  introduced  Deliver-Ez,  a  routing  and 
scheduling  system  for  personal  computers. 

The  program  can  save  10%  on  delivery  costs  for  small 
companies  spending  $100,000  a  year  or  less  on  delivery, 
the  company  said,  while  cutting  dispatching  time  by  75%. 

A  mainframe  system  adapted  to  the  IBM  PC,  Deliver-Ez 
considers  priority  stops,  vehicle  availability,  capacity, 
service,  personnel,  wages,  overtime  and  other  factors. 

It  is  priced  at  $949. 

*  *  * 

RICOH  CORP.  of  West  Caldwell,  N.J.,  has  introduced 
its  VIC  teleconferencing  system,  incorporating  voice  and 
imaging  communications  simultaneously  between  multi¬ 
ple  sites. 

It  incorporates  a  speakerphone,  a  facsimile  machine  and 
a  transparency  printer.  Once  a  teleconference  is  estab¬ 
lished  through  a  phone  service,  graphics  can  be  transmit¬ 
ted  to  all  sites  and  printed  in  hard  copy  or  as  transparen¬ 
cies,  Ricoh  said. 

*  *  * 

DIGITAL  EQUIPMENT  CORP.  of  Maynard,  Mass., 
has  announced  three  new  versions  of  its  VAX  computers. 

The  VAX  8250,  8350  and  8530  mid-range  systems  pro¬ 
vide  new  entry-level  VAXcluster  capability,  and  DEC  said 
their  price  performance  was  as  much  as  40%  better  than 
existing  systems.  Prices  range  from  $65,000  to  $291,000. 

DEC  also  announced  DECmove,  a  computer  moving 
service  available  to  customers  with  DEC  on-site  mainte¬ 
nance.  It  provides  complete  removal,  moving,  reinstalla¬ 
tion  and  insurance.  An  environmental  survey  is  included. 
Additionally,  engineers  verify  proper  operation  before 
moving  computers  and  diagnose  operation  after  reinstalla¬ 
tion. 

DEC  also  announced  a  simplified  software  license  poli¬ 
cy,  allowing  users  to  transfer  application  software  within 
companies,  a  move  that  formerly  required  DEC  approval. 

In  other  moves,  DEC  announced  a  one-year  warranty 
on  all  hardware  products,  including  VAX  and  PDP  com¬ 
puters,  options  and  peripheral  equipment.  The  warranty 
includes  installation,  repair  parts  and  labor.  For  systems, 
disks  and  tapes,  the  guarantee  features  a  committed  re¬ 
sponse  time  for  on-site  remedial  service.  A  two-  or  three- 
year  extended  policy  is  available  at  purchase.  Optional 
coverage  includes  24-hour  coverage. 
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New  York  Times  buys  Atex  ad  system 


Inventory  system 

{Continued  from  page  67 E) 

will  prove  a  good  negotiating  tool 
when  we  break  out  year-end  figures.” 

The  production  director  also  shares 
press  unit  break  reports  with  the 
paper’s  machine  shop  supervisor  for 
preventive  and  corrective  mainte¬ 
nance  of  the  press. 

“We  also  run  break  reports  by  reel 
tenders  to  identify  who  are  the  better 
performers  and  see  who  might  need 
more  training.  This  has  helped  us 
optimize  operations.” 

Collins  plans  to  tie  performance 
information  into  employee  incentives 
after  enough  history  accumulates  and 
benchmarks  are  established. 

Jim  Davis,  data  processing  man¬ 
ager  for  the  News  &  Observer,  said 
the  newsprint  and  production  infor¬ 
mation  system  was  easy  to  imple¬ 
ment. 

“The  only  difficulty  we  had  was 
getting  the  initial  paper  inventory  and 
production  statistics  into  the  sys¬ 
tem,”  he  said,  “and  that’s  just  due  to 
the  sheer  volume  of  newsprint  any 
daily  has  to  have  on  hand.” 

Davis  said  the  system’s  ability  to 
transfer  newsprint  manifests  elec¬ 
tronically  “eliminates  rekeying  of 
data  because  the  information  moves 
directly  from  the  paper  mills  into  the 
system. 

“Our  waste  decreased  from  3%  last 
fall  to  2%  the  following  quarter,” 
Davis  continued.  “This  is  more  than 
information,  it’s  really  a  tool  that 
enables  us  to  manage  more  effec¬ 
tively  and  have  better  control  over 
every  resource  contributing  to  pro¬ 
duction.” 


Search  costs 

(Continued  from  page  I4E) 

interest  features  that  take  more 
research.  We  are  trying  to  do  more 
with  fewer  people  and  need  to  rely 
more  on  on-line  searches.” 

Although  electronic  searches  are 
increasing  in  Baton  Rouge,  Leggett 
says  the  library  is  still  subscribing  to 
as  many  print  sources  as  it  ever  did, 
maybe  more. 

“Reporters  enjoy  browsing,”  Leg¬ 
gett  said.  “They  would  miss  a  lot 
without  the  printed  materials  we  have 
in  our  library.” 

Leggett  said  the  depth  and  breadth 
of  information  reporters  are  asking  is 
increasing,  and  the  on-line  searches 
are  part  of  that  pattern. 

“Our  writers  now  expect  us  to  pro¬ 
duce  things  routinely  that  they  didn’t 
even  think  about  needing  a  few  years 
ago,”  Leggett  said. 


Atex  Inc.  has  announced  the  sale  of 
a  computerized  advertising  system  to 
the  New  York  Times. 

The  system  includes  an  order  entry 
system  for  retail  advertising  and 
Atex’s  Architect  publication  design 
and  ad  placement  system.  In  addition, 
an  editorial  system  with  two  central 
processing  units  has  been  accepted 
for  evaluation. 

Also  purchased  for  the  Times’ 
Family  Circle,  Golf  Digest  and  Tennis 
magazines  were  Atex  Magazine  Edi¬ 
torial  and  Layout  Systems. 

In  other  sales,  Atex  said  News 
Company  of  Lawrenceville,  Ga.,  has 
bought  Atex  systems  for  its  Gwinnett 
Daily  News,  Winder  News,  and  For¬ 
syth  County  News  for  installation 
beginning  in  April.  The  deal  includes 
a  52-terminal  Series  4  system  for  the 
Daily  News  for  editorial  and  adver¬ 
tising  and  two  Series  3  +  systems  with 

IBM  to  distribute 
Aldus  software 

International  Business  Machines 
Corp.  has  agreed  to  distribute  Aldus 
Corp.’s  PageMaker  software  as  part 
of  IBM’s  new  SolutionPacs  personal 
publishing  software. 

SolutionPacs  are  turnkey  systems 
built  around  PageMaker,  Microsoft 
Windows,  IBM’s  Personal  System/2 
Model  30  personal  computer  and 
IBM’s  PostScript-compatible  laser 
printer. 


eight  terminals  each  for  the  two 
weeklies. 

Two  sales  in  Sweden  went  to  Norr- 
kopings  Tidningar,  a  55.(KK)-circula- 
tion  daily  that  bought  a  47-terminal 
Series  60  system,  and  the  news 
agency  Tidningarnas  Telegrambyra. 
which  bought  a  96-terminal  Series  60 
system. 

The  American  Medical  Association 
in  Chicago  has  purchased  Atex's 
Magazine  Layout  System  and  addi¬ 
tional  central  processing  units  for  its 
weekly  newspaper  and  monthly  jour¬ 
nal. 

PEC  to  install 
flexo  equipment 
at  Trenton  daily 

Publishers  Equipment  Corp.  has 
agreed  to  install  flexographic  printing 
equipment  at  the  Trentonian  in  Tren¬ 
ton,  N.J..  as  part  of  an  upgrade 
designed  to  double  press  capacity. 

The  agreement  calls  for  a  four-color 
unit  and  a  black  unit  converted  to 
flexographic  inking  from  Hoe  Color- 
matic  letterpress  equipment.  In  addi¬ 
tion,  a  new  color  deck  and  new  press 
drives  were  to  be  added  and  other 
Colormatic  units,  reels,  tensions  and 
pasters  were  to  be  modernized. 

The  project,  whose  cost  was  not 
released,  is  scheduled  to  be  complete 
by  the  middle  of  1988,  PEC  said. 

The  Trentonian.  part  of  the  Inger- 
soll  chain,  circulates  about  67.000 
copies  daily,  63.0(X)  on  Sunday. 


RIT 


Quality  and  Productivity  in  the 
Printing  and  Publishing  Industries 
May  27-29, 1987 


Getting  it  Right  the  First  Time 

When  you're  in  charge,  that's  your  job.  Plain  and  simple. 

Except  when  the  press  is  running.  Then  things  get  complex  and  difficult. 

We  can  help.  With  practical,  no  nonsense  info  that's  especially  designed 
for  newspaper  publishers.  The  equipment  the  vendors,  and  the  experts  to 
give  you  the  inside  track. 

•  Case  studies  in  QC — including  USA  Today  •  Workshops  in  color  proofing, 
densitometers,  troubleshooting  •  QC  techniques  for  incoming  ink  and  paper 

•  How  advertisers  view  quality 

And  much  more — all  from  the  industry's  best.  Don't  miss  this  important 
conference.  Call  us  today.  716/475-2757. 
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EASTMAN  KODAK  CO.  of  Rochester,  N.  Y.,  has  intro¬ 
duced  a  series  of  large-volume  information  storage  and 
retrieval  systems  based  on  optical  disk  technology. 

One  system,  the  6800,  uses  14-inch  laser  disks  and  can 
store  a  terabyte,  or  one  trillion  bytes,  of  information  and 
retrieve  information  in  12  seconds  or  less,  according  to 
Kodak.  It  is  designed  for  the  biggest  banks,  insurance 
companies,  engineering  firms  and  publishing  companies, 
among  others.  The  6800  can  read  many  times  from  disks 
that  can  be  written  on  only  once.  It  includes  a  drive, 
controller  and  interface,  and  all  can  be  housed  in  Kodak’s 
automated  disk  library,  containing  up  to  150  14-inch  disks, 
each  with  6.8  gigibytes  of  memory.  The  6800  system, 
requiring  22  square  feet  of  floor  space,  will  be  olfered  to 
original  equipment  manufacturers,  systems  integrators 
and  value  added  retailers  later  this  year  and  to  the  market 
in  1988,  Kodak  said. 

Kodak  has  introduced  its  KIMS  system  5000,  a  net¬ 
worked  image-intensive  system  using  an  optical  disk 
“jukebox”  and  a  robotic  microfilm  library.  The  office  sys¬ 
tem  includes  a  data  base,  image  processing  and  com¬ 
munications  to  capture,  store,  manipulate  and  deliver  in¬ 
formation  and  images  at  high  resolution  to  multifunction 
workstations.  It  uses  an  Ethernet  local  area  network  and 
can  accept  data  from  mainframes  and  other  networks.  It 
uses  12-inch  optical  disks  in  an  automatic  library  of  up  to 
121  2.6-gigabyte  disks,  each  holding  up  to  60,000  images, 
or  more  than  6  million  pages  of  text.  The  microfilm-based 
KIMS  system  5000  uses  a  robotic  film  library  holding  up  to 
372  rolls  of  microfilm,  or  about  4  million  document  pages. 
The  5000  system  was  planned  for  delivery  around  June  at  a 
cost  of  about  $700,000. 

A  lower  level  system,  KIMS  3000,  is  a  stand-alone 
optical  disk  system  using  a  multiserver  linked  to  one  or 
more  workstations  and  one  or  two  2.6  gigabyte  12-inch 
optical  disks.  It  costs  about  $150,000. 

Also  announced  was  the  KIMS  system  4500,  a  com¬ 
puter-assisted  microfilm  system  featuring  the  same  mul¬ 
tiserver  as  the  5000.  It  uses  a  Digital  Equipment  Corp. 
MicroVax  II  for  indexing  and  controlling  retrieval.  It  costs 
about  $150,000. 

*  *  * 

XEROX  CORP,  of  Rochester,  N.Y.,  has  introduced  a 
line  of  seven  personal  computer-based  desktop  publishing 
systems  for  low-volume  applications. 

They  use  a  variety  of  Xerox  products  and  center  on  its 
Ventura  Publisher  Edition,  its  PC  software  package. 

The  seven  packages  contain  various  levels  of  capability 
based  on  the  following  equipment:  the  Xerox  6065  PC 
equipped  with  a  20-megabyte  hard  disk  and  640  kilobytes 
of  random-access  memory,  keyboards,  an  optical  mouse, 
color  monitors  for  full  and  partial  page  viewing,  the  IBM- 
compatible  MS-DOS  operating  system.  Writer  III  word 
processing  software,  the  Xerox  4020  color  ink-jet  printer 
and  the  4045  Model  50  laser  printer  with  1 .5  megabytes  of 
memory. 

System  prices  range  from  $2,195  to  $9,995. 

*  *  * 

MINDWORK  SOFTWARE  of  Carmel,  Calif.,  has  intro¬ 
duced  a  word-processing  program  designed  to  boost  pro¬ 
ductivity  on  Macintosh  personal  computers. 

The  MindWrite  package  works  like  MacWrite  but  fea¬ 
tures  structured  document  processing  features  that  allow 


documents  to  develop  “naturally”  from  ideas  organized 
into  an  outline,  MindWork  said. 

MindWrite  can  create  files  compatible  with  several 
other  programs  for  the  Macintosh. 

It  is  costs  $125. 

*  *  * 

SAMI/BURKE  INC.  of  Cincinnati,  Ohio,  has  introduced 
DecisionMaster,  an  optical  disk-based  tool  allowing 
marketers  to  find  marketing  information  from  several  sour¬ 
ces  easily. 

The  product  incorporates  SAMI/Burke  census,  retail 
sales,  test  marketing  and  promotional  information  data 
bases  in  three  ways:  The  information  approach  gives  a 
broad  overview  of  the  state  of  a  specific  brand  or  category. 
The  data  query  approach  allows  access  to  individual  data 
bases  to  find  things  such  as  a  brand’s  share  of  a  market. 
And  the  analytic  approach  provides  data  analysis  such  as 
brand  seasonality  and  regional  category  growth. 

DecisionMaster  is  contained  on  one  optical  disk  and 
updated  monthly. 

*  *  * 

NATIONAL  GRAPHICS  of  St.  Louis,  Mo.,  has 
announced  two  new  typesetting  papers,  one  for  laser  type¬ 
setting  and  one  for  conventional  phototypesetting. 

Lasergraph  paper’s  wide  exposure  latitude  reduces 
makeovers  resulting  from  operator  mistakes  and  its 
dimensional  stability  helps  prevent  registration  problems. 
National  said.  Phototypesetting  paper  is  for  use  with 
several  kinds  of  high-intensity  light  sources. 

*  *  * 

BESTINFO  INC.  of  Media,  Pa.,  has  introduced  a 
software  tool  for  editors  working  with  its  Superpage  II 
publishing  system. 

Editor’s  took  kit  is  menu-driven  and  includes  a  spelling 
checker,  thesaurus,  usage  alert  and  other  features.  It 
brings  to  Bestinfo’s  personal  computer-based  system 
more  of  the  functionality  of  larger,  dedicated  systems,  the 
company  said.  It  is  designed  to  work  with  Superpage  ll’s 
XyWrite  III  software. 

Editor’s  tool  kit  costs  $250  as  a  stand-alone  package 
from  Bestinfo. 

*  *  * 

COMMUNICATION  DEVICES  INC.  of  Clifton,  N.J., 
has  announced  a  wire  service  printer  made  from  a  Citizen 
MSPIO  dot  matrix  printer  with  a  CDI  Printerface  Board  for 
adaptation  to  wire  service  copy. 

A  switch  allows  the  the  printer  to  accept  several  codes 
and  speeds.  Equipment  also  is  available  to  adapt  it  to 
accept  copy  from  the  Associated  Press,  Agence  France 
Presse,  Reuters  and  UPI. 

Complete  printers  are  available  for  $550;  the  board 
alone  lists  for  $175. 

*  *  * 

LOWELL  CORP.  of  Worcester,  Mass.,  has  introduced 
a  system  for  protecting  electrical  power  sources  for  com¬ 
puters  for  up  to  40  minutes. 

Emerson’s  UPS1500  protects  users  against  all  power 
line  fluctuations  and  provides  1,500  watts  of  power  at  120 
volts  and  60  Hz  for  up  to  40  minutes.  It  features  an  audible 
alarm  and  is  housed  in  two  metal  cabinets,  one  for  power 
protection  and  one  with  maintenance-free  five  year  batte¬ 
ries. 

List  price  is  $1,499. 


76E 


EDITOR  &  PUBLISHER  for  May  9,  1987 


“What  can  we  do  to  convince  you 
that  “Ovalstrapping”  has  the 
strapping  machine  you  need?” 

The  JP80,  made  by  Ovalstrapping,  is  the  fastest  strapping  machine  in  the 
world.  In  addition,  it’s  so  well  designed  that,  even  with  its  speed,  it’s 
probably  the  most  durable  strapping  machine  in  the  world.  Now,  the  JP80 
isn’t  for  everyone  because  not  everyone  needs  to  strap  40  bundles  per 
minute.  That’s  why  Ovalstrapping  dso  have  a  modified  version  of  the  JP80. 
It’s  called  the  JP40.  The  major  differences  are  the  speed  (30  bundles  per 
minute)  and  the  price  (considerably  less  than  the  JP80).  Have  we  convinced 
you  yet  that  we  know  what  we’re  doing?  Hundreds  of  customers,  using  these 
machines,  can  assure  you  that  we  know  how  to  build  a  quality  product. 
These  same  customers  can  also  tell  you  that  when  we  make  a  promise  we 
deliver.  It  really  doesn’t  matter  that  we  have  outstanding  engineering 
capabilities  or  that  our  production  lines  are  turning  out  strapping  machines  at 
a  speed  that  makes  most  of  our  competitors  very  nervous.  All  that  really 
matters  is  that  you  know  that  we  are  one  of  America’s  fastest  (if  not  the 
fastest)  growing  strapping  machine  manufacturers  and  that  we  want  your 
business.  What  else  can  we  do  to  convince  you  that  our  machines  belong  in 
your  plant? 


DESIGNED  AND  BUILT  IN  THE  U.S.A. 
I  OVRLStRRPPinCS  inc. 


Shown  are  some  of  the  people  who  design,  engineer,  manufacture  and 
service  Ovalstrapping's  American  built  strapping  machines. 


HOQUIAM,  WASHINGTON,  P.O.  BOX  704,  710  8TH  ST.  98550  (206)  532-9101  TELEX;  32-8862 
FORT  PAYNE,  ALABAMA,  P.O.  bOX  717,  109  S.E.  6TH  ST.  35967  (205)  845-1914  TELEX:  59-863 
FOUNTAIN  VALLEY,  CALIFORNIA  11065  CONDOR  92708  (714)  540-6662  TELEX:  71-371  9222 


VISIT  BOOTH  3022 
AT  THE  AN  PA  SHOW 


At  Photech  there  is  no  limit  to  the 
lengths  we  will  go  to  improve  pre¬ 
press  productivity.  For  example,  a 
major  newspaper  chain  found  that 
satellite  transmission  of  page-paste- 
ups  contacted  onto  the  unique  matte 
surface  of  Photech  Daystar  528  Day- 
lite  Contact  Paper  vastly  improved 
the  quality  of  material  transmitted. 

Photech’s  new  Newstar  Rapid  Access 
Line  Film  is  the  perfect  partner  for 
satellite  receival  with  applications  for 
copy  dot  and  all  types  of  black  and 
white  copy. 

Products  like  these,  along  with  the 
complete  newspaper  family  of  page 
and  line  film,  Printstar  Diffusion 
Transfer  materials  and  Daystar  Day- 
lite  Papers  and  Films  make  Photech 
one  of  the  nation’s  leading  suppliers 
of  photographic  products  to  the 
newspaper  industry. 

Products  made  in  the  USA,  made 
better  and  made  more  competitively 
—that’s  Photech. 


For  more  information,  contact  your 
local  Photech  Technical  Sales 
Representative  or  your  Photech 
dealer.  See  Photech  products  and 
the  world’s  largest  newspaper  air¬ 
plane  at  Booth  2772,  ANPA, 

June  6-10, 1987. 
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Photech  Imaging  Systems  Inc. 

401  Hackensack  Ave.,  Hackensack,  NJ  07601 

Phone:  (201)646-9222 

FAX:  (201)  646-0152  TELEX:  139239 
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Online  via  Nexis,®  direct  to  your  own  news¬ 
room  terminal:  every  word  published  in  The 
Times  from  June,  1980  through  yesterday.  Find 
it  fast,  too.  Just  use  index  terms,  bylines,  date¬ 
lines,  headlines,  names,  places,  dates,  titles, 
news  desk  origin... and  more.  Whatever  is  right 
for  you. 


I  The  New  York  Times  Information  Bank  is  a 

I  '  ‘  quick-and-easy  reference  tool  you  and  your 

;  staffcanoisexight  up  to  deadline.  Exactly  as  our 

^  .  editors  and  reporters  do. 

For  full  details  about  The  New  York  Times 
Information  Bank  via  Nexisfcall  T800-227 
-4908.  Or  write  Mead  Data  Central,  P.O.  Box 

i  1830,  Dayton,  OH  45401.  ! 

I ;  . .  .  _  . : 
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NEWSPEOPLE  IN  THE  NEWS 


William  F.  Chamberlin  has  been 
named  the  Eminent  Scholar  in  Free¬ 
dom  of  Information  at  the  University 
of  Florida  College  of  Journalism  and 
Communications,  Gainesville. 

Dr.  Chamberlin  will  also  serve  as 
director  of  the  Joseph  L.  Brechner 
Freedom  of  Information  Center.  The 
Eminent  Scholar's  chair  and  the  Fol 
center  were  made  possible  by  a  gift  of 
$1  million  from  Orlando  broadcaster 
Joseph  L.  Brechner  in  1986. 

Chamberlin,  who  will  join  the 
faculty  this  August,  leaves  the  Uni¬ 
versity  of  North  Carolina  School  of 
Journalism  where  he  has  been  on  the 
faculty  for  10  years. 

*  *  * 

Patricia  O’Brien,  a  national 
political  correspondent  for  Knight- 
Ridder  Newspapers,  has  been  named 
press  secretary  for  the  presidential 
campaign  of  Gov.  Michael  S.  Dukakis 
of  Massachusetts.  Steve  Akey,  who 
took  a  leave  of  absence  from  the  gov¬ 
ernor's  press  staff  to  serve  as  acting 
campaign  press  secretary,  resumed 
his  previous  post. 

*  *  * 

Deborah  L.  Schreck  was  named 
vice  president,  finance,  at  the  Dallas 
Times  Herald  with  her  responsibili¬ 
ties  including  the  financial  and  credit 
departments.  She  joined  the  newspa¬ 
per  in  1985  as  assistant  controller  and 
was  promoted  to  controller  last  year. 

*  *  * 

Recent  promotions  at  the  Santa 
Rosa  (Calif.)  Democrat  include: 

George  Manes,  from  weekend  edi¬ 
tor  to  city  editor; 

Timothy  Baker,  from  photogra¬ 
pher  to  director  of  photography; 

Joyce  Terhaar,  from  business 
writer  to  business  editor;  and 

Catherine  Barnett,  reporter,  to 
weekend  editor. 


Donald  Lambro  has  joined  the 
Washington  Times  as  national  affairs 
editor.  A  syndicated  columnist, 
author  and  radio  commentator,  Lam¬ 
bro  succeeded  Marc  Lerner  who 
will  work  on  special  projects  for  the 
newspaper.  Lambro's  column  is  dis¬ 
tributed  by  United  Features  and 
appears  in  the  Times. 

Patricia  Wilson,  an  assistant 
national  editor  at  the  Times  and  a 
former  White  House  correspondent 
for  Reuters,  has  been  named  deputy 
national  affairs  editor. 

*  *  * 

J.D.  Crowe,  staff  editorial  car¬ 
toonist  at  the  Fort  Worth  Star-Tele¬ 
gram  since  1983,  has  joined  the  San 
Diego  Tribune  as  staff  editorial  car¬ 
toonist.  His  syndicated  editorial  car¬ 
toon  is  with  Copley  News  Service. 

Crowe  started  at  the  Star-Telegram 
in  1982  as  a  staff  artist  after  his  gradu¬ 
ation  from  Eastern  Kentucky  Univer¬ 
sity,  Richmond,  with  a  bachelor  of 
fine  arts  degree  in  design. 

He  Hs  * 

Shirley  K,  Gazsi  has  been 
appointed  communications  manager 
for  the  Gannett  Center  for  Media 
Studies,  with  responsibility  for  the 
media  relations  and  publications 
program.  Gazsi  most  recently  was  a 
communications  officer  for  the  Rob¬ 
ert  Wood  Johnson  Foundation 
Princeton,  N.J. 

*  *  * 

New  officers  of  the  Mississippi 
Valley  Classified  Manager  Associa¬ 
tion  are;  Joe  Grech,  Detroit  Free 
Press',  Dale  Harris,  Omaha  World- 
Herald,  first  vice  president;  Ron  Sel¬ 
lars,  Houston  Chronicle,  second 
vice  president;  Joyce  Richardson, 
Washington  Post,  third  vice  presi¬ 
dent;  and  Sue  Trippiedi,  Champaign- 
Urhana  (III.)  News-Gazette,  secre¬ 
tary. 


Timothy  J.  Alldridge  is  the 
newly  named  marketing  director  of 
the  San  Jose  Mercury  News  and  is 
responsible  for  the  consumer  mar¬ 
keting,  circulation  operations  and 
public  relations  departments. 

He  has  been  with  the  newspaper 
since  1972  in  various  advertising,  cir¬ 
culation  and  public  relations  posi¬ 
tions,  most  recently  as  director  of 
consumer  marketing. 

*  *  * 

Bryan  Armstrong  has  moved 
from  the  copy  desk  of  the  Cincinnati 
Post  to  assistant  metropolitan  editor. 
He  previously  was  a  reporter  and 
copy  editor  for  the  Kansas  City  Star. 

Lea  a.  Dantzler  has  been  pro¬ 
moted  to  community  service  director 
of  the  Post.  She  previously  was  assis¬ 
tant  to  Linda  Parker,  the  former 
director  who  transferred  to  the 
Accent  department  of  the  newspaper 
as  a  copy  editor  and  restaurant 
reviewer. 

*  *  H« 

Mark  Paxton  has  been  named 
Associated  Press  News  editor  for 
West  Virginia,  based  in  Charleston. 
He  has  been  a  newsman  in  the 
Charleston  bureau  for  five  years  and 
was  a  reporter  for  the  Charleston 
Daily  Mail  and  the  Nashville  Banner 
before  joining  AP  in  1982. 

Also,  Jeff  Holyfield  was 
appointed  correspondent  in  charge  of 
the  Lansing,  Mich.,  office.  He  joined 
AP  in  Kansas  City  in  1978  and  moved 
to  Denver  in  1983  covering  the  Colo¬ 
rado  legislature. 

*  *  * 

W.A.  Brown,  editor  of  the  Port 
Arthur  (Texas)  News,  was  named 
president  of  the  Texas  Associated 
Press  Managing  Editors  at  the  group's 
annual  convention. 

Other  new  officers  are:  Jeff 
Bruce,  managing  editor  of  the  Austin 
American-Statesman,  Txrst  vice  presi¬ 
dent;  Terry  Scott  Bertling,  editor 
of  the  Huntsville  Item,  second  vice 
president;  Tony  Pederson,  managing 
editor  of  the  Houston  Chronicle,  sec¬ 
retary;  and  SOREN  Neilsen,  editor  of 
the  San  Angelo  Standard-Times, 
treasurer. 

*  *  * 

Robert  Sherman,  press  secretary 
for  Gov.  Madeleine  Kunin  of  Ver¬ 
mont,  plans  to  leave  state  government 
as  of  July  1.  He  is  a  former  reporter 
for  columnist  Jack  Anderson  and  for¬ 
mer  chief  of  the  Vermont  Press 
Bureau. 

—  NEWSPEOPLE  EDITOR 
LENORA  WILLIAMSON 


CartoonetDiei 


FINANCIAL  PAGES  EDITOR: 

AT  LAST,  YOUR  OWN  CARTOON 

Up-to-date,  knowledgeable,  witty.  A  joy  to 
your  readers’  eyes  and  minds.  Devoted  in 
its  entirety  to  economics  &  business.  Lur¬ 
ie’s  world-famous  portraits  will  now  zero-in 
on  financial  personalities  each  week,  start¬ 
ing  your  caricature  library  of  world  busi¬ 
ness  figures,  and  if  you  like  his  portraits, 
wait  until  you  see  his  Economic  Cartoons! 

On  the  right;  Paul  A.  Volcker,  while  sitting  for  Lurie. 


international 
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£urie’$  Bu$ine$$  World 

The  only  internationally  syndicated  economics  cartoon,  custom 
made  exclusively  for  your  financial  pages.  2  cartoons  +  1 
portrait — caricature  per  week. 

Since  1979,  THE  GUINNESS  BOOK  OF  WORLD  RECORDS  has 
listed  Lurie  for  eight  consecutive  years  as  “the  most  widely 
syndicated  political  cartoonist  in  the  world.  His  work  is  pub¬ 
lished  in  51  countries  in  400  newspapers  with  a  circulation  of 
62  million  copies.” 

Cartoonews  Inc.  already  has  numerous  requests  from  the  lead¬ 
ing  newspapers  in  46  countries  for  LURIE’S  BUSINESS  WORLD. 
Launching  date  for  LURIE’S  BUSINESS  WORLD  is  May  15, 1987. 
For  rates  and  exclusivity  in  your  area,  please  contact; 
T.R.  Fletcher,  President,  CARTOONEWS,  INC.  (212-980-0855). 
No  salesman  will  call. 


Dennis  Berry  becomes  president 
of  the  Atlanta  Journal  and  the  Atlanta 
Constitution  as  of  May  9.  His  pre¬ 
decessor,  Minor  J.  Ward,  was 
named  senior  vice  president-opera¬ 
tions  of  the  newspaper  division  of 
Cox  Enterprises,  Inc.,  which  owns 
the  Journal  and  Constitution. 

Succeeding  Berry  as  vice  president 
and  general  manager  of  the  newspa¬ 
pers  later  this  spring  will  be  Andrew 
A.  Merdek,  a  partner  in  the  Dow, 
Lohnes  &  Albertson  law  firm. 

Berry,  an  Atlanta  native  and  a  1966 
graduate  of  the  University  of  Georgia 
with  a  degree  in  advertising  and 
public  relations,  joined  the  newspa¬ 
pers  as  a  classified  advertising 
account  executive.  He  served  in  sev¬ 
eral  management  posts  and  was 
named  advertising  director  in  1981. 

*  *  * 

Thomas  G.  Clancy  has  been 
appointed  senior  vice  president/sales 
and  marketing  of  the  San  Francisco 
Newspaper  Agency,  the  corporate 
agent  of  the  San  Francisco  Chronicle 
and  the  San  Francisco  E.xaminer. 

Prior  to  joining  the  agency,  Clancy 
had  been  vice  president/advertising 
and  marketing  of  the  Denver  Post 
since  1984.  Earlier  he  was  with  the 
Chicago  Tribune  for  25  years  in  man¬ 
agement  positions  in  the  advertising, 
circulation  and  marketing  depart¬ 
ments  and  was  vice  president/director 
of  marketing  when  he  left. 


Billy  Watson,  general  manager  of 
the  Macon  (Ga.)  Telegraph  and 
News,  became  president  and 
publisher  of  the  Columbus  (Ga.)  Led¬ 
ger  and  Enquirer  newspapers  May  I . 


He  succeeded  Glenn  Vaughn, 
who  was  named  chairman  of  the  R.  W. 


Page  Corp.,  which  publishes  the  Led¬ 
ger  and  Enquirer.  The  Columbus  and 
Macon  newspapers  are  owned  by 
Knight-Ridder  Inc. 

Watson  joined  the  Macon  Tele¬ 
graph  in  1963  as  a  reporter  and  has 
served  as  Atlanta  bureau  chief  and 
Sunday  editor  for  the  Telegraph  and 
News,  and  managing  editor  and  editor 
of  the  Telegraph.  He  was  named 
executive  editor  in  1978. 

*  *  * 

Wendy  Eckersley  has  been 
appointed  chief  of  the  Vancouver 
bureau  of  The  Canadian  Press.  News 
editor  at  the  agency's  Halifax  bureau 
for  the  past  year,  she  replaced  Fred 
Chafe,  chief  at  Vancouver  since 
1981,  who  is  taking  early  retirement. 

Chafe  joined  CP  at  Halifax  in  1952, 
and  was  chief  of  the  Winnipeg  bureau 
from  1962  to  1977.  Before  his  posting 
to  the  West  Coast,  Chafe  spent  four 
years  in  Toronto  as  national  commu¬ 
nications  manager. 

Eckersley  joined  the  CP  Ontario 
service  at  Toronto  in  1984  after  two 


years  with  weekly  newspapers  in 
northern  Ontario  and  five  years  with 
the  North  Bay  Nugget. 

*  *  * 

David  Yount  was  elected  presi¬ 
dent  of  the  National  Press  Founda¬ 
tion,  Washington,  D.C.  Yount,  senior 
vice  president  of  E.  Bruce  Harrison 
Company  Inc.,  formerly  worked  for 
the  Hartford  Courant,  the  West  Hart¬ 
ford  News  and  Connecticut  Life 
Magazine. 

Yount  succeeded  Joseph  Slevtn, 
who  is  retiring  after  four  years  in  the 
post.  Slevin  continues  to  publish  and 
edit  The  Washington  Bond  Report. 

*  *  * 

Marc  Birenbaum,  general  assign¬ 
ment  reporter  at  the  Antelope  Valley 
Press,  Palmdale,  Calif.,  has  joined  the 
Las  Vegas  Sun  as  the  newspaper's 
Clark  County  reporter.  Prior  to  the 
Valley  Press,  Birenbaum  was  a 
reporter  in  news  and  sports  at  the 
Visalia  (Calif.)  Times-Delta  and 
sports  editor  of  the  Lemoore  (Calif.) 
Advance. 


Dennis  Berry 


Billy  Watson 


Thomas  G.  Clancy 
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Orlando  K.  Armstrong,  93,  a 
teacher  and  journalist  who  was 
elected  as  a  Republican  to  two  terms 
in  Congress  in  the  early  fifties  and  to 
four  terms  in  the  Missouri  Legisla¬ 
ture,  died  April  15  at  his  home  in 
Republic,  Mo.,  after  suffering  a 
stroke  in  March. 

He  began  as  a  teacher  of  English, 
public  speaking  and  journalism  and  in 
1925  established  the  journalism 
department  at  the  University  of  Flor¬ 
ida  and  served  as  its  director  through 
1928. 

Armstrong  was  elected  to  the  Mis¬ 
souri  Legislature  in  1932  and  1934  and 
again  in  1942  and  1944.  He  joined  the 
editorial  staff  of  Reader’s  Digest  in 
1944  and  remained  as  a  contributing 
editor  and  writer  until  his  death. 

*  *  * 

E.Z.  Dimitman,  89,  a  longtime 
newspaperman  who  served  as 
administrative  assistant  to  Walter  H. 
Annenberg,  former  editor  and 
publisher  of  the  Philadelphia 
Inquirer,  died  April  14  at  Presbyte- 
rian-University  of  Pennsylvania 
Medical  Center  in  Philadelphia. 

Dimitman’s  career  began  in  1918  as 
a  reporter  for  the  Philadelphia  Press 
and  included  the  North  Ameriean  and 
the  Piihlic  Ledf>er  prior  to  his  becom¬ 
ing  city  editor  and  later  executive  edi¬ 
tor  of  the  Inquirer. 

He  moved  to  executive  editor  of  the 
Chicafio  San  in  1943  and  in  1948, 
executive  editor  of  the  Newark  Star- 
Ledfier.  In  1953,  he  joined  Annen- 
berg's  Triangle  Publications  as  editor 
of  Quick  magazine  and  then  served  as 
Annenberg's  administrative  assistant 
until  the  newspapers  were  acquired 
by  Knight  Newspapers  Inc.  in  1970. 
*  *  * 

Daniel  Z.  Henkin,  63,  the  chief 
spokesman  for  the  Defense  Depart¬ 
ment  in  the  war  in  Vietnam  and,  most 
recently,  senior  vice  president  for 
public  affairs  at  the  Air  Transport 
Association,  died  April  7  of  complica¬ 
tions  after  surgery  for  a  kidney  trans¬ 
plant. 

A  graduate  of  the  University  of 
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California  at  Berkeley,  he  first 
worked  for  the  Buffalo  Evening 
News'  Washington  bureau  and  then 
the  Army-Navy  Journal,  predecessor 
of  The  Journal  of  the  Armed  Forces. 

Henkin  enlisted  in  the  Coast 
Guard  when  the  United  States 
entered  World  War  II  and  took  part  in 
amphibious  landings  as  a  combat  cor¬ 
respondent.  After  the  war,  he  was  a 
reporter  for  the  Oakland  (Calif.)  Tri¬ 
bune  and  then  rejoined  the  Journal  in 
1948  as  an  assistant  editor  and  later 
editor. 

In  1965,  Henkin  became  director  of 
operations  for  the  Pentagon  press 
office;  was  promoted  to  Deputy 
Assistant  Secretary  for  Public 
Affairs,  and  to  Assistant  Secretary  by 
May  1969.  He  received  the  Meritori¬ 
ous  Civilian  Service  Medal  when  he 
left  the  Pentagon  in  1973.  Burial  was 
in  Arlington  National  Cemetery. 

*  *  ♦ 

Cecil  Harmsworth  King,  86,  a 
former  chairman  of  The  Daily  Mirror, 
London,  and  Sunday  Pictorial  and  of 
the  International  Publishing  Corpora¬ 
tion,  died  at  his  Dublin  home  April  17 
after  a  long  illness. 

He  was  a  nephew  of  Lord  North- 
cliffe,  creator  of  The  Daily  Mail  and  a 
pioneer  in  popular  journalism  in  Brit¬ 
ain. 

King  started  his  career  at  The  Daily 
Record  in  Scotland  and  moved  to  the 
Daily  Mirror  as  an  advertising  man¬ 
ager.  In  1929,  he  was  made  a  director 
of  the  Daily  Mirror  which  he  built  into 
the  largest-circulation  paper  on  Fleet 
Street.  In  1951,  he  became  chairman 
of  the  daily  paper  and  Sunday  Pictor¬ 
ial  and  in  1963-68  served  as  chairman 
of  International. 

After  leaving  the  company,  he  lec¬ 
tured  and  wrote  articles  for  The  Times 
of  London  and  The  Financial  Times 
and  authored  several  books. 

*  *  * 

Nathan  L.  Kline,  75,  retired  mili¬ 
tary  editor  of  the  Boston  Globe,  died 
April  4.  He  was  with  the  newspaper 
41  years  before  retiring  in  1978. 

*  *  * 

Edward  B.  Lang,  76,  a  former 
reporter  for  the  Newtown  (Conn. )  Bee 
and  the  Waterbary  (Conn.)  Republi¬ 
can,  died  March  26  at  his  Bridgewa¬ 
ter,  Conn.,  home. 

*  *  * 

Louis  R.  Lowery,  70,  retired 
Marine  Corps  photographer  and 
photographic  director  of  Leatherneck 
magazine,  died  April  15  at  Fairfax 
(Va.)  Hospital,  after  contracting 
aplastic  anemia. 

As  a  Marine  Corps  sergeant  during 


World  War  II,  Lowery  photographed 
the  first  flag-raising  on  Iowa  Jima’s 
Mount  Suribachi  after  the  bloody 
battle  against  Japanese  forces  and 
submitted  his  picture  to  the  Marine 
Corps  for  distribution.  The  flag  was 
considered  too  small  to  be  seen  by 
many  of  the  Marines  on  the  island  and 
a  larger  one  was  raised  about  five 
hours  later.  Associated  Press  pho¬ 
tographer  Joe  Rosenthal  caught  that 
scene  and  also  submitted  his  picture 
which  made  it  through  censorship  and 
appeared  on  nearly  every  front  page 
in  America  the  following  day.  The 
photo  later  won  a  Pulitzer  Prize  for 
Rosenthal. 

Lowery  remained  in  the  Marine 
reserves  and  attained  the  rank  of  cap¬ 
tain.  He  retired  from  Leatherneck 
magazine  in  1983. 

*  *  * 

William  M.  Phillips,  66,  owner 
and  editor  of  the  Wakulla  News, 
Crawfordsville,  Fla.,  and  the  Leon 
County  News,  died  April  10. 

Phillips  and  his  wife,  Marjorie,  pur¬ 
chased  the  papers  after  he  retired  as 
managing  editor  of  the  Tallahassee 
Democrat. 

A  graduate  of  the  University  of 
Pittsburgh,  he  was  a  Navy  pilot  in 
World  War  II  and  worked  on  the 
Pittsburgh  Post-  Gazettte  and  several 
other  papers  and  earned  his  master’s 
degree  in  journalism  at  Columbia  Uni¬ 
versity.  He  went  to  Florida  in  1950, 
worked  at  the  St.  Petersburg  Times 
and  the  Tampa  Tribune  and  then 
joined  the  Miami  Herald  and  also 
taught  journalism  at  the  University  of 
Miami  before  moving  to  Tallahassee. 
*  *  * 

John  A.  Rooney,  79,  automobile 
editor  of  the  old  Boston  Herald- 
Traveler,  died  April  14  after  a  long 
illness. 

*  *  * 

George  E.  Wallace,  86,  retired 
editor  and  manager  of  the  Windsor 
Locks  (Conn.)  Journal,  a  paper 
owned  by  the  Wallace  family  for  more 
than  70  years,  died  March  30. 

*  *  * 

Thomas  Justin  White  Jr.,  67,  a 
longtime  editor  at  the  Baltimore 
News-American  died  April  20  at 
Johns  Hopkins  Hospital  in  Baltimore. 

He  was  writing  a  popular  nostalgia 
column  three  days  a  week  when  the 
newspaper  closed  a  year  ago. 

White  joined  the  old  Baltimore 
News-Post  as  a  reporter  shortly 
before  World  War  11.  After  serving  in 
the  Navy  during  the  war,  he  joined  the 
News-American. 
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NEWS/TECH 


High  tech,  diversification  boost  Canadian  Press 


By  Mark  Fitzgerald 

Technology  and  diversification  are 
boosting  the  Canadian  Press  as  the 
news  cooperative  celebrates  its  70th 
birthday. 

CP  was  formally  launched  Sept.  2, 
1917,  as  a  shaky  cooperative  beset  by 
regional  jealousies  and  needing  a  gov¬ 
ernment  grant  to  lease  24-hour  tele¬ 
graph  wire. 

It  may  never  have  been  launched  at 
all,  in  fact,  had  not  the  Canadian  gov¬ 
ernment  seen  it  as  a  useful  tool  to 
boost  flagging  enlistment  for  World 
War  I,  according  to  an  article  by  R. 
Neil  Matheson  in  a  recent  issue  of 
content,  the  Canadian  journalism 


CP  has  completed 
“more  than  95%”  of  its 
ambitious  satellite 
distribution  project, 
Kincaid  said. 


In  1987,  however,  it  is  unchal¬ 
lenged  as  the  premier  news  coopera¬ 
tive  in  Canada. 

Still,  even  an  unchallenged  news 
cooperative  faces  difficulties  operat¬ 
ing  in  Canada,  a  country  of  massive 
size  —  second-largest  in  the  world  — 
and  modest  population  —  3 1st  in  the 
world  with  25  million  —  that  is 
served  by  just  108  daily  newspapers. 

In  recent  years,  CP  has  increas¬ 


ingly  turned  to  high  technology  and 
aggressive  diversification  to  ensure 
its  financial  health. 

The  efforts  are  paying  off,  officials 
said  at  the  cooperative's  recent 
annual  meeting  in  Toronto. 

“During  the  last  two  years,  the  con¬ 
solidated  budget  of  CP  and  its  two 
subsidiaries.  Broadcast  News  and 
Press  News  has  grown  14%  to  about 
$41  million,”  outgoing  CP  chairman 
Arthur  E.  Wood  said. 

“This  has  come  about  in  spite  of 
less  healthy  times  in  the  private 
broadcasting  industry  which  has 
reduced  demands  for  news  products, 
as  well  as  the  growth  of  competition  in 
the  audio  field. 

“These  shortfalls  have  been  com¬ 
pensated  for  by  new  services  for  the 
newspaper  industry,  the  use  of  satel¬ 
lite  and  other  technical  facilities  to 
generate  revenue  and  overall  growth 
of  commercial  revenue  from  non¬ 
media  subscribers,”  Wood  said. 

In  its  diversification  efforts,  the 
domestic  news  agency  is  adopting  the 
same  techniques  international  agen¬ 
cies  have  turned  to,  CP  president 
Keith  Kincaid  said. 

“None  of  the  [international]  agen¬ 
cies  receives  enough  revenue  from 
principal  subscribers  or  owners  to 
allow  it  to  carry  out  its  responsibili¬ 
ties.  Success  requires  large  funding 
from  other  sources,”  Kincaid  said. 

Supplemental  enterprises  this  year 
will  account  for  about  12%  of  total 
revenue  “and  will  continue  to  grow,” 
Kincaid  said. 


“The  Canapress  Photo  Service,  the 
commercial  side  of  the  photo  service, 
will  certainly  be  a  million-dollar  busi¬ 
ness  by  next  year.  And  in  one  form  or 
another,  technical  and  transmission 
services  will  provide  close  to  $1.6 
million  this  year,”  the  CP  president 
said. 

CP  has  completed  “more  than 
95%”  of  its  ambitious  satellite  distri¬ 
bution  project,  Kincaid  said. 

This  satellite  network  will  replace 
all  the  circuits  formerly  provided  by 
CNCP  Telecommunications,  and  will 
provide,  the  wire  service  says,  more 
reliable  service  to  subscribers. 

“The  move  to  satellite  has  dramati¬ 
cally  expanded  our  ability  to  turn  in- 
house  service  functions  into  revenue- 
producers,”  Kincaid  added. 


CP  is  also  near 
completion  of  a  new 
editorial  computer 
system  that  features 
several  advances. 


Among  the  new  customers:  Canada 
News  Wire,  Telebec,  the  Toronto 
Stock  Exchange,  the  Canadian 
Broadcasting  Company  and  Teleme¬ 
dia  Broadcast  Services. 

And  the  list  undoubtedly  will  grow 
as  land  transmission  costs  increase, 
Kincaid  said. 

(Continued  on  page  37 j 


Satellite  installation  a  daunting  task 


By  Mark  Fitzgerald 

Canada’s  massive  size  and  very 
low  population  density  —  less  than 
one  person  per  mile  over  75%  of  the 
country  —  has  been  the  most  vexing 
technical  challenge  for  the  Canadian 
Press  since  the  news  cooperative  was 
created  70  years  ago. 

Back  then,  the  problem  was  the 
high  cost  of  leasing  24-hour  telegraph 
wires. 

More  recently,  CP  has  struggled 
with  a  complex  and  vulnerable  micro- 
wave  relay  system. 

“With  CNCP  Telecommunica¬ 
tions,  there  were  hundreds  of  small 
links  covering  the  path  from  our  head 


office  to  your  printer  or  computer 
system,”  said  Edward  C.  Fudurich, 
CP  vice  president  of  communica¬ 
tions. 

“CNCP’s  system  had  a  microwave 
relay  station  every  30  miles,  hundreds 
of  connections  and  hundreds  of  miles 
of  wire  running  alongside  railway 
tracks  and  through  underground  con¬ 
duits.  There  were  opportunities 
everywhere  for  wrong  cuts,  double 
connections  and  faulty  equipment,” 
he  added. 

Now  CP  has  nearly  completed 
installation  of  a  satellite  system  that 
will  replace  those  hundreds  of  links 
with  just  four. 


At  CP's  headquarters  in  downtown 
Toronto,  the  60  newswires  are  com¬ 
bined  into  one  bundle  alongside  four 
picture  channels  and  six  Broadcast 
News  audio  channels. 

Previously,  this  signal  was  carried 
over  a  single  coaxial  cable  to  the  CN 
Tower.  That  often  led  to  problems: 
“Several  long  outages  were  ulti¬ 
mately  traced  to  a  bad  connector  in  a 
manhole  in  downtown  Toronto,” 
Fudurich  said. 

Now  a  microwave  system  will 
carry  the  signal  to  the  uplink  transmit¬ 
ter  site,  backed  up  by  two  alternate 
links:  a  telephone  company  optical 
(Continued  on  page  37) 
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(50%  horizontal  x  130%  vertical)  (110%  horizontal  x  35%  vertical) 


Canon  presents  the  many  faces  of  Bodoni. 


Only  the  Canon  Laser  Cof^  System  gives  you 
so  many  vmys  to  be  creative. 


Canon  presents  a  copier  that 
does  things  no  copier  has  ever  done 
before.  In  fact,  it  does  a  lot  of  things 
stat  cameras  and  studios  do-only 
faster  and  cheaper.  It’s  the  Canon 
NP-9030  Laser  Copier  System. 

And  just  what  can  it  do?  Well: 
Stretch  an  original,  or  squeeze  it. 

Slant  it.  Shrink  it  down  to  35%,  or  blow 
it  up  to  400%.  Turn  a  positive  into  ^ 
a  negative.  A  negative  into  a 
positive.  Edit  out  part  of  an  orginal-  '' 
or  edit  in  part  of  another.  What’s  more, 
the  NP-9030  digitally  resolves  64  tonal 
gradations,  producing  high-quality 
position-ready  half  tones-never  before 
obtainable  from  an  ordinary  copier 

And  while  the  NP-9030  is  our 
most  advanced  copying  system  yet. 


it  also  breezes  through  everyday 
copying  jobs.  You  get  crisp,  clear 
copies  up  to  11"  X 17",  and  30  letter- 
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size  copies  per  minute. 

The  Canon  NP-9030  Laser 
Copier  System.  It’ll  put  a  smile  on 
your  face. 
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Crosfield  scraps  artificial  intelligence  project 

Company  says  it  decided  to  cancel  it  because  of  a  lack  of 
clear  understanding  of  the  fundamental  benefits  to  newspapers 


By  George  Garneau 

Crosfield  Data  Systems  Inc.,  less 
than  a  year  after  pledging  support,  has 
scrapped  the  artificial  intelligence 
research  project  it  acquired  last  year 
with  Composition  Systems  Inc. 

Crosfield  said  it  would  redirect  the 
resources  to  more  immediate  devel¬ 
opment  projects. 

The  3-year-old  A1  project,  one  of 
the  more  ambitious  research  and 
development  efforts  for  newspapers, 
attempted  to  apply  artificial  intelli¬ 
gence  to  the  entire  scope  of  newspa¬ 
per  composition.  Al,  a  branch  of  com¬ 
puter  science,  tries  to  mimic  the 
human  mind  with  expert  systems  that 
incorporate  past  experience  into  cur¬ 
rent  decision  making. 

“We  concluded  that  the  cost  of  the 
system  hardware,  the  cost  of  devel¬ 
oping  the  unique  knowledge  base  for 
each  system  and  the  ongoing  mainte¬ 
nance  cost  of  this  software  to  ensure  it 
evolved  with  the  ever-changing  need 
of  a  newspaper  were  such  that  they 
were  unlikely  to  provide  any  tangible 
cost  benefit  to  the  user  in  the  forsee- 
able  future,”  Jim  Salmon,  Crosfield 
chairman  and  chief  executive,  said  in 
a  statement. 

“It’s  a  major  disappointment  to 
everybody  here,”  said  a  source  in  the 
canceled  project.  “We  worked 
extremely  hard  and  made  great  prog¬ 
ress  recently.” 

The  April  28  cancellation  affected 
about  18  people  working  on  the  proj¬ 
ect.  The  majority  have  been  trans¬ 
ferred  within  the  company. 

It  came  as  the  project’s  first  sys¬ 
tem,  space  reservations,  was  sched¬ 
uled  for  testing  in  July  at  the  Stamford 
(Conn.)  Advocate.  A  newspaper  lay¬ 
out  system  was  scheduled  to  follow 
several  months  later. 

“They  basically  got  cold  feet  in  the 
end,”  the  source  said.  The  source 
said  between  CSI  and  Crosfield,  the 
AI  project  had  cost  a  total  of  $5  mil¬ 
lion  to  $6  million. 

When  Crosfield  announced  last 
June  that  it  had  agreed  to  take  over 
CSI  for  an  undisclosed  sum,  Salmon 
pledged  to  continue  the  AI  project, 
even  though  its  leading  force ,  Michael 
Stock,  would  leave.  Crosfield  also 


took  over  Hastech  Inc.  and  Muirhead 
Data  Systems  at  about  the  same  time 
and  has  been  reorganizing  the  compa¬ 
nies. 

Salmon  said  the  cancellation  did 
not  represent  a  cut  in  engineering 
efforts  but  that  investment  in  product 
development  would  rise  sharply  this 
year.  He  said  since  last  year’s  acquisi¬ 
tions  Crosfield  had  experienced 
“very  strong  growth  and  improved 
profitability”  but  needed  “to  focus 
our  development  resources  on  key 
programs  which  respond  to  well-iden¬ 


tified  newspaper  requirements.” 

Graham  Shaw,  Crosfield  senior 
vice  president  for  sales  and  market¬ 
ing,  said  the  project  had  been  moving 
apace  since  the  acquisition  and  that 
the  decision  to  cancel  it  was  made 
within  the  last  60  days  after  an  evalua¬ 
tion  of  development,  projects  con¬ 
cluded  that  resources  would  be 
deployed  better  in  areas  of  more 
immediate  need.  They  include  devel¬ 
opment  of  classified  pagination,  a  dis¬ 
play  ad  composition  terminal,  per¬ 
sonal  computer  terminals  for  large 

Crosfield  announces 

Crosfield  Data  Systems  Inc.  has 
announced  sales  to  the  Associated 
Press,  The  Record  of  Bergen  County, 
N.J.,  and  other  publishing  compa¬ 
nies. 

The  AP  has  purchased  nine  wire- 
photo  interfaces  from  Crosfield  Muir¬ 
head  for  output  from  its  electronic 
darkrooms.  The  Republican  Group, 
publishing  the  News,  Union  and 
Republican,  in  Springfield,  Mass., 
has  ordered  a  2610  personal  com¬ 
puter-based  electronic  picture  desk 
that  allows  cropping,  sizing  and  elec¬ 
tronic  enhancement  of  wirephotos  for 
output  to  an  Autokon  1000. 


systems  and  a  complete  graphic  sys¬ 
tem. 

“We  looked  very  carefully  at  AI 
and  evaluated  it  very  carefully  and 
basically  canceled  it  because  we  have 
devoted  some  considerable  time  with¬ 
out  having  a  clear  understanding  of 
the  fundamental  benefits  to  newspa¬ 
pers  or  to  Crosfield,”  Shaw  said. 
“We  did  not  see,  at  this  stage,  a 
strong  return  on  our  investment.” 

One  problem  with  the  AI  project 
was  that  even  after  an  expected  two 
or  three  years’  more  development. 


major  efforts  were  required  to  com¬ 
pile  a  knowledge  base  for  each  indivi¬ 
dual  newspaper. 

“There  would  be  at  least  as  much 
work,  if  not  more,  that  would  have  to 
go  into  support  at  the  papers,”  Shaw 
said. 

Crosfield  said  AI  may  provide  a 
solution  for  newspaper  production  in 
the  future,  but  further  advances  were 
needed  in  fast  run-time  computer  lan¬ 
guages,  hardware  cost  performance 
and  at  the  application  level. 

equipment  sales 

The  Republican  Group  also  bought 
a  2400  system  using  two  central  pro¬ 
cessing  units  for  news  and  classified. 

The  Record  has  ordered  two  Ad- 
Wizard  Workstations  for  addition  to 
its  Crosfield  CSI  front  end.  Also 
scheduled  for  AdWizards  are  the 
Salem  (Mass.)  Evening  News,  two, 
and  Spartanburg  (S.C.)  Herald-Jour¬ 
nal. 

Other  orders  include  dual  2330  sys¬ 
tems  for  the  Lewistown,  Pa.,  Sentinel 
for  editorial,  including  soft  copy 
P'oofing,  and  dual  2355  systems, 
including  Layout  Magician  and  copy- 
(Continued  on  page  36) 


One  problem  with  the  AI  project  was  that  even  after 
an  expected  two  or  three  years’  more  development, 
major  efforts  were  required  to  compile  a  knowledge 
base  for  each  individual  newspaper. 
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aEANLINESS 


Technological 
Advances  for 
All  Newspapers 


Technology  to  the  rescue!  Today  any 
newspaper,  regardless  of  printing 
process,  can  look  and  feel  cleaner 
and  fresher  than  ever  before  possible. 
U.S.  Printing  Ink  technology  makes 
it  happen. 

Letterpress  tradition  no  longer 
needs  to  be  associated  with  readers’ 
sooty  fingers.  Our  Aqua-Kleen* 
letterpress  news  inks  have  the 
waterbased  emulsion  technology 
which  reduces  rub  by  as  much  as 
50%  to  run  clean,  stay  clean,  from 
news  stand  through  a  “clean  hands” 
read.  Our  Civilox*  version  stays 
equally  clean.  And  all  Aqua-Kleen 
inks  cut  mist  by  up  to  50%. 

If  offset  quality  is  your  strength, 
cleanliness  comes  to  you,  too,  with 
our  KleenSet*  line  of  technologically 
advanced  low-rub  inks.  Refreshingly 
clean  formulations  deliver  superior 
rub  resistance,  control  dot  gain,  and 
avoid  roller  and  blanket  build-up. 

Switched  to  flexography?  Our 

Aqua-News*  line  offers  you  just 
the  right  waterbased  flexo  inks  that 
not  only  look  and  feel  as  fresh  as  a 
babbling  brook,  but  print  crisper 
halftones  and  more  uniform  solids 
than  you’d  expect. 


Printing 


East  Rutherford,  NJ;  Washington, 
DC;  Jacksonville,  FL;  Chicago, 

IL;  Cincinnati,  OH;  Dallas,  TX; 
Denver,  CO;  San  Francisco,  CA; 
Los  Angeles,  CA;  Portland,  OR; 
Seattle,  WA 


L- 


t 


'AquaKleen,  KleenSet,  and  Aqua-News  are 
tradenames  of  U.S.  Printing  Corp.  Civilox  is  a 
tradename  of  Crabtree  Vickers  Ltd. 


Herald  v.  Hart 

(Continued  from  page  15) 


released  transcripts  from  an  interview 
conducted  with  the  Miami  actress  on 
Monday. 

During  ANPA  convention  week  in 
New  York  City,  the  Hart  surveillance 
story  was  front-page  news  in  all  the 
local  newspapers  with  each  of  the 
three  city  tabloids  —  the  Daily 
News,  the  Post  and  Newsday  —  run¬ 
ning  a  large  AP  photo  of  a  bikini-clad 
Ms.  Rice. 


Fees 

(Continued  from  page  II) 


Ad  Bureau  president  Craig  Standen 
said  the  “no  fee  policy”  will  be  in 
effect  for  at  least  two  years. 

“It  is  just  one  way  we  are  trying  to 
improve  the  value  we  provide  our 
members,”  Standen  stated  during  the 
bureau’s  presentation  at  the  ANPA 
convention.  “I  hope  you’ll  take 
advantage  of  us  and  schedule  more 
workshops  in  the  coming  24  months.” 

The  Ad  Bureau  has  also  begun 
holding  “train  the  trainer”  work¬ 
shops  in  New  York  for  those  news¬ 
papers  which  “find  it  impractical  to 
bring  in  a  bureau  trainer,”  said  Stan¬ 
den.  These  workshops  are  “designed 
to  train  one  of  your  people  to  go  back 
to  your  paper  and  pass  on  the  training 
in  your  own  in-house  workshops.” 

An  Ad  Bureau  official  added  that 
the  policy  of  charging  a  fee  for  send¬ 
ing  its  trainers  to  newspapers  had 
angered  some  members  who  felt  that 
such  services  should  be  covered  in 
their  regular  dues. 

“The  no-fee  policy  affects  only 
tho'  cases  in  which  a  bureau  trainer 
cont  acts  a  staff  or  advertiser  work¬ 
shop  or  seminar  for  a  single  newspa¬ 
per,  or  group  of  newspapers,  in  which 


First  Lady 

(Continued  from  page  12) 

the  drug  problem.  You’re  doing  a  tre¬ 
mendous  service  to  everyone.” 

The  First  Lady  also  drew  sustained 
laughter  with  her  opening  remarks. 
She  said: 

“I  was  afraid  I  might  have  to 
cancel.  You  know  how  busy  1  am, 
between  staffing  the  White  House  and 
overseeing  the  arms  talks.  In  fact,  this 
morning  I  had  planned  to  clear  up 
U.S. -Soviet  differences  on  intermedi¬ 
ate-range  missiles,  but  I  decided  to 
clean  out  Ronnie’s  sock  drawer 
instead.” 

In  a  question-and-answer  session 


the  sponsoring  newspaper  (or  news¬ 
papers)  provides  the  meeting  facilities 
and  controls  the  attendance,”  an  Ad 
Bureau  statement  said. 

The  Bureau’s  regional  workshops 
will  continue  to  involve  a  per  person 
charge  (generally  in  the  $50-$125 
range  for  attendees). 

Cowles  Media  buys 
Scottsdale  Progress 

Minneapolis-based  Cowles  Media 
has  agreed  in  principle  to  acquire  the 
Scottsdale  (Ariz.)  Progress  from  the 
Jonathan  Marshall  family. 

The  Marshall  family  has  owned  the 
20,600  daily  circulation  newspaper, 
published  in  a  suburb  of  Phoenix,  for 
almost  25  years. 

Jonathan  and  Maxine  Marshall  will 
continue  their  current  roles  as 
publisher  and  editor  and  associate 
publisher,  respectively,  until  a  new 
publisher  is  chosen. 

But  Marshall  will  then  continue  to 
have  responsibility  for  the  editorial 
page  and  his  wife  will  be  responsible 
for  special  sections. 

Cowles  newspapers  include  the 
Minneapolis  Star  and  Tribune,  Rapid 
City  (S.D.)  Journal  and  Great  Falls 
Tribune  in  Montana. 


Ad  tax 

(Continued  from  page  13) 


But  by  1988  Barnes  believes  the 
situation  will  sort  itself  out.  “People 
recognize  it  is  a  cost  of  doing  business 
in  Florida.” 

Barnes  is  concerned  about  how  the 
tax  will  be  imposed  on  national  adver¬ 
tisers  who  are  supposed  to  pay  for 
that  portion  of  their  advertising  which 
appears  in  Florida. 

“We  intend  to  monitor  closely  that 
it  is  equitably  imposed,”  he  said. 


following  her  address,  the  First  Lady 
needed  only  four  words  to  respond  to 
a  lengthy  query  about  how  she  would 
rate  newspapers’  and  television’s 
coverage  of  the  president. 

“Sometimes  good,  sometimes 
bad,”  she  stated. 

However,  in  response  to  another 
question  on  White  House  relations 
with  the  press,  the  First  Lady  said:  “I 
know  there’s  an  adversarial  position 
between  the  president  and  the  press. 
But  I  have  a  feeling  that  underneath  it 
all,  we  like  each  other. 

“I  have  a  lot  of  friends  in  the  press 
that  you  all  don’t  know  about.” 

The  First  Lady  explained  that  there 
were  not  people  who  called  her  for 
stories,  but  were  simply  “just 
friends.” 


Advice 

(Continued  from  page  20) 


May  1987  two  out  of  every  three  peo¬ 
ple  on  this  planet  do  not  enjoy  free¬ 
doms  we  largely  take  for  granted.  It  is 
a  dark  world  out  there,  and  some  of 
that  darkness  is  only  a  few  miles  from 
our  shores,”  said  Chapman.  “So 
proximity  is  another  reason  for  con¬ 
cern.” 

Newspaper  publishers  also  “can¬ 
not  assume”  that  future  generations 
“in  a  changing  America  will  both 
understand  and  appreciate  the 
responsibilities  of  informed  citizen¬ 
ship,”  Chapman  said.  “So  posterity 
as  well  as  poverty  and  proximity  give 
realism  to  our  theme,  ‘the  Blessings 
of  Liberty,  the  Next  100  Years.” 


Innovations 

(Continued  from  page  22) 


computers  will  continue  to  receive 
graphics  on  the  LaserPhoto  network, 
Boccardi  said. 

The  15  reporters  are  being  added  to 
the  state  bureaus  in  an  effort  to  make 
the  state  reports  “stronger,”  Boc¬ 
cardi  said. 

“Precise  numbers  will  be  deter¬ 
mined  later  in  the  year  as  our  1987 
financial  performance  becomes  clear, 
but  we  estimate  15  or  so.” 

AP  has  1,373  newspaper  members, 
Boccardi  said,  an  increase  of  161  in 
the  last  two  years. 

“Our  growth  in  smaller  newspa¬ 
pers  has  been  particularly  strong.  Of 
the  36  newspapers  that  came  aboard 
last  year,  34  had  circulations  of  21 ,000 
or  less.” 

Outgoing  chairman  Frank  Batten 
told  the  meeting  that  “for  the  first 
time,  AP’s  financial  position  is  a 
strength  rather  than  a  problem.” 


Crosfield 

(Continued  from  page  34) 


fit  software  for  Paese  Sera  in  Rome, 
Italy. 

Globe  Communications,  the  Boca 
Raton,  Fla. -based  publisher  of  the 
Globe,  Sun  and  National  Examiner, 
has  ordered  a  Studio  870  color  pagina¬ 
tion  system  to  be  linked  to  existing 
Magnascan  645  IE  color  scanners. 

Color  scanners  also  have  been  pur¬ 
chased  by  the  Press-Enterprise  in 
Riverside,  Calif.,  Santa  Barbara 
(Calif.)  News-Press,  Wilmington 
(N.C.)  Morning  Star  and  Sunday 
Star-News,  Ocala  (Fla.)  Star-Banner 
and  Spartanburg  (S.C.)  Herald-Jour¬ 
nal. 
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Use  this  handy  order  form  to  order: 

1987  EDITOR  &  PUBLISHER  MARKET  GUIDE  (Published  nov.,  1 986) 
1987  EDITOR  &  PUBLISHER  YEAR  BOOK  (Published  April,  1987) 

Please  send  me: 

EDITOR  &  PUBLISHER  MARKET  GUIDE 

Exclusive  data  on  U.S.  and  Canadian  newspaper  markets. 

□  1987  Edition  $60  per  copy  □  Bulk  orders  5  or  more  $55.00  each  _ 

(U.S.  and  Canada)  $75  per  copy  outside  U.S.  &  Canada  Number  of  copies 

EDITOR  &  PUBLISHER  YEARBOOK  -  Encyclopedia  of  the  newspaper  industry. 

□  1987  Edition  $60  per  copy  □  Bulk  orders  5  or  more  $55.00  each _ _ 

(U.S.  and  Canada)  $75  per  copy  outside  U.S.  &  Canada  Number  of  copies 

Name _ Title _ 

(Company _ 

Nature  of  Business _ _ 

Address _ Ste./Apt _ 

City _ State _ Zip _ 

Payment  must  accompany  Market  Guide  and  Year  Book  orders. 


New  York  State  residents  add  applicable  sales  tax. 


Enclose  this  card 
with  your  payment. 


High  tech 

(Continued  from  page  32) 


“As  well,  any  further  increases  in 
terrestrial  rates  by  the  common  car¬ 
riers  will  also  force  a  switch  to  satel¬ 
lite  reception  in  towns  where  the  cost 
benefit  so  far  does  not  exist.  Large 
portions  of  our  satellite  network  for 
data  transmission  became  economi¬ 
cally  feasible  only  after  major 
increases  in  terrestrial  rates  a  year 
ago,”  Kincaid  said. 

CP  is  also  near  completion  of  a  new 
editorial  computer  system  that  fea¬ 
tures  several  advances. 

For  one  thing,  the  processing  and 
distribution  of  stock  market  reports 
has  been  significantly  automated. 
Using  personal  computers,  the  new 
system  will  be  able  to  deliver  stock 
market  reports  eight  times  faster  than 
now  possible,  making  same-day  clos¬ 
ing  reports  possible  for  western 
Canada  newspapers. 

CP  has  also  begun  automating  com¬ 
puter  feeds  of  news  from  member 
papers  to  CP  bureaus,  eliminating 
time-consuming  phone  dictation  and 
re-keyboarding  from  hard  copy. 


Installation 

(Continued  from  page  32) 


fiber  line  and  a  combination  of  tele¬ 
phone  lines,  high-speed  modems  and 
data  multiplexers. 

The  second  link  is  the  transmitter  to 
the  satellite  36,000  kilometers  in 
space.  An  antenna  projects  the  signal 
to  all  corners  of  Canada. 

About  four  more  years  are  left  on 
the  expected  !0-year  life  of  the  Anik- 
D  satellite  CP  is  using,  but  a  standby 
satellite  is  already  “parked”  nearby 
to  take  over,  Fudurich  said. 

The  satellite  will  transmit  to  receiv¬ 
ers  at  70  locations  across  the  country. 
Because  this  is  the  weakest  link  in  the 
system,  CP  has  developed  extensive 
measures  to  monitor  and  restore  sig¬ 
nals. 

Each  site  will  have  a  self-monitor¬ 
ing  remote  test  and  access  unit  that 
checks  the  power,  signal  strength  and 
newswire  error  rate.  If  any  of  these 
show  shortcomings,  the  unit  auto¬ 
matically  dials  CP  headquarters  and 
reports  the  fault. 

In  addition,  the  Toronto  headquar¬ 
ters  is  able  to  check  the  performance 
by  telephone.  The  monitoring  unit 
also  lets  Toronto  bypass  the  satellite 
receiver  and  transmit  signals  to  mem¬ 
bers  by  telephone. 

Telephone  lines  take  the  signal 
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Kincaid  said  about  a  third  of  the 
membership  is  now  hooked  into  that 
system,  with  another  10  to  15  due  to 
be  on  line  by  summer. 

CP  is  also  developing  a  high-speed 
service  for  French  newspapers. 

“This  long-standing  goal  has  been 
elusive  because  of  a  lack  of  a  standard 
French-language  character  set.  Each 
vendor  selling  to  newspapers  in 
French  Canada  has  developed  its  own 
code  structure  for  accented  charac¬ 
ters,”  Kincaid  said. 

Now,  however,  CP  says  its  discus¬ 
sions  with  vendors  and  newspapers 
should,  by  year’s  end,  result  in  a  stan¬ 
dard  code. 

Despite  the  automation,  CP  staff 
levels  remain  roughly  the  same  as 
they  were  a  decade  ago,  Kincaid  said, 
because  employees  needed  to  run 
side  ventures  have  basically  replaced 
those  eliminated  by  technology.  Ten 
of  19  eligible  employees  have 
accepted  the  wire  service’s  early 
retirement  offer,  Kincaid  said. 

In  1 986,  CP  ran  a  deficit  of  $  1 50,000 
on  revenue  of  $38  million,  or  one- 
third  of  1%,  chairman  Wood  said. 

“We  would  have  been  well  into  the 
positive  side  except  for  unanticipated 
expense  because  of  a  prolonged 
inquiry  under  combines  [anti-trust] 


from  the  remote  receivers  to  member 
newsrooms. 

30  buy  Atex 
front-end  system 

Thirty  newspaper  and  publishing 
customers  have  purchased  Atex 
Inc.’s  250  Enhanced  System  Perfor¬ 
mance  package  to  upgrade  their  front- 
end  systems,  Atex  reports. 

Customers  included  the  Boston 
Globe,  Associated  Press,  Louisville 
(Ky.)  Courier-Journal,  Time  Inc., 
McGraw-Hill  Publications,  Minne¬ 
apolis  (Minn.)  Star  and  Tribune,  La 
Repubblica  in  Italy  and  the  Guardian 
in  Great  Britain. 

Released  last  year,  the  package 
includes  up  to  six  300-megabyte 
Winchester  disk  drives  and  a  manager 
board  that  improves  the  use  of  system 
memory. 

Datatek  moves 
corporate  offices 

Datatek  Corp.  has  moved  is  corpo¬ 
rate  offices  —  and  its  DataTimes 
electronic  information  service  —  to 
the  Quail  Springs  Corporate  Park  in 
Oklahoma  (Tity. 

Datatek  said  the  move  was 
prompted  by  expansion. 


legislation  alleging  tied-selling  in  the 
pricing  policies  of  Broadcast  News 
regarding  satellite  transmission,” 
Wood  said. 

He  said  the  federal  court  of  appeals 
rejected  those  charges  in  March,  but 
not  before  considerable  legal  costs 
were  incurred. 

CP  newspaper  members  face  a  2% 
increase  in  assessments  earmarked 
for  editorial  enhancements  and 
expansion.  Wood  said. 

However,  he  said  the  special 
assessment  for  capital  financing  of 
recent  years  had  been  reduced  for 
1987  and  the  remaining  1%  assesment 
will  likely  be  eliminated  for  1988. 

Also  in  1988,  though,  members  will 
likely  face  an  additional  1%  special 
assessment  to  recover  the  costs  of 
covering  the  Winter  Olympics  in  Cal¬ 
gary. 

“Coverage  of  the  1976  Montreal 
Olympics  was  financed  by  a  one-time 
special  levy  and  this  would  appear  to 
be  the  best  way  of  paying  for  our  1988 
coverage,  rather  than  draining 
resources  from  other  editorial  cover¬ 
age,”  Wood  said. 

Some  20  writers  and  13  photogra¬ 
phers,  plus  12  darkroom  technicians 
will  staff  the  Games  for  CP,  Wood 
said. 

Neasi-Weber  sells 
software  packages 

Neasi-Weber  International  has 
announced  the  signing  of  a  software 
license  agreement  with  Texas 
Monthly  of  Austin.  The  installation  is 
for  ADMARC  software  running  on  a 
MicroVAX  computer  from  Digital 
Equipment  Corp. 

Neasi-Weber  also  said  it  signed 
agreements  for  the  first  Scripps  How¬ 
ard  newspapers  to  install  ADMARC 
advertising  software.  They  were  the 
Rocky  Mountain  News  of  Denver, 
Colo.,  and  the  Commercial  Appeal  in 
Memphis,  Tenn. 


$  $  TV  PAGES  $  $ 

Your  TV  listings  (tab  or  dai¬ 
ly)  can  be  profitable  by  using 
our  free  camera-ready  list¬ 
ings,  prepared  by  TV  DATA 
and  paid  for  by  commissions 
from  annual  plus-advertis¬ 
ing  sold  by  us. 

Dickinson  Multi-Media  Sen/ices,  Inc. 

Servicing  newspapers  for  over  45  years. 

271  Madison  Avenue 
New  York,  NY  10016 
(212)  532-0170  or 
1  (800)  874-7785 
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SYNDICATES 


She  shops  for  both  groceries  and  gags 

Carol  Sherman  does  a  Tribune  Media  Services-distributed  comic 
called  ‘On  Sale  Today’  that  spoofs  the  world  of  supermarkets 


By  David  Astor 

Carol  Sherman  visited  a  large 
supermarket  on  a  recent  Saturday 
night,  figuring  the  store  would  be  rela¬ 
tively  empty.  When  Sherman  reached 
a  certain  aisle,  she  pulled  out  a  Polar¬ 
oid  camera  and  began  shooting 
photos  of  Paul  Newman’s  brand  of 
salad  dressing. 

A  security  guard  stopped  Sherman 
and  brought  her  to  the  store  manager, 
who  thought  the  picture-taker  was 
spying  for  another  supermarket. 
Sherman  denied  the  charge,  insisting 
that  she  needed  the  photos  for  her 
syndicated  comic  panel.  And  Sher¬ 
man  offered  to  prove  she  was  telling 
the  truth  by  retrieving  a  Tribune 
Media  Services  (TMS)  promotional 
brochure  from  her  car. 

But  that  didn't  turn  out  to  be  neces¬ 
sary,  because  the  store  manager 
believed  her.  Sherman  got  her 
photos,  and  sent  them  to  artist  Fran 
Matera  to  help  him  illustrate  an  “On 
Sale  Today”  panel.  The  gag?  A  store 
manager  says  something  like:  “We 
could  sell  toxic  waste  if  we  had  his 
[Newman’s]  name  on  it.” 

As  the  above  incident  illustrates, 
shopping,  for  Sherman,  is  no  longer 
just  a  means  of  filling  the  refrigerator 
and  kitchen  cabinets  in  her  Florida 
home.  It  is  now  a  time  of  research, 
too. 

This  has  been  the  case  since  August 
1985,  when  TMS  staffer  Sherman  sug¬ 
gested  the  idea  of  a  comic  with  a 
supermarket  motif.  Syndicate  man¬ 
aging  editor  Robert  Ferguson  asked  a 
surprised  Sherman  if  she  would  like  to 
take  a  crack  at  it  herself,  and  TMS 
gave  Sherman  the  go-ahead  after  see¬ 
ing  some  sample  gags. 

Sherman  spent  the  next  18  months 
honing  her  gags  and  finding  an  artist 
collaborator  she  was  comfortable 
with  (veteran  illustrator  Matera  also 
draws  the  North  America  Syndicate- 
distributed  “Steve  Roper  and  Mike 
Nomad”). 

“On  Sale  Today”  finally  made  its 
debut  during  March  of  this  year  in 
papers  such  as  the  Chicago  Tribune, 
Dallas  Times  Herald,  Detroit  News, 
Los  Angeles  Times,  Milwaukee  Jour¬ 
nal,  Newark  Star-Ledger,  Orlando 


"She  tried  to  pay  by  check  in  the 
express  lane."  . 

Will  need  bail  coupons. 

Sentinel,  Portland  Oregonian,  and 
Toronto  Star. 

The  six-times-a-week  comic  spoofs 
numerous  things  that  a  large  number 
of  American  consumers  can  relate  to. 
One  “On  Sale  Today”  installment 
featured  a  bag  boy  telling  Sherman’s 
“victim”  shopper  character  that  he 
was  quite  willing  not  to  accept  a  tip  — 
“if  you  don’t  mind  the  six-pack  on  top 
of  the  potato  chips.”  Another  panel 
had  Sherman’s  “yuppie”  shopper 
character  describing  seltzer  as  “sort 
of  generic  Perrier.”  And  still  another 
comic  showed  an  older  couple  talking 
about  taking  an  in-store  blood  pres¬ 
sure  check  before  seeing  the  beef 
prices. 

Different  trends,  of  course,  make 
their  way  into  “On  Sale  Today”  — 
ranging  from  the  increasing  presence 
of  non-food  departments  in  super¬ 
markets  to  the  holding  of  singles’ 
events  in  some  stores.  When  Sher¬ 
man  discovered  the  latter  phenome¬ 
non,  she  came  up  with  about  a  dozen 
gags  —  including  one  in  which  a 
woman  advises  her  friend  to  “stick 
with  the  big  spenders”  and  “stay 
away  from  guys  with  coupons.” 

Although  Sherman  didn’t  have 
much  of  a  cartooning  background 
before  starting  “On  Sale  Today,”  she 
did  have  some  humor  experience. 


Carol  Sherman 


A  supermarket  white  sale. 

Sherman,  for  instance,  sold  a  couple 
of  gags  to  the  late  comedienne  Totie 
Fields.  And  when  Sherman  was 
teaching  diet  and  nutrition  a  while 
back,  a  local  paper  found  her  lectures 
so  funny  that  it  asked  to  reprint  them 
as  a  column. 

Sherman  has  made  a  living  over  the 
years  in  a  variety  of  positions.  The 
“On  Sale  Today”  writer  is  currently 
managing  editor-electronic  informa¬ 
tion  products  at  TMS,  where  she 
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supervises  three  departments 
employing  a  total  of  18  people. 

The  40-year-old  Sherman,  who 
does  her  comic  at  night  and  on 
weekends,  was  previously  managing 
editor  of  cabletext  services  at  TMS. 
Prior  to  joining  the  syndicate,  she 
worked  at  the  Orlando  Sentinel  from 
1978  to  1984  as  a  secretary,  copy  edi¬ 
tor,  and  opinion  page  copy  editor. 


Born  and  raised  in  New  York  City, 
Sherman  received  a  degree  in  speech 
pathology  and  audiology  from  New 
York  University.  She  went  on  to 
become  a  school  speech  therapist 
before  spending  1975  to  1978  at  home 
with  her  daughter  Beth. 

Sherman  reported  that  Beth,  now 
12,  occasionally  comes  up  with  gags 
for  “On  Sale  Today.”  The  cartoonist 


Columbia  Features  purchased 


Former  Tribune  Media  Services 
(TMS)  managing  editor  Robert  Fergu¬ 
son  has  purchased  controlling  interest 
in  Columbia  Features  from  Joseph 
Boychuk  for  an  undisclosed  sum. 

The  New  York  City-based  syndi¬ 
cate  was  founded  in  1953,  said  Fergu¬ 
son,  and  has  a  staff  of  six.  Columbia 
currently  distributes  14  features, 
including  the  sports  column  by  Dick 
Young  of  the  New  York  Post. 

Ferguson  said  he  plans  to  make 
Columbia  a  more  “high-profile  syndi¬ 
cate,”  and  hopes  to  bring  the  com¬ 
pany’s  feature  roster  up  to  about  20 
by  the  end  of  the  year.  New  offerings 


Robert  Ferguson 


would  include  two  columns  and  a 
comic  strip  by  the  fall,  according  to 
Ferguson. 

Columbia,  he  added,  will  also  be 
looking  to  introduce  an  editorial  car¬ 
toonist  and  various  electronic  prod¬ 
ucts. 

When  asked  why  he  decided  to  buy 
Columbia,  Ferguson  said  he  liked  the 
idea  of  heading  a  smaller  syndicate 
where  he  could  “set  my  own  course” 
and  “work  very  closely  with  talent.” 

Ferguson  stated  that  he  purchased 
Columbia  with  his  own  money,  but 
has  several  investors  he  can  tap  in  the 
future  if  he  so  desires. 

The  40-year-old  Ferguson  was 
managing  editor  of  TMS  from  1984 
until  late  March.  Prior  to  that,  he 
spent  approximately  15  years  on 
newspapers  —  including  the  Fort 
Worth  (Tex.)  Star-Telegram  (as  man¬ 
aging  editor  for  features)  and  various 
Gannett  dailies. 

Ferguson,  who  majored  in  fine  arts 
at  Ohio  University  and  Youngstown 
State  University,  has  the  title  of  edi¬ 
tor  at  Columbia.  He  will  work  out  of 
an  office  at  3500  North  Atlantic  Ave., 
New  Smyrna  Beach,  Fla.  32069.  The 
main  Columbia  headquarters  is  still  at 
36  W.  44th  St.,  New  York,  N.Y. 
10036. 

The  replacement  for  Ferguson  in 
the  TMS  managing  editor  slot  is  Eve¬ 
lyn  Smith.  She  was  previously  associ¬ 
ate  editor  of  the  syndicate. 

Smith,  who  studied  English  at  Long 
Island  University,  worked  for  Satur¬ 
day  Review  magazine  before  joining 
TMS  in  1974. 


How-to  features  are  being  distributed 


Two  eight-week  columns  are  being 
offered  starting  May  18  by  Syndica¬ 
tion  Associates  (SA). 

They  include  “The  Pipeline,” 
which  provides  instructions  for  out¬ 
door  products  readers  can  make  from 
PVC  plastic  pipe;  and  “Makin’ 
Things  With  Kids,”  which  describes 
woodworking  and  craft  projects 
parents  and  children  can  do  together. 


“The  Pipeline”  series  is  new  this 
year  while  “Makin’  Things  With 
Kids”  is  in  its  second  year. 

SA  —  based  at  P.O.  Box  1000, 
Bixby,  Okla.  74008  —  already  syndi¬ 
cates  the  how-to  columns  “Makin’ 
Things,”  “The  Woodwright,”  and 
“Kid’s  Stuff”  as  well  as  the  “Classi¬ 
fied  Crafts”  feature.  Its  marketing 
director  is  Suzi  K.  West. 


said  she  also  gets  ideas  from  friends, 
her  own  shopping  experiences, 
watching  “really  absurd”  television 
commercials,  and  reading  super¬ 
market,  food,  and  women’s  maga¬ 
zines. 

Sometimes  Sherman  files  away  a 
name  or  situation  that  might  have 
future  “On  Sale  Today”  potential. 
She  observed,  by  way  of  example, 
that  there  has  to  be  a  gag  connected 
with  the  Cajun  specialty  called  dirty 
rice.  “There’s  something  funny  about 
that,”  commented  Sherman.  “I  don’t 
know  what  it  is  yet,  but  I’ll  figure  it 
out!” 

The  cartoonist  —  whose  hobbies 
include  shopping  at  malls,  watching 
funny  movies,  seeing  live  comedy 
shows,  and  working  out  in  a  gym  — 
also  sees  some  sort  of  future  gag  in  the 
way  the  wheels  of  many  shopping 
carts  “never  go  in  the  same  direc¬ 
tion.” 

Sherman  noted  that  many  people 
find  grocery  shopping  a  frustrating 
experience,  and  added  that  she  her¬ 
self  basically  looks  at  it  as  something 
that  has  to  be  done  each  week.  But 
Sherman  did  report  becoming 
“thrilled”  every  time  she  hands  a 
supermarket  cashier  enough  coupons 
to  lop  10%  or  so  off  her  food  bill. 


AMERICAN 

READERS 

DEMAND  LIBERTY. 
AND  HENTOFF. 


Nat  Hentoff,  controversial  jour¬ 
nalistic  defender  of  thinking,  writing 
and  speaking  freely,  is  a  columnist 
for  the  Village  Voice.  A  New  Yorker 
staff  writer.  And  now,  an  honored 
contributor  to  Copley.  Order  his  col¬ 
umn  today.  It's  as  good  as  i)as$ing  an 
amendment  for  more  readers. 

Call  toll-free  800-445-4555  for  a 
free  sample  of  Nat  Hentoff's  weekly 
civil  liberties  column.  Alaska, 
California,  Hawaii  and  Canada,  call 
collect  (619)  293-1818.  Get  the 
package  that  ties  up  readership 
and  revenues. 
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Hearst  agrees  to  pay  $15  million  more  for  the  Houston  Chronicle 


Hearst  Corp.  has  agreed  to  a  $15 
million  increase  in  the  purchase  price 
of  the  Houston  Chronicle  after  the 
transaction  was  submitted  for  review 
to  the  Texas  attorney  general. 

Last  March,  the  Houston  Endow¬ 
ment,  which  owns  the  Chronicle, 
announced  that  the  newspaper  would 
be  sold  to  Hearst  for  $4()0  million  — 
$300  million  in  cash  and  a  promissory 
note  worth  $100  million  at  maturity. 

However,  the  transaction  gener¬ 
ated  some  controversy  when  Christo¬ 
pher  Shaw,  chairman  of  New  York- 
based  investment  bank  Henry  Ansba- 
cher  Inc.,  revealed  that  his  client, 
William  Dean  Singleton  of  Media 
News  Group,  had  bid  $415  million  in 
cash  for  the  Chronicle. 

Singleton,  whose  company 
recently  purchased  the  Dallas  Times 
Herald  for  $110  million,  confirmed 
making  the  bid. 

The  revelation  prompted  Attorney 
General  Jim  Mattox,  who  has  review 
power  over  transactions  involving 
charitable  trusts  such  as  the  Endow¬ 
ment,  to  announce  his  office  would 
scrutinize  the  transaction. 

Under  the  revised  terms,  Hearst 
will  pay  a  total  of  $415  million  for  the 
Chronicle. 

Of  that  price,  $300  million  was  paid 
in  cash  at  the  closing.  The  amount  of 
the  15-year  promissory  note  was 
increased  to  $1 15  million  at  maturity, 
and  its  interest  rate  was  also  raised  to 
1%  from  5%. 

Mattox  stated  his  office  is  satisfied 
with  the  terms  of  the  revised  agree¬ 
ment.  If  he  were  not  satisfied,  Mattox 
could  have  challenged  the  sale  in 
court. 

“At  the  time  the  competing  offer 
for  $415  million  was  received,  we  had 
already  signed  a  letter  of  intent  with 


Hearst  for  $400  million,”  said  J.H. 
Creekmore,  president  of  the  Houston 
Endowment.  “Acceptance  of  the 
original  Hearst  offer  ended  months  of 
research  and  negotiations  with  many 
of  the  major  publishing  companies  in 
the  United  States  and  was  the  highest 
credible  offer  at  that  ‘time. 

“We  reviewed  financial  data  relat¬ 
ing  to  the  competing  offer  and  con¬ 
ferred  with  industry  consultants  hired 
to  assist  us  in  our  evaluation,”  Creek- 
more  continued.  “After  this  analysis 
we  were  convined  that  the  Hearst 
offer  remained  the  most  attractive. 
Further  realizing  we  had  already 
signed  a  letter  of  intent  with  Hearst, 
we  chose  not  to  risk  jeopardizing  the 
existing  agreement  with  Hearst  by 
opening  negotiations  with  a  new 
party.” 


Mattox  stated  his 
office  is  satisfied  with 
the  terms  of  the  revised 
agreement. 


Said  Hearst  president  Frank  A. 
Bennack  Jr.:  “We  believe  that  our 
original  offer  was  full  and  fair.  That 
belief  was  supported  by  public  com¬ 
ment  of  many  of  the  newspaper  indus¬ 
try’s  most  astute  observers.  We 
agreed  to  an  increase  in  the  total 
price,  plus  an  increase  in  the  rate  of 
interest  on  the  promissory  note,  so 
that  this  purchase  can  be  completed 
without  further  delay  which  could 
possibly  be  harmful  to  the  newspaper 
and  its  employees.  A  consideration  in 
our  decision  was  that  all  of  the  funds 
from  this  purchase  are  going  to  the 
Houston  Endowment,  and  will  be 
returned  to  the  community  through  its 
good  works.” 

There  was  concern  at  the  time  that 
Singleton’s  offer  relied  too  much  on 
borrowed  funds  and  that  he  would 
have  to  make  deep  cuts  in  the  number 
of  employees  in  order  to  meet  his  debt 
obligations. 

Singleton  has  disputed  that  conten¬ 
tion  and  said  that  had  he  purchased 
the  Chronicle  he  probably  would  not 
have  had  to  cut  staff  since  the  news¬ 
paper  “had  already  done  that.”  In 
1986,  the  Chronicle  laid  off  over  180 
employees  as  a  result  of  hard  times 
brought  on  by  a  slowdown  in  Hous¬ 
ton’s  economy. 

The  Chronicle  will  be  operated  as  a 
wholly  owned  subsidiary  of  Hearst. 


Chronicle  publisher  Richard  J.V. 
Johnson  will  report  directly  to  Ben¬ 
nack. 

Singleton  did  not  comment  on  the 
deal  and  scoffed  at  whispers  floating 
around  this  week’s  American  News¬ 
paper  Publishers  Association  conven¬ 
tion  in  New  York  City  that  Mattox 
boosted  the  price  because  Singleton  is 
a  close  friend. 

“I’ve  only  met  the  man  twice  at 
dinner  parties  and  did  not  know  him 
before  I  bought  the  [Dallas]  Times 
Herald,"  Singleton  told  E&P. 

Singleton’s  Dallas  Times  Herald  is 
currently  involved  in  a  circulation  dis¬ 
pute  with  the  competing  Dallas 
Morning  News  that  Mattox  is  also 
looking  into. 

Morning  News  executives  have 
charged  that  Mattox  is  partial  to  the 
Times  Herald  because  it  has 
repeatedly  endorsed  him. 

Said  Singleton:  “The  Times  Herald 
endorsed  Mattox  long  before  I 
acquired  it.” 

ASNE  may  revise 
its  Statement 
of  Principies 

The  board  of  directors  of  the 
American  Society  of  Newspaper  Edi¬ 
tors  is  considering  if  it  should  revise 
the  society’s  Statement  of  Principles. 

The  issue  arose  after  ASNE  presi¬ 
dent  Katherine  W.  Fanning  proposed 
adding  a  statement  on  the  pursuit  of 
editorial  excellence  to  the  existing 
statement. 

The  statement  presently  has  six 
main  articles  covering  responsibility, 
freedom  of  the  press,  press  indepen¬ 
dence,  truth  and  accuracy,  impartial¬ 
ity  and  fair  play. 

Her  proposal,  said  Fanning,  led  to  a 
general  debate  on  the  wisdom  of  hav¬ 
ing  any  statement  of  principles  in 
writing.  The  concern  among  some 
ASNE  board  members  was  that  such 
statements  could  be  used  against  the 
press  in  lawsuits. 

One  of  those  expressing  concern 
was  Michael  Gartner,  her  predeces¬ 
sor  as  ASNE  president.  Fanning  com¬ 
mented. 

ASNE  has  formed  a  committee  to 
study  its  current  statement  and  con¬ 
sider  if  any  revisions  are  necessary. 
Fanning  said.  The  committee  will 
report  to  the  board  in  October. 
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Multimedia  cuts 
its  bank  debt 

Multimedia  Inc.  announced  that  is 
has  decreased  its  bank  debt  incurred 
from  the  1985  recapitalization  of  the 
company  by  $90  million. 

The  company  said  the  debt  stood  at 
$650  million  when  the  company  was 
restructured  and  now  is  at  $560  mil¬ 
lion. 


Letter 


(Continued  from  page  7) 


looks  like,  and  then  explain  to  that 
Pulitzer  committee  the  difference 
between  a  comic  strip  and  an  editorial 
cartoon? 


Tim  Oliphant 


Advertisers 

(Continued  from  page  10) 


found  that  “newspaper  people,  while 
they’re  paid  less  than  their  counter¬ 
parts,  are  not  underpaid  for  what  they 
do,”  Murphy  said.  “The  challenge 
we  face  is  to  upgrade  their  skills  and 
turn  them  from  sales  service  into  the 
kind  of  marketing  professionals  that 
we  often  find  in  television  and  maga¬ 
zine  sales.  Certainly  one  way  of  sell¬ 
ing  advertisers  on  the  value  of  our 
product  is  to  have  the  right  kind  of 
people  presenting  it  to  our  custom¬ 
ers.” 

Murphy’s  own  task  force  intends  to 
follow  up  its  manual  Readers. How  to 
Gain  and  Retain  Them  with  a  survey 
“to  compare  with  the  studies  done 
five  and  10  years  ago  for  the  Newspa¬ 
per  Readership  Project.  Our  purpose 
is  to  produce  the  information  on  fre¬ 
quent  and  infrequent  readers,  on 
single-copy  purchasers  and  subscrib¬ 
ers,  on  response  to  different  types  of 
selling  approaches  and  editorial  con¬ 
tent  that  will  be  of  maximum  use. 

“All  of  this  is  essential  to  assure 
that  our  penetration  will  return  to  the 
levels  that  the  advertiser  wants  and 
that  convince  him  of  something  we’re 
all  convinced  of  —  that  newspaper 
advertising  offers  real  value.” 


Fired 

(Continued  from  page  17) 


he  saw  Levin. 

“He  came  up  to  me  in  the  movie 
line,”  he  recalled.  “If  it  wasn’t  Ron 
Levin,  it  was  an  absolutely  great 
imitation.  I  had  known  the  guy  for 
years.  If  my  statement  is  taken  seri¬ 
ously  I  expect  to  be  a  witness  on 
[Hunt’s]  appeal.” 

Clay  sells  four 
tv  stations 

Clay  Communications  Investors 
completed  its  liquidation  on  April  30 
with  the  sale  of  its  four  television 
stations  for  $60  million  to  Price  Com¬ 
munications. 

The  stations  are  WAPT-tv,  Jack- 
son,  Miss.;  KJAC-tv,  Beaumont, 
Texas;  KFDX-tv,  Wichita  Falls, 
Texas;  and  WWAU-tv,  Wilmington, 
N.C. 

Earlier  in  April  Clay  sold  its  four 
newspapers,  including  the  Charleston 
(W.Va.)  Daily  Mail  to  a  subsidiary  of 
Thomson  Newspapers  for  $135  mil¬ 
lion. 


Argentine  General  Hector  Rios  Erenu  (L)  embraces  Jose  Caridi  after  the  failure  of 
his  bloodless  coup.  Photo  by  Daniel  Garcia,  AFP  Buenos  Aires 

They  did  not  kiss  and  make  up,  but  the  transfer  of  military  leadership  was 
accomplished  within  the  framework  of  democracy,  and  AfP  International 
Newspictures  was  there  to  capture  the  telling  moments  for  you.  Our 
photographers  know  the  story  and  provide  you  with  the  color  pictures  that 
help  bring  that  understanding  to  your  readers. 

Over  150  years  of  service  from  people  who  know  and  care. 

Call  Tony  Hileman  at  (202)  223-2363. 

AFP,  1612 K Street N.W.,  Washington,  D.C.  20006 
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Shop  Talk 

(Continued  from  page  52) 


memento  of  my  visit  Down  Under. 

Often  editors  capitalized  on  my 
fresh,  “foreign”  perspective  and  sent 
me  on  potentially  dull  assignments 
that  might  have  left  my  co-workers 
yawning  or  even  begging  for  mercy. 

I  interviewed  the  authors  of  a  his¬ 
tory  book  who  had  painstakingly 
compiled  old  black-and-white  snap¬ 
shots  ordinary  people  stashed  away  in 
their  attics  and  basements  over  the 
years. 

The  photos  —  everything  from  a 
man  feeding  a  kangaroo  at  a  turn-of- 
the-century  outback  campsite  to  a 
horse-drawn  carriage  speeding 
through  a  dusty  gold-mining  town  — 
were  a  fascinating  lesson  in  Aussie 
history  for  me. 

My  most  significant  assignment  of 
all,  however,  was  covering  the  presti¬ 
gious  Melbourne  Cup,  “the  horse 
race  that  stops  a  nation.” 

I  spent  that  sweltering  November 
afternoon  meandering  through  the 
thick  crowds  at  Flemington 
Raceway  —  mingling  with  everyone 
from  affluent  society  matrons  sipping 
champagne  in  the  Members  section  to 
the  “Yabbos”  in  the  parking  lot  guz¬ 
zling  tins  of  beer  while  sitting  on  the 
hoods  of  their  cars. 

My  task  was  to  cover  the  Cup 
through  an  American’s  eyes  and  my 
story  the  next  day  described  the  event 
as  “a  tailgate  party,  the  Fifth  Avenue 
Easter  parade  and  the  Kentucky 
Derby  all  rolled  into  one.”  1  also 
stressed  that  we  have  no  comparable 
festivity  in  the  U.S. 

On  the  flip  side,  1  took  utterly 
familiar  places  and  events  and  turned 
them  into  stories  for  a  foreign  audi¬ 
ence  12,000  miles  away.  When  Bruce 
Springteen’s  five-record  live  album 
was  released  in  November,  I  wrote  a 
color  piece  on  Asbury  Park,  the  New 
Jersey  resort  that  fans  mistakenly 
assume  is  the  Boss’s  hometown. 

Having  covered  Asbury  Park  the 
preceeding  nine  months  as  a  full-time 
reporter  at  the  Asbury  Park  (N.J.) 
Press,  I  was  intimately  familiar  not 
only  with  its  politics  and  goings-on, 
but  with  its  flavor  as  a  once  elegant, 
now  downtrodden  seaside  haunt. 

I  also  wrote  about  familiar  holidays 
and  traditions.  Inspired  by  my  inabil¬ 
ity  to  find  a  Thanksgiving  card  to  send 
back  to  my  parents  in  Pennsylvania,  I 
wrote  a  piece  on  the  perils  of  cele¬ 
brating  this  wholly  American  holiday 
on  the  other  side  of  the  globe. 

I  chronicled  my  husband’s  unsuc¬ 
cessful  attempts  to  find  canned  pump¬ 
kin  in  the  supermarket  for  the  tradi¬ 


tional  pie,  and  also  described  the  meal 
and  its  history. 

Until  reading  my  story,  one 
reporter  confided  he  was  convinced 
Thanksgiving  took  place  in  July. 

Just  as  my  Aussie  co-workers  were 
learning  from  me,  I  too  was  absorbing 
a  great  deal  from  them. 

I  was  astonished,  for  example,  to 
discover  that  many  of  my  colleagues 
were  a  mere  19  and  20  years  old!  Few 
Australian  journos  (that’s  exactly 
what  they’re  called  Down  Under) 
have  college  educations. 

Many  begin  their  careers  fresh  out 
of  high  school  with  a  three-year 
“cadetship.”  Cadets  take  part  in  a 
rigorous  apprentice  program 
designed  to  expose  them  to  a  wealth 
of  reporting  experiences.  They  spend 
time  on  the  features  staff,  the  general 


desk  and  even  take  weekly  shorthand 
classes  to  enhance  their  note-taking 
skills. 

Cadets  I  worked  with  were  aghast 
when  I  explained  that  struggling 
young  American  Journalists,  some 
even  with  advanced  degrees,  must 
often  perform  humiliating  clerical 
tasks  before  getting  their  first  writing 
assignment. 

I  also  learned  that  membership  in 
the  Australian  Journalists  Associa¬ 
tion  is  mandatory  for  the  12,000  men 
and  women  who  work  in  the  media.  A 
week  before  I  joined  the  staff,  the 
union  staged  a  one-day,  citywide 
walkout  centering  on  the  issue  of 
superannuation,  a  uniquely  Austra¬ 
lian  pension  plan. 

Most  journalists  were  quite  sur¬ 
prised  to  learn  that  union  membership 
is  not  compulsory  for  their  American 
counterparts.  And  many  were  also 


A  Massachusetts  Newspaper 
Publishers  Association-backed  pro¬ 
posal  to  lower  the  legal  age  for  news¬ 
paper  carriers  from  12  to  eight 
brought  both  criticism  and  endorse¬ 
ment  at  a  public  hearing  of  the  state 
legislature’s  Commerce  and  Labor 
Committee. 

State  Rep.  Stanley  C.  Rosenberg 
(D-Amherst),  co-sponsor  with  State 
Sen.  John  W.  Olver  (D-Amherst), 
labeled  the  current  law  “shockingly 
outdated”  and  in  need  of  revision. 

Rosenberg  emphasized  that  even 


shocked  when  I  told  them  the  average 
American  worker  gets  about  two 
weeks  of  annual  vacation. 

Because  Australian  journalists 
work  on  public  holidays,  they  receive 
two  to  three  weeks  in  addition  to  their 
standard  four  weeks  of  yearly  leave, 
or  holiday. 

The  time  can  be  accrued,  and  it’s 
almost  tradition  for  journalists  to 
bank  it  up  and  then  take  off  on  exten¬ 
sive,  around-the-world  junkets,  often 
for  months. 

Many  of  my  co-workers  were  bold, 
very  spirited  travelers  and  I  marveled 
at  how  much  of  the  world  they’d  seen. 
They  were  also  among  the  warmest, 
friendliest  people  I’ve  ever  met,  as 
much  as  a  cliche  as  it  may  sound. 

No  one  seemed  threatened  or 
bothered  by  an  American  encroach¬ 


ing  on  their  turf.  My  colleagues  were 
extraordinarily  helpful  to  me  both  in 
the  office  and  outside  of  it. 

Of  course,  they  teased  me  merci¬ 
lessly  about  my  blatant  accent  and 
poked  fun  at  some  of  the  colloquial¬ 
isms  1  used,  common  things  like, 
“you  guys,”  and  “you’re  welcome.” 
I  quickly  learned  these  phrases  were 
totally  foreign  to  them. 

When  my  four  months  on  The  Sun 
were  up,  the  features  staff  presented 
me  with  a  lovely,  very  colorful  date- 
book  fashioned  by  Ken  Done,  Aus¬ 
tralia’s  foremost  artist  and  designer. 

Everyone  signed  a  warm  farewell 
card  for  me,  but  it  was  one  woman’s 
comments  that  seemed  most  poi¬ 
gnant. 

“Once  you  taste  Australian  meat, 
you’ll  be  back,”  she  wrote. 

At  this  point,  I  can  only  hope  so. 


with  legislative  approval,  the  new 
bill’s  actual  functioning  would  need 
both  parental  approval  and  carrier 
training. 

The  first-time  enforcement  of  the 
current  taw,  he  reminded  the  hearing, 
recently  triggered  a  loss  of  paper 
routes  for  some  130  Holyoke  Tran¬ 
script-Telegram  underage  carriers. 

Some  20%  of  the  newspaper  car¬ 
riers  in  Massachusetts  could  be  under 
the  age  of  12,  according  to  some  esti¬ 
mates.  The  12-year-old  minimum  age 
law  was  enacted  in  1913. 


/  was  astonished ..  .to  discover  that  many  of  my 
coiieagues  were  a  mere  19  and  20  years  oid!  Few 
Austraiian  journos  (that’s  exactiy  what  they’re  caiied 
Down  Under)  have  coiiege  educations. 


Mass,  bill  to  lower  age  of  carriers  debated 
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BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


Classified  Advertising 


ANNOUNCEMENTS 


FEATURES 

AVAILABLE 


AUTOMOTIVE 

CAR  TEST  COLUMN,  weekly  with  art, 
[hat  tells  the  good  AND  the  bad.  905 
Spray  Ave.,  Mays  Landing,  NJ  08330. 

THE  CAR  REVIEW  column:  informed, 
informative,  light,  fun,  non-technical. 
Five  years  proven  popularity.  Gary 
Witzenburg,  29040  Freshwater,  Agoura 
Hills,  CA  91301,  (818)  706-3708. 

MOVIE  REVIEWS 

MINI  REVIEWS  (Cartoon  illustrated). 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Camera  ready.  Star  photos. 
Our  12th  year.  Cineman  Syndicate,  7 
Charles  Court,  Middletown  NY  10940; 
(914)  692-4572. 

COMEDY 

CASH  IN  on  the  sizzling  hot  interest  in 
comedy.  Weekly  "what’s  new"  column 
written  by  comedy  biz  authority.  Free 
samples  and  info.  COMEDY  USA,  Box 
142,  Great  Neck,  NY  11022.  (516) 
466-2595. 

HEALTH 

Mi 

1  SINGLES  1 

mi 

THE  INDUSTRY’S 
MEETING  PLACE... 

When  you  need  to  reach  news¬ 
paper  people,  you  can  meet  all 
the  people  you  want  to  meet — 
Buyers,  sellers,  employers,  job¬ 
seekers,  and  more,  in  the  pages 
of 

Editor  &  Publisher 
Classified  Advertising 
11  West  19  Street 
New  York,  NY  10011 
(212)  675^380 


BUSINESS  OPPORTUNITIES 


EITHER  SECTION  1244  investment  or 
printing  equipment  for  sale,  currently 
leased  at  good  return.  Call  (803) 
237-2282. 


YOUR  OWN  NEWSPAPER! 
Retirement  &  Leisure  News  is  a  publica¬ 
tion  mailed  free  to  persons  over  55,  in 
each  distributor's  exclusive  area.  R&L 
News  writes,  publishes  and  distributes 
the  paper.  Distributor  sells  the  local 
advertising  (NO  FRANCHISE  FEE).  For 
free  information  packet,  call  (305) 
491-3001. 


NEWSPAPER  APPRAISERS 

COMPREHENSIVE  APPRAISALS 
rendered  in  confidence  with  care  for 
accuracy  and  detail.  Established, 
reasonable  prices.  James  W.  Hall,  Jr., 
Jim  Hall  Media  Services 
PO  Box  1088,  Troy,  AL  36081 
(205)  566-7198. 


NEWSPAPER  APPRAISALS  for  estate 
planning,  tax,  partnership,  loan,  depre¬ 
ciation,  insurance,  corporate  and 
personal  worth.  Sensible  fees. 
Brochure.  Bolitho-Sterling  Newspaper 
Service,  Robert  N.  Bolitho,  4210  John¬ 
son  Drive,  Suite  lOOA,  Fairway,  KS 
66205  (913)  236-5400  or  James  C. 
Sterling,  PO  Box  492,  Bolivar,  MO 
65613  (417)  326-8700. 


NEWSPAPER  BROKERS 


30  years  continuous  service 
Brokers  -  Appraisers  -  Consultants 
W.  B.  GRIMES  &  COMPANY 
7811  Montrose  Rd. 

Suite  100 

Potomac,  MD  20854 
(301)  340-9654 


Above  Average 
PERFORMANCE 
SYD  S.  GOULD  &  COMPANY 
2111  Thomas  Drive 
Panama  City,  FL  32407 
(904)  234-1117 


BARRY  FRENCH,  Ashlawn  Road, 
Assonet,  MA  02702.  (617)  644-5772. 
No  obligation.  Confidential  services. 

BEN  JOHNSTON  &  ASSOCIATES 
4363  Kingwood  Dr.,  Suite  150 
Kingwood,  TX  (713)  350-6186 

buyers  or  Sellers.  Contact  Dick  Briggs. 
No  obligation.  RICHARD  BRIGGS  & 
ASSOCIATES,  Box  579,  Landrum,  SC 
29356,  (803)  457-3846. 


Fournier  Media  Service  Inc. 
Appraisal*Brokerage*Consulting 
John  L.  Fournier  Jr. 

PO  Box  5789,  Bend,  OR  97708 
Office  (509)  786-4470 


GAUGER  MEDIA  SERVICE 
Box  643,  Raymond,  WA  98577 
Dave  Gauger  (206)  942-2661 
Newspapers  Shoppers  Trade  Journals 


JAMES  MARTIN  &  ASSOCIATES 
Suite  1000,  65  E,  State  Street 
Columbus,  Ohio  43215  i 
(614)  889-9747  (614)  889-2659 

JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services 
408  Elm  St.  Troy,  AL  36081 

(205)  566-7198 


J.F.  HICKS  MEDIA  SERVICE 
31  N.  Wyoming,  Buffalo,  WY  82834 
Jim.  Hicks  (307)  684-5750 


NEWSPAPER  BROKERS 


BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)733-8053  daytime; 
(813)446-0871  nights:  or  write  Box 
3364,  Clearwater  Beach  FL  33515.  No 
obligation  of  course. 


BOLITHO-STERLING 
Brokers-Appraisers-Consultants 
Over  600  Newspaper  Sales 
ROBERT  N.  BOLITHO 
4210  Johnson  Drive,  Suite  lOOA 
Fairway,  KS  66205 
Office:  (913)  236-5400 
JAMES  C.  STERLING 
PO  Box  492,  Bolivar,  MO  65613 
(417)  326-8700 


MEL  HODELL,  Newspaper  Broker, 
PO  Box  2277,  Montclair  CA  91763 
(714)  626-6440 


Pacific  NW  Newspaper  Associates 
Rod  Whitesmith.  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 


PHILLIPS  MEDIA,  INC, 
Newspaper  Brokers— Consultants 
PO  Box  607,  Berryville,  AR  72616 
RUPERT  PHILLIPS  (501)  423-6688 

R.C.  CRISLER  &  CO. 

36  years  in  communication  sales 
Confidential  and  professional  service. 
Brokerage-Consultation-Appraisal 
Financial  Planning 
Contact  Gloria  Bushelman 
7300  Turfway  Rd.  Suite  510 
Florence,  KY  41042  (606)  525-0555 
580  Walnut  St.  Cincinnati,  OH  45202 
(513)  381-7775 


Sales  -  Appraisals  -  Consultations 
ATN,  INC.  -  Bill  or  Ed  Berger 
PO  Box  161503 
Austin,  TX  78716-1503 
(512)  476-3950 


SHOPPER-NEWSPAPER  BROKER 
John  T.  Cribb  (406)  266-4223 
CRIBB  MEDIA  SERVICE,  INC. 
Box  1220,  Townsend,  MT  59644 
Specializing  in  shopper  brokerage 


WAYNE  CHANCEY  CONSULTANTS 
PO  Box  86,  Headland  AL  36345 
(205)  693-2619 


NEWSPAPERS  FOR  SALE 

25  YEAR  OLD  weekly  newspaper  in 
prime  South  Florida  area.  One  of  largest 
in  Florida.  Gross  1.8  million  in  sales. 
Opportunity  won’t  last.  Inquiries:  N. 
Deyo,  217  N.  31  Ave.,  Hollywood,  FL 
33021. 


ANGLO-JEWISH  WEEKLY  in  Florida 
includes  complete  typesetting  and 
camera  equipment.  Will  gross  over 
$200,000  in  1987.  High  net.  Excellent 
opportunity.  Best  offer  over  gross  with 
substantial  down  payment.  Reply  Box 
1969,  Editor  &  Publisher. 


EMERGENCY  SALE-Northern  California 
black  beauty  journal.  1  year  old.  Circu¬ 
lation  25K.  Monthly.  $25,000.  (415) 
533-3605. 


FLORIDA  EAST  COAST  twice  weekly 
newspapers  in  rapidly  growing  area. 
$30,000  down,  will  finance  balance  of 
$145,000,  Box  2000,  Editor  & 
Publisher. 


NEWSPAPERS  FOR  SALE 

FREE  CIRCULATION  NEWSPAPER  in 
Atlantic  County,  NJ.  For  information 
please  write  on  your  company  letter¬ 
head.  $285,000  gross.  Well  estab¬ 
lished.  Excellent  opportunity  in  a  great 
community  for  the  right  buyer. 

JAMES  C.  STERLING 
Bolitho-Sterling 
Box  492,  Bolivar,MO  65613. 
Other  properties  for  sale  in  Missouri, 
Indiana,  Pennsylvania,  South  Dakota, 
Iowa,  Kansas,  Michigan,  Wisconsin  and 
Oklahoma. 


NORTHERN  WISCONSIN 
NEWSPAPER-REASONABLE 
Do  you  like  outdoor  living?  Like  to  fish  & 
hunt?  Combine  a  career  with  life  in  the 
Northwoods.  Good  gross  and  expansion 
possibilities.  CALL  SCHMIDT-HAUS 
REALITY  (715)  543-2300  or  (715) 
543-2544  (evenings). 


SHOPPER,  TENNESSEE,  gross 
$169,0000,  cash  flow  $40,000,  laser 
typesetter,  total  price  of  $125,  000, 
including  worth  building  $45,000 
$35,000  cash  down,  terms. 

SHOPPER,  MOUNTAIN  STATE,  gross 
$355,000,  cash  flow  $60,000.  rrier 
system,  total  price  $350,000. 
$100,000  cash  down,  terms. 

CRIBB  MEDIA  SERVICE,  INC. 

John  T.  Cribb  (406)  266-4223 
Box  1220,  Townsend,  MT  59644 


SMALL  80  year  old  weekly  in  Zone  4; 
want  gross  with  10%  down.  Call  (404) 
554-2111.  Absentee  owner. 


SOUTHERN  CALIFORNIA  mountain/ 
desert  weeklies-,  great  growth  opportuni¬ 
ty.  $315,000  gross/$325,0(j(j  price  . 
Mel  Hodell,  Broker,  Box  2277,  Mont¬ 
clair,  CA  91763.  (714)  626-6440. 

WEEKLY  FLORIDA  SHOPPER  with 
unique  editorial  concept  on  Florida  east 
coast.  Established  24  years. 
$110,0000  total,  $25,000  down, 
owner  will  finance.  Box  2001,  Editor  & 
Publisher. 


NEWSPAPERS  WANTED 

2  ASPIRING  FAMILY  men  would  like  to 
purchase  a  daily  newspaper.  Both 
would  like  a  fresh  challenge  in  a  good 
market.  Community  minded,  people 
oriented.  Experienced  in  sales,  circula¬ 
tion,  production  and  accounting.  Reply 
to  Box  2006,  Editor  &  Publisher. 


COMMUNITY  NEWSPAPER  group 
seeks  to  purchase  large  circulation 
weeklies  or  groups  of  weeklies.  Present 
management  given  option  to  remain. 
Write  Box  1951,  Editor  &  Publisher. 


NORTHEASTERN  daily  or  weekly 
sought  for  purchase  or  investment  by 
small  group  of  publishing  executives. 
Must  have  at  least  $500,000  in  annual 
revenues,  and  be  able  to  show  tax 
returns  reflecting  a  minimum  of  a  finan¬ 
cial  break-even.  Box  1953,  Editor  & 
Publisher. 


PRIVATE  BUYER  is  interested  in 
acquiring  property  grossing  $750,000 
minimum.  Management  to  stay  if 
wished.  Box  1897,  Editor  &  Publisher. 


PRIVATE  BUYERS  seeking  10-20,000 
daily.  Any  area.  We  are  experienced 
managers  and  executives.  Box  2017, 
Editor  &  Publisher. 
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NEWSPAPERS  WANTED 

WANTED  San  Francisco  Bay  area  week¬ 
ly  grossing  at  least  $400,000.  Solid 
buyer  interested  in  publishing  top  qual¬ 
ity  newspaper.  Current  management  to 
remain  is  preferred.  Write  in  complete 
confidence  to  Box  1990, Editor  & 
Publisher. 


PUBUCATIONS  FOR  SALE 

MUSIC  PUBLICATION 
Long  established,  10,000  paid,  weekly 
music  publication,  gross  close  to  $1 
million  with  a  positive  cash  flow  in 
excess  of  a  $150,000.  (212) 
619-5666. 


THREE  SPECIALTY  trade  magazines, 
1986  gross  over  $700K,  16%  net.  We 
have  others,  free  list.  ATN  Inc.,  Bill  or 
Ed  Berger,  PO  Box  161503,  Austin,  TX 
78716-1503,  (512)  476-3950. 


BUYING 

OR 

SELLING 

NEWSPAPERS 

? 


CLASSIFIED 

All  mail  and  calls  go  to: 
Editor  &  Publisher 
n  West  19th  St. 
New  York,  N.Y.  10011 
212  675-4380 


RESEARCH 


SUNBELT  RESEARCH  established 
1971.  Probability  based  readershipand 
advertising  market  research.  Bob  Tarta- 
glione  (904)  338-1783. 


_ PERSONALS _ 

PARIS  HERALD  STAFFERS:  The  Inter¬ 
national  Herald  Tribune,  lineal  decen- 
dant  NYHT’s  European  edition,  cele¬ 
brates  the  centennial  of  its  founding  in 
early  October.  If  you’d  like  to  be  kept 
current  on  Centennial  events  in  Europe, 
the  United  States  and  Asia  and  if  you’d 
like  to  participate  in  some  way,  let  us 
know.  Box  1780,  Editor  &  Publisher. 


PUBLISHER  who  built  newspaper  from 
scratch  in  jeopardy  of  losing  part  to  wife 
seeking  divorce  and  profits.  Help  appre¬ 
ciated  from  anyone  who  went  through 
similar  circumstance  and  kept  sani¬ 
ty. ..and  money.  Richard  (213) 
374-4040  call  collect  while  I  still  have 
it. 
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AUCTION 


NEWSPAPER  PRINTING  plant  equip¬ 
ment  for  sale.  Latest  state-of-the-art.  2 
Compugraphic  8600  typesetters.  30 
terminal  Crossfield  Hastech  front  end 
system.  Complete  composing  photo 
business  and  art  department  equip¬ 
ment.  Contact  Donald  Briggs  (813) 
923-3635. 


INDUSTRY 


SERVICES 


EDITORIAL  CONSULTANT 

PRESS  CREW  TRAINING 
A  NEW  MANAGER/TEACHER 
TEXT  BOOK  MAKES  IN  HOUSE 
TRAINING.A  REALITY 
TOTAL  PROGRAM  AVAILABLE 
BOX  284,  BROOKFIELD  60513 
TELEPHONE  (312)  485-6973. 


CIRCULATION  SERVICES 

DAILIES,  WEEKLIES,  NON-DAILIES. 
The  most  trusted  and  respected  circula¬ 
tion  professional  on  the  national  and 
international  level  (and  still  growing). 
KEVIN  S.  PAPPERT,  (313)  683-2963. 

LEVIS  SALES  SELLS!  The  finest  quality 
new  home  delivery  customers  via  tele¬ 
phone  sales  and  boy  crews,  national 
references,  for  action  call;  (201) 
966-5250. 


PROFESSIONALISM 
IN  TELEPHONE  SALES 
Circulation  Development,  Inc. 
Toll  Free  1-800  (247)-2338 


PROMARC  "creative  promotions  and 
marketing  for  newspapers  on  the  move 
in  the  ’80’s.’’  If  you’re  tired  of  the  same 
old  run-of-the-mill  promotions  with 
limited  success  in  your  circulation 
department,  let  our  professional  staff 
show  you  how  to  INCREASE  YOUR 
CIRCULATION  through  innovative 
single  copy,  carrier  and  readership 
promotions  as  well  as  fund  raisers  that 
will  make  your  circulation  departmeni 
COME  ALIVE.  Call  today  (201) 
997-0426. 


_ CONSULTANTS _ 

Associated  Web  Technology  Inc. 
Web  press  installation  and  repair,  train¬ 
ing  and  start-ups.  Specializing  in  Harris 
and  Goss  presses,  guaranteed  work. 
Larry  Welch,  Rte.  3  Box  153,  Tuttle, 
OK  73089,  (405)  381-2022. 


JMB  MEDIA  SERVICES 
Bob  Tartaglione,  (904)  338-1783 

STAFF  DEVELOPMENT.  Your  staff  is 
technically  competent  but  could  they 
be  more  effective  in  working  together  or 
managing  others?  For  greater  productiv¬ 
ity  and  job  satisfaction  contact:  R.E. 
Maloney  &  Associates,  7049  Ashlawn 
Dr.,  Brecksville,  OH  44141  or  call 
(216)  526-4551. 


WEATHER  SERVICES 

CUSTOM  WEATHER  SERVICE 

Computerized  delivery  of  custom- 
formatted  items,  typesetter-ready. 
Traditional  features  and  custom  items 
you  haven’t  found  elsewhere.  Sketches 
and  camera-ready  full  color  or  black  and 
white  maps,  national  and  regional. 
Excellent  local  forecast.  DEPENDABLE 
delivery  of  all  items.  SKYWATCH 
WEATHER,  347  Prestley  Rd.,  Bridge- 
ville,  PA  15017;  (412)  221-6000. 


EQUIPMENT 


&  SUPPLIES 


NEWSPRINT  FOR  SALE 

28-30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  International 
485  E.  17th  St.,  Suite  400 
Costa  Mesa,  CA  92627-3265 
Telephone:  (714)  646-5565 


CAMERA  &  DARKROOM 

SQUeeze  Lenses  for  SAU/TAB. 
Lens  repair/optimize.  Herb  Carlbom,  CK 
Optical,  213/372-0372,  PO  Box  1067, 
Redondo  Beach,  CA  90278. 


_ MAILROOM _ 

ACCO-BABCOCK  tilt  tray  sortation 
system  marketed  by  Rockwell.  Sorter 
capacity  is  144  bundles  per  minute. 
The  system  has  5  STA-HI  bundle  entry 
devices  and  is  controlled  by  a  DEC 
PDP-11 34  computer.  The  system  is  9 
years  old;  will  sell  for  the  cost  of  disas¬ 
sembly  and  freight.  Call  Travis  Komidar 
(513)  369-3538. 

24-P,  48-P,  and  72-P  SHERIDAN/ 
HARRIS  STUFFERS  Guaranteed 
production;  refurbished  and  installed  in 
your  plant;  training  program  included. 
JIMMY  R.  FOX,  MAIL  ROOM  CONSUL¬ 
TANT  (713)  468-5827. 


GOOD  RECONDITIONED  Cheshire  and 
Kirk-Rudy  labeling  machines  with 
single  and  multiwide  label  heads  and 
quarter  folders.  Call  Scott  or  Jim,  (800) 
527-1668  or  (214)869-2844. 


NORTHEAST  INDUSTRIES  manufac¬ 
tures  their  own  conveyor  wire.  Standard 
flex  and  extra  flex,  also  manufactures 
wire  tyers.  (213)  256-4791. 


WE  HANDLE  all  types  of  wire  conveyors 
and  spare  parts.  Also  Nolan  Channel 
Flex  conveyors  and  spare  parts. 

AC  drive  conversions 
Rollertop  conveyors,  all  sizes 
Bottom  wrappers  and  pasters 
Sta-Hi  251  &  257  S  stackers  stackers 
Baldwin  Count-O-Veyors  104’s,  108’s 
45°  90°  Floor  Cun/es 
Signal  MLN  II  Tying  Machines 
3  ML2EES  Signal  Tying  Machines 
NORTHEAST  INDUSTRIES 
(213)  256-4791 


PHOTOTYPESETTING 

1  CG  unified  terminal  system  with  8 
terminals  under  CG  maintenance 
agreement.  1  video  setter  2414  with 
grids  and  spares.  1  7200  with  film 
strips.  $9,000.  Used  in  mass  commu¬ 
nication  instructions  at  St.  Bonaventure 
University.  Available  immediately. 
Contact  Joe  Errera  at  (814)  368-3173. 


AUTOLOGIC  APS-5s.  One  APS-5C  with 
20  megabyte  drive;  one  APS-5u  with  80 
meg  drive  and  mag  tape  unit.  Call  Paul 
Panitz  at  Unicorn  (Graphics;  (202) 
529-5655. 


BUY/SELL/BROKER  reconditioned  CG 
typesetting  equipment.  Large  supply  of 
CG  parts  available.  Call  GRAPH-X  INC. 
(215)439-1942  Telex  846239 


CASH  FOR 

MARK  I,  IV,  V  PACESETTERS 
LINOTRON  202-C68600 
(614)  846-7025 


EDIT  7770  II  HR,  Ruling  Option, 
$5,900; 

EDIT  7700  HR,  $4750; 

EDIT  7700  LR,  $3900; 

EDIT  7500  HR,  $4250. 

BOB  WEBER  (216)  831-0480. 


MCS  8668,  with  Ser./Par.  Interface, 
$20,000;  2  AVAILABLE; 

ADVANTAGE  II,  $5000; 

MDT  350,  Plain,  $750. 

BOB  WEBER  (216)  831-0480. 


ONE  COMPUGRAPHIC  Trendsetter 
812,  7  film  strips,  excellent  spare  parts 
kit;  4  -MDT-350S,  one  with  counting 
option,  $8,999.95  package  or  sell 
separately.  Contact  Ron  Lytle,  or 
Richard  Bowler,  Hardin  Herald,  Hardin, 
MT  59034,  (406)  665-1008. _ 

MYCRO-TEK  Front  end  system:  (3)  MC 
4010  advanced  class  ad  terminals;  1 
MC  4003  editing  terminal;  controller; 
mirror  20  Mega  Byte  fixed  hard  discs; 
software;  interfaces;  line  printer;  spares 
and  linoscreen  composer.  Available 
June  10.  $37,000.  Call  Roger 
Stephenson,  The  Ad-Pak,  Raleigh,  NC 
(919)  832-9658. 


MISCELLANEOUS 

CARY  3  HIGH  PASTER  (MODEL 
FP4540).  Immediate  availability.  See 
in  operation.  5  years  old.  $95,000. 
(914)  246-9552. 


MISCELLANEOUS  MARK  I  press  parts. 
(2)  257  Stay  Hi  stackers.  Make  offer. 
Pete  Baker  (219)  233-6161. 


E&P  Classified 

A  news  center 
in  its  own  right .  .  . 

Whether  you're  looking  for  an 
editor,  a  sales  rep,  an  ad 
manager,  reporter,  cartoonist, 
professor,  graphic  designer, 
pressman,  circulation  manager  . . . 
you  will  reach  more  and  better 
prospects  with  an  advertisement 
in  the  classified  pages  of 
Editor  &  Publisher.  Thousands 
of  newspaper  people  get  together  here  — 
every  week! 

EDITOR  &  PUBLISHER  for  May  9,  1987 


EQUIPMENT  &  SUPPLIES 


PHOTOTYPESETTING 


ONE  SYSTEM-MODEL  300  for  Editorial 
and  Model  80  for  Classified,  w/64 
Terms.,  (2)  300  Meg  &  (2)  80  Meg  HD, 
(3)  KSR  820  and  LP300  Printronix 
Prtr.,  Advantage  l/F,  8600  Driver,  2  1/2 
yrs.,  $155,000. 

BOB  WEBER  (216)  831-0480. 


USED  TYPESETTING  EQUIPMENT 
Nationwide  Brokers-10%  Sales 
Commission.  We  remove  the  risk  when 
buying  or  selling  between  individuals. 
Bob  Weber,  (216)  831-0480 


PRESSES 


8-Unit/2  Folder  TKS  GEMINI  SINGLE¬ 
WIDTH  (Urbanite-style)  web  offset 
press.  Installed  new  in  1978  and  in 
excellent  condition.  Press  capable  of 
producing  newspapers  and  high  quality 
commercial  printing.  Great  color  flexi¬ 
bility  with  2  color  decks  and  one  4-color 
CIC  unit.  Both  folders  have  upper 
formers  and  skip  slitters.  22  3/4”  cut¬ 
off  and  available  now.  Offered  exclu¬ 
sively  by  Inland  of  Kansas  City.  Contact 
us  for  details  at  (913)  492-9050  or  PO 
Box  15999,  Lenexa,  KS  66215. 


Run  your  ad  for 
12,  26  or  52  issues 
to  increase  awareness 
while  benefitting  from 
our  low 
contract  rates 


GOSS 

4  Unit  Goss  Community 

2  Community  add-on  units,  mfg  1971 
2  Units,  1  Community  folder  with  15 
HP  drive 

5  Units  Suburban  (1-1500  Series)  with 
40  HP  drive,  1/2  &  1/4  page  folder 

HARRIS  V-15A 

2  Units,  1-JF7  folder  with  15  HP  drive 

4  Units,  1-JF7  folder  with  30  HP  drive 

6  Units,  1  folder  with  15  HP  drive 
Excellent  starter  press 

COLOR  KING 

5  Units,  2-KJ6  folders  with  60  &  20  HP 
drives,  rebuilt  N.K.  type  roll  stands 

NEWS  KING/DAILY  KING 
10  Units,  2-KJ6  folders  with  2-30  HP 
drives. 

MISCELLANEOUS 

Ebway  splicers  for  News  King  stands 
(priced  to  sell). 

Cole  1/4  pg.  folder  with  3-knife  trimmer 
Baldwin  count-o-veyors 
All  presses  available  "as-is",  recondi¬ 
tioned  or  delivered  and  installed.  Will 
sell  complete  presses  or  add-on  units. 
WEB  PRESS  CORPORATION 
Midwest  Office  (816)  931-5291 
4200  Pennsylvania,  Ste.  210 
Kansas  City,  MO  64111 
Contact:  ferry  Morton 


GOSS 

Goss  Urbanite  5  units 
Goss  Urbanite  3  color  units 
Goss  Urbanite  folders,  roll  stands, 
drives  and  accesories. 

Goss  Community  units,  folders. 

Goss  Metroliner  6  units  22” 

Harris  V-15A  7  units  1977 

Harris  1650  Add-on  unit 

Harris  V-25  8  units  1982 

Harris  folders,  roll  stands,  upper 

balloon  formers  &  drives 

Harris  V25  upper  balloon  former 

Goss  S/C  folder 

KING 

KJ-6  folders  1980 

MISCELLANEOUS 
3  Cary  Flying  Pasters 
Urbanite  skip  slitter  upper  formers 

WANTED:  Newspaper  presses  and 
accessories 

IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago),  IL  60090 
(312)459-9700  Telex  206766 
EDITOR  &  PUBLISHER  for  May  9, 


DIDDE  GRAPHICS  4  color  web  11  x  17. 
Hamada  660  2  color  8  1/2  x  11.  Call 
David  Raether,  Wayne  Greeen  Enter¬ 
prises,  Peterborough,  NH,  (603) 
525-4201. 


•HARRIS  1420  terminals,  5  keyboards 
and  tubes  in  excellent  working  order, 
with  cables,  $8,975  for  all  or  $1,995 
each. 

•HARRIS  double  sided  MicroStor, 
upgraded  model  1250  in  perfect  condi¬ 
tion,  $3,495.  May  be  seen  working  on 
our  floor.  Herman  Baumann,  (312) 
824-1111. 


Goss  Urbanite  1,000  Series,  3  mono, 
folder,  3  color  unit. 

3  Butler  Pasters,  1  Guilmont  1/4  folder 
&  trimmer. 

IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago)  IL  60090 
(312)  459-9700  Telex  206766. 


HARRIS 

Harris  V15-A,  4  units  1  folder 
Harris  V15-A  2  units  1  folder 
Harris  4  position  stacked  roll  stand 
Harris  V15-A  add  on  units,  refurbished 
Harris  V-25  add  on  units 
GOSS 

4  unit  community  SSC  21  1/2  inch 
cutoff 

1  Martin  splicer  1984 

5  unit  community  SSC  21  1/2  inch 
cutoff 

2  Amgraph  splicers  1979 

Creusot  Loir,  5  unit  with  splicers  with  a 
UB  -  30  folder 

2  Goss  community  units  as  add  ons, 
as  is  or  rebuilt 

KING 

News  King  6  units  KJ-6  folder,  imma¬ 
culate  condition,  large  spare  parts 
MISCELLANEOUS 
Gregg  imprinter 
Goss/Harris  parts  in  stock. 

Cylinder  exchange  program  available. 
We  have  in  stock  V15-A,  V15-D,  V22, 
V25  Goss  community  cylinders  and 
copper  rollers 

All  equipment  available  immediately  in 
our  warehouse.  Delivery,  installation 
and  financing  can  be  arranged. 

All  Equipment  Guaranteed. 
MIRACLE  INDUSTRIES,  INC. 

259  GREAT  HILL  RD.,  NAUGATUCK, 
CT  06770 

(203)  723-0928  Telex  140186 


NEWSPAPER  PRESSES 

Rebuilt  and  guaranteed 

GOSS  COMMUNITY  3-Unit  press, 

running  side  register,  folder  w/  20  H.P. 

drive,  complete  press  with  all 

accessories. 

GOSS  SC  FOLDER  rebuilt,  1/4  fold  tape 
delivery,  50  H.P.  Fincor. 

NEWSKING,  reconditioned  add-on  unit 
and  roll  stand.  1973  excellent 
condition. 

UPPER  FORMER,  Harris,  new  1979 
like  new.  Priced  to  sell. 

REBUILT  GOSS  COMMUNITY  Oil  bath 
presses,  add-on  units. 

All  machinery  is  on  our  floor  available 
for  immediate  delivery. 

WE  GUARANTEE  OUR  MACHINERY 
WANTED  TO  BUY 

Goss-Harris-KIng  presses  and 
accessories 

Call  us  before  your  trade! 

OFFSET  WEB  SALES,  INC. 

73  N.  Sunset  Drive 
Camano  Island,  WA  98292 
_ (206)  387-0097 _ 

V15D  HARRIS  8  units  oil  baths,  JF25 
with  balloon,  JF4  combination  folder,  8 
roll  stands.  All  excellent  condition.  Will 
sell  components.  Available  now. 
OFFSET  WEB  SALES  INC. 

73  N.  SUNSET  DRIVE 
CAMANO  ISLAND,  WA  98292. 
(206)  387-0097 


HARRIS 

-N-1650,  4  units,  1972,  22  %. 
-N-845,  8  units,  1-RBC2. 

-N-845,  6  units,  1-RBC2,  3  MEG. 
-V-15A,  4  units. 

-V-15  “Vanguard”,  2  units  (add-on) 
GOSS 

-Metroliner,  2  units,  half  deck,  22%” 
-Metroliner,  6  units,  3  half  decks,  22”, 
2:1  folder,  1980 
-Urbanite,  9  units,  1972 
-Urbanite  add-on  units  and  folders 
-8  Cary  45-40  Autopasters 

BELL-CAMP  INCORPORATED 
(201)  796-8442  Telex  130326 


PRESS  EQUIPMENT 

3  News  King  floor  position  add-on  units 

4  Unit  News  King  with  KJ6  -  very  good 
condition  -  1971 

6  Unit  News  King  with  KJ6,  1970-74 

5  Unit  Color  King,  with  KJ6  folder. 
Complete  press  or  add-on  units. 

5  Unit  Daily  King  II,  KJ8  folder  mfg. 
1983  -  like  new 

1  Community  oil  lubricated  add-on  unit 

2  Unit  Community,  oil  lubricated  with 
Community  folder 

4  Unit  Community  -  grease  lubricated 

6  Unit  Community  SC  located  in  small 

6  "unit  1983  21  1/2”,  4-high, 
stacked  set  of  units,  2  Butler  splicers 

7  Unit  SSC,  1983,  21  1/2,  4-high 
with  heatset  package,  3  floor 
Community  units 

1  Urbanite  Tri-color  unit  -  U-731 

1  Harris  V-15A  unit  and  JF7  folder 

4  Unit  Harris  V-15A,  1978  vintage 

2  Unit  V25  with  JF25  folder 

4  Unit  Harris  V25  with  JFIO  folder 

8  Unit  TKS  GEMINI  Press  installed  new 
in  1978  and  available  now.  Excellent 
condition. 

Baldwin  Count-O-Veyors,  Imprinter, 
Amal  Splicers,  3-knife  trimmer 

CALL  US  IF  YOU'RE  CONSIDER¬ 
ING  SELLING  YOUR  PRESS! 
INLAND  NEWSPAPER  MACHINERY 
CORPORATION 

(913)  492-9050  Tlx  42362 


TKS  8  units  21  1/2”  c/o  (43”  circum¬ 
ference)  2  jaw  folders,  pasters  1977. 
IPEC  INCORPORATED 
97  Marquardt  Dr. 

Wheeling  (Chicago)  IL  60090 
(3 1 2)  459-9700  Telex  206766 


TKS  GEMINI  single  width  8  units,  2 
folders  (Urbanite  style),  high  speed  and 
plenty  of  color,  flexibility  with  1  4-color 
unit  and  2  color  decks.  Both  folders 
have  upper  formers  and  skip  slitters,  22 
3/4”  cutoff  are  available  now.  Trained 
personnel  available  for  start  up.  Exclu¬ 
sive  agent  for  sale  out  of  USA. 

1500  series  Suburban  4  units,  double 
parallel  folder,  75HP  upper  former. 
Marathon  20  x  24  SST  Nuarc,  $3,250. 
Chemco  Marathom  20  x  24  roll  film 
ascro  lights  $2,000. 

5  unit  Suburban,  double  parallel,  cross 
perf  folder.  Model  1000,  6  position  roll 
stand,  electric  hoist. 

ATF  36”  3  unit,  double  parallel  and 
cross  perf.  folder,  2  position  roll  stands. 
1981  News  King  2  unit  KJG  folder, 
double  parallel,  40  HP,  electric  hoist, 
air  comp,  call  for  installed  price. 
Baldwin  Web  guides,  2  web  3  years  old 
in  storage  1  1/2  years.  Sell  new 
$18,000  asking  $12,000. 

2  unit  Suburban,  sub  add  on  units. 
WESCO  GRAPHICS 

(408)  289-1400  Telex  172644 

URBANITE  FOR  SALE 

Closure  of  Sarasota  (FL)  Independent 
makes  available  immediately  the  follow¬ 
ing:  Goss  Urbanite,  4  mono  units,  2 
3-color  units,  '100()’  series  folder  with 
upper  former,  4  splicers,  Quipp  stacker 
and  conveyor. 

ONE  Corporation 

(404)  458-9351  Telex  700563 


WE  HAVE  IN  STORAGE:  Spare  parts  for 
Hoe,  Scott,  Goss  and  Wood  presses, 
offset  or  letterpress. 

4  Mark  II  half  decks 
Double  3-2  Goss  Imperial  folder 
balloon  formers  C.O.  22  3/4”. 

Complete  5  unit  VI 5  Harris  press 

Goss  Mark  I  add  on  units 

Goss  reels  and  pasters 

Goss  Mark  I  halfdecks 

1  double  Goss  2:1  folder-22  3/4  cutoff 

Goss  Skip  Slitter 

Portable  ink  fountains 

Goss  single  width  balloons 

Hoe  Skip  Slitters 

Capitol  roll-handling  equipment,  new  & 
used 

Goss  Urbanite  quarter  folder 
Hoe  balloons 
Paper  roll  dollies 

We  have  or  can  get  what  you  need 
for  your  pressroom  or  mailroom 
We  do  machineiy  moving  and  erecting 
We  buy  printing  equipment 
NORTHEAST  INDUSTRIES,  INC. 
(213)  256-4791 


WANTED  TO  BUY 


INLAND  will  pay  "top  dollar”  for  your 
press.  Looking  for  Goss,  Harris  and  King 
equipment.  PO  Box  15999,  Lenexa,  KS 
66215. 


COMPUTER  TERMINALS 


DIGITAL  TERMINALS-17  VT61t/AM,s 
1  VT72/t,  2  Visual  55  Terminals,  $150 
each  plus  shipping.  All  in  good  condi¬ 
tion  and  44  RLOIK-DC  Data  Cartridge, 
$50  each  plus  shipping. 


SCANNING  EQUIPMENT 


COLOR  SCANNER 

Royal  Zenith  model  200S,  like  new,  1 
year  old.  Can  be  seen  running.  Must 
make  room  for  new  equipment.  Best 
offer.  (312)  640-1119. 


Asst.  Professor  or  Instructor 
Tenure  track  position  available  Septem¬ 
ber,  1987.  Will  teach  beginning  and 
advanced  public  relations  courses. 
Should  have  experience  in  graphics  and 
reporting.  Experience  in  both  academic 
and  professional  settings  is  preferred. 
Candidates  without  the  doctorate  may 
substitute  master's  degree  and  profes¬ 
sional  experience.  There  are  more  than 
150  students  taking  P/R  courses.  Send 
letter,  resume,  and  references  to:  Mr. 
James  Neal,  Chairman,  Journalism 
Department,  Butler  University,  4600 
Sunset  Ave.,  Indianapolis,  IN  46208. 
Butler  is  an  equal  opportunity/ 
affirmative  action  institution. 

FULL-TIME  faculty  appointment  in 
journalism  to  teach  courses  in  news- 
editorial  sequence.  Masters  degree 
required,  Ph.d  preferred.  Competitive 
salary.  Send  letter,  resume,  transcripts, 
and  3  letters  of  reference  to  Tom  White- 
head,  Journalism  Coordinator,  North¬ 
western  State  University,  Natchitoches, 
LA  71497  by  June  1.  1987.  EEO/AA. 
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MANAGEMENT 

OPENINGS 

Weeklies/Shoppers 

Gen  Mgr  to  $60,000 

Number  two  person  in  a  large  group 
of  weeklies  located  in  the  western 
United  States.  Must  be  a  strong 
day-to-day  operations  manager  and 
sales  trainer.  Three  to  five  years 
experience.  This  is  a  hands-on 
management  position. 

Ad  Dir  to  $55,000 

Will  report  to  publisher  and  super¬ 
vise  fourteen  people.  Heavy  retail 
sales  experience  necessary  for 
someone  with  a  weekly  background 
to  manage  in  this  property  located 
in  western  United  States. 

Gen  Mgr  to  $55,000 

Looking  for  a  strong  hands  on 
manager  to  operate  this  group  of 
weekiies  in  the  western  United 
States.  Top  notch  outfit  looking  for 
the  right  person.  Strong  sales  back¬ 
ground  is  necessary.  Experience  in 
weeklies  is  preferred. 

Ad  Dir  to  $50,000 

Open  immediately  to  direct  sales 
staff  for  a  large  group  of  newspap¬ 
ers  in  a  highly  competitive  market  in 
the  eastern  United  States.  Will 
consider  somebody  from  weekly  or 
daily  background.  Co-op  and 
national  advertising  sales 
experience. 

VP/Sales  to  $50,000 

Large  group  of  suburban  weekiies 
needs  an  executive  to  be  in  charge 
of  advertising  sales  art  department. 
Will  direct  a  sales  force  of  forty  and 
have  five  mid-level  managers 
reporting  to  you.  This  person  must 
be  an  organizer  and  a  proven  track 
record  in  a  weekly/shopper 
environment. 

Dir  of  Sales  to  $50,000  -h  MBO 
The  director  of  sales  will  supervise 
30-35  people  including  several  mid 
level  managers.  This  person  should 
be  capable  of  planning,  recruiting, 
market  analysis  and  will  spend  a 
considerable  amount  of  time  train¬ 
ing  salespeople.  Experience  of 
handling  national  accounts  and 
telemarketing  is  vital.  Position  is 
currently  open  at  this  eastern 
United  States  newspaper. 

Ad  Mgr  to  $33,000 

Will  supervise  a  staff  of  ten  sales¬ 
people  with  production  responsibili¬ 
ty.  Newspaper  located  in  the  east¬ 
ern  United  States.  Newspaper 
experiencing  dynamic  growth  and 
therefore  the  ad  staff  should  be  able 
to  follow.  Must  have  solid  sales 
experience  and  can  identify  with  the 
community. 

Ret  Ad  Mgr  to  $30,000  +  bonus 
Strong  newspaper  looking  for 
tough,  competitive  person  to  direct 
retail  ad  staff  of  six  outside  sales¬ 
people  for  this  eastern  United 
States  newspaper. 

All  positions  fee  paid. 

Send  resume  to  or  call: 

Andy  Huntley 
GORDON  WAHLS 

EXECUTIVE  SEARCH 

610  East  Balitmore  Pike 
Post  Office  Box  905 
Media,  Pennsylvania  19063 
(215)  565-0800  or  (800)  523-7112 


HELP  WANTED 


ADMINISTRATIVE 


PUBLISHER  TRAINEE 
Paper  in  weekly  group  in  the  lakes  and 
mountains  of  Maine.  New  Hampshire 
seeks  assistant  manager.  Sales  and 
community  skills  essential.  Editorial, 
circulation  and  production  experience 
helpful.  Integrity,  dedication  and  orga¬ 
nizational  skills  important.  Write  Julie 
Hamlin,  Personnel  Director,  James 
Newspapers  Inc.,  PO  Box  269,  Norway, 
ME  04268. 


PUBLISHER  NEEDED  for  6500  circu¬ 
lation  tri-weekly  with  shopper  in  one  of 
Illinois  finest  communities.  Must  have 
previous  experience  as  a  publisher  with 
a  good  track  record  in  sales  manage¬ 
ment.  We  need  a  mature  community 
minded  individual  with  high  ethical 
standards.  Excellent  compensation 
package.  Send  resume,  references, 
salary  expectations  and  copies  of 
present  publications  to  Thomas  B. 
Shaw,  General  Manager,  B.F.  Shaw 
Printing  Co.,  113  Peoria,  Dixon,  IL 
61021. 


SHAW  NEWSPAPERS  a  newspaper 
company  operating  weeklies  and  dailies 
in  Zone  5,  occasionally  has  openings  for 
qualified  candidates  in  all  departments, 
if  you  are  considering  a  move  in  the  next 
year,  send  your  resume  to  General 
Manager,  Shaw  Newspapers,  PO  Box 
409,  Dixon,  IL  61021.  All  replies  will 
remain  confidential.  No  phone  calls 
please. 


_ ADVERTISING _ 

ADVERTISING  MANAGER 
Wanted  to  manage  $365,000  annual 
budget  in  the  advertising  department 
for  North  Carolina's  largest  university 
student  newspaper.  Attractive  salary, 
bonuses  and  benefits  available.  Send 
letter,  references,  resume  salary  history 
and  salary  expectations  to  Bill  Tourtel- 
lot,  c/o  Technician,  PO  Box  8608, 
Raleigh,  NC  27695-8608. 

ADVERTISING  SALESPERSON  imme- 
diate  opening  for  intelligent,  aggressive 
salesperson.  Small  weekly  with  60,000 
circulation  in  Zone  5.  Send  salary 
history  clips  and  resume  to  W.B.C. 
Publishing  Co.,  Clawson,  Ml  48017. 

ADVERTISING  DIRECTOR 
The  morning  News  Tribune  seeks 
degreed  individual  with  outstanding 
sales  and  leadership  experience  to  head 
department.  The  News  Tribune  is  the 
fastest  growing  daily  in  the  Pacific 
Northwest  with  112,000  daily  and 
125,000  Sunday  subscribers.  It  is  a 
memeber  of  the  McClatchy  group. 
Excellent  salary,  incentive  and  benefits 
package.  Send  resume,  salary  history 
and  expectations  to  Human  Resources 
Dept.,  The  News  Tribune,  PO  Box 
11000,  Tacoma,  WA  98411-0008.  No 
telephone  calls  please. 


HELP  WANTED 


ADVERTISING 


GOLDEN  OPPORTUNITY 
Telemarketing  ad  sales  person  needed 
for  classified  department  of  booming 
New  Jersey  weekly.  This  job  is  a  gold 
mine  for  the  right  person.  Advancement 
potential  chain  of  legal  newspaper 
across  the  country.  Send  resume  and 
salary  requirements  to  Box  2005, 
Editor  &  Publisher. 


LARGE  COASTAL  weekly  in  Zone  4 
needs  experienced,  aggressive  sales 
manager.  Exceptional  growth,  compen¬ 
sation  and  benefits  for  the  right  person. 
Must  be  able  to  train  and  lead  sales 
force,  write  and  implement  plans.  Send 
resume  and  salary  history  to  Box  1983, 
Editor  &  Publisher. 


RETAIL  AD  MANAGER— 5  day  daily 
and  TMC  in  Zone  3.  Competitive  market 
needs  aggressive  motivator  and  linage 
builder.  Successful  candidate  must 
have  ad  management  experience.  5 
person  staff.  Excellent  salary  and  bene¬ 
fits.  Reply  with  resume  to  Box  1980, 
Editor  &  Publisher. 


RETAIL  AD  MANAGER  daily  newspaper 
management  experience  required.  Abil¬ 
ity  to  relate  well  to  customers  and  staff. 
Career  minded  professionals.  Direct 
applications  to:  Jack  Wyss,  Advertising 
Director,  The  Pueblo  Chieftain,  PO  Box 
4040,  Pueblo,  CO  8 1003.  Phone  (303) 
544-3520. 


RETAIL  ADVERTISING  MANAGER 
Looking  for  aggressive,  result  oriented 
ram  to  supervise  and  motivate  a  staff  of 
11  sales  people  and  a  sales  manager. 
Responsibilities  include  formulating 
and  implementing  sales  strategies  and 
rate  structures,  managing  and  motivat¬ 
ing  staff,  providing  ongoing  training, 
account  development,  administer 
special  products,  reach  department 
revenue  goals,  budgeting  and  reporting. 
Candidate  should  have; 

•Proven  track  record  in  sales 
•Newspaper  management  experience 
•Solid  supervisory  experience 
•Proven  knowledge  of  newspaper  and 
competitive  media 

•Strong  organizational  and  analytical 
skills 

•Strong  written/oral  communication 
skills 

•Strong  leadership  skills 
Ability  to  interact  effectively  with  indivi¬ 
duals  at  all  levels  in  the  organization 
College  degree  and  knowledge  of  finan¬ 
cial  aspects  of  advertising  desireable. 
Write  Box  2008,  Editor  &  Publisher. 


RETAIL  MANAGER 

Small  daily  in  Zone  7  is  looking  for  an 
aggressive,  innovative  individual  with  a 
solid  sales  background  to  direct  a  staff 
of  7.  Minimum  of  2  years  previous  sales 
management  preferred.  Competitive 
salary  and  MBO  commensurate  with 
experience.  Send  resume  and  salary 
history  in  complete  confidence  tO:  Box 
1999,  Editor  &  Publisher. 


HELP  WANTED 


ADVERTISING 


EXCITING  OPPORTUNITY  with  estab¬ 
lished  direct  mail  organization.  Adver¬ 
tising  Sales  Reps  needed  to  sell  L.A. 
Times’  total  market  coverage  program. 
Looking  for  "Go-Getters.  Offices  in 
Orange,  Van  Nuys,  and  Glendora. 
Salary,  commission,  auto  allowance 
and  benefits.  For  consideration,  send 
resume  to  V.P.  Of  Sales  &  Marketing, 
TCI,  3200  A  Pomona  Blvd.  Pomona,  CA 
91768.  EOE. 


TELEMARKETING  MANAGER  growing 
suburban  New  York  weekly  newspaper 
group  is  looking  for  an  experienced 
phone  room  supervisor.  Our  energetic 
staff  is  waiting  for  the  right  person  to 
help  them  grow  even  more.  Exciting 
opportunity  with  a  young,  aggressive 
company.  Send  resume  with  cover  letter 
to  Scott  Swanson,  Advertising  Director, 
Tucker  Communications,  272  N. 
Beford  Road,  Mt.  Kisco,  NY  10549. 


ARTIGRAPHICS 

ARTIST-CAMERA  PERSON 
Full  time  staff  position  with  major 
mstro.  Stat  camera-darkroom  experi¬ 
ence  necessary.  Creative  individual  will 
also  design  maps,  charts,  layouts. 
Competitive  salary  and  benefits.  Reply 
to  Arthur  Lenehan,  Picture  Editor,  Star- 
Ledger,  Star-Ledger  Plaza,  Newark,  NJ 
07101. 


ARTIST 

CARTOGRAPHER 

OR 

INFORMATIONAL  GRAPHICS 

SPECIALIST 

Progressive  Northern  New  Jersey  daily 
newspaper  located  15  min.  from  NYC  is 
seeking  an  experienced  cartographer  or 
editorial  artist  to  support  night  news 
with  appropriate  graphics. 

Individual  will  have  the  opportunity  to 
enhance  graphic  efforts  with  maps, 
charts,  graphs,  3D  rendering,  and  other 
map  related  graphics  using  state-of-the- 
arts  equipment.  Experienced  with 
Macintosh  computer  graphics  a  plus 
but  not  necessary. 

Our  use  of  color  and  quality  of  reproduc¬ 
tion  is  some  of  the  best  in  the  country! 
Portfolio  of  work  required. 

We  offer  an  excellent  salary  and 
outstanding  benefits  which  includes 
two  profit  sharing  plans. 

Call  Helen  Moore.  (201)  646-4227 
from  2:30  pm  to  4pm. 

THE  RECORD 

150  River  Street  Hackensack,  NJ 
Equal  Opportunity  Employer  M/F 

Grab  the  Graphics  Spotlight 

If  you  are  an  accomplished,  quick  infor¬ 
mational  graphics  artist  who  wants  to 
work  on  one  of  the  very  best  newspapers 
in  the  country-which  includes  graphics 
content,  display  and  reproduction-then 
we  have  the  position  for  you.  The 
Virginian-Pilot  and  The  Ledger-Star  in 
Norfolk,  Virginia,  is  looking  for  a  top 
info-graphic  artist  to  produce  Page  One, 
“centerpiece"  story  graphics  for  The 
Ledger-Star.  The  artist  will  work  even¬ 
ings  with  a  team  of  editors  and  writers 
to  help  add  insight  and  prospective  to 
the  news  of  the  day.  It  is  a  terrific 
opportunity  to  be  in  the  spotlight  on  a 
regular  basis.  Give  Graphics  Director 
Bob  Lynn  a  call  (804)  446-2392  and/or 
send  your  portfolio  to  him  at  The 
Virginian-Pilot  and  The  Ledger-Star, 
150  W.  Brambleton  Avenue,  Norfolk, 
VA  23510. 


_ CIRCULATION _ 

BOY  CREW 

The  Santa  Barbara  News-Press  has  an 
opening  for  a  boy  crew  operation  to 
handle  all  outside  door  to  door  sales 
activities.  The  News-Press  converted  to 
AM  delivery  7  days  a  week  on  March  2. 
For  more  information,  call  LeeAnn 
Mitchell  (805)  564-5287. 


IT’S  A  CLASSIFIED  SECRET! 

We’ll  never  reveal  the  identity  of  an  E&P  box  holder.  However, 
if  you  don't  want  your  reply  to  go  to  certain  newspapers  (or 
companies),  seal  your  reply  in  an  envelope  addressed  to  the 
box  holder.  Attach  a  note  listing  newspapers,  groups  or  com¬ 
panies  you  don’t  want  the  reply  to  reach;  put  the  reply  and  note 
in  an  envelope  addressed  to  E&P  Classifieds.  If  the  Box 
Number  you’re  answering  is  on  your  list,  we’ll  discard  your 
reply. 

When  you  need  Classified^ 
we're  here  —  every  week! 
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CLASSIFIED  ADVERTISING 
Order  Blank 


Company 

A<Mrns.« 

CHy 

Sfata 

7ip 

Phona 

Classification. 


Authorized  Signature- 
Copy — 


CLASSIFIED  ADVERTISING  RATES 


LINE  ADS 

1  week  —  $5.50  per  line 

2  weeks  —  $4.90  per  line,  per  Issue 

3  weeks  —  $4.10  per  line,  per  Issue 

4  weeks  —  $3.25  per  line,  per  Issue 


Effective  January  1,  1987 

POSITIONS  WANTED 

1  week  —  $3.50  per  line 

2  weeks  —  $2.90  per  line,  per  Issue. 

3  weeks  —  $2.50  per  line,  per  Issue. 

4  weeks  —  $2.30  per  line,  per  Issue. 


Add  $6.00  per  insertion  for  box  service.  Add  $3.50  per  Insertion  for  box  service. 


Count  as  an  additional  line  In  copy. 


Count  as  an  additional  line  In  copy. 


Count  approximately  37  characters  and'or  spaces  per  line. 
3  lines  minimum. 

NO  ABBREVIATIONS. 


DEADLINE:  Every  Tuesday,  2  pm  (ET) 
For  Saturday’s  issue. 


Payment  must  accompany  all  Positions  Wanted  ads, 

DISPLAY  CLASSIFIED 

The  use  of  txjrders,  boldface  type,  cuts  or  other  decorations,  changes  your 


classified  ad  to  display.  The  rates  for  display-classified  are:  1  time-$80  per 
column  inch;  2  or  more  times-$75  per  column  inch,  per  insertion 


DEADLINE:  8  days  prior  to  publication  date. 

Contract  rates  available  upon  request. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 

Editor  ft  Publishor 


11  West  19th  Street,  NY,  NY  10011.  (212)  675-4360. 


HELP  WANTED 


CIRCULATION 


CIRCULATION  MANAGER 
Small  daily  newspaper  in  the  beautiful 
north  country  of  Michigan  is  looking  for 
a  motivator,  manager,  sales  person  with 
endless  energy.  This  is  an  excellent 
opportunity  for  a  successful  supervisor 
that  is  ready  to  move  up.  If  you  wish  to 
grow  in  creativity  and  innovation  send 
resume  with  salary  history  to  Box  1978, 
Editor  &  Publisher. 


CIRCULATION  MANAGER 
Aggressive  daily  and  Sunday  in  Zone  2 
iswoking  tor  an  experienced  person 
with  a  proven  track  record.  This  indivi¬ 
dual  will  be  the  number  2  person  and 
report  to  the  circulation  director.  Must 
be  strong  in  sales  and  leadership  skills. 
Will  have  responsibilities  of  the  district 
manager’s  staff.  Send  resume  along 
with  salary  history  to  Box  1995,  Editor 
&  Publisher. 


TRANSPORTATION  MANAGER 
Central  New  Jersey  looking  for  a  highly 
organized  person  with  good  manage¬ 
ment  skills.  Responsibilities  include 
distribution  of  a  10,000  AM  in  52,000 
PM  newspaper  with  a  staff  of  45  driv¬ 
ers.  Company  fleet  used  for  delivery. 
Reports  directly  to  the  circulation  direc¬ 
tor.  If  you  are  the  right  person  for  this 
talented  position,  send  resume  and 
salary  history  to  Box  1987,  Editor  & 
Publisher. 


CIRCULATION  MANAGER  needed  for 
6,000  circulation  Iowa  daily.  Perfect 
opportunity  for  a  number  2  person  to 
move  up.  Must  be  promotion  oriented. 
Competitive  salary,  bonus  program  and 
generous  benefits.  Opportunity  for 
advancement  within  multi-division 
company.  Send  resume,  references 
salary  expectations  to  General  Manager, 
Shaw  Newspapers,  PO  Box  409,  Dixon, 
IL  61021. 


DISTRICT  SALES  MANAGER 
50,000  AM  daily  on  California’s  central 
coast  needs  results  oriented  individuals 
to  join  our  news  circulation  team.  Excel¬ 
lent  opportunity  with  good  potential  for 
personal  growth.  Send  resume  to  Erik 
Gets,  Santa  Barbara  News  Press.  Santa 
Barbara,  CA  93102. 


NEWSPAPER  AGENCY 


Major  Florida  daily  newspaper  needs  a 
qualified  individual  to  handle  distribu¬ 
tion  of  the  newspaper  in  fast  growing 
southern  Brevard  county.  Experience  in 
newspaper  sales,  service  and  collection 
along  with  the  ability  to  work  with 
subcontractors  is  necessary.  Since  the 
delivery  agent  will  be  an  independent 
contractor,  and  not  an  employee,  a  cash 
bond  will  be  required.  If  you  have  the 
required  experience  and  desire  to  run 
your  own  business,  contact  A.D.  Farber, 
PO  Box  2833,  Orlando,  FL 
32802-2833. 

If  you  have  any  questions,  call  Kathye 
Dixon,  Employment  Center,  phone 
numtser  (305)  420-5373. 


E&P  CLASSIFIED 
(212)  675-4380 


REGIONAL  DISTRIBUTION  MANAGER 
Three  positions  now  open  for  aggres¬ 
sive,  results  oriented  manager:  two  in 
California  and  one  in  Houston.  Must 
have  3-5  years’  experience  in 
circulation/distribution  sales  and  opera¬ 
tions.  Supervisory  background  required. 
50%-60%  travel.  Full  company  bene¬ 
fits.  Send  resume  including  salary 
history  to  Tom  Scardino 
National  Circulation  Director 
Haas  Publishing  Co. 

3119  Campus  Drive 
Norcross,  GA  30071. 

EOE 


HELP  WANTED 


CIRCULATION 


THE  CASPER  STAR-TRIBUNE  Wyom¬ 
ing’s  largest  daily  newspaper  is  seeking 
an  aggressive,  career  oriented  individu¬ 
al  for  the  position  of  city  circulation 
manager.  Computer  knowledge  and 
supervisory  experience  is  essential. 
Proven  management  experience  in 
home  delivery,  single  copy  sales, 
subscription  sales  and  promotion  is  a 
must.  The  ideal  candidate  must  be 
creative  and  have  good  follow  through 
and  communicative  skills.  This  job 
holds  good  potential  for  personal  groMh 
as  a  team  player. 

Salary  and  other  benefits  based  on 
experience  and  education.  Please 
forward  your  resume  to  Circulation 
Director,  Casper  Star-Tribune,  PO  Box 
80,  Casper,  WY  82602. 


COMPUTER  TECHNOLOGY 

PROGRAMMER  ANALYST-  with  Pascal 
or  C  experience  to  work  on  pagination 
products  for  the  newspaper  industry. 
Experience  with  PC,  data  base  routine 
(like  Btrive)  required.  Prior  experience 
with  editorial  or  ad  systems  a  plus. 
Salary  plus  bonus  keyed  to  product 
success. 

PRODUCT  AND  APPLICATIONS  MANA¬ 
GER  or  PC  based  newspaper  layout  and 
pagination  products.  Some  prior 
computer  experience  required.  Should 
be  a  knowledgeable  PC  user,  some  prior 
programming  or  applications  develop¬ 
ment  (Dbase,  Xywrite,  formats,  etc.) 
Experience  or  college  training  would  be 
very  helpful.  Salary  plus  sales  related 
bonus. 

SYSTEM  MANAGER/TECHNICAL 
SUPPORT  maintain  in  house  PC 
network  and  customer  systems.  Ad  and 
modified  software  applications 
(Xywrite,  Kman,  etc.).  Assist  with 
preparation  of  customer  systems. 
Experience  with  assembly,  removal  of 
PC  boards  and  components  and  some 
programming  experience  or  college 
training  required. 

Some  part  time  and  summmer  openings 
available.  We  also  need  systems 
assemblers  for  afternoon  and  weekend 
work  now  and  during  the  summer.  Send 
resume  to: 

Information  Engineering 
7  Railroad  Ave. 

Bedford,  MA  01730. 


_ EDITORIAL _ 

2  REPORTERS  wanted  for  small 
Connecticut  daily.  1  experienced,  1 
entry  level.  Send  resume  and  3  clips  to 
Editor,  Manchester  Herald,  PO  Box 
591,  Manchester,  CT  06040. 


ASSISTANT  CITY  EDITOR:  Copy  edit¬ 
ing,  layout,  some  supervisory  duties  at  a 
25,000  PM.  Send  resume,  work 
samples  and  salary  requirements  to 
Managing  Editor,  The  Post-Register,  PO 
Box  1800,  Idaho  Falls,  ID  83401. 


ASSOCIATE  EDITOR  key  management 
position  at  daily  legal  newspaper  in  San 
Francisco  for  an  experienced  editor  who 
has  covered  legal  affairs  as  a  reporer  or 
editor.  The  associate  editor  will 
content-edit  and  assign  stories  and  help 
manage  the  newsroom  at  The  Recorder, 
a  110  year  old  daily  purchased  in 
December  by  American  Lawyer  News¬ 
papers  Group  Inc.  The  Recorder  is 
expanding  and  upgrading  its  news  staff 
by  recruiting  journalists  who  can 
provide  sophisticated  coverage  of 
lawyers,  lawyering,  the  courts  and  other 
legal  affairs.  Send  a  letter,  resume  and 
clips,  if  applicable  to  Avram  Goldstein, 
Editor,  The  Recorder,  99  S.  Van  Ness 
Ave.,  San  Francisco,  CA  94103  or  call 
him  at  (415)  621-5400. 
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HELP  WANTED 


_ EDITORIAL _ 

ASSISTANT  FEATURES  EDITOR 
We're  looking  for  a  creative,  exper¬ 
ienced  Assistant  Features  Editor  to 
design  and  edit  show-stopping,  innova¬ 
tive  daily  and  Sunday  features  pages, 
assist  features  editor  in  supervising 
seven-person  staff,  help  plan  stories 
and  coach  writers,  and  run  section  in 
features  editor’s  absence.  Strong 
design  and  editing  skills  essential; 
supervisory  experience  preferred.  A 
Gannett  newspaper.  Send  sections,  own 
writing  clips,  resume,  cover  letter  to 
John  Gibson,  Editor,  Green  Bay  Press- 
Gazette,  PO  Box  19430,  Green  Bay,  Wl 
54307-9430.  An  equal  opportunity 
employer. _ 

ASSOCIATE  EDITOR  Northeastern 
Pennsylvania  weekly  ag  newspaper 
seeking  mature  individual  to  fill  posi¬ 
tion.  Four  year  degree  in  journalism  or 
communication  required.  Successful 
candidate  will  be  experienced  in  dead¬ 
line,  writing  and  editing  a  weekly  rural 
newspaper.  Layout,  format,  graphic 
product  knowledge,  pr  high  degree  of 
sensitivity  and  flexibility.  Ag  back¬ 
ground  helpful  but  not  necessary.  Send 
resume  with  history,  samples  of  journa¬ 
listic  ability  and  references  to  Box 

2015,  Editor  &  Publisher. _ 

ASSSITANT  EDITOR  Maryland  Gazette, 
one  of  the  largest  twice  weekly,  ABC 
paid  newspapers  in  U.S.  Key  position  in 
Glen  Burnie,  Maryland,  adjacent  to 
Baltimore.  Heavy  editing,  layout  and 
take-charge  responsibilities.  Write  Ed 
Casey,  Executive  Editor,  Capital  Gazet¬ 
te  Newspapers,  Box  911,  Annapolis, 
MD  21404. 


BUSINESS  EDITOR-  The  Wichita 
Eagle-Beacon,  a  Knight-Ridder  news¬ 
paper  with  a  circulation  of  125,000 
daily  and  193,000  Sunday,  is  seeking 
an  experienced  editor  to  direct  our  12- 
person  Business/Farm  department.  The 
department  produces  daily  business 
and  farm  pages,  to  Sunday  sections,  a 
BUSINESS  MONDAY  tabloid  section 
and  a  weekly  consumer  finance  section, 
as  well  as  periodic  special  sections.  The 
business  editor  will  be  skilled  at  orga¬ 
nizing  content,  directing  a  talented, 
experienced  staff  and  managing  a 
department  budget.  The  Eagle-Beacon 
is  recognized  as  one  of  the  nation's 
leading  farm-coverage  papers  and  will 
hire  an  editor  who  is  committed  to 
maintaining  our  standard  of  excellence 
and  who  wants  to  grow  within  our  news¬ 
paper.  Send  a  detailed  resume  and  the 
names  of  three  references  to  Betty 
Wells  Cox,  Assistant  Managing  Editor, 
Wichita  Eagle-Beacon,  PO  Box  820, 
Wichita,  KS  67201. 


HELP  WANTED 


_ EDITORIAL _ 

BUSINESS  REPORTER 
Aggressive,  experienced  reporter  and 
quality  writer  needed  to  help  cover  the 
leading  growth  area  of  booming  South¬ 
ern  California  for  a  fast-growing, 
140,000  circulation  daily.  Send 
resume,  clips  to  Andy  McCue,  Business 
Editor,  The  Press-Enterprise,  PO  Box 
792,  Riverside.  CA  92502. 


BUSINESS  REPORTER 
San  Juan,  Puerto  Rico  45,000  weekly 
largest  circulation  English  language 
business  newspaper  in  the  Carribean 
with  computerized  editorial  department 
seeks  2  experienced  business  reporters 
to  join  our  12  person  editorial  depart¬ 
ment.  This  reporter  must  read  and 
speak  Spanish  and  have  good  business 
appearance  and  interview  skills  coupled 
with  ability  to  work  under  deadline 
pressure. 

Send  copies  of  articles  with  resume  and 
letter  describing  a  good  business  repor¬ 
ter.  Include  salary  requirement  to: 

Editor 

Carribean  Business 
1700  Fernandez  Juncos  Ave. 

San  Juan,  Puerto  Rico  00909 


CHRISTIAN  RELEASE  and  develop¬ 
ment  agency  seeking  experienced  writer 
with  magazine/book  editing  experience. 
Desire  mature  individual  with  a  mini¬ 
mum  of  5  years  experience.  College 
degreed  or  equivalent  preferred.  Send 
resume  and  samples  to  PO  Box  718, 
Oklahoma  City,  OK  73101-0718. 

CITY  EDITOR— growing  hard-news- 
oriented  New  Jersey  daily  seeks  news¬ 
room  leader  for  small,  but  aggressive 
staff.  People  skills  as  well  as  headline 
and  makeup  abilities  are  musts. 
Resume,  clips  to  Box  1992,  Editor  & 
Publisher. 


CITY  EDITOR  for  20,000  circulation 
Midwest  daily.  Good  leadership/people 
skills  and  interest  in  community 
involvement  required.  Excellent  salary 
plus  fringes.  Send  resume  to  J.  McCul¬ 
lough,  News-Tribune,  426  Second  St., 
La  Salle,  IL  61301. 


CITY  EDITOR 

Maine's  capital  city  newspaper  seeks 
city  editor  to  lead  local  writing  staff. 
Successful  candidate  will  have  proven 
ability  to  produce  imaginative  and  thor¬ 
ough  local  news  report.  Solid  writing, 
editing  and  people  skills  a  must.  We 
stress  team  work  and  high  quality  news 
writing.  Direct  resumes  to  Scott  Gibson, 
Managing  Editor,  Kennebec  Journal, 
274  Western  Ave.,  Augusta,  ME 
04330.  No  phone  calls,  please. 


Managing 

Editor 

The  New  Milford  Times,  one  of  New  England’s  outstanding 
weekly  newspapers,  is  searching  for  a  t^ented  journalist  to 
manage  its  news  content  The  person  we  seek  currently  is 
workmg  for  a  lack-luster  management  which  fails  to 
understand  how  to  achieve  excwlence.  We  offer  an 
energetic,  enlightened  supiwrt  system  which  encourages 
experimentation  and  calculated  nsk-taking. 

You  will  start  at  *24,000.  We  have  a  suostantial  benefits 
package.  And  you’ll  be  in  charge  of  a  dwamic  team  of 
reporters  and  photographers  who  want  to  achieve  excellaice 
each  week. 


Please  send  your  r^um^  immediately  to  Art  Cummings,  ' 
Executive  Editor,  The  New  Milford  Times,  PO  Box  1139,  j 
New  MUford,  CT  06776.  1 


HELP  WANTED 


HELP  WANTED 


EDITORIAL 


ASSISTANT  CITY  EDITOR 
Aggressive  newsperson  needed  as  assis¬ 
tant  city  editor  to  help  direct  a  news 
staff  of  15  at  40,000  PM  daily  in 
Southeastern  Minnesota.  Daily  news¬ 
paper  reporting  experience  required, 
management  experience  preferred. 
Editor  will  work  with  city  editor  in  deve¬ 
loping  and  assigning  story  ideas,  editing 
stories  for  content  and  managing  repor¬ 
ters.  Good  pay,  benefits.  Send  resume 
to  Bob  Retzlaff,  Managing  Editor,  Post 
Bulletin  Company,  PO  Box  6118, 
Rochester,  MN  55903. 


CLASSICS  your  beat?  We’re  looking  for 
reporter  who  can  be  both  music  critic 
and  reporter  of  others  fine  arts  in  Flori¬ 
da  east  coast  city.  Reporting  experience 
and  knowledge  of  all  fine  arts  essential. 
Send  resume,  clips  to  Box  1989,  Editor 
&  Publisher. 


COMPETITIVE  JOURNALIST  with 
strong  reporting  and  writing  skills 
sought  for  metro  desk  of  aggressive, 
62,000-circulation  A.M.  Send  resume, 
samples  and  references  to  Jim  Willis, 
M.E.,  Birmingham  Post-Herald,  PO 
Box  2553,  Birmingham,  AL  35202. 


_ EDITORIAL _ 

COPY  EDITOR  NEEDED  for  top  small 
AM  in  Arkansas.  Layout,  headline  writ¬ 
ing,  editing.  Good  news  judgment 
essential.  Send  resume,  samples  of 
best  work  to  George  Arnold,  Managing 
Editor,  El  Dorado  News-Times,  PO  Box 
912,  El  Dorado,  Ark.  71730. 

EAGLE  EYE,  deadline  minded  perfec¬ 
tionist  needed  for  job  as  evening  repor¬ 
ter.  In  addition  to  general  assignment, 
duties  entail  some  layout,  page  check¬ 
ing  and  copy  editing.  Please  send 
resume  and  clips  to  Byron  Gray,  Verc 
Beach  Press  Journal,  PO  Box  1268, 
Vero  Beach,  FL  32961. _ 

EDITOR  FOR  established  weekly  news¬ 
paper  in  northern  Maine.  Shirt-sleeve 
position  responsible  for  publication  that 
is  part  of  a  successful,  progressive 
regional  group.  Duties  are  to  report,  edit 
and  direct  staff.  Photo,  layout  and 
management  skills  required.  Communi¬ 
ty  involvement  encouraged  in  replace¬ 
ment  for  editor  retiring  after  21  years 
with  our  company.  Excellent  benefits. 
Send  cover  letter,  resume,  samples, 
references  and  salary  requirement  tO: 
Executive  Editor,  Northeast  Publishing 
Co.,  PO  Box  5l0,  Presque  Isle,  ME 
04769. 


COPY  DESK  opening  at  quality  40,000 
circulation  AM  daily  newspaper.  Duties 
include  editing  local  and  wire  copy, 
headlines,  page  design,  story  and  photo 
selection.  Send  resume  and  clips  to  Kay 
Gause,  Personnel  Director,  The  Yakima 
Herald  Republic,  PO  Box  9668,  Yaki¬ 
ma,  WA  98909.  EOE. 


COPY  EDITOR:  South  Florida  AM  needs 
copy  editor  who  is  committed  to  high 
quality  and  who  can  demonstrate  with 
superior  editing,  crisp  headlines.  Above 
average  salary  and  benefits.  Send 
resume  and  headline  samples  to  Tim 
Swarens,  News  Editor,  Sun-Tattler,  PO 
Box  1968,  Hollywood,  FL  33022. 


COPY  EDITOR  needed  to  join  enthu¬ 
siastic  staff  of  universal  desk.  This  is  an 
expansion  position  and  will  require  top 
notch  editing,  layout,  headline-writing 
skills  to  keep  up  with  our  veterans. 
Strong  PM  daily  in  city  that  is  fastest 
growing  in  U.S.  Stimulating  work  atmo¬ 
sphere,  lovely  Southwest  Florida  Gulf 
Coast  setting.  Good  pay,  benefits.  Send 
resume,  tearsheets  to  Executive  Editor, 
Naples  Daily  News,  Naples,  FL  33940. 


COPY  EDITOR  with  city-editor  ambi¬ 
tions  needed  for  50,000  PM  in  Zone  2. 
Send  resume  and  your  thoughts  about 
local  news  coverage  to  Box  2003, 
Editor  &  Publisher. 


EDITOR 

Aggressive  40,000  Southwest  AM 
seeKS  mature,  experienced  executive  to 
administer  news  operation.  State-of- 
the-art  newsroom.  Must  be  well- 
rounded,  innovative,  local  news- 
oriented  with  award  winning  track 
record  and  top  references.  Competitive 
salary  and  benefits  with  incentives. 
Send  resume  with  salary  history  to  Box 
1971,  Editor  &  Publisher. 


EDITOR  FOR  small  city  So.  New 
England  daily.  Chance  to  put  your 
stamp  on  a  paper  that's  going  places  in 
an  expanding  community.  Must  have 
track  record  in  daily  editing,  sharp 
layout  and  design  skills,  computer 
know-how,  proven  deadline  perfor¬ 
mance.  Ability  to  motivate  and  train 
staff.  Good  with  people  and  well  organ¬ 
ized.  Why  come  to  a  small  daily?  To  use 
your  ideas  and  skills  to  help  us  produce 
an  innovative  community  newspaper 
with  strong  emphasis  on  local  news. 
Send  resume  and  some  of  your  thoughts 
on  how  to  put  together  a  good  local 
newspaper  to  Box  1985,  Editor  & 
Publisher.  All  replies  confidential. 


EDITORIAL  PAGE  EDITOR 
The  Owensboro  (KY)  Messenger- 
Inquirer,  a  33,000  circulation  daily 
newspaper,  wants  an  editorial  page 
editor  who  shares  its  commitment  to 
reader  involvement  and  good  writing, 
both  in  editorials  and  columns.  Clearly 
expressed  views  on  local  issues  are 
essential.  The  Messenger-Inquirer  is 
politically  independent. 
Responsibilities  include  letters, 
columns  and  editorials  for  six  daily 
editorial  pages  and  a  Sunday  Perspec¬ 
tive  section.  Clerical  assistance  avail¬ 
able.  Layout  handled  by  copy  desk. 
Candidates  should  send  a  resume  and 
letter  describing  interests,  editorial 
philosophy,  qualifications  and  career 
goals  to  Becky  Blincoe,  Personnel 
Office,  Messenger-Inquirer,  PO  Box 
1480,  Owensboro,  KY  42302.  Include 
samples  of  editorials  if  available. 

EDITOR 

The  Racine  Journal  Times  is  looking  for 
an  assistant  city  editor  interested  in 
challenges.  We're  a  good  newspaper 
with  a  talented  reporting  staff  and  a 
goal  of  becoming  the  best  37,000 
circulation  daily  in  the  country. 

The  successful  candidate  will  be  an 
individual  with  strong  reporting  back¬ 
ground  and  equaly  strong  people  skills. 
We  need  a  copy  editing  craftsman  will¬ 
ing  to  work  individualy  with  reporters  to 
polish  writing  and  improve  content. 

The  Journal  Times  will  be  converting  to 
morning  publication  on  June  22,  and 
the  assistant  city  editor  will  be  coordi¬ 
nating  local  coverage  and  editing  local 
copy  on  a  night  side  schedule. 

5  years  of  reporting  experience  is 
required  with  some  supenrisory  experi¬ 
ence  preferred.  Deadline  for  applica¬ 
tions  will  be  May  22.  Please  send  letter, 
resume,  clips  and  references  to  Susan 
Dembowski,  The  Jouranal  Times,  212 
Fourth  St.,  Racine,  Wl  53403. 

Equal  Opportunity  Employer. 

EXPERIENCED  REPORTER 
Progressive  daily  on  central  California 
coast  needs  g/a  reporter  with  at  least  3 
years  of  daily  experience.  We  offer  good 
pay,  a  scenic  area  and  plenty  of  news. 
Send  resume,  clips  to  Box  2004,  Editor 

6  Publisher. 


FULL  CHARGE  EDITOR  position  avail¬ 
able  at  well  established  weekly  with 
TMC  product  in  upstate  New  York.  Must 
have  writing  skills,  leadership,  training 
ability,  page  layout  skills,  editing,  paste 
up  and  can  write  lively  headlines.  Send 
resume  and  cover  letter,  clips  and 
salary  requirements  to  Box  2013, 
Editor  &  Publisher. 


EDITOR  &  PUBLISHER  for  May  9,  1987 
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HELP  WANTED 


_ EDITORIAL _ 

FEATURES  EDITOR 
We're  looking  for  an  aggressive,  innova¬ 
tive  and  energetic  features  editor  to 
complete  makeover  of  features  secfions 
at  the  St.  Paul  Pioneer  Press  Dispatch, 
a  Pulitzer  Prize-winning  (1985:  Feature 
Writing),  245,000  Sunday  circulation 
Knight-Ridder  daily.  Features  editor  will 
assist  associate  editor/features  in  lead¬ 
ing  32-person  department  through 
creation  of  new  sections,  will  assign  and 
edit  stories,  coach  writers,  that  work 
with  committed  team  of  editors  and 
page  designer.  Ideal  candidate  has 
demonstrated  creativity  in  both  maga¬ 
zine  and  newspaper  feature  work.  Send 
sections,  own  writing  clips,  resume, 
cover  letter  to  Ken  Doctor,  Associate 
Editor/Features,  St  Paul  Pioneer  Press 
Dispatch,  345  Cedar  St.,  St,  Paul,  MN 
55101.  EOE. 


MANAGING  EDITOR  for  national  trade 
and  consumer  magazines  in  satelite  TV 
industry.  Previous  experience  managing 
editorial  department  of  trade  publica¬ 
tion  desirable.  Must  be  skilled 
interviewer/writer,  copy  editor  and  be 
able  to  manage  deadlines  and  guide 
free  lancers.  Send  resume,  2  best 
samples,  salary  history  to:  Triple  D 
Publishing  Inc.,  Attn:  Doug  Brown, 
Pres.,  PO  Box  2384,  Shelby,  N.C. 
28150.  (704)  482-9673. 


MANAGING  EDITOR  for  award  winning 
weekly  on  scenic,  rural  eastern  Long 
Island.  We're  looking  for  someone  who 
has  a  feeling  for  the  small  town 
community,  and  has  professional 
instincts  and  management  know-how. 
Candidates  should  have  strong  editing 
skills,  photographic  ability,  imagination 
and  an  eye  for  layout.  A  perfect  job  for 
someone  who's  always  dreamed  of 
managing  a  small  newspaper.  Relaxed 
atmosphere,  congenial  staff.  Send 
resume  and  salary  requirements  to 
Editor,  Shelter  Island  Reporter,  Drawer 
U.  Shelter  Island  Heights,  NY  11965. 


MANAGING  EDITOR-Award  winning 
36,000  circulation  morning  paper 
seeks  department  head  with  strong 
people  skills,  aggressive  local  news  atti¬ 
tude  and  solid  editorial  writing  skills  to 
lead  a  36  member  newsroom  covering 
the  Twin  Cities  of  Texarkana,  Ark-Texas. 
New  Goss  presses  installed  and  looking 
for  person  experienced  with  extensive 
color  use.  Send  resume  with  salary 
requirements  to  Personnel  Department, 
Texarkana  Gazette,  PO  Box  621, 
Texarkana,  TX  75504. 


MONTHLY  ARTS  and  entertainment 
journal  100  pages,  looking  for  exper¬ 
ienced  managing  editor  and  writers  in 
Southern  California.  10,000  circula¬ 
tion.  Will  grow.  Reply  in  confidence, 
include  salary  requirements  to 
Publisher,  PO  Box  2506,  La  Jolla,  CA 
92038. 


NEWSHOUND  needed  to  run  4-person 
desk  covering  insurance,  probably  the 
most  controversial  industry  of  all.  Send 
daily  news  clips  to:  Stanford  Erickson, 
Editor,  The  Journal  of  Commerce,  110 
Wall  St.,  New  York,  NY  10005. 


TRADE  PUBLICATION  serving  fresh 
fruit,  vegetable  and  floral  industries 
looking  for  an  energetic  business  writer 
to  work  from  own  home.  Will  be  paid  on 
freelance  basis  but  will  be  given  all  the 
work  necessary  to  earn  a  good  living. 
Any  location  okay,  but  helps  if  willing  to 
travel  regionally.  Candidate  must  take 
photographs  himself,  cover  retailers/ 
wholesa  I  ers/growers/p  ackers/ 
transportation/other  facets  of  the  indus¬ 
try.  Send  resume  and  clips  tO:  Ken 
Whitacre,  Multipress  International,  PO 
Box  6679,  N.Y.,  NY  10128. 

EDITOR  &  PUBLISHER  for  May  9, 


HELP  WANTED 


EDITORIAL 


GOVERNMENT  JOBS  $16,040  - 
$59,230/yr.  Now  Hiring.  Call  (805) 
687-6000.  Ext.  R-4261  for  current 
federal  list. 


GROWING  ARIZONA  HOME  OWNED 
DAILY-WEEKLY  GROUP 
We  are  looking  for  some  experienced 
personnel  for  our  growing  publishing 
company,  including,  but  not  limited  tO: 
•Weekly  Newspaper  Publisher,  with 
either  news  or  advertising  emphasis. 
•Circulation  District  Manager. 
•Lifestyle-Features  Editor. 

Growth  opportunity.  Good  pay,  benefits. 
Please  send  resume,  references  and 
salary  requirements  to  Donovan  M. 
Krammer  Sr.,  Casa  Grande  Valley  News¬ 
papers,  PO  Box  639,  Casa  Grande,  AZ 
85222. 


MAJOR  METRO  DAILY  needs  exper¬ 
ienced  page  designers  for  pagination- 
design  department.  SI  I/Tandem  and 
Triple  I  experience  helpful  but  not 
required.  Applicants  must  be  technical¬ 
ly  coordinated  and  eager  to  experience 
the  cutting  edge  of  pagination.  Send 
page  design  samples  and  resume  to 
Howard  Armstrong,  Assistant  Managing 
Editor,  The  Arizona  Republic,  PO  Box 
1950,  Phoenix,  AZ  85001. 


REPORTER 

The  New  Haven  Advocate  seeks  an 
experienced  news  reporter.  Require¬ 
ments:  minimum  of  2  years  experience 
with  hard  news  and  investigative  report¬ 
ing,  knowledge  of  the  city  of  New  Haven 
as  well  as  the  overall  New  England 
region.  Copy  editing  experience  helpful. 
Weekly  salary  and  benefits  package. 
Send  resume  and  clips  to  Editor,  New 
Haven  Advocate,  1184  Chapel  St.,  New 
Haven,  CT  06511. 


SPORTS  JOB  WHERE 
THE  SUN  DOESNT  SHINE 
Sports  minded  night  owl  to  edit  local 
and  wire  copy,  design  pages,  select 
pictures  for  Knight-Ridder  PM  in  Fort 
Wayne,  Indiana.  Strong  editing  skills, 
wire  desk  experience  important.  Send 
resume,  work  samples  to  Richard 
Battin,  Assistant  Manging  Editor.  The 
News-Sentinel,  600  West  Main  St.. 
Fort  Wayne,  IN  46802.  An  Equal 
Opportunity  Employer. 

SPORTS  WRITER  our  energetic  morn¬ 
ing  daily  is  heavily  local  but  gives  our 
writers  frequent  taste  of  pros  and 
colleges  too.  Layout,  desk  duties 
included.  Send  resume  and  clips  to 
Tammy  Brittingham,  Managing  Editor, 
Delaware  State  News,  Box  737,  Dover, 
DE  19903 


THE  HERALD,  afternoon  daily  (Am 
weekends)  in  one  of  the  Carolines' 
finest  communities,  has  openings  for 
city  editor,  sports  editor,  photographer. 
College  town  close  to  Charlotte  and  its 
new  NBA  franchise,  excellent  public 
shools,  family  neighborhoods.  Tell  me 
how  you  can  make  a  good  community 
paper  even  better.  Managing  Editor, 
Sula  Pettibon,  PO  Box  117(57,  Rock 
Hill,  SC  29731.  No  calls. 


VERSATILE  DESK  PERSON  with  at 
least  2  years  newspaper  desk  experi¬ 
ence.  Must  be  demanding  copy  editor 
able  to  write  crisp,  lively  headlines, 
layout  modular  pages  and  meet  strict 
deadlines  for  a  30,000  AM  daily  in 
eastern  Pennsylvania.  Excellent  salary 
and  benefits.  Write  Box  1963,  Editor  & 
Publisher. 


WE  ARE  looking  for  an  experienced 
upbeat  assistant  fifestyle  editor  who  has 
great  story  ideas,  editing  skills  and  abil¬ 
ity  to  help  writers  develop  stories. 
Layout  design  and  creative  headline 
writing  helpful.  Reply  with  resume  and 
samples  to  Lori  Schaeffer.  Today 
Editor,  The  Houston  Post,  PO  Box 
4747,  Houston,  TX  77210-4747. 

1987 


HELP  WANTED 


_ EDITORIAL _ 

REPORTERS  The  Odessa  American,  a 
medium  sized  west  Texas  daily,  seeks 
several  aggressive  reporters  for  business 
education  and  sports  beats.  Require¬ 
ments  are  self  motivation,  writing  flair 
and  initiative  that  provide  bright  easily 
read  copy  for  business  and  education 
beats.  Contact  City  Editor,  Gail  Burke. 
For  sports  contact  Sports  Editor,  Tim 
Timmons,  at  PO  Box  2952,  Odessa.  TX 
79761.  Provide  a  resume  and  examples 
of  your  best  work.  No  phone  calls 
please. 


WE  CAN  HELP  YOU  SECURE  the  jour¬ 
nalism  position  you  want.  Free  Market¬ 
ing  Report.  Wirte:  Northwest  Marketing, 
Box  3658-J,  Lacey.  WA  98503. 


HELP  WANTED 


_ EDITORIAL _ 

Photographer 
Photo  Editor 
Investigative  Reporter 
City  Editor 
Copy  Editor 

JOB  BANK  has  immediate  openings  for 
the  above  positions,  with  major  metro¬ 
politan  daily  newspapers.  Applicants 
must  have  5  years  or  more  of  daily 
newspaper  experience  with  papers  that 
have  circulation  of  over  80,000.  If  you 
qualify  and  are  interested  in  applying 
for  these  jobs  send  your  resume  to  JOB 
B/\NK,  2615  River  Rd.,  Suite  7,  Cinna- 
minson,  NJ  08077  or  call  Director 
Debra  Bissinger  at  (609)  786-1910. 
There  are  no  referral  fees  if  you  qualify 
for  the  above  positions. 


Communications 

Manager 


Help  Spread  The  News 
About  A  Company 
Making  Headlines. 

Contel  Corporation  makes  headlines. 

Being  a  dynamic,  ever-changing  company, 
the  consistent  flow  of  vital  information  to 
our  more  than  22,000  employees,  our 
customers,  the  news  media  and  the 
financial  community  is  essential  To 
implement  this  vital,  new  function, 
we're  looking  for  a  News  Priority 
Service  Manager  based  in  our 
Atlanta  Corporate  Office. 

You'll  be  responsible  for 
planning  and 

implementing  our 
News  Priority 
Service— 
Contel-N-Tbuch— 
which  will  reach  the 
600  geographical 
locations,  top  executives  and 
communications  professionals 
around  the  country.  This  will  involve 
directing  the  operations  of  the  service 
center;  keeping  reference  files  updated 
and  news  flies  current;  and  initiating 
company  news,  features  and/or 
encouraging  reporters  in  the  field  to 
submit  stories.  You  will  interact  with 
senior  management  to  help  them 
communicate  their  policies  and  decisions. 
A  minimum  8  years'  experience  within  the 
news  media  covering  business,  and/or 
experience  in  internal  communications,  or 
media  relations,  coupled  with  a  Bachelor's 
degree  in  Communications,  Journalism, 
Business  are  required.  Significant 
exposure  to  electronic  information 
systems  for  news  dissemination,  plus  a 
thorough  understanding  of  the 
telecommunications  or  computer 
industries  are  preferred. 

Make  some  headlines  of  your  own  with  a 
company  making  headlines.  We  offer  a 
competitive  salary,  comprehensive 
company  benefits,  and  the  opportunity  for 
high  visibility  and  professional  growth.  For 
immediate  and  confidential  consideration, 
send  your  resume,  including  salary  history 
and  requirements,  to:  Manager, 
Professional  Staffing,  Contel  Corporation, 
Dept.  MNP,  245  Perimeter  Center  Parkway, 
P.O.  Box  105194,  Atlanta,  Georgia  30348. 
An  equal  opportunity  employer  m/f/h/v. 


I®  Corporation 

PEOPLE  IN  TOUCH  WITH  TECHNOLOGY 
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THE  HOUSTON  POST  is  looking  tor  an 
energetic,  general-assignment  writer  for 
its  lively  Arts  and  Entertainment  and 
weekend  sections.  We  need  a  go  getter 
with  alot  of  imagination,  clean  writing 
style  and  ability  to  cover  a  wide  range  of 
assingments  in  entertainment.  Send 
resume,  and  samples  to  Mark  Hanna, 
Arts  &  Entertainment,  The  Houston 
Post,  PO  Box  4747,  Houston,  TX 
77210-4747. 


HELP  WANTED 


EDITORIAL 


THE  WILD  WEST  ain’t  what  it  used  to 
be.  We've  got  super  conductor  research, 
explosive  population  growth,  mystic 
religions  and  dinosaur  bone  all  over  the 
place.  We  also  got  openings  in  Albu¬ 
querque  and  Sante  Fe  on  the  vibrant 
staff  of  The  Albuquerqe  Tribune.  If  you 
want  to  dig  into  all  this  news,  send  a 
resume,  clips  and  references  to  John 
Weed,  PO  Drawer  T,  Albuquerque,  NM 
87103. 


THE  LEXINGTON  HERALD-LEADER,  a 
Knight-Ridder  paper  with  120,000 
circulation  daily  and  147,000  Sunday, 
needs  a  copy  desk  chief  to  serve  as  slot 
person  and  help  run  news  desk.  Job 
requires  excellent  language  skills, 
sound  news  judgement  and  ability  to 
direct  work  of  a  staff  of  12.  Call  or  write 
Jerry  Wakefield,  News  Editor,  Main  & 
Midland,  Lexinrton,  KY  40507,  (606) 

231-3262.  EOE  M/F. _ 

WHERE  COPY  EDITORS  ARE  MORE 
THAN  CLERKS.  The  Quad-City  Times 
has  an  opening  for  night  copy  chief.  The 
job  requires  the  full  range  of  copy  edit¬ 
ing  skills,  including  the  ability  to  sen/e 
as  news  editor/slot  two  or  more  nights  a 
week.  The  right  person  will  be  able  to 
pick  stories  and  information  in  tune 
with  precisely  focused  marketing  goals; 
lay  out  pages  high  in  drama  and  story 
count;  cast  accurate  headlines  that 
often  touch  the  heart;  dismantle  and 
rewrite  wordy  wire  service  stories  into 
punchy  sidebars;  vigorously  protect 
against  libel,  poor  grammar  and  sloppi¬ 
ness  of  style,  and  do  it  all  in  half  the 
time  of  mere  mortals.  Send  your  resume 
including  references  and  salary  history 
along  with  samples  of  your  work  to 
Darlene  Hasselbacher,  Human  Resour¬ 
ces  Manager,  Quad-City  Times,  PO  Box 
3828,  Davenport,  lA  52808. 


PUBUC  RELATIONS 


WRITER-EDITOR  Naval  Audit  Sen/ice, 
western  region  San  Diego,  CA.  Our  audit 
report  presents  interesting  complex  and 
potentially  contreversial  audit  findings 
that  can  bring  great  improvement  in 
Navy  operations  and  save  millions  of 
dollars.  Before  our  audit  work  can 
generate  results,  our  reports  must  clear¬ 
ly  describe  management  problems  and 
convince  decision  makers  that  our 
recommendation  should  be  adopted.  Tc 
apply  for  this  position  submit  the 
following  information  by  May  29,  1987 
to  the  US  Office  of  Personnel  Manage¬ 
ment,  Los  Angeles  Area  Office,  845,  S. 
Figueroa  St.,  3rd  FI.,  Los  Angeles,  CA 
90017.  (1)  SF-171  application  for 
federal  employment  (include  the 
announcement  number  of  FLW-44-87) 
(2)  0PM  1170-17  list  of  college 
courses  and  certificate  of  scholastic 
acheivement  or  college  transcripts.  (3) 
Separate  attachment  describing  your 
background  related  to  the  following 
factors:  (A)  ability  to  write  and  edit  arti¬ 
cles  for  publication  (B)  ability  to  analize 
data  and  present  pertinent  facts  in 
written  form.  (C)  ability  to  communica¬ 
te  orderly  in  order  to  gain  the  coopera¬ 
tion  of  or  convince  and  persuade  others. 
Starting  civilian  service  salary  is 
$22,458.00  pa.  To  obtain  forms  call 
(619)  235-3566. 


PUBLIC  RELATIONS 


MANAGER,  MEDIA  RELATIONS 

Bell  Helicopter  Textron  Inc.  has  an  immediate 
opening  in  the  Public  Relations  Department. 
This  position  will  be  responsible  for  administer¬ 
ing  informational  programs.  This  is  a  key  posi¬ 
tion  in  our  Public  Affairs  Department  requiring 
extensive  news  writing  experience,  strong  back¬ 
ground  in  military/technical  programs  and  solid 
news  media  background.  Must  be  U.S.  citizen. 

Bell  Helicopter  offers  an  excellent  salary  and  a 
top  benefit  package  that  includes  company-paid 
medical,  dental,  life,  vision,  accident  and  retire¬ 
ment,  18  vacation  days  plus  13  paid  holidays  per 
year,  401 K  savings  plan,  tuition  reimbursement 
and  more. 

Please  send  your  resume  or  letter  of  interest  in 
confidence  to: 

Employment  Manager 
Bell  Helicopter  Itxtron  Inc. 

Dept.  19-EK 
P.O.  Box  901015 
Fort  Worth,  TX  76101 


The  future  is  ours  by  design. 


Bell  Helicopter 


TEXTRON 


A  Subsidiary  ot  Textron  Inc 


an  equal  opportunity  employer  m  f  h  v 


HELP  WANTED 


ACCOUNTING 


SENIOR  INTERNAL  AUDITOR 
A  recent  promotion  into  management 
has  created  an  immediate  opening  for  a 
Sacramento  based  internal  auditor 
responsible  for  performing  comprehen¬ 
sive  financial  and  operational  audits. 
Qualified  applicants  must  have  3  plus 
years  public  and/or  private  audit  experi¬ 
ence.  This  position  requires  excellent 
oral  and  written  communication  skills 
and  proven  ability  to  establish  and 
maintain  working  relationship  with  all 
levels  of  management.  Excellent  oppor¬ 
tunity  for  personal  and  professional 
growth.  Approximatley  40  percent 
travel.  Please  send  resume  with  salary 
history  in  confidence  to; 

Personnel  Department 
McClatchy  Newspapers 
21st  and  Q  Streets 
Sacramento,  CA  95816 
An  equal  opportunity  employer 


_ MARKETING _ 

SALES/MARKETING  MANAGER 
Continued  growth  has  produced  an 
opening  in  sales  at  Creative  Data 
Systems— the  newspaper  software 
professionals  with  the  largest  customer 
base  of  installed  business  systems  in 
the  newspaper  industry. 

As  an  IBM  VAR,  CDS  markets  its  soft¬ 
ware  applications  on  System/36  and 
System/38  hardware  to  newspapers 
internationally.  The  opening  is  based  in 
the  company’s  Kansas  City  headquar¬ 
ters  with  40%  travel  anticipated. 
Providing  excellent  products  and 
services  starts  with  an  unyielding  orien¬ 
tation  toward  truly  understanding 
customer  needs.  Candidates  with  prior 
newspaper  and/or  computer  sales 
consultant  experience  have  the  highest 
likelihood  of  success. 

We  offer  salary,  incentives,  and  a  career 
path  commensurate  with  your  experi¬ 
ence  and  performance.  Please  send 
your  resume  with  qualifications  and 
requirements  tO: 

VP  of  Marketing 

Creative  Data  Systems 

9300  W.  noth  Street,  Suite  150 

Overland  Park,  KS  66210 


To  answer  a  BOX  NUMBER 
when  responding  to  an 
advertisement,  be  sure  to 
address  it  to  the  correct 
number  listed  and  mail  it  to: 

Editor  &  Publisher 
11  West  19th  Street 
New  York,  NY  10011 


_ PRESSROOM _ 

GOSS  URBANITE  FOREMAN.  News¬ 
paper  desires  working  foreman  with 
4-color  experience.  Zone  5.  Reply  to 
Box  1988,  Editor  &  Publisher. 


PRESS  FOREMAN  for  suburban 
Philadelphia  weekly  newspaper  and 
commercial  printer.  9  unit  Goss 
Community.  Duties  involve  press  opera¬ 
tion  maintenance  and  repair,  schedul¬ 
ing  and  supervising  crew,  inventory 
planning  and  control,  budgeting.  Solid 
press  experience  a  must.  Management 
experience  preferred.  Excellent  oppor¬ 
tunity  for  number  2  person  to  advance. 
Good  salary  and  full  company  benefits. 
Send  resume  including  salary  require¬ 
ments  to  D.  Shaw,  PO  Box  409,  Wayne, 
PA  19087. 


HELP  WANTED 


PRESSROOM 


WEB  OFFSET  pressman-foreman  take 
charge  established  multi-paper  twice 
weekly-commercial  Goss  Community 
operation  suburban  Chicago.  Emphas¬ 
ize  quality,  training,  supervision, 
preventive  maintenance,  deadlines.  Our 
publications  read  over  50  years  for  prize 
news,  ad  results.  Poised  now  for  expand 
with  us.  Confidential,  complete  resume 
including  salary,  employment  histories. 
Box  1994,  Editor  &  Publisher. 


_ PRODUCTION _ 

PRODUCTION  MANAGER— Supervise 
composing  press  and  mailroom  for  5 
day  daily  TMC  and  central  printing  and 
mailroom  operation.  Goss  Community 
hands-on  experience  preferred.  Located 
Zone  3.  Excellent  salary  and  benefits. 
Reply  with  resume  to  Box  1981,  Editor 
&  Publisher. 


PRODUCTION  MANAGER 
Mid-western  afternoon  daily  newspaper. 
Zone  5,  140,000  circulation  has  an 
opening  for  a  production  manager  who 
cares  deeply  about  producing  a  quality 
product.  Experience  in  letter-press, 
printing  and  detailed  knowledge  of 
camera  and  plate-making  essential. 
Familiarity  with  front-end  systems, 
typesetters  and  paste-up  operations 
expected.  College  degree  and/or  techni¬ 
cal  education  helpful.  Experience  in 
establishing  efficient  work  flow  through 
all  departments  required.  Communica¬ 
tion  skills,  people-oriented  manage¬ 
ment  style  and  the  ability  to  work  with 
all  levels  of  employees  particulary 
important.  Excellent  salary  and  benefits 
program.  An  equal  opportunity  employ¬ 
er.  Please  send  resume  and  salary 
requirements  to  Box  2007,  Editor  & 
Publisher. 


_ SALES _ 

Dewar  Information  Systems  Corporation 
currently  has  a  sales  position  open  in  a 
Midwest  Territory.  Must  be  well  versed 
in  newspaper  operations.  Salary 
commensurate  with  experience.  Send 
resume  to  R.  Shields,  Regional  Sales 
Manager,  DISC,  99C)1  Derby  Lane, 
Westchester,  IL  60153. 


WEB  EQUIPMENT 

Expanding  manufacturer  seeks  exper¬ 
ienced  sales  person  for  national 
accounts  responsibilities.  We  offer  an 
attractive  salary  and  benefits.  Applicant 
must  be  willing  to  relocate  and  travel 
extensively  to  sell  full  line  of  auxilary 
equipment  for  newspaper  and  commer¬ 
cial  Web  presses.  Send  resume  in  strict 
confidence  to  Caiy  Design  Inc.,  15800 
W.  Overland  Drive,  New  Berlin,  Wl 
53151. 


PHOTOGRAPHY 

PHOTO  LAB  MANAGER  -  Arizona’s 
largest  newspapers  need  a  manager  for 
their  joint  photo  lab.  Candidates  should 
have  three-five  years  of  photo,  supervis¬ 
ory  and  budget  experience.  Ability  to 
work  with  news  and  production  depart¬ 
ments  essential.  Send  letter,  resume 
and  references  to  Mary  Lou  Bessette, 
The  Arizona  Republic  and  The  Phoenix 
Gazette,  Box  1950,  Phoenix,  AZ 
85001. 


_ PROMOTION _ 

PROMOTION  MANAGER 
Artist/graphic  designer  to  fill  the  news 
Promotion  Manager  position.  Profes¬ 
sional  experience  in  creating  print 
campaigns,  designing  sales  brochures, 
organizing  events,  required.  Knowledge 
of  computer  generated  graphics  help¬ 
ful.  Send  letter  and  resume  to  John 
Holmes,  Personnel  Director,  The  Fayet¬ 
teville  Observer/Times,  PO  Box  849, 
Fayetteville,  NC  28302. 

)R  &  PUBLISHER  for  May  9,  1987 


50 


POSITIONS 


WANTED 


_ ACADEMIC _ 

STRONG  TEACHING/RESEARCH, 
service  credentials,  excellent  refer¬ 
ences  and  scholastic  record,  MA  jour¬ 
nalism,  former  foreign  correspondent, 
newspaper  editor,  public  relations 
executive,  broadcaster  with  national/ 
international  reputation  seeks  fall  1987 
continuing  or  visiting  appointment.  Tel: 
(618)  536-3361  ext.  4(),  or  529-5335 
or  write:  813  S.  University,  Apt.  K, 
Carbondale,  I L  62901. 


ADMINISTRATIVE 

CREATIVE  AND  aggressive  sales  rep 
looking  for  a  new  challenge  in  manage¬ 
ment  position  with  daily  or  weekly  news¬ 
paper  in  Houston  D/FW  or  San  Antonio, 
Austin  area.  Reply  to  Box  2014,  Editor 
&  Publisher. 


PUB/GM  with  15  years  experience  in 
advertising,  marketing,  circulation, 
news,  production,  contract  negotia¬ 
tions,  quality  and  profit  oriented  seeks 
new  challenge.  (619)  268-4865. 

PUBLISHER/GENERAL  MANAGER  20 
years  of  newspaper  management  experi¬ 
ence,  including  general  manager  of 
50,000  circulation  daily,  plus  heavy 
financial  management  and  labor  rela¬ 
tions  experience.  Solid  record  of  operat¬ 
ing  improvements  and  profit  perfor¬ 
mance.  Advanced  degree.  Now  employ¬ 
ed,  but  seeking,  challenging 
assignment.  Box  1997,  Editor  & 
Publisher. 


PUBLISHER/GENERAL  Manager,  24 
years  experience.  Proven  record  in 
single  and  group  management  as 
C.O.O..  Known  leader  in  sales,  market¬ 
ing,  TMC,  shoppers.  Long  History  in 
competitive  market.  Strong  on  motiva¬ 
tion,  community  involvement.  Excellent 
industry  references.  Box  2016,  Editor  & 
Publisher. 


WEEKLY  PUBLISHER/AD  DIRECTOR. 
15  years  of  broad  exposure  to  all 
aspects  of  newspaper  publishing.  Heavy 
sales/marketing  orientation.  Proven 
sales  builder  and  effective  cost  cutter  in 
highly  competitive  markets.  Zones  1,  2, 
3.  Box  1998,  Editor  &  Publisher. 

PUBLISHER— EXECUTIVE  with  proven 
bottom  line  results  on  daily  and  weekly 
publications.  Experience  in  tough 
competitive  markets.  Innovative  mark¬ 
eting  and  promotional  skills.  Proven 
leader  and  motivator.  Public  relations 
and  community  involvement  a  special¬ 
ty.  Can  do  it  all — excellent  references. 
(818)  359-2449. 


_ ADVERTISING _ 

ADVERTISING/SPECIAL  SECTIONS 
EDITOR  (Complete  responsibility  for 
creating  themes,  selecting  articles, 
photos,  editing  and  layout.  10  years 
150,000  daily,  but  seeks  new  chal¬ 
lenge.  Reply  Box  1973,  Editor  & 
Publisher. 


In  my  30-1-  years  of  newspapering  I’ve 
accumulated  lots  of  titles:  Retail  Ad 
Mgr.,  Class  Ad  Mgr.,  General  Mgr., 
Publisher  -  but  the  title  I'm  proudest  of 
is  “ADMAN"  call  me  -  Jay  O’Connell 
(314)  385-4482  or  (314)  867-6631. 


_ CIRCULATION 

PROBLEMS?  If  you  have  serious 
concerns  with  balances,  service,  start 
production  and  retention,  and  need  an 
experienced  director  to  straighten  out 
your  mess  this  one  is  available.  Expert 
at  up  to  60M  circulation.  Box  2009, 
Editor  &  Publisher. 


POSITOMS  WANTED 


_ CIRCULATION _ 

AGGRESSIVE,  sales  minded  circulator 
seeks  challenge  in  Zone  9.  Experience: 
TM,  crew  sales,  ABC,  TMC.  Box  1977, 
Editor  &  Publisher. 


CIRCULATION  DIRECTOR,  41,  seeks 
challenging  position.  Offers  20  years 
experience  (9  as  DC),  50,000  AM/PM 
combinations,  mailroom,  ABC,  compu¬ 
ter  and  TMC.  Telephone,  direct  mail, 
carrier  and  crew  sales.  Union  experi¬ 
ence.  Directed  AM/PM  merger.  Believes 
in  holding  people  accountable  to 
achieve  sales,  good  service  and  collec¬ 
tions.  Box  2010,  Editor  &  Publisher. 


DEPARTMENT  HEAD  can  do  it  all 
because  he’s  done  it  all.  Strong  director 
that  motivates  by  leadership  and  know 
how  not  intimidation.  For  more  call 
(216)  964-2455. 


_ EDITORIAL _ 

17-YEAR  VET  of  newspaper,  wire  and 
State  agency  media  work  seeks  editing 
or  investigative  reporting  post.  Strong 
background  in  politics,  business, 
government.  Editing  under  pressure  is 
added  plus — as  bureau  manager  in 
major  state  capital,  as  wire  service  state 
editor  and  now  as  supervisor  of  16  staf¬ 
fers  for  fast-paced  economic  develop¬ 
ment  agency.  Any  zone.  Reply  Box 
1957,  Editor  &  Publisher. 


AWARD-WINNING  financial  writer 
seeks  similar  sjmt  with  daily  or  maga¬ 
zine  in  Zone  2.  Box  1982,  Editor  & 
Publisher. 


BEST  IN  THE  WEST  Experienced, 
talented  sports  writer  seeks  position  in 
Zone  8-9.  Resume  and  clips  upon 
request.  Available  after  July  1.  Box 
2011.  Editor  &  Publisher. 


BUSINESS  REPORTER  with  daily 
experience  ready  to  add  lively  and 
insightful  writing  to  your  business 
section.  Zones  1,  2  and  5.  Ted  Knut¬ 
son,  2629  N.  Hampden  Ct.,  #305, 
Chicago,  IL  60614.  (312)  348-7594. 

EDITOR  WITH  proven  track  record  edit¬ 
ing  small  but  competitive  dailies  for 
past  9  years  seeks  editing  job  in  Zones 
7,  8,  or  9.  Outstanding  people  manager 
and  community  news  hound.  Write  to 
Box  1965,  Editor  &  Publisher. 

EXPERIENCED  CORRESPONDENT 
available  for  news,  feature,  trade  publi¬ 
cation  assignments  in  Eastern  Virginia, 
PO  Box  15074,  Chesapeake,  VA 
23320. 


I’VE  BEEN  a  weekly  editor  and 
publisher  for  7  years,  but  I’m  only  31.1 
want  to  join  a  growing  group  or  chain 
with  profit  sharing,  good  benefits. 
Honored  at  all  levels  for  column  writing. 
Box  1991,  Editor  &  Publisher. 


I  WROTE  a  near  famous  outline  for  a 
novel.  In  two  months  I  will  be  unem¬ 
ployed.  However,  can  you  help?  Charles 
Connett,  Faucett,  MO  64448. 


LOOK  HERE!  Do  you  need  a  sportswri- 
ter  or  features  writer  who  can  take  good 
photos  and  run  the  darkroom  too?  I  can. 
An  August  1986  graduate  from  Univer¬ 
sity  of  Florida  with  a  degree  in  news 
editing.  Newspaper  and  magazine 
experience  since  1980  in  sports, 
features,  city,  police  and  schools.  Inter¬ 
ested  in  Zones  1,  2,  4  or  5.  For  resume 
and  clips  call  Jeff  Roslow  at  (813) 
526-0076  or  (813)  526-0019. 


NEIGHBORHOOD  NEWS 
That’s  what  ties  readers  to  their 
commumities.  I  created  one  of  the  best 
hard  news  neighborhood  weeklies.  You 
may  have  read  about  it  in  the  March  2B 
E&P.  Now  I  would  like  to  produce  a 
weekly  community  section  for  a  metro 
daily.  Call  or  write  Doug  Rossi,  1515  N. 
49th  St..  Milwaukee,  Wl  53208.  (414) 
774-6451. 


POSITIONS  WANTED 


EDITORIAL 


I  NEED  $8  MILLION  OR  GOD  WILL 
KILL  ME.  But  my  wife  may  beat  him  to 
it  if  I  don’t  find  a  job  soon!  Creative  idea 
and  word  man  looking  for  Florida  based 
career  in  journalism  or  related  field. 
Daily  and  freelance  experience  in  many 
areas.  Strong  computer  background. 
Call  Dave  (813)  349-2761. 


INNOVATIVE,  ORGANIZED  EDITOR 
wants  to  use  extensive  copy  desk  skills 
to  help  manage  newsroom,  run  copy 
desk  or  direct  special  projects  team. 
Call  (812)  336-6002. 


SPORTS  WRITER 

Present  sports  editor  of  an  80,000  daily 
wants  to  write-not  manage.  10  years  of 
experience  covering  2  big  ten  schools 
and  one  big  eight  school  plus  several 
professional  sports  gives  this  man 
excellent  insight.  Noted  for  his  column/ 
contest  that  have  brought  over  1,000 
entries  per  week  during  the  football 
season;  this  news  pro  knows  how  to 
appeal  to  the  public.  He  is  33  years  old. 
college  degreed  and  married — very 
community  minded.  He  has  won  numer¬ 
ous  awards  for  his  writing  skills. 

Please  contact  GOOD  NEWS  if  you  are 
interested,  THERE  WILL  BE  NO  FEE. 
This  candidate’s  present  employer 
thinks  enough  of  him  to  pay  for  this 
outplacement. 

GOOD  NEWS 
(319)  359-4877 

A  unique  search  firm  serving  the  news¬ 
paper  and  communication  industry. 
1327  Crow  Creek  Road 
Bettendorf,  Iowa  52722 


SPORTS  WRITER,  3  years  reporting 
experience  with  AM  dailies  in  Zone  2 
seeks  position  with  mid-size  or  large 
daily.  Here  is  someone  who  will  add 
depth  to  your  sports  section  with  a  fresh 
and  lively  style  that  is  sure  to  satisfy 
readers.  Features,  game  coverage  and 
follow-ups  are  accurate,  interesting 
and,  most  importantly,  one  step  ahead 
of  the  competition.  No  event  or  issue  is 
too  tough  or  too  trivial.  If  you  plan  to 
strengthen  your  sports  staff,  don’t  pass 
up  this  opportunity.  Reply  to  Box  1955, 
Editor  &  Publisher  or  call  (215) 
493-2331,  Any  Zone. 

SPORTS  WRITER,  five  years  daily 
experience,  seeks  position  with  daily 
that  has  serious  commitment  to  sports, 
preferably  Zones  1,  2,  or  3.  Big  on  local 
sports,  with  copy  editing  and  layout 
experience.  Enthusiastic  and  hard 
working.  Box  2002,  Editor  &  Publisher. 


SPORTSWRITER  AT  15,000  Indiana 
daily  ready  for  move  to  larger  paper. 
Prefer  area  where  basketball  is  king. 
Good  clips  and  references.  No  photo¬ 
graphy.  Call  Russ  Lemmon  at  (812) 
§82-5462  after  3  PM  est. 


POSITIONS  WANTED 


EDITORIAL 


VETERAN  JOURNALIST  with 
newspaper-magazine  experience  seeks 
new  challenge.  Strong  editorial  skills. 
Write  Box  2012,  Editor  &  Publisher. 


PHOTOJOURNAUSM 

FREELANCE  PHOTOJOURNALIST:  will 
travel  for  news/feature;  business/ 
industry  profiles.  IOWA  CAUCUS. 
Magazine/newspaper.  Clips  and 
resume:  Bob  Lawrence,  #11  McCook 
Lake,  Jefferson,  SD  57038.  (605) 
232-4053, 


_ PRESSROOM _ 

VETERAN  WEB  OFFSET  PRESSMAN, 
EXPERIENCED  on  Goss,  Metros,  Urba¬ 
nite,  Community,  Rotogravure  presses. 
25  years  newspaper,  magazine  produc¬ 
tion.  knowledge  of  newsprint,  circula¬ 
tion  sales.  Excellent  references.  Edward 
Nolte:  (618)  475-2804,  Available  now. 


_ PRODUCTION _ 

PRESSROOM  FOREMAN  Proven  ability 
with  strong  leadership  qualities.  Highly 
skilled  in  all  phases  of  offset  newspaper 
production  (multi  unit  Goss  Metro, 
Urbanite  and  Headliner  offset  opera¬ 
tion.)  Young,  energetic,  hardworking 
honest,  quality  and  waste  conscious. 
Innovative  and  very  strong  on  preventive 
press  maintenance.  Seeking  a  challeng¬ 
ing  position  as  a  pressroom  foreman  or 
superintendent.  Box  1815,  Editor  & 
Publisher. 


PRODUCTION  MANAGER-15  years 
experience.  All  aspects  of  production 
from  computers  to  distribution.  News¬ 
paper  or  commercial.  Small  to  double¬ 
width  presses.  Box  1996,  Editor  & 
Publisher. 


PHOTOGRAPHER 

AWARD  WINNING  photographer,  two 
years  daily  experience  seeks  challeng¬ 
ing  new  position  on  mid-to-large  size 
daily  with  strong,  growth  oriented  photo 
staff.  Resume  and  portfolio  upon 
request.  Reply  to  Box  1975,  Editor  & 
Publisher. 


PHOTO  ASSIGNMENTS  EDITOR  for 
250,000  circulation  metro  daily  is  look¬ 
ing  for  a  new  challenge.  I  am  a  proven 
motivator  with  strong  managerial  and 
shooting  skills.  My  staffers  won  top 
awards  in  National  Headliners,  Pictures 
of  the  Year  and  other  major  contests  in 
1986.  Box  1966,  Editor  &  Publisher. 


PHOTOGRAPHER  with  6  years  experi¬ 
ence  on  7,000  weekly  seeks  full-time 
staff  position  any  Zone.  Proven  award 
winner,  degree.  Available  June  1.  Pat 
Bienvenu,  624  Gertrude  Dr.,  St. 
Martinville,  LA  70582.  Days:  (318) 
394-6232. 
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SHOP  TALK  AT  THIRTY 

An  American  journalist  goes  ‘Down  Under’ 


By  Janet  Mazur 

Everyone  in  the  newsroom  that 
balmy  December  morning  seemed 
tense  and  edgy. 

“Do  you  know  what’s  going  on 
upstairs?”  a  colleague  asked  anx¬ 
iously  as  I  inched  my  way  to  my  desk. 
“Rupert  Murdoch  is  up  there  nego¬ 
tiating.  He’s  trying  to  buy  the  paper. 
Do  you  know  what  that  means?” 

I  couldn’t  begin  to  speculate.  I  was 
a  new  player  on  the  Australian  news¬ 
paper  scene,  a  Yank  working  tempo¬ 
rarily  on  the  features  staff  of  The  Sun, 
a  flashy,  Melbourne-based  tabloid 
that  boasts  the  largest  daily  circula¬ 
tion  in  the  Southern  Hemisphere. 

As  feverish  negotiations  continued 
upstairs  in  the  executive  offices  deri¬ 
sively  termed  “mahogany  row,”  ner¬ 
vous  reporters  downstairs  joked  to 
ease  the  tension. 

Given  Murdoch’s  reputation  for 
trimming  staff,  many  were  under¬ 
standably  worried  about  their  jobs. 

“You  ought  to  teach  us  to  speak 
‘American,’”  a  music  writer  sug¬ 
gested  to  me.  “Mr.  Murdoch’s  an 
American  citizen  these  days  and  it 
might  help  us  to  keep  our  jobs!” 

Advice  on  American  colloquial¬ 
isms  was  not  the  only  thing  my  col¬ 
leagues  sought  from  me  during  my 
four-month  stint  on  Australia’s 
largest  daily.  Virtually  any  American 


topic  was  fair  game.  When  stuck  with 
an  unfamiliar  abbreviation  on  a  U.S. 
wire  story,  copy  editors  (or  sub  edi¬ 
tors  as  they’re  dubbed  Down  Under) 
would  come  directly  to  me. 

“Does  Miss,  stand  for  Missouri  or 
Mississippi?”  a  very  serious  sub  once 
asked  in  connection  with  a  story  on 
Elvis  Presley’s  birthplace. 


Someone  else  inquired  about 
Ronald  Reagan’s  education.  Where, 
they  wanted  to  know,  did  the  U.S. 
president  go  to  “uni,”  th«ir  pet  term 
for  university  or  collefc,«;.  I  had  no 
idea. 

1  found  it  amusing  I  was  garnering 
so  much  attention  simply  because  I 
was  American,  although  I  realized 
very  quickly  Yanks  are  relatively  rare 
Down  Under,  especially  in  the  work¬ 
place. 

The  time  I  spent  on  The  Sun  in  late 
1986  and  early  1987  was  a  dramatic 
period  in  Australian  journalism,  and  I 
felt  privileged  to  be  witnessing  events 


firsthand,  and  even  participating. 

When  the  Australian  Journalists 
Association  called  a  stop-work  meet¬ 
ing  one  afternoon  to  protest  Mur¬ 
doch’s  proposed  takeover  of  The 
Sun’s  parent  company,  I  sat  in  a 
cavernous  auditorium  alongside  my 
Aussie  colleagues. 

Many  cheered  wildly  and 


applauded  when  union  leaders  called 
for  a  government  inquiry  into  the 
move,  which  they  contend  violated 
anti-monopoly  laws. 

But  when  1  think  back  to  my  time 
Down  Under  last  “summer,”  it’s  the 
little  day-to-day  things  that  stand  out 
most  vividly. 

Essentially,  the  job  was  no  differ¬ 
ent  from  any  features  position  I  might 
have  had  on  a  U.S.  paper  and  actually 
was  the  only  feasible  spot  for  me  on 
The  Sun. 

Cultivating  sources  for  a  general 
beat,  or  “round”  as  they  refer  to  it, 
would  have  been  nearly  impossible  in 
a  mere  four  months.  Nor  did  I  know 
my  way  around  Melbourne,  a  sur¬ 
prisingly  sophisticated  city  of  three 
million  on  the  southeast  coast  of  Aus¬ 
tralia. 

So  I  ended  up  on  the  30-person  plus 
feature  staff  whose  responsibility  it 
was  to  produce  a  massive  section  four 
days  a  week.  On  Tuesday  it  was 
Living;  Thursday,  Entertainment; 
Friday,  Travel,  and  Saturday, 
Weekend. 

I  interviewed  celebrities  for  enter¬ 
tainment  profiles,  produced  lifestyle 
stories  on  everything  from  mature- 
age  motherhood  to  helping  children 
cope  with  divorce  and  also  wrote  a 
weekly  column  on  offbeat  places  to 
shop. 

While  my  editors  did  not  assign  me 
major,  blockbuster  stories,  they  did 
shield  me  from  the  more  mundane, 
routine  assignments,  and  sometimes 
even  treated  me  like  a  guest. 

When  an  elaborate,  coffee-table 
book  on  Australia’s  national  parks 
arrived  in  the  office,  the  features  edi¬ 
tor  proudly  presented  it  to  me,  ex¬ 
plaining  sheepishly  that  it  would  be  a 
(Continued  on  page  42) 
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Often  editors  capitalized  on  my  fresh,  “foreign” 
perspective  and  sent  me  on  potentially  dull 
assignments  that  might  have  left  my  co-workers 
yawning  or  even  begging  for  mercy. 
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Quality  and  commitment: 

The  most  advanced  news  technology. 


■  We  don't  get  bylines  like  editorial 
people,"  observes  Brad  Martin,  a 
Kansas  City  technician  whose  job  is 
to  help  keep  The  Associated  Press 
news  and  photo  reports  moving  to 
members.  "The  recognition  comes 
from  your  co-wcrkers  and  the 
members  who  depend  on  you." 

Readers  and  listeners  may  not 
know  Martin,  who  started  as  an  AP 
office  boy  and  grew  up  with  its 
technology.  Yet  without  the 
dedication  of  Martin  and  his  500 
colleagues  in  AP’s  communications 
department  —  driving  extra  miles 
to  fix  a  member's  printer,  working 


12-hour  days  to  wire  a  bureau  at  a 
political  convention,  or  keeping  up 
with  the  latest  satellite  technology 
—  there  would  be  no  access  to 
the  world's  most  comprehensive 
news  report. 

AP  pioneered  the  use  of  modern 
technology  in  the  news  business.  It 
was  the  first  to  use  computers  and 
video  terminals  to  send  news.  It  was 
the  first  to  send  laser-scanned 
pictures  and  the  first  to  own  a 
satellite  transponder.  Its  research 
and  development  staff  in  East 


Brunswick,  N.J.,  continues  work  on 
more  "firsts." 

Technicians  like  Brad  Martin 
make  this  advanced  system  work, 
bringing  the  miracle  of  instant  news 
and  picture  transmission  from 
around  the  world  to  the  thousands 
of  member  newspapers  and 
broadcasters  who  own  AP. 

“All  the  people  I  know  in  the 
communications  department  are 
committed  to  the  AP.  In 
communications,  there  is  no 
halfway." 
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Brad  Martin  at  his  home  base  in  the  Kansas  City  bureau 


Bob  Daugherty 


REFLECIHD  IN  WINNING  SERIES 


The  Albuquerque  'h:±)une,  with  a  circulation 
of  45,000,  has  won  three  national  journalism 
contests.  Its  prize-winning  projects  took  day-to- 
day  issues  and  put  them  in  larger  perspective. 

Reporter  Richard  Gandara's  six-part  series 
on  the  Albuquerque  Public  Schools  won  two 
national  journalism  awards.  ‘  ‘When  Equal  is 
Unequal”  was  the  result  of  a  three-month  study 
comparing  student  test  scores,  parent  involve¬ 
ment,  facilities,  libraries,  teachers  and  funding 
at  various  public  schools. 

The  inequities  he  discovered  led  the  Albu¬ 
querque  school  board  to  allocate  $4.8  million 
extra  to  schools  in  low-income  neighborhoods. 

The  series  won  the  1986  Sweepstakes  Award 
presented  by  the  Education  Writers  Association. 
Gandara  was  also  grand  prize  winner  of  the  Ben¬ 


jamin  Fine  Awards,  sponsored  by  the  National 
Association  of  Secondary  School  Principals. 

The  Tlibune’s  “Albuquerque  2000”  series 
looked  at  major  issues  facing  this  fast-growing 
city  in  the  next  15  years.  By  talking  to  experts, 
analyzing  trends  and  comparing  cities  in 
similar  situations,  the  Tlibune  showed  both 
citizens  and  public  officials  the  alternatives 
for  the  future: 

Winner  of  the  1986  American  Planning 
Association  Award,  ‘  'Albuquerque  2000’  ’  out¬ 
lined  how  growth  can  be  managed  to  protect 
the  city's  quality  of  life. 
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